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B.
FEATURES OF THE FIELD

1.
Title:

BA (Hons) Arts Market 

The field is available in the following forms:


Full field in accordance with the UMS

2.
Modes of Delivery


The field is offered in the following alternative patterns:

· Full-time

· Sandwich

· Part-time

3.
Features of the Field

The field is believed to be unique in that it is thought to be the first and to date only Bachelors course within the United Kingdom (UK) that is specifically designed to offer a vocational course within the broad study of the Arts Market and which is intended to be offered to Antiques & Fine Art Faculty of the Royal Institution of Chartered Surveyors (RICS) for professional accreditation.  It has been designed to bring together the strengths of two schools: Surveying and Art & Design History to provide students with a demanding programme of study to prepare them to commence their careers within the field of valuation of objects: from fine art to contemporary artefacts.  The expectation is that most students entering the programme will have a proven interest in the arts, possibly through the study of an arts related subject or subject at Advanced level or equivalent and it is likely that they will also have shown an aptitude for business. The course is also tailored to meet the needs of those who, since finishing secondary education, have been working in an arts market environment and who wish to gain a professional qualification.  Students will normally register for the BA only, though suitably qualified people may be considered for entry with advanced standing. 
The field of art and design valuation is one that has evolved significantly over recent years.  No longer will the professional working in the area necessarily be found within the major London and provisional auction houses.  Instead there is a growing need for qualified professionals within the workplaces of museums and other collections.  Not only that, there is a recognition that the profession needs to embrace those with specialisms that extend beyond that of fine and decorative arts.  The world of contemporary visual culture is of growing importance among collections and in the traded marketplace, both within the UK and beyond: indeed the growth of the traded arts market has recently seen strong development in the Middle and Far East.  There has also been a surge of interest in the work of other cultures including African and Aboriginal art.
No one course can hope to prepare people as specialists within all areas of practice.  Therefore this course has the ambition of providing students with an appropriate overview of the subject together with the opportunity to gain an in-depth knowledge in a limited area of fine art and/or design areas. Fundamental to the course are modules which will introduce students to a range of subject material such that they will begin to develop skills and knowledge in the field of connoisseurship, object identification and authentication and the skills of cataloguing, whilst modules in professional and business management, economics and in art and law ensure that appropriate business practice skills are developed.  Within the taught modules which concern specific study of the arts world, emphasis is upon the development of object and their cultural context from the 19th century to the current day.  This is to ensure that students are prepared to meet the challenges of working within a contemporary context. 

Underpinning the technical and professional modules will be study skills development aimed at developing graduate skills. The ability to research is a fundamental requirement for Arts Market professionals and this will be developed both through the approach taken to teaching and learning within many of the modules and through the final year’s Dissertation, which specifically develops students’ critical analysis powers and detailed knowledge within a chosen specialist area.  

The course is open to those who have just finished their secondary education as well as those who already work within the industry and who wish to study on a part-time basis. Students may also study on a sandwich route taking a third year in an approved placement, subject to market conditions. 

A feature of this field is that it is recognized as a coherent and linked curriculum to provide a single field with unified aims and objectives leading to a specific vocational career, whilst allowing students on the programme to study some modules alongside students studying other aspects of the arts or of property.

The programme was developed with cooperation from officers and members of RICS to ensure that it meets the perceived needs of practice.  It will be offered to the RICS for accreditation within the terms of the partnership held by the School of Surveying & Planning.
The study of the Arts Market, as offered through this unique programme, is essentially multi-disciplinary; it involves a synthesis of knowledge and skills drawn from the fields of economics, business, law and technology and applied to the appraisal and management of commercial and residential property.  Additionally, the field requires students to develop strong presentational and team working skills that are essential requirements within modern professional practice.  In common with all students within the School of Surveying & Planning, within the curriculum three major strands of study are developed.  These are:

· Technical and theoretical knowledge relating to the area of study- in this case the arts market
· Business related skills

· Interpersonal skills.

The delivery of the programme is balanced between a lecture-based approach and projects to promote skills and applications. Many of the modules are  oriented to specific aspects of the Arts Market and the aim of these is that graduates will have learning outcomes compatible with the needs of entrants to the RICS embarking on their structured programme towards the Assessment of Professional Competence.   

One of the features of the programme is a Level 5 Field Trip, which enables students to contextualize their studies.  This trip may be undertaken with students studying other aspects of art history or material culture. 
It is anticipated that some students may choose to take the sandwich mode and this will be encouraged as this helps them put their theoretical studies into practice and it provides a firm foundation for the Level 6 studies.  Students are supported and monitored through their sandwich year and, depending on the nature of the placement, the period in practice may count towards the practice qualification as a Chartered Surveyor. 

The ability to work independently and, perhaps more importantly, think independently, is vital to all Arts Market professionals.  Accordingly, research study skills are fostered throughout the programme. At Level 5 students are introduced via a single module, Research Journal in Context to the rigours of academic research methods and writing and at Level 6, all students on the full field are required to undertake a Dissertation, which involves them designing and executing a small-scale research project.  The learning outcomes of the Dissertation increase the student’s knowledge within a specialist area of study, thus allowing depth of knowledge and expertise.  It helps graduates to develop into flexible, reflective and analytical practitioners.   

Part-time students study the same curriculum as full-timers for the most part but they undertake a work based module at each level to ensure that they relate their theoretical studies to practical situations.  

C.
EDUCATIONAL AIMS OF THE FIELD


The overall aims of the field are to foster:


The development of students' intellectual and imaginative powers; their understanding and judgement; their problem solving skills; their ability to communicate; their ability to see relationships within what they have learned and to perceive their field of study in a broader perspective.  The course aims to stimulate an enquiring, analytical and creative approach, encouraging independent judgement and critical self-awareness.


