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A.
NATURE OF THE AWARD

Awarding Institution:
Kingston University

Programme Accredited by:
N/A

Final Award(s): 
MAPublishing Studies; PgDipPublishing Studies, PgCert Publishing Studies

Intermediate Award(s):
PgDipPublishing Studies; PgCert Publishing Studies

Field Title:


Publishing Studies

FHEQ Level:


MA; PGDip; PGCert
JACs code:


P400

Prospectus Link:

www.kingston.ac.uk/publishing


QAA Benchmark Statement(s): There is no benchmarking statement specific to Publishing Studies at postgraduate level.

Minimum/Maximum Period of Registration: Full Time:1 year, Part Time:2 years

Faculty: 


Arts and Social Sciences

School:


Humanities

Location:




Penrhyn Road

Date Specification Produced/Revised:
April 2006
B.
FEATURES OF THE COURSE:

1.
Title


The course is available in the following forms:  

· PG Cert Publishing Studies

· PG Dip Publishing Studies

· MA Publishing Studies

2.
Modes of Delivery


The Course is offered in the following alternative patterns:

· Full-time

· Part-time

3. 
Features of the Course

The proposed degree is built on two identifiable and complementary features: the development of students’ skills necessary for successful integration into the contemporary commercial and trade publishing environment and an analytical engagement with the notion of publishing as a challenging intellectual, cultural industry. Thus, the MA will combine (a) a commercial, dynamic and market-orientated approach with (b) a critical and practical knowledge of the contemporary publishing industry.

The first of these features is provided by the course’s emphasis on core professional skills in sourcing, marketing, editing, and selling books and related products. The Course will, however, also develop to masters level students’ understanding of publishing issues in a variety of ways: students will have contact with publishing experts through specialist MA readings and guest lectures by visiting writers, and engagement with the local Kingston literary community.  Students’ core skills will be enhanced as a result of the second semester work placement module, which is offered to all full and major field MA in Publishing Studies students. Students undertaking the MA in Publishing Studies will develop to an advanced level the skills needed to publish successfully, with an awareness of commercial imperatives, and in a range of formats and genres, including textbooks, literary fiction, best-sellers and genre fiction and trade publishing. The MA in Publishing Studies also has at its core a commitment to the integrity of publishing as an intellectually motivated endeavour and this commitment is demonstrated through the integration of a broad range of reading requirements in all courses. This emphasis is particularly in evidence in Publishing: The Structure of an Industry, which addresses current and future issues in the publishing market place within a theoretical framework. The MA in Publishing Studies will thus offer a critical and commercial context within which to apply intellectual and creative methodology to developing professional publishing skills. 

The programme helps to enable the advanced and intellectually rigorous development of Publishing Studies skills and analysis through a range of options. Students may choose from several modules in Publishing Studies and other disciplines, focusing variously on editorial, marketing, communications and digital functions and opportunities within the profession; extending their expertise to related media and creative industries; or by focusing on a particular publishing expertise through, for example, an engagement with new formats (i.e. digital), independent publishing or literacy initiatives. They will receive expert and professional guidance and constructive feedback in the subject area of their choice, and be exposed to a variety of forms and genres through peer review of the work of other students.  In addition, study of particular techniques, approaches, and logistical know-how on a range of subject matter will be provided by members of our Publishing Advisory Board in the form of guest lectures and master classes. The Publishing Advisory Board, a special feature of the field, includes many of the leading figures in commercial publishing and bookselling, all of whom have committed to an involvement in the MA which entails lecturing, advising on current issues that may relate to our course content, and offering work experience to students on the MA.

The post-graduate programme of Publishing Studies will therefore take place in an atmosphere of professional as well as scholarly expertise.  The Course endeavours, moreover, to develop students’ knowledge and mastery of the professional skills necessary to the publication of writing (both through their own copy-writing and the creative writing of others). Experts in various areas of publishing (such as marketing experts, producers, literary agents, reviewers and literary editors) will impart this knowledge in, for example, the modules Elements of Professional Writing, Direct Marketing, Launching a List and Negotiating Rights and Pitching, Presenting and Editing New Titles, in which students will be expected to demonstrate their developing marketing and publishing understanding through assessments designed to prepare them for the demands of a career in publishing (or related industries).  

