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B.
FEATURES OF THE COURSE

1.
Title: Master of Social Sciences (MSc) in International Political Communication, Advocacy & Campaigning


The course is available in the following forms:

· Full

· Major

· Half

· Minor

2.
Modes of Delivery


The course is offered in the following modes:

· Full-time

· Part-time

3.
Features of the Course

This course reflects upon and responds to new developments in political communication, advocacy and campaigning in international contexts. It thus facilitates a topical and challenging engagement with media-political interactions of major concern to global or international publics today. The international focus of this programme enables students taking it to explore what these issues mean in international relations as well as in trans-national and global contexts. It thus offers an alternative programme of study to the MSc in Political Communication, Advocacy & Campaigning with its emphasis on media-political interactions in Britain and other nation-states.
What makes these two programmes distinctive in the UK market is the explicit focus on new communication technologies as well as alternative and traditional forms of political communication; the focus on the public policy implications of media-government struggles; and the offer of two alternative political communication streams – one which focuses on national contexts and one which focuses on international dimensions. 

Both programmes are located within the field of political communication, advocacy and campaigning, which is multi-disciplinary and draws mainly on political science, political sociology and media studies. The primary focus of the field is media-political interaction and how this has been/is being influenced by changes in technologies and society. Historically, attention has centred on the implications of print and broadcast media for political PR, political marketing/campaigning and political journalism. However, the field is now widening in response to:

· Increased appropriation of new communication technologies and the new communicative spaces that have opened up in response, for instance, with the use of YouTube as a political campaign tool in the 2008 American presidential election; 
· The changing nature and forms of political expression and political mobilization facilitated, for example, through the use of text messaging to orchestrate protests;
· The internationalization of political communication emerging out of changes in society, politics and technologies;

· A growing recognition of the implications of media-government struggles for the type of public policies governments can adopt. 
These changes are forcing governments - from liberal democratic to authoritarian - to adapt not only how they use the media to communicate but also what they use the media for. It also has implications for what the media are able to do in policy domains; how governments seek to manage them and how governments seek to control them through regulation. Civil society organizations are also adapting their strategies for influencing public opinion and for campaigning and lobbying on particular policy issues. 
The two core theory modules in both programmes seek to examine the nature and implications of these developments for how politics is communicated and for struggles between media and governments over public policy. The emphasis in these modules is on applied theory. That is, it draws on current examples and situations from the students’ own experiences and observations in different contexts around the world to critically assess the appropriateness of theory and it uses theory to understanding situations and interactions between media and political actors. Reading lists include literature from academics and practitioners wherever possible; case study lectures in each module will concentrate on political communication, advocacy and campaigning in practice; and practitioners working in the field will be invited to give guest lectures. The department also has links with outside organizations working in the field. Kingston University’s location in London also offers students the opportunity to observe centres of political power and the headquarters of some of the world’s biggest media companies as well as have access to considerable resources associated with these. These elements are offered to students on both the MSc in Political Communication, Advocacy & Campaigning and the MSc in International Political Communication, Advocacy & Campaigning.
The distinction between the two programmes offered at Kingston is their emphasis. Students on both take the same three core modules but the International Political Communication, Advocacy & Campaigning programme is primarily concerned with what political communication means in international contexts, that is, for international relations, trans-national and global contexts. Students on this programme will be expected to select options from a portfolio that includes international relations, international conflict, human rights, etc. They will also be required to undertake a dissertation on a topic that deals with the international dimensions of the field. 
The MSc in International Political Communication, Advocacy & Campaigning has been devised to provide a broad overview of the professional activities within the field. It also caters for a range of students from varying academic and professional backgrounds. In particular it will suit students with prior undergraduate experience in, for example, public policy, politics, international relations, journalism as well as those who already work in one of these areas or would like to work in these areas. For students who might need further assistance in making the transition, the University also provides a full range of academic skills.