In particular the field aims to produce graduates:

· with perception; with the ability to innovate, to respond to new and unfamiliar situations with an imaginative use of knowledge and skills to solve problems related to personal property and the arts market and who are able to take advantage of new opportunities;

· who have the potential to become, after appropriate further practical experience, highly competent practitioners in their chosen field of the arts market;

· who are in possession of a substantial core of theoretical and technical knowledge about their specialism and in particular who can view the arts market and personal property within its wider economic and social context; 
· who appreciate the role of research in the development of the arts market, both in terms of practice and theory.
· with appreciation of the management of organisations and their strategies and of the legal constraints affecting them;

· with a developed ability to demonstrate through the dissertation achievement of the aims of the course in relation to one topic area of the student's own choosing; and

· who are able to use the above to contribute to the future development of the discipline of the art and design markets and of its linkage to the wider fields of the role of assets within the UK and world economies.

D.
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

1.
Knowledge and Understanding


On successful completion of the field graduates should have acquired: 

· a wide appreciation of professional issues affecting arts market professionals and be able to demonstrate understanding thereof;
· a critical and theory-based knowledge of aspects of collecting within the consumer society including an appreciation of the history of material culture;
· competence in researching, preparing, drafting and presenting professional reports, and other documents;

· the ability to apply techniques and knowledge related to the evaluation of objects related to a practice environment with a critical understanding and appreciation of economic and social issues as they affect the arts market;.

· an understanding of the law relating to the ownership and transfer of objects, to contracts, to copyright and to matters pertaining to professional practice and to have developed a critical appreciation of  legal matters relating to their discipline;

· an  understanding of  research methodology and data analysis techniques;
· a critical knowledge and understanding of aspects of the arts market and a developing knowledge of object identification and related research into object authentication commensurate with their level of experience and study;

· a high level of knowledge of arts market appraisal fundamentals and of the role of connoisseurship and in particular, be able to provide a critical approach to the process;

· knowledge and understanding in the operation and structures of the arts market, to appreciate the requirements of collectors and curators and to be competent in appraisal processes and techniques and  be able to apply them to complex situations with the use of IT where appropriate;
· knowledge, skill and understanding of the principles of the arts market within a business perspective, together with their application in a range of complex problem solving situations through a range of increasingly complex projects, related to both simulated and, where possible, live scenarios;

· the ability to analyse and evaluate current economic issues as they affect the arts market, both in the UK and beyond;

· a critical appreciation of the management of organisations and their strategies and of the legal constraints affecting them; and
· the ability to demonstrate through the dissertation achievement of the aims of the course in relation to one topic area of the student's own choosing. 
2.
Cognitive (thinking) Skills

On successful completion of the field graduates should have developed:

· their intellectual, analytical and critical abilities so that they are able to argue rationally and in an informed manner in both general matters and those of their specific discipline specialism;

· the ability to draw independent conclusions based upon a rigorous approach to data, demonstration and argument;

· the ability to analyse current issues within their discipline such that they can debate these with their peer group and their tutors;

· a questioning approach to the acquisition of knowledge;

· a problem-solving approach to their studies; 

· the ability to reflect on their learning such that they are equipped to enter practice and undertake responsibility for their continued learning;
· the ability to argue rationally and draw independent research conclusions based upon a rigorous approach to data, demonstration and argument in general matters and more specifically in those concerning to the Arts Market.

3. Practical Skills


On successful completion of the field, graduates should have developed practical abilities in relation to:

· researching,  drafting  and the presentation of  professional reports, and other documents, both practice–orientated and academic;

· the operation of industry standard spreadsheet packages such as EXCEL; and

· the preparation and carrying out of appraisals and valuations of objects. 

4.
Key Skills

On completion of the field, students will have acquired transferable skills to:

a.
Communication Skills

· communicate effectively in writing by the preparation of professional reports and in the composing of academic essays and research papers;

· prepare and deliver oral presentations with confidence and competence compatible with entry to the profession of arts market consultant or advisor; and

· enhance oral presentation work by the use of electronic equipment (for example the use of computer facilities).

b.
Numeracy

· undertake mathematical calculations sufficient to support their understanding of the algorithms underlying the computer software that they will be operating;

· demonstrate competence in the preparation and solution (with the aid of IT as appropriate) of simple discounted cash flows;

· demonstrate sufficient fluency in the manipulation of statistical data as is compatible with the needs of professionals working within the arts market field, such as simple descriptive and deductive statistics; and

· generally display a confidence and competence with numbers.

c.
Information, Communication and Technology
· demonstrate familiarity with, and competence in, the use of conventional word processing, spreadsheet and presentation software;

· interrogate the Web effectively and to use other forms of electronic data retrieval; and

· undertake library searches using both manual and electronic means.

d.
Teamwork

· work in teams effectively towards the solution of complex professionally related open-ended tasks;

· demonstrate the ability to identify personal strengths and weaknesses and those of others in order that team working may be facilitated; and

· appreciate the concept of group dynamics and to show some emerging ability to solve problems that occur between group members;

e.
Independent Learning

· demonstrate an ability to work independently at a level compatible with that of an honours graduate;

· show understanding of research method, such that they can undertake open-ended tasks independently including the collation and analysis of data such that independence of thought is shown;

· prepare responses to set tasks by independent investigation including appropriate and competent use of literature searching; and

· demonstrate an ability to manage themselves efficiently and effectively in relation to their time and work effort.

E.
FIELD STRUCTURE

The field is part of the University’s Undergraduate Modular Scheme.  Fields in the UMS are made up of modules which are assigned to levels.  Levels are progressively more challenging as a student progresses through the field.  Each level is normally made up of 8 modules each worth 15 credits (or an equivalent combination of half and multiple modules in some cases).  Typically, a student must complete 120 credits at each level.  Some fields may culminate in an intermediate award (as detailed elsewhere in the Field Specification).  All students will be provided with the UMS regulations and specific additions that are sometimes required for accreditation by outside bodies (e.g. professional accreditation) and as outlined below and will be provided in detail for students in field handbooks.

For the Arts Market programme the modules are all prescribed due to the nature of the required learning outcomes and the need to meet specific professional body requirements.