The content of the modules emphasises the programme’s distinct, practice-based character while also encouraging theoretical reflection on publishing as a profession, and on the intellectual and cultural context in which the industry exists.  The framework of workshops, seminar discussion, regular peer review of students’ own work in small groups and one-to-one supervision is designed to foster a mutually supportive cohort spirit.  This strategy will benefit from the creative community within the Faculty and through local cultural events such as the Kingston Readers’ Festival.

C.
EDUCATIONAL AIMS OF THE COURSE


1. The general aims of the Course are to:

· develop students’ professional commercial publishing skills, including: 

· concept development techniques

· marketing awareness

· clarity of expression through extensive practice

· presentational skills

· peer review and workshop activities.

· enable students to master the skills necessary to present ideas which will contribute to successful publication

· equip students with the advanced critical skills to understand, and work within, the intricacies and challenges of the dynamic publishing industry

· ensure that students gain the skills necessary to work effectively with others in the generation and improvement of written material, through offering and receiving constructive criticism

· develop to an advanced level students’ capacity for critical and creative thought and expression, enabling students to engage with published and draft writing with sensitivity and purpose 

· enhance, to an advanced professional level, students’ understanding of the opportunities presented by brands across different formats (e.g. the TV tie-in) and of the logistics of copyright and permissions across formats

· develop students’ knowledge of, and ability to make decisions about, design and production values 

· enable students, through sustained independent learning and critical engagement, to produce a substantial piece of work of advanced academic and professional standing

· develop focused professional expertise in a chosen area: such as in marketing; commissioning; publicly funded publishing endeavours or print publication in new formats (e.g. online).

Formal Aims of each exit qualification:

This programme allows for three exit qualifications: Masters, post-graduate Diploma, and post-graduate Certificate.  There is a quantitative rather than qualitative difference between what is gained through PgCert and the PgDip. The Certificate is intended for those students wishing an introduction to Publishing Studies and the opportunity to develop their publishing skills.  The Diploma is intended for students seeking an in-depth understanding of the publishing industry and associated core practical skills. The Masters is intended for students seeking a full understanding of the field and the opportunity to demonstrate their independent critical, analytical and creative skills through the production of a Publishing Studies Dissertation. The dissertation marks a qualitative distinction between the Masters and both the PGDip and PG Cert.  Successful completion of the Dissertation Module is the culmination of their MA level work, and demonstrates that the student has progressed through the stages outlined in the other qualifications.

2. The aims of the postgraduate Certificate are to:

· develop students’ understanding of the history of the publishing industry 

· develop students’ practical editorial and production skills, e.g. proofreading and copyediting.

· teach students the critical skills necessary to undertake the advanced critical analysis of a variety of publishing and literary trends and contexts

· enhance students’ professional finesse through extensive writing practice, peer review and workshop activities, with the supervision and guidance of a variety of publishing professionals

· develop students’ understanding of, and ability to operate with, tensions, challenges and opportunities in the literary marketplace (and public sector)

· develop students’ capacity for advanced critical and creative analysis of published and draft writing

· ensure that students gain the skills necessary to work effectively with others in the generation and improvement of material, through peer critique

· develop students’ skills of presentation

· develop students’ ability to apply brand awareness and marketing ‘know-how’ to case studies and live titles

· enhance students’ awareness of bookselling and distribution issues in publishing.

3. The additional aims of the postgraduate Diploma are to:

· provide knowledge of legal issues associated with copyright pertinent to publishing

· develop students’ understanding of the stages necessary to commission and launch titles

· enhance students skills of presentation

· develop students’ understanding of the day-to-day practicalities of the publishing business through a period of work placement (which will form part of their assessment)

· enable students to develop their competence to an advanced professional level in a chosen area reflecting a particular vocational and intellectual interest.

4. The additional aims of the Masters are to: 

· equip students with the necessary skills to produce through independent study, and to an advanced academic and professional level, a substantial piece of critical writing (15,000) or an interdisciplinary collaborative project.

· enable students to produce (e.g. manage, edit, negotiate) independently well-drafted and scrupulously edited writing project of substantial length

· provide the opportunity for students to make use of their research, analytic and professional skills, and their self-reflection on critiques from teachers and peers in the production of substantial writing project.