The programme offers its graduates a wide range of diverse career paths in public policy, diplomacy, journalism, political PR/marketing/campaigning. They can also expect to seek employment in a range of organizations including international and supranational government bodies, NGOs and campaigning bodies, mainstream and alternative media organizations. Alternatively, graduates will be well placed to do further research in the field should they so wish. 
C.
EDUCATIONAL AIMS OF THE COURSE

The main aims are:

· To enable students to reflect critically on the nature, debates and contradictions in a multidisciplinary field and what this means for practitioners;

· To provide students with a broad knowledge and understanding of international political communication, advocacy and campaigning and an in-depth knowledge of certain aspects of it;
· To extend students’ understanding of international contexts, arenas and interactions in ways that challenge and question assumptions about media-political intersections;

· To develop critical and analytical skills that enable students to assess the value of different theories of media-political relations and their contributions and limitations when applied to different international situations and contexts;
· To develop the ability to use theory to question practice and practice to question theory in the field;

· To enable students to identify, locate and critically appraise secondary and primary sources as a basis for independent research;
· To enable students to undertake a sustained piece of independent research in international political communication, advocacy or campaigning at an advanced level;
· To prepare students for a wider range of opportunities for further study and employment related to international political communication, advocacy or campaigning.
D.
LEARNING OUTCOMES (OBJECTIVES) OF THE COURSE

1. Knowledge and Understanding

On completion of the minor course (two core modules, 30 credits) all students will have knowledge and understanding of:

· The different factors and contexts influencing international political communication and the nature of the interaction between different agents;
· Normative theories and assessments of the performance of political communication when applied to a range of different international contexts and current situations;
· Contributions and limitations of the media in the domain of public policy.

On completion of the half course (third core module and one option module, 60 credits) students will gain additional knowledge and understanding of:

· Research skills and methods in the social sciences
· Theories and concepts of media as they relate to international political communication. 

On completion of the major course (two option modules) students will gain additional knowledge and understanding of: 
· Greater knowledge of key issues in international affairs as presented in modules - from, for instance, international relations and international conflict – as they relate to international political communication, advocacy and campaigning.
On completion of the full field course students will gain additional knowledge, skill and understanding on how to design and conduct independent research on a topic they have chosen but closely related to international political communication, advocacy & campaigning.

2. Cognitive [thinking] Skills
On completion of a master’s programme at Kingston University [whether full/major/ half/minor course] students will have developed their capacity to:
· Engage in rigorous and critical analysis of a range of complex issues 

· Evaluate information from a range of sources 

· Summarise, evaluate and present in oral and written form complex arguments from a variety of theoretical perspectives 

· Think self-critically about their own work, priorities and ambitions

· Retrieve, synthesise, organise and present succinctly in oral and written form information from a variety of sources 

3. Practical Skills

On completion of a master’s programme at Kingston University students will have acquired practical skills in:

· Managing their own work effectively

· Applying theory to a key area of practice or actual situation

· Constructing a coherent argument and presenting it in oral and written form
· Conducting research at an advanced level
E.
COURSE STRUCTURE

The core political communication modules facilitate an intellectual and pedagogic progression in students’ engagement with the theory and application of political communication to international contexts. In semester 1 students study what is communicated, that is, communicative struggles over public policies that govern citizens. In semester 2, they examine how politics is communicated through traditional forms, alternative forms and new forms emerging out of new communication technologies. The teaching approach is intended to facilitate critical engagement by students with core theories and their application to real life situations around the world. 
Students in the MSc International Political Communication, Advocacy & Campaigning take two political communication modules and a research module and a dissertation. The programme has been specifically designed to facilitate an intellectual and pedagogic progression from these core modules to electives which have been chosen to reflect the international dimensions of the programme. Thus, they include modules in international relations, international conflict, international media or international history. Students are also required to choose a dissertation topic that examines international dimensions of political communication, advocacy or campaigning.  
Should students want to develop an additional expertise in an area related to international political communication, they can do so by taking major, half and minor combinations for taught postgraduate courses. 

This course is part of the University’s Postgraduate Credit Framework.  Courses in the PCF are made up of modules which are designated at level M (a small amount of level 3 credit may occasionally contribute to a postgraduate course).  Single modules in the framework are valued at 15 credits and the course may contain a number of multiple modules.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and for a Masters degree is 180 credits.  In some instances the Postgraduate Certificate or Postgraduate Diploma may be the final award and Postgraduate Certificates and Postgraduate Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A and the requirements are outlined in this section.  All students will be provided with the PCF regulations. Specific variations to the PCF that are required for accreditation by outside bodies are outlined below and will be provided in detail for students in course handbooks.