Students following the part-time route undertake a work based learning module in place of the Project module.  This ensures that they develop an ability to apply theory and practice on a continuous basis as they progress through the levels.  

Students following the Sandwich route undertake a year’s experience in practice after successful completion of Level 5.  This year is normally eligible to count as part of the period towards the RICS Assessment of Professional Competence, as long as the work placement is approved for this purpose.  
FIELD CONTENTS

At Level 4 all main strands of the curriculum are introduced and the emphasis is on establishing a firm grounding within the discipline.  At this and all levels, students follow some modules in common with students studying on Art & Design History fields and there is some limited commonality with students studying other branches of surveying.  At each level at least 45 credits are specific to the named award, though some may be made available as options to students on other fields. 
	LEVEL 4
Module Code

SV1020
SV1027
SV1072
SV1070
HA1168

HA1178

VM1101

VM1102
	Module Title
Business Management
Work-based Learning for the Arts Market 1 (part time only)
Projects in Arts Market: introduction to galleries and auction houses (full-time and sandwich only)

The Arts Market Business: context and  connoisseurship 

Themes in Art History
Introduction to Architectural and Design History

Visual Culture: an introduction

Material Culture: an introduction
	Credits
15
15

15

30
15
15

15

15
	Pre-requisites
Course Entry requirements 


At Level 5 the field begins to develop a more defined focus on the application of principles to the practice of the arts market and to introduce students to practice. The concentration at this level is the development of knowledge surrounding technical skills, such as identification of objects and of the legal framing to practice. As at Level 4 some modules are undertaken alongside students of Art & Design History. The emphasis is upon students having acquired sufficient knowledge and skills that they are ready to enter a sandwich placement at the end of the year, should they have chosen this mode
	LEVEL 5
Module Code

SV2092
SV2072
SV2027
SV2071
SV2070
HA2358

HA2338

HA2438
	Module Title

Research Journal in Context
Projects in the Arts Market (including study tour – full time and sandwich only)
Work-based Learning for the Arts Market 2 (part-time only)

The Arts Market: Objects and Authentication 
Introduction to Law for Arts Market
Design and Architecture in the 20th Century

Victorian Architecture, design and industrial culture (1830-1914)
The Parisian Art World 1860-1940 
	Credits

15

15

15

30
15

15

15

15
	Pre-requisites

Successful completion of Level 4


Between Levels 5 and 6 students on the sandwich route undertake a Year long work placement, in order that they can begin to put their theoretical studies into practice.  This Year normally counts towards the period required for professional competence qualification.  At Level 6 the modules develop higher order cognitive skills, in which students deepen their knowledge and learn to apply them to complex scenarios and to develop independence of view.  Some of the curriculum continues to be in common with Art & Design History whilst students also study their own specialism. An important aspect of the Level is the 30 credit Dissertation or Critical Practice Project which enables them to develop their own area of individual expertise.

	LEVEL 6
Module Codes

SV3070
SV3071
VM3301
SV3094
VM3303

HA3228
MG3004
VM3305


	Module Title

Professional Practice Law for the Arts Market
The Arts Market: Current Issues and Practice

Dissertation (full-time and sandwich only)

Critical Practice Project (Arts Market)      (part-time only)

Cultures of Consumption: contexts of selling
Dutch Art & Society in the 17th Century
The Museums Industry
Handmade: the politics of craft
	Credits

15

15

30
30

15

15

15

15
	Pre-requisites

Successful completion of Level 5


Notes

1. Students who successfully obtain 120 Level 4 credits and discontinue their studies are eligible for the award of a certificate of Higher Education (CertHE).

2. Students who successfully obtain 120 Level 5 credits (following 120 Level 4 credits) and discontinue their studies are eligible for the award of a Diploma of Higher Education (Dip.HE).

3. Students who have completed Level 5 may choose (or be required by the Programme Assessment Board) to progress to a Degree rather than an Honours Degree.  This requires the successful completion of 60 Level 6 credits drawn from the Level 6 modules.

F. FIELD REFERENCE POINTS

·   The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

·   All of the procedures associated with the field comply with the QAA Codes of Practice for Higher Education.

·  The Course is to be offered for inclusion within the School of Surveying & Planning’s partnership agreement with the Royal Institution of Chartered Surveyors (RICS).  If and when the programme is accredited, students who are awarded an Honours Degree in BA Arts Market will be eligible for probationer membership of the RICS.


G.
TEACHING AND LEARNING STRATEGIES
Modules are delivered using a range of techniques appropriate to the particular study material.  The intention is that the student learning experience will provide the student with the knowledge base, competencies and transferable skills required of a professional in the arts market.  The aim is not to try and teach students in a prescriptive totally fact based way but to provide them with the technical knowledge whilst developing their conceptual, intellectual and key skills that they will need in their professional life.  

Each module divides the contact into formal and semi-formal tuition based on the perceived needs of the average students and the needs of the module content.  A range of methods are adopted, including lectures, seminars, workshops, tutorials, and these are used throughout the programme. Projects and group exercises, including case studies, will provide the mechanism for development of key skills. 

The approach to teaching and learning methods has been guided by the following principles:

· to use lecture presentation for the transmission of information. Lectures will therefore be used to introduce new material and will normally be backed up with hand-outs and reading lists (including the use of Studyspace);
· to provide depth of explanation and discussion, and assist the development of critical judgment, through seminar work based upon preparatory lectures and/or reading;

· to provide tutorial support for the learning process as appropriate;
· to use interactive sessions as a learning tool where students respond to pre-set work;
· to use fieldwork as appropriate to support the relevance of the teaching;
· consistent with the foregoing, to provide the student with the maximum possible time and opportunity for personal study;
· to encourage the maximum direct contact between the student and the widest possible range of learning resources (both hardware and software) and
· to promote the ability of the student to: use information critically, formulate problems as well as solve them, work both under pressure and reflectively, communicate effectively through a wide variety of media, work as a member of a team and exercise leadership within the team, behave decisively even when the volume and quality of information is insufficient to determine the 'correct' solution to a problem.  