D.
LEARNING OUTCOMES (OBJECTIVES) OF THE COURSE

1. General Outcomes of the Course

On completion of the Course students will be able to demonstrate:

· mastery of the skills needed to produce professionally well-edited, well-marketed and well-managed publications in a range of formats

· ability to reflect critically on issues related to the publishing industry and to express that ability in a essay form 

· in-depth and advanced critical understanding of publishing trends, contexts, markets and systems 

· a capacity for sophisticated and rigorous critical thought and the development of practices of constructive peer review, self-reflection, editing and redrafting

· the ability to present ideas and projects in a professional context 

2. Knowledge and Understanding:

On completion of the Certificate, students will have a knowledge and understanding of:

· practical editorial and professional writing skills (e.g. proofreading and copyediting and essay writing)
· print and production processes

· publishing and literary trends and contexts
· marketing, particularly in relation to the potential and limitations of specific genres, writing forms and formats
· skills necessary to present their ideas and projects to a professional audience
· key issues in contemporary bookselling and distribution processes
On completion of the Diploma, students will in addition have a knowledge and understanding of:

· the professional work environment and demands  in publishing, as a result of having completed a work placement in semester 2

· the tensions, challenges and opportunities in the publishing marketplace (and public sector)

· advanced editing, marketing and publication processes

· stages in the commissioning and launching a list of titles and legal issues associated with copyright pertinent to the publishing industry

On completion of the Masters, students will in addition have: 

· significant critical and organisational skills necessary for the purposes of independently devising and managing the production of a substantial piece of critical writing
· a knowledge and understanding of how to work independently to produce original work to appropriate professional standards.


3. Cognitive (thinking) and Practical Skills

On completion of the Certificate, students will have developed their capacity for:

· the deployment, manipulation and application of conceptual strategies to ‘live’ projects 

· the evaluation of the success of their own editing and writing style and technique, and that of their peers

· developing and applying brand awareness and marketing ‘know-how’ to books and related products

· the deployment of a range of professional approaches to the processes of marketing and publishing writing
· critical reflection on the publishing industry and the practices within that industry

On completion of the Diploma, students will in addition have developed their capacity for:

· critical self-reflection following a period of assessed work experience

· greater confidence in ‘problem-solving’ responses to critiques by making use of such criticism to provide solutions and alternative strategies

· understanding the complex nature of ‘success’ within a commercial literary context (i.e. in critical, commercial, multimedia, influential, educational, and literary terms)

· commissioning, and launching titles and negotiating rights

On completion of the Masters, students will in addition have developed their capacity for:

· either producing a substantial critical written project to an advanced academic and professional standard

· or producing, to a high professional standard, a collaborative publication or related product (e.g. a small book produced together with, for example, illustration and creative writing MA students) and a reflective account of the processes involved.

E. COURSE STRUCTURE & CONTENTS


This programme is part of the University’s Postgraduate Credit Framework.  Courses in the PCF are made up of modules that are designated at level M (a small amount of level 3 credit may occasionally contribute to a postgraduate programme).  Single modules in the framework are valued at 15 credits.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits and a Masters degree 180 credits.  In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a Masters degree.   The Course may be studied towards the Full, Major, Half or Minor award.  The awards available are detailed in section A and the requirements are outlined below.  All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail for students in course handbooks.

The normal duration of the Publishing Studies degree programme is one-year full time and two years part time.  The year is divided into two semesters of equal length (16 weeks, to include examination period).  The programme has been designed to offer coherence and flexible progression throughout the degree. In addition, all students will need to have accumulated a total of 120 assessed credits before proceeding to the Dissertation. A description of the various modules follows:

COURSE CONTENTS

MODULES CONTRIBUTING TO MA PUBLISHING STUDIES

Figure 1

	MODULE CODE
	SEMESTER ONE CORE MODULES
	MODULE LEADER
	M-LEVEL CREDITS

	PUM401
	Editorial and Production Processes


	Anna Kiernan
	15

	PUM402
	Publishing: Structure of an Industry
	Charles Drazin
	15

	PUM403
	Marketing in Publishing
	Alison Baverstock
	15

	PUM404
	On Publication: Bookselling, Distribution and Critical Reception
	Anna Kiernan
	15



	
	SEMESTER TWO CORE MODULES
	
	

	PUM405
	Launching a List and Negotiating Rights
	Hugh Barnes
	15

	PUM406
	Work Placement


	TBC
	15

	
	OPTIONS
	
	