Table 1: Course Structure Summary

	Normal duration of programme
	One academic year full time

	
	Two academic years part time

	Structure of academic year
	Two 12-week semesters of teaching

Summer session - ongoing dissertation preparation

	Modules included at each level
	See below

	Credit Value

	See below

	Major Progression points
	N/A


Table 2: Points at which students are eligible for awards

	Masters Degree FT 180 Credits
	Successful completion of all modules in one year

	Masters Degree PT 180 Credits
	Successful completion of all modules in two years


Table 3: List of all modules offered on the course

	Core modules offered in semester 1

	PCM 408
	Political Communication, Advocacy & Campaigning
	15 

	HPM 400
	Research Skills & Methods in Social Science
	15

	Electives offered in semester 1

	
	Students must choose two out of the following five modules
	

	INM 400
	Theories of International Relations
	15

	MDM 401
	Theories of Media & Communication I
	15

	ICM 420
	Managing & Resolving International Conflict
	15

	ICM 421
	Conflict Theory & Analysis
	15

	HRM 420
	Frameworks & Foundations of Human Rights
	15

	HRM 421
	Theories & Strategies of Change
	15

	Core module offered in semester 2

	PCM 409
	Media, Public Policy & International Politics

	15 

	Electives offered in semester 2

	
	Students must choose three out of the following seven modules
	

	MDM 405
	Questions of Censorship
	15

	ICM 423
	Case Studies in International Conflict
	15

	ICM 427
	Contemporary Issues in Conflict and Security
	15

	INM 401
	International Political Economy
	15

	HRM 422
	The Meaning & Protection of Human Rights
	15

	PO3408
	A Change is Gonna Come
	15

	Core module offered in semester 3

	HPM 411
	Dissertation
	60


Table 4: Full time programme
	Semester 1
	Semester 2
	Semester 3

	Two core modules (PCM 408 and HPM 400)
	One core module (PC 409)
	Dissertation (PCM 411)

	Two electives
	Three electives
	

	Total credits = 60
	Total credits = 60
	Total credits = 60


Table 5: Part time programme

	Year 1

	Semester 1
	Semester 2
	Semester 3

	One core module 

(PCM 408)
	One core module 

(PCM 409)
	

	One elective
	One elective
	

	Total Credits = 30
	Total credits = 30
	

	Year 2

	Semester 1
	Semester 2
	Semester 3

	One core module 

(HPM 400)
	
	Dissertation (PCM 411)

	One elective
	Two electives
	

	Total credits = 30
	Total credits = 30
	Total credits = 60


Major, Half and Minor Combinations in International Political Communication, Advocacy & Campaigning

The course has been deliberately designed to be compatible with any other postgraduate programmes offered by the university but has been created to have particular synergies with the international relations cluster of programmes.

For a Major designation, students are expected to gain a total of 90 credits comprising:

· 45 credits from three core modules 
· 45 credits from three options 
In addition, students will be required to do a dissertation on a topic relating to international political communication, advocacy and campaigning (60 credits).

For a Half designation, students are expected to gain a total of 60 credits comprising: 

· 45 credits from three core modules (at least one of these must be a research module offered in either of the two programmes)
· 15 credits from one option
Note: one of the core modules from either half programme must be a methods module.
For a Minor designation, students are expected to gain a total of 30 credits comprising  
· 30 credits from two core theory modules 
Notes:
1. Students who complete all four core modules [total of 60 credits] and discontinue their studies are eligible for the award of a certificate in International Political Communication, (Cert.IPC).

2. Students who complete all four core modules and four electives [total of 120 credits] and then discontinue their studies are eligible for the award of a Diploma in International Political Communication (Dip.IPC).

3. Students who complete all four core modules, four electives and the dissertation on a topic approved by course director and relevant to international political communication will be eligible for the award of an MSc International Political Communication, Advocacy & Campaigning. 

F.
COURSE REFERENCE POINTS
· There is no benchmarking statement for this postgraduate course. However the design has been informed by the draft QAA benchmark statement in Media (2008) and the QAA Politics and International Relations benchmark statement (2007).

· The awards made to students who complete the course or are awarded intermediate qualifications comply fully with the National Qualifications Framework.

· All of the procedures associated with the course comply with the QAA Codes of Practice for Higher Education

· There are no associated professional or statutory body requirements relevant to this postgraduate course. 