The pattern to be adopted for each module is set out within the module descriptors (see the Module Directory).  A brief description of the role of each learning method is given below.

Lectures
Lectures, normally of no more than one hour in duration, will be delivered to an entire field cohort with the intention of stimulating thought, creating interest and pointing up the major considerations in a particular area of knowledge.  Wherever possible they will have a strong visual element and students may be issued with concise summaries of the main points considered during the lecture and the reading and private study which they should undertake in order to amplify the knowledge gained and prepare for the next lecture in the series, seminar or tutorial period.  Essentially the lecture acts as a guideline around which students organize their own learning.  Lectures are also useful in dealing with areas that are poorly documented.

Seminars
These may be a) staff-led or b) student-led and take the form of a structured discussion amongst smaller groups of students (normally not exceeding 20 students) on a specific question/issue.  Staff-led seminars will involve an introductory paper by a member of staff who will then direct discussion amongst students.  Staff-led seminars will be more commonly used in the early stages of the course while students may be still relatively unsure about different teaching techniques and lacking in background knowledge. Student-led seminars will take the form of an introductory paper presented by the student who will then organize the discussion amongst the other participating students.  Student-led seminar work may form part of the assessed coursework programme, although this will not always be the case.

Both types of seminar require self-organized learning on the part of the student in order to gain a thorough understanding of the topic of debate and to participate in the discussion.  The student-led seminars clearly require a considerable input from one student (or occasionally pairs or groups of students) and the careful preparation of subject matter.  Such learning methods allow students to develop not only a detailed understanding of one issue but also the ability to handle discussion and to present issues in a clear and coherent fashion.  Student-led seminars will form an important method of assessment for some modules.  Assessment will generally be based, in such cases, partly on the performance of the student in presenting the topic and handling the discussion and partly on the written submission of an introductory or follow-up paper.

Teaching & Learning Strategies for Work Based Learning
This field is open to students who are studying on a part-time basis and who are in relevant employment.  Where this is the case, students will undertake some Work Based Learning modules.  These modules are designed to enable students to reflect on their work experiences and place them within a critical and theoretical context.  In order to do so, students may have an introductory contact session at the University and they will then undertake structured project work, supervised remotely, but with periodic individual and group tutorials, by a member of staff.  As detailed in the module descriptors, learning materials will be supplied to the student through Studyspace and students will be invited to attend study skills sessions covering the core curriculum.  The production of a reflective diary is an important mechanism to help students develop their critical thinking and professionals skills.

Projects
Projects are designed to give students the opportunity to undertake an in-depth study of one particular issue.  They are viewed as an important learning vehicle within the Schools and the staff have built up considerable experience in setting, running and assessing projects over a number of years. They are generally staff generated but require students (individually or in groups) to organize, and develop their own work programmes normally over a number of weeks, although this may vary depending on the nature of the assessment and module.  Projects offer a good opportunity for the inclusion of practical work, original and innovative methods of work presentation and interaction with practitioners ‘in the field’. Staff guidance is available throughout the project but the emphasis is on student centred learning and creative approaches. 
Group Work
Team work will play an important role in the academic development of the undergraduate.  Group work projects, which illustrate the value of this team work, will be used to develop interpersonal skills, fostering co-operation and supportive peer relationships.  As well as utilising a pro-active approach, with students taking responsibility for their own learning, group work will be used to increase critical awareness of the students' own abilities and those of their colleagues.  They will help enable students to criticise and be criticised face-to-face without fear, embarrassment or annoyance and will provide an opportunity for peer group assessment.

Case Studies
A case study is a particular form of project.  It involves the study of a carefully chosen example or ‘case’ designed to focus study on a significant topic or process and/or to illustrate the complexity of `real world' situations.  Students will be expected to work independently (individually or in groups).  Partly because they can approach ‘complexity’ in a focused manner, case studies are especially valuable in integrating different threads within the course and in providing a synthesis of taught material.  They also provide the best opportunity for focused interaction with practitioners and the world of practice.  Case studies will be used extensively for integrated project module exercises.

Workshops
A workshop is a form of supervised project of short duration, which is designed and suited to develop a particular skill or set of skills.  Each workshop is likely to be specifically targeted and reasonably ‘self-contained’.  Normally workshops are organized in a sequence, during which new skills are accumulated or existing ones reinforced.  Workshops may also be used for reviewing and revising skills and knowledge.

Tutorials
Tutorials are generally carried out in small groups or on a one-to-one basis and are designed to perform both an academic and a pastoral function.  Tutorials are especially important in terms of guiding students in the organisation and completion of projects and coursework and in planning such programmes for individual research particularly the dissertation.

The academic tutor will be responsible for the pastoral care of students and will provide front-line guidance for student problem areas.  In areas of academic concern the student may also obtain tutorial support from the appropriate module leader. There is also a student support centre available to students to assist with pastoral care and academic skills.
Business scenarios

Business scenarios are carried out in small groups and are centred around developing interpersonal skills and business awareness. The key approach will be to use a wide variety of subject matter outside and within the property/construction sector to aid students understanding of the business perspective which affects the professional’s role and allows a more appropriate solution to be made.

H.
ASSESSMENT STRATEGIES

Strategy 

Both Schools adopt a range of assessment methods, both formative and summative, according to the aims of the modules and in order to ensure overall learning outcomes. 

The purpose of assessment is to:

· enable judgment to be made in relation to student progress and achievement, mapped against modular learning outcomes;

· provide a mechanism for feedback; and

· provide tasks which promote student learning, both individually and, by project work and group work, collectively.  