	CWM402
	Elements of Professional Writing
	Alison Baverstock
	30

	PUM407
	Pitching, presenting and editing new titles
	Hugh Barnes
	15

	DMM400
	Digitization of the Media
	Niran Bahjat-Abbas
	15

	PCM401
	Communication with the Public
	TBC
	30

	PCM404
	Strategic Planning & Integrated Campaigns
	TBC
	15

	PLM402
	Popular Literatures II texts and concepts 
	James Annesley
	30

	BMM108
	Direct Marketing
	Alison Baverstock
	15

	
	SEMESTER TWO
	
	

	PUM400
	Dissertation


	TBC
	60


Pathways for Half, Major and Minor field students:

Half field (60 credits of the taught modules)

	PUM401
	Editorial and Production Processes


	Anna Kiernan
	15

	PUM402
	Publishing: The Structure of an Industry
	Charles Drazin
	15

	PUM403
	Marketing in Publishing
	Alison Baverstock
	15

	PUM405
	Launching a List and Negotiating Rights
	Hugh Barnes
	15


Major (90 credits of the taught modules)

	PUM401
	Editorial and Production Processes


	Anna Kiernan
	15

	PUM402
	Publishing: The Structure of an Industry
	Charles Drazin
	15

	PUM403
	Marketing in Publishing
	Alison Baverstock
	15

	PUM405
	Launching a List and Negotiating Rights
	Hugh Barnes
	15

	30 credits chosen from Work Placement module AND available optional modules
	
	
	


Minor (30 credits of the taught modules)

	PUM401
	Editorial and Production Processes


	Anna Kiernan
	15

	PUM403
	Marketing in Publishing
	Alison Baverstock
	15


The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits and a Masters degree 180 credits.  In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A and the requirements are outlined below in Fig 3.
COURSE STRUCTURE

Course Structure Summary

Figure 2

	Duration of Course
	One academic year full time

Two academic years part time

	Structure of Academic Year
	Two sixteen-week semesters; one period of four months’ duration for completion of PUM400

	Status of each module
	Six of the PUM modules are core.  In addition students choose from one of the 30-credit or two of the 15-credit  modules available to them. 

	Credit Value
	Each of the taught modules carries 15 or 30 credits. The Dissertation (PUM400 ) carries 60 credits


Figure 3: Points at which students are eligible for the Postgraduate Certificate 

Or Postgraduate Diploma

	Postgraduate Certificate – 60 credits
	On completion of  Editorial and Production Processes; Publishing: The Structure of an Industry; Marketing in Publishing; On Publication: Bookselling, Distribution and Critical Reception



	Postgraduate Diploma – 120 credits
	On completion of the above modules in addition to Launching a List and Negotiating Rights, the Work Placement module and two 15-credit or one 30-credit module of the students’ choice.

	Masters Degree 180 credits
	On additional completion of 

PUM400   Dissertation


F.
COURSE REFERENCE POINTS


· There is no benchmark statement relating specifically to Publishing Studies, and the Quality Assurance Agency has no published plans to produce one in the near future.  

· Senate House English/book studies collection.  In addition, Oxford Brookes’ provision and special collection of documents relating to the Booker Prize.

· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Code of Practice for Higher Education.

G.
TEACHING AND LEARNING STRATEGIES

The general approach to teaching and learning in this course is predicated on the notion of several necessities: the need for a strong understanding of the profession in all aspects: the mastery of professional writing, editing and conceptual skills; and the development of critical acumen through intensive feedback from peers and from industry experts, regular critical discussions and continuous self-evaluation.  This approach translates into a range of specific strategies.  Throughout the degree, major importance is given to skills of presentation, peer review of students’ own writing and expert feedback from professional publishers and editors, drawn from the course team and members of the course’s Publishing Advisory Board. These practices are seen as essential to the development of students’ professional skills. Moreover, the skills of critical and cultural analysis garnered from several modules, ranging from the core contextual Publishing: the Structure of an Industry to intellectually and culturally specific modules, such as the optional Popular Literature (2): Texts and Contexts (which focuses on genres) will prepare the students for the production of the long study or collaborative final project and critical essay. The strategy of building the skills of critical analysis alongside those of writing is furthered by the involvement of the Publishing Advisory Board, the members of which will deliver lectures and master classes on relevant topics. 

Active participation in discussion, regular oral presentation, the continuous interchange of constructive criticism through tutor and peer review are encouraged and reinforced through learning outcomes and assessment.  