G.
TEACHING AND LEARNING STRATEGIES
Much of the teaching material will be compiled on a year-by-year basis. Readers will comprise selections of core literature supplemented with intranet blogs identifying topical debates and issues relevant to international political communication, advocacy and campaigning and to which students can apply the concepts outlined in the core literature. Teaching will draw primarily on specialist expertise in the faculty from different disciplines and from academics outside the university. Practitioners from the different areas of political communication will also be invited to give guest lectures. Teaching will be further enhanced by an extensive programme of ‘master classes’.
The teaching and learning strategy has been designed to support a curriculum which aims to provide an in-depth knowledge and understanding of international political communication, advocacy and campaigning as well as a set of skills needed by those working in careers where an understanding of political communication is considered to be essential. The overall aim is to provide a coherent and integrated student experience with a fruitful and stimulating mix of different learning opportunities. The programme will mainly be delivered by staff in the Faculty of Arts and Social Sciences. Members of staff include specialists in international political communication, politics, political marketing, advocacy and public policy. 

The strategy encompasses a range of different teaching methods:

· Lectures 
· Tutorials

· Seminars and presentations
· Blogs

· Research presentations

Lectures will provide an overview of the relevant material, mapping out the terrain and identifying key issues and problems. They will draw on a range of academic disciplines, applying a variety of methodologies and perspectives to the consideration of critical issues and problems. These will be supported by seminars, which will provide students with an opportunity to clarify issues, raise questions, and engage in a critical dialogue with lecturers and fellow students. 

The use of political communication by state and non-state actors – including the media – in the contemporary international environment, is often sharply contested. Those working in an environment where an in-depth knowledge of international political communication, advocacy and campaigning is advantageous and expected need to develop the ability to engage in coherent and well-structured debates on a range of contemporary international issues. Seminars will therefore be a forum for students to present different arguments to each other, to draw on current issues and events relevant to internal political communication, advocacy and campaigning as well as learn how to respond to criticism from sometimes diametrically opposed perspectives. In order to do so, students will (amongst other things) need to synthesise information from a variety of sources, and to present arguments succinctly and persuasively. 

Students will also be encouraged to draw on information available on blogs, news media and other sources as well as their personal and/or professional experience. The course will draw on students’ diverse backgrounds and are a strong teaching resource for other students. They will be expected to share their insights into how current developments in international political communication are viewed from around the world. As a result, there will also be extensive opportunities for collaborative work, for students to draw on each other's knowledge, understanding and skills. To this end, the programme will aim at establishing from the outset a strong cohort identity.

At the same time, there is a strong emphasis on independent learning, not only in terms of expectations about the amount and kind of learning that needs to take place outside the classroom but also in terms of research. Students will learn advanced research skills and methods, with the research methods module in particular being used to help them develop clear, viable and coherent projects for their dissertations. An initial research proposal will be formulated in semester one; students will have an opportunity to present these proposals to peers and staff in the second semester; and they will receive one-to-one supervision during the course of researching and writing the dissertation.
H.
ASSESSMENT STRATEGIES

The assessment strategies used in this programme have been mapped against the teaching and learning strategy. They are designed to assess the development of students’ knowledge and understanding and of their skills in a variety of ways, and also to offer a set of stimulating challenges. Assessments will involve written work (summative) in which students will be expected to critique theory and apply it to a different contexts, situations or interactions in the form of a case study critical essay (PCM 408) or a briefing report (PCM 409). There will also be an assessment of oral work (summative) presented in groups. Here, students will have the opportunity to either critically analyze a contemporary text, for example, a newspaper article, blog or press release and use theory to explain it. Or they may submit a component of a media strategy or campaign pitch. Oral work must be accompanied by a short report of what was done. Both the essay and presentation require students to synthesise information and present arguments cogently and succinctly within an allotted time-frame.
A major element of the master’s programme is the dissertation. Students will begin preparing for this with the research methods module in semester 1. The dissertation itself will demonstrate their ability to produce a sustained piece of writing, handling empirical material from a variety of sources within a sophisticated conceptual and theoretical framework. Revise
I.
ENTRY QUALIFICATIONS

The minimum entry qualifications for the course
· Students should normally have an Honours degree in Social Sciences or Humanities at a 2.2 or above. 

· Alternatively, they should have relevant non-certified learning in the areas covered in the course. For instance, a minimum of five years experience working in political journalism, public relations, political marketing/advertising, public policy advice, etc.