The following criteria are used to steer the choice of assessment methods:

· Each student should be presented through the field with a range of types of assessment which provide variety mapped to module learning outcomes, thereby ensuring that the relevant skills and knowledge base are assessed; 

· Where the overriding aim is to test knowledge, closed examinations will be a preferred option; where other skills and the application of knowledge are paramount, projects or practical problems may be used; for the development of analytical and research skills, referenced essays and the Dissertation are appropriate vehicles;

· Work should become increasingly research-orientated as students progress through the course and develop greater independence of leaning;

· For each module normally more than one summative assessment will be set, thus allowing a student to mitigate the effects of an individual poor piece of work;

· No module will be assessed by examination only, as such method does not allow for formal feedback and few modules aim only for the student to acquire a fact base;

· Where more than one assessed task is set, the marks will be aggregated as set out in the module descriptor;

· Cognizance will be taken of RICS requirements at all time ;

· Wherever possible a programme of assessment should be issued such that students are required to have a balanced and sustainable workload through the academic year;

· All tasks will be set with published explicit assessment criteria, hand in and hand back dates and with written feedback supplied to students.

Rationale

The assessment methods have been chosen for each module with the object of most effectively testing the achievement of the aims of that module.  In addition, and most importantly, the general principle is that the methods chosen must contribute to the achievement of the overall learning outcomes of the field. Consequently assessment methods aim to assess the development of the full range of outcomes from key skills to cognitive development as well as the acquisition of knowledge.  It follows that a wide range of methods is utilized including examinations and coursework briefs ranging from practical exercises to essays and reports.  All coursework will require, to differing degrees, students to research and assemble information and data, analyse it and communicate the result either in a paper, report or seminar presentation.  As students progress through levels the assessments set become more open-ended and the Dissertation is a self-chosen project.
Module Assessment Methods

Each module is individually assessed and the form of the assessment will generally be by examination and/or assignment work.  The forms of assessment for each module are detailed on the module descriptor (Module Directory).  The forms of assessment used consist of:

· Examinations:  These will generally be unseen, invigilated examinations of 2-3 hours in duration, but some may contain an element of seen work.  They will not simply be a test of recall but will aim to provide an opportunity for students to demonstrate under controlled conditions their ability to apply their newly gained skills and knowledge to a new and previously unseen set of problems.  In some modules the examination may be in the "open book" form, in which students are provided with references for use during the examination or are informed of references that should be consulted before the examination.  Prepared examinations have been introduced into some advanced modules.

· Assignments:  Assignments comprise a variety of forms of individual or continuous assessed work.  These include:

· course papers, 
· seminar tests, 
· module projects, 
· case studies, and 
· workshop exercises.  
Some modules, such as the project modules, make extensive use of practice-related work and report writing.  Again, the assessment medium will be decided by module leaders with due regard to the overall assessment pattern of the course.  For those objectives that cannot be evaluated by written assignments, non-written assessments may be used.  Where oral and interpersonal skills are concerned., the choice of such assessments and their relevance to the objectives of the individual modules will be at the discretion of the module leader.
Formative assessments are set where possible to aid student learning. These take various forms such as short tests, or seminar presentations. 

I.
ENTRY QUALIFICATIONS

1.
The minimum entry qualifications for the field are:

Normally the minimum entry qualifications will be 260 points to include English and Mathematics at least at Grade C GCSE. Applicants must hold at least 2 subjects at Advanced Level or a 12 Unit ACVE.   Some proven ability with IT is useful as is a demonstrable interest in art and design.  It should be noted that minimum requirements may change from time to time depending on Thresholds set by the RICS.

2.
Typical entry qualifications set for entrants to the field are:

The normal entry qualification will be 300 points or equivalent, to include English and Mathematics at least at Grade C GCSE.  Applicants must hold at least 2 subjects at Advanced Level or a 12 Unit ACVE.  A wide range of subjects at advanced level are suitable, but it is preferred if candidates can demonstrate strength in a wide range of academic disciplines and an interest in art and design and business. 

Mature candidates not holding formal qualifications are considered on an individual basis and subject to professional body requirements. 
Entry with Advanced Standing

The University recognizes APL (Assessment of Prior Learning) and APEL (Assessment of Prior Experiential Learning). Candidates who hold qualifications that are deemed to be equivalent to Level 4 may be admitted to Level 5.  Candidates may also be granted exemption for individual modules at Level 4 and by exception at Level 5.  Students are not normally granted exemption from any of Level 5 or Level 6.  However, exceptionally and, in due time, holders of appropriate Foundation Degrees, may be admitted to Level 6. This will be subject to professional body requirements.

Normally decisions regarding admission with advanced standing are taken by a specially convened committee. 

International Students

International students will be expected to produce evidence of English language competence i.e. IELTS score of 6.0 in each category in accordance with the Faculty’s standard policy and may be required to attend a pre-sessional programme in English.

Kingston University operates an equal opportunities policy in regard to all applicants.  The Faculty and the School endorse this policy.

J.
CAREER OPPORTUNITIES

The field of the arts market is one that offers a wide range of opportunities in both corporate, public and voluntary sectors and graduates may enter work either in the UK or elsewhere. Of course some of our graduates are anticipated to already be in relevant employment having studied on a part-time basis.  Others may return to their sandwich year employers.  Of those who do not, or who have studied in the full-time mode, most will seek employment directly related to their studies.
Graduates in Arts Market from Kingston are expected to enter relevant employment and go on to make important contributions to the world of the international arts market.  It is anticipated that they will choose to work within the auction houses, galleries, museums and in consultancies advising individual and corporate clients.  In particular it is anticipated that graduates may for example work within:
· major city and provincial auction houses

· museums, art galleries or other permanent/semi-permanent  exhibitions

· the field of curation 

· consultancy for both public and private sector clients

· art trading 

· the Heritage sector

· the Loss adjustment and insurance industry

· organizations undertaking probate and taxation work

· a research or academic environment.

Some graduates may choose to enter other fields of work and the transferable skills acquired on the course equip students for many different employment sectors. 

K.
INDICATORS OF QUALITY

· The field is offered by the Schools of Surveying  and Art and Design History both of which sit within the Faculty of Art, Design & Architecture which has a high reputation for both the quality of its programmes and for graduate employment 

· The School of Surveying & Planning is a partner institution of the RICS 

· The School of Surveying & Planning has been awarded Centre for Excellence in Teaching and Learning (CETL) status in acknowledgement of its excellent provision; this award has enabled the setting up of C-SCAIPE (Centre for Sustainable Communities Achieved through Integrated Professional Education). 
· Staff within Art & Design History are research active.  Within RAE 2001 Art & Design and History of Art were both graded 4.  Both Units are entered to RAE 2008.

· Most academic staff within Surveying are research active and their work is promoted via the Real Estate Research Centre (RERC). RERC was recently entered into RAE2008.  There is a vibrant programme of research activities and current areas of interest and expertise lie in sustainable property, leisure, valuation standards, property taxation and professional education

· Most members of staff are professionally qualified and many are actively involved with the professional body as Assessors of Professional Competence and as committee members.   Others maintain links to practice through consultancy.

· Staff have strong links with industry (e.g. leading auction houses, Design Museum) 

· Within both Schools there are a number of Masters programmes and research students, thus ensuring a lively and informed context for study.

L.
APPROVED VARIANTS FROM THE UMS

None

Indicative Course Diagrams: BA Arts Market
Full Time Route

Year 1

Semester 1 + 2
SV1020 Business Management

SV1070 The Arts Market Business: context and connoisseurship 

SV1072 Projects in Arts Market: introduction to galleries and auction houses (full-time and sandwich only)

Semester 1 only
VM1101 Visual Culture: an introduction

HA1168 Themes in Art History 

Semester 2 only
VM1102 Material Culture: an introduction

HA1178 Introduction to Architectural and Design History

Year 2

Semester 1 + 2
SV2092 Research Journal in Context 

SV2071 The Arts Market: Objects and Authentication 

SV2072 Projects in the Arts Market (including study tour – full time and sandwich only)

Semester 1 only

HA2338 Victorian Architecture, design and industrial culture (1830-1914)
SV2070 Introduction to Law for Arts Market
Semester 2 only

HA2358 Design and Architecture in the 20th Century

HA2438 The Parisian Art World 1860-1940

Year 3

Semester 1 + 2
VM3301 Dissertation (full-time and sandwich only)

SV3070 Professional Practice Law for the Arts Market

SV3071 The Arts Market: Current Issues and Practice

Semester 1 only

VM3303 Cultures of Consumption: contexts of selling

HA3228 Dutch Art & Society in the 17th Century
Semester 2 only

MG3004 The Museums Industry
VM3305 Handmade: the politics of Craft

Part Time Route
Year 1

Semester 1 + 2
SV1020 Business Management

Semester 1 

HA1168 Themes in Art History 

VM1101 Visual Culture: an introduction

Semester 2 

SV1027 Work-based Learning for the Arts Market 1 (part-time only)

VM1102 Material Culture: an introduction

Year 2

Semester 1 + 2
SV1070 The Arts Market Business: context and connoisseurship 

SV2027 Work-based Learning for the Arts Market 2 (part-time only)

Semester 1 

HA2338 Victorian Architecture, design and industrial culture (1830-1914)
Semester 2
HA1178 Introduction to Architectural and Design History

Year 3

Semester 1 + 2
SV2071 The Arts Market: Objects and Authentication 

Semester 1 

SV2070 Introduction to Law for Arts Market
Semester 2
HA2438 The Parisian Art World 1860-1940

Year 4

Semester 1 + 2
SV2072 Research Journal in Context

Semester 1 

VM3303 Cultures of Consumption: contexts of selling

HA3228 Dutch Art & Society in the 17th Century

Semester 2 

VM3305 Handmade: the politics of Craft

HA2358 Design and Architecture in the 20th Century

Year 5

Semester 1 + 2
SV3070 Professional Practice Law for the Arts Market

Semester 1 + 2 + 3
SV3094 Critical Practice Project (Arts Market)   (part-time only)

Semester 2 

MG3004 The Museums Industry
SV3071 The Arts Market: Current Issues and Practice

APPENDIX A
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Full-time & Sandwich students – YEAR 1
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APPENDIX A
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Full-time & Sandwich students – YEAR 2
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Full-time & Sandwich students – YEAR 3
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APPENDIX A

BA (Hons) in Arts Market

Part Time ONLY  – YEAR 1 of 5







         SVM

APPENDIX A

BA (Hons) in Arts Market

Part Time ONLY – YEAR 2 of 5
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APPENDIX A

BA (Hons) in Arts Market

Part Time ONLY – YEAR 3 of 5
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APPENDIX A

BA (Hons) in Arts Market

Part Time ONLY – YEAR 4 of 5







         SVM

APPENDIX A

BA in Arts Market

Part Time ONLY – YEAR 5 of 5






           15 credits



BA in Arts Market - Mapping of the Field Learning Outcomes

	FIELD LEARNING OUTCOMES
	SV1020
	SV1027
	SV1072
	SV1070
	HA1168
	HA1178
	VM1101
	VM1102
	SV2092
	SV2072
	SV2027
	SV2071
	SV2070
	HA2358
	HA2338
	HA2438
	SV3070
	SV3071
	VM3301
	SV3094
	VM3303
	HA3228
	MG3004
	VM3305

	KNOWLEDGE AND UNDERSTANDING

	a wide appreciation of professional issues affecting arts market professionals and be able to demonstrate understanding thereof;
	
	
	
	
	
	
	S
	
	S
	
	F

S
	
	
	
	
	
	
	
	
	
	
	
	
	

	a critical and theory based knowledge of aspects of collecting within the consumer society including an appreciation of the history of material culture
	
	S
	
	
	S
	
	
	
	
	
	S
	
	
	
	S
	S
	
	
	
	
	S
	S
	
	S

	competence in researching, preparing, drafting and presenting professional reports, and other documents
	