· Where a candidate’s first language is not English, advanced English language competence in the form of appropriate certificated learning [IELTS requirement of 6.5] or equivalent must be demonstrated as detailed in Kingston University’s Admissions Regulations. 
· All certificated and non-certificated learning will require verification. In the case of certificated learning, this will require the presentation of relevant certificates and/or confirmation from the award giving body. In the case of non-certificated learning, verification will be established prior to admission. Where the evidence of the fulfillment of the appropriate admission requirements is inconclusive, the applicant may be asked to complete a written exercise.
Typical entry qualifications set for entrants to the course:

· Students will typically have a good second class Honours degree in such disciplines as media, journalism, cultural studies, politics, sociology, international relations, human rights or history.
J.
CAREER OPPORTUNITIES

The purpose of this programme is to provide a sound understanding of political communication used by different types of states, traditional and non-traditional media and civil society actors (NGOs, activists, religious communities, etc). The knowledge and skills acquired on this course will be useful to people wanting to take up a career in one of the related areas in international political communication, for instance, in journalism, campaigning, advocacy, public relations, media management, politics, non-governmental organizations and public policy making. It is also suitable for those already working in one of these areas and wanting to deepen their knowledge, understanding and insight into the field or for those students wanting to go onto further study and research either in academia or consultancies. The programme offers its graduates a wide range of diverse career paths in public policy, diplomacy, journalism, political PR/marketing/campaigning. They can also expect to seek employment in a range of organizations including international and supranational government bodies, NGOs and campaigning bodies, mainstream and alternative media organizations. 

K.
INDICATORS OF QUALITY

Members of staff contributing to the programme were subject to a QAA review of Politics in 2001 and a QAA in History in 2003. Both subjects were rewarded an excellent rating. They are also members of the European and History Research Centres, both of which obtained a 4 star rating in the last RAE.
L.
APPROVED VARIANTS FROM THE UMS/PCF

None

Table 6: Delivery and assessment deadlines for core modulesTable 6: Delivery and assessment deadlines for core modules

	Semester 1

	Week
	1
	2 
	3
	4
	5
	6


	7
	8
	9
	10
	11
	12
	Summative assessment deadline

	PCM408 
	Tutorial on oral presentations
	
	
	
	
	Reading week
	
	
	
	
	
	
	Semester 2, week 1

	
	Tutorial on essay writing
	
	
	
	
	
	
	
	
	
	
	
	

	HPM400 
	
	
	
	
	
	
	
	
	
	
	
	
	Semester 2, week 1

	Semester 2

	PCM409 
	
	
	
	
	Tutorial feedback on essay
	Reading week
	
	
	
	
	
	
	Semester 3, week 1

	PCM 410A

(Dissertation)
	
	
	
	
	
	
	Symposium
	
	
	
	
	
	Semester 3, week 10


Note 1: Oral presentations will take place in weeks 2-5 and 7-12 of semester 1 and weeks 1-4 and 7-12 in semester 2. Each student must make at least one 10 minute presentation in which they use theory to critique an aspect of practice or use practice to critique theory. A one-hour tutorial providing guidelines on what is required in an oral presentation and a one-hour tutorial providing guidelines on what is required in the essay will be provided in semester 1 week 1. 

Note 2: In semester 2, general feedback on the first essay will be provided in a tutorial in week 5 

Note 3: A dissertation symposium will take place in semester 2 during which students will be required to give a 10 minute presentation of their dissertation proposal and receive feedback from peers. 

Table 7: Types of assessment methods:
	
	PCM 408
	PCM 409
	HPM 400
	PCM 406

	Presentation (summative)
	· 
	· 
	
	

	Essay (summative)
	· 
	· 
	
	

	Research project proposal
	
	
	· 
	

	Dissertation (formative)
	
	
	
	· 

	Dissertation (summative) – essay or campaign document or media strategy
	
	
	
	· 


Table 8: Map of field learning outcomes and modules
	Field learning outcomes
	Module(s)
 

	To demonstrate an advanced knowledge and understanding of:

Different factors in political communication and the nature of interaction between different agents

Normative theories and performative assessments of political communication in different international contexts and current situations. 

Contributions and limitations of media in public policy domain
	Covered in:
Political Communication, Advocacy & Campaigning (PCM 408)
Media, Public Public policy & International Politics (PCM 409)



	To demonstrate a specialised knowledge of a specific area of research including relevant primary and secondary literature 

 
	Political Communication, Advocacy & Campaigning (PCM 408)

Media, Public Public policy & International Politics (PCM 409)

Dissertation (PCM 406)

	To demonstrate the ability to generate a viable research topic 
	Research Skills & Methods (HPM400)

	 To demonstrate the ability to conduct independent research and present it in an extended piece of writing  
	Dissertation (PCM 406

	 To demonstrate additional knowledge and understanding of related fields 

 
	 Option modules from media and/or international relations clusters
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