	S
	
	
	S
	
	S
	F

S
	S
	
	S
	
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	
	S

	the ability to apply techniques and knowledge related to the evaluation of objects related to a practice environment with a critical understanding and appreciation of economic and social issues as they affect the arts market
	
	
	
	
	
	
	S
	
	
	
	S
	F
	
	
	S
	
	
	
	
	
	S
	
	
	

	an understanding of the law relating to the ownership and transfer of objects, to contracts, to copyright and to matters pertaining to professional practice and to have developed a critical appreciation of  legal matters relating to their discipline
	
	
	
	
	
	
	
	
	
	
	
	
	S
	
	
	
	S
	
	
	
	
	
	
	

	a basic understanding of  research methodology and data analysis techniques
	
	S
	
	
	
	
	F

S
	S
	
	
	
	
	
	S
	
	
	S
	
	S
	S
	
	
	FS
	

	a critical knowledge and understanding of aspects of the arts market and a developing knowledge of object identification and related research into object authentication commensurate with their level of experience and study
	
	
	
	F

S
	
	
	
	
	
	S
	
	F

S
	S
	
	S
	
	
	
	
	
	
	
	
	

	a high level of knowledge of arts market appraisal fundamentals and of the role of connoisseurship and in particular, be able to provide a critical approach to the process
	
	
	
	FS
	
	
	
	
	
	S
	
	
	
	
	S
	
	
	
	
	
	
	
	
	

	knowledge and understanding in the operation and structures of the arts market, to appreciate the requirements of collectors and curators and to be competent in appraisal processes and techniques and  be able to apply them to complex situations with the use of IT where appropriate
	
	
	
	F

S
	
	
	
	
	
	S
	
	
	
	
	F

S
	S
	
	
	
	
	
	
	
	

	knowledge, skill and understanding of the principles of the arts market within a business perspective, together with their application in a range of complex problem solving situations through a range of increasingly complex projects, related to both simulated and, where possible, live scenarios
	
	
	
	F

S
	
	
	
	
	
	S
	
	
	S
	
	
	
	
	
	
	
	
	
	
	S

	the ability to analyse and evaluate current economic issues as they affect the arts market, both in the UK and beyond
	
	
	
	F

S
	
	
	
	
	
	
	
	
	
	
	
	
	
	S
	
	
	
	
	S
	

	a critical appreciation of the management of organisations and their strategies and of the legal constraints affecting them
	
	
	
	F

S
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	the ability to demonstrate through the dissertation achievement of the aims of the course in relation to one topic area of the student's own choosing
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	S
	S
	
	
	
	

	COGNITIVE SKILLS

	their intellectual, analytical and critical abilities so that they are able to argue rationally and in an informed manner in both general matters and those of their specific discipline specialism
	
	
	
	
	
	
	
	
	
	
	
	F

S
	
	
	S
	
	S
	S
	S
	S
	S
	S
	FS
	S

	the ability to draw independent conclusions based upon a rigorous approach to data, demonstration and argument
	
	
	
	
	
	
	
	
	
	S
	
	
	
	
	
	
	
	S
	
	
	S
	S
	FS
	S

	the ability to analyse current issues within their discipline such that they can debate these with their peer group and their tutors
	
	
	
	F

S
	
	
	
	
	
	S
	
	
	
	
	
	
	
	F

S
	
	
	S
	S
	FS
	S

	a questioning approach to the acquisition of knowledge;
	
	
	
	F
	
	
	
	
	
	
	
	
	
	
	
	S
	
	
	
	
	S
	
	FS
	

	a problem-solving approach to their studies;
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	S
	
	
	
	S
	
	FS
	

	the ability to reflect on their learning such that they are equipped to enter practice and undertake responsibility for their continued learning
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	the ability to argue rationally and draw independent research conclusions based upon a rigorous approach to data, demonstration and argument in general matters and more specifically in those concerning to the Arts Market
	
	
	
	
	
	
	
	
	
	S
	
	
	S
	
	
	
	
	F

S
	
	
	S
	
	FS
	

	their intellectual, analytical and critical abilities so that they are able to argue rationally and in an informed manner in both general matters and those of their specific discipline specialism
	
	
	
	
	
	
	
	
	
	
	
	S
	S
	
	
	
	
	F

S
	
	
	
	
	FS
	

	PRACTICAL SKILLS

	researching,  drafting  and the presentation of  professional reports, and other documents, both practice–orientated and academic
	
	S
	
	S
	S
	
	
	S
	S
	S
	S
	S
	S
	
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S

	the operation of industry standard spreadsheet packages such as EXCEL
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	the preparation and carrying out of appraisals and valuations of objects
	
	
	
	
	
	
	
	
	
	
	
	F

S
	
	
	
	
	
	
	
	
	
	
	
	

	KEY SKILLS

	communicate effectively in writing by the preparation of professional reports and in the composing of academic essays and research papers
	
	S
	
	S
	S
	
	
	
	S
	S
	S
	S
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S

	prepare and deliver oral presentations with confidence and competence compatible with entry to the profession of arts market consultant or advisor
	F
	
	S
	
	
	
	
	
	
	S
	
	
	S
	
	
	
	S
	
	
	
	S
	
	FS
	S

	enhance oral presentation work by the use of electronic equipment (for example the use of computer facilities).


	F
	
	S
	
	
	
	
	
	
	S
	
	
	S
	
	
	
	S
	
	
	
	S
	
	FS
	S

	NUMERACY

	undertake mathematical calculations sufficient to support their understanding of the algorithms underlying the computer software that they will be operating
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	demonstrate competence in the preparation and solution (with the aid of IT as appropriate) of simple discounted cash flows
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	demonstrate sufficient fluency in the manipulation of statistical data as is compatible with the needs of professionals working within the arts market field, such as simple descriptive and deductive statistics
	
	
	
	
	
	
	
	
	
	
	
	F
S
	
	
	
	
	
	
	
	
	
	
	
	

	generally display a confidence and competence with numbers
	
	
	
	
	
	
	
	
	
	
	
	FS
	
	
	
	
	
	
	
	
	
	
	
	

	INFORMATION, COMMUNICATION AND TECHNOLOGY

	demonstrate familiarity with, and competence in, the use of conventional word processing, spreadsheet and presentation software
	S
	
	
	
	S
	
	
	S
	S
	S
	S
	S
	S
	
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	

	interrogate the Web effectively and to use other forms of electronic data retrieval
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	S
	S
	S
	F

S
	S
	S
	
	
	FS
	

	undertake library searches using both manual and electronic
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	S
	S
	S
	F

S
	S
	S
	
	
	FS
	

	TEAMWORK

	work in teams effectively towards the solution of complex professionally related open-ended tasks
	
	
	S
	
	
	
	S
	S
	S
	S
	F
	S
	S
	
	
	
	
	
	
	
	S
	F
	
	S

	demonstrate the ability to identify personal strengths and weaknesses and those of others in order that team working may be facilitated
	
	
	S
	
	
	
	S
	S
	S
	S
	F
	S
	S
	
	
	
	
	
	
	
	S
	F
	
	S

	appreciate the concept of group dynamics and to show some emerging ability to solve problems that occur between group members
	
	
	S
	
	
	
	S
	S
	S
	S
	F
	S
	S
	
	
	
	
	
	
	
	S
	F
	
	S

	INDEPENDENT LEARNING

	demonstrate an ability to work independently at a level compatible with that of an honours graduate
	S
	
	
	
	S
	
	
	S
	S
	
	S
	S
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S

	show understanding of research method, such that they can undertake open-ended tasks independently including the collation and analysis of data such that independence of thought is shown
	S
	
	
	
	S
	
	
	S
	S
	
	S
	S
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S

	prepare responses to set tasks by independent investigation including appropriate and competent use of literature searching
	S
	
	
	
	S
	
	
	S
	S
	
	S
	S
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S

	demonstrate an ability to manage themselves efficiently and effectively in relation to their time and work effort
	F

S
	
	
	
	S
	
	
	S
	S
	
	S
	S
	S
	S
	S
	S
	S
	F

S
	S
	S
	S
	S
	FS
	S














Semester 1						                                                  Semester 2					











Business Management			


SV1020


15 credits





DDM002: NEW                               	30











The Arts Market Business: context and connoisseurship


SV1070


30 credits





DDM001: NEW 	30





Projects in Arts Market; Introduction to galleries and auction houses (FT & SW ONLY)


SV1072                                                                                                                                                             


                                                                                                                                                                                15 credits


				











Material Culture; an introduction





VM1102                                                        15 credits





Visual Culture: an introduction





VM1101                                                        15 credits





Introduction to Architectural and Design History





HA1178                                                        15 credits





Themes in Art History





HA1168                                                         15 credits

















Semester 1						                                                  Semester 2					











Research Journal in Context		


SV2092


15 credits





DDM002: NEW                               	30











The Arts Market : Objects and Authentication


SV2071


30 credits





DDM001: NEW 	30





Projects in Arts Market  2 ; including study tour (FT & SW ONLY)


SV2072                                                                                                                                                             


                                                                                                                                                                                15 credits


				











Design & Architecture in the 20th Century





HA2358                                                        15 credits





Victorian Architecture, design and industrial culture (1830-1914)


HA2338                                                     


                                                                    15 credits





The Parisian Art World 1860-1940





HA2438                                                         15 credits





Introduction to Law for Arts Market





SV2070                                                        15 credits

















Semester 1						                                                  Semester 2					











Dissertation		


VM3301


30 credits





DDM002: NEW                               	30











Professional Practice Law for the Arts Market


SV3070


15 credits





DDM001: NEW 	30





The Arts Market: Current Issues and Practice


SV3071                                                                                                                                                            


                                                                                                                                                                                                                       15 credits


				











The Museums Industry





MG3004                                                        15 credits





Cultures of Consumption: contexts of selling


VM3303                                                     


                                                                    15 credits





Handmade: The politics of craft





VM3305                                                         15 credits





Dutch Art  & Society in the 17th Century





HA3228                                                       15 credits

















Semester 1						                                                  Semester 2					











Business Management			


SV1020


15 credits





DDM002: NEW                               	30











Material Culture: an introduction





VM1102                                                        15 credits





Visual Culture: an introduction





VM1101                                                        15 credits





Work Based Learning for the Arts Market 1





SV1027                                                       15 credits





Themes in Art History





HA1168                                                         15 credits

















Semester 1						                                                  Semester 2					











The Arts Market Business: context and connoisseurship


SV1070


30 credits





DDM001: NEW 	30





Work Based Learning in the Arts Market 2


SV2027                                                                                                                                                           


                                                                                                                                                                                15 credits


				











Introduction to Architectural and Design History





HA1178                                                        15 credits





Victorian Architecture, design and industrial culture (1830-1914)





HA2338                                                        15 credits

















Semester 1						                                                  Semester 2					











The Arts Market: Objects and Authentication


SV2071


30 credits





DDM001: NEW 	30





The Parisian Art World 1860-1940





HA2438                                                         15 credits





Introduction to Law for Arts Market





SV2070                                                        15 credits

















Semester 1						                                                  Semester 2					











Research Journal in Context		


SV2092


15 credits





DDM002: NEW                               	30











Design & Architecture in the 20th Century





HA2358                                                        15 credits





Cultures of Consumption: contexts of selling


VM3303                                                   


                                                                    15 credits





Handmade: the politics of Craft





VM3305                                                       15 credits





Dutch Art & Society in the 17th Century





HA3228                                                       15 credits

















Semester 1					   Semester 2					Semester 3











Professional Practice Law for the Arts Market


SV3070


15 credits





DDM001: NEW 	30





Critical Practice Project


SV3094                                                                                                                                                         


                                                                                                                                                                               30 credits


				











The Arts Market: Current Issues and Practice





SV3071                         		 15 credits





The Museums Industry


MG3004


                                                                      15 credits
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