Students will therefore develop the techniques for preparing their work to professional standards. They will be required to present their work in front of their peers and industry professionals. Students will develop techniques for preparing the work of others (through the relevant editorial and production processes) to professional, publishable standards. In the final, creative dissertation module, students are called upon either to make use of the skills they have developed throughout their period of study in the production of a Dissertation of no more than 15,000 words or a collaborative practice-based assessment, where students opt to produce work as part of a team. This product is to be accompanied by a 3,000 word Critical Essay that examines and reflects critically on, for example, the publishing processes (e.g. briefing, copy-writing, editing) that were integral to the production of the practical submission. While this module is based on independent research and imaginative interests, students are aided in the development of this substantial piece of writing by the knowledge gained in the various taught modules, and by one to one supervision sessions with a specialist member of the Publishing Studies team.

Throughout the degree, guidance is available for students through the provision of specific pre-set Office Hours, during which all members of the teaching staff are available for consultation with students, as well as through module-based tutorial time. The Course, in accordance with the University, is SENDA compliant.  The Course is also, in line with University policy, moving towards the introduction of Personal Development Plans.

H. ASSESSMENT STRATEGIES

Assessments throughout the proposed programme relate not only to the learning outcomes for individual modules, but also reflect those of the course as a whole.  Students who successfully complete the degree will have demonstrated their considerable knowledge and skills through a varied range of assessments. These assessments collectively require the mastery of a range of professional skills, which will include writing, rewriting, presenting and editing techniques. These skills will be informed by in-depth and independent academic research, critical reading and self-reflective writing and the use of best professional practice towards the identification of, and the presentation of their work to, the most appropriate marketplace. The persuasive presentation of concepts – from book ideas to marketing plans – is deemed to be a key aspect of the assessment for this course, given the pre-eminence of such an activity in the commercial publishing world. 

The assessments for the Publishing Studies Dissertation or final project are designed to test each student’s ability to produce a substantial piece of critical writing or to produce a ‘product’ or publication through collaboration with students from other disciplines, together with a critical rationale of 3,000 words. The final assessment can therefore be produced in one of two ways, in order to allow students the opportunity to demonstrate their ability to apply the variety of skills, both creative and analytical, which they have gained throughout the degree programme to either a practical/critical piece of work or a formal dissertation. Where students have opted to submit a ‘product’ or publication, the second part of the assessment will be a Critical Essay that considers the relationships between the student’s own project and its relation to the publishing market place.  Please see appendix A for a guide to the assessments in each of the MA Publishing Studies modules.

I. ENTRY QUALIFICATIONS

1.
Typical entry qualifications set for entrants to the course are:

The following will normally be regarded as appropriate admission requirements for the course, though non-standard entrants will always be considered for entry:

· successful completion of a certified programme of study, normally a good second class honours undergraduate degree or its equivalent

· relevant non-certificated learning such as attendance at short courses, continuing education courses, relevant work and life experience

· an appropriate combination of certificated and non-certificated learning

· in addition to, where a candidate’s first language is not English, advanced English language competence in the form of appropriate certificated learning or appropriate certificated competence in English language must be demonstrated, as detailed in Kingston University’s Admissions Regulations.

All certificated and non-certificated learning will require verification. In the case of certificated learning, this will require the presentation of relevant certificates and/or confirmation from the award-giving body. In the case of non-certificated learning, verification will be established in the course of the interview, or, where appropriate, through the submission of supporting documentation and evidence. Where the evidence of the fulfilment of the appropriate admission requirements is inconclusive, the applicant may be asked to complete a written exercise.

Admission with Advanced Standing

The maximum number of credit points awarded for admission with advanced standing will be 50% of the taught modules contributing to the exit award: no exemption will be given for the dissertation and APL or APEL will be calculated on 50% of the credit for the award minus the credit for the dissertation.

This means that accreditation of prior learning will be set at a maximum of the following credit for each of the exit awards:

MA


CATS 60

Postgrad. Diploma
CATS 60

Postgrad. Certificate
CATS 30

Consideration for Admission with Advanced Standing will be based on:

· successful completion of a relevant programme of certificated learning at M level

· relevant non-certificated learning at an appropriate level

· a combination of relevant certificated and non-certificated learning at an appropriate level.

Selection criteria
Selection criteria reflect the overall commitment of the Publishing Studies team, the School of Humanities, the Faculty of Arts and Social Science and Kingston University to provide educational opportunities for those who have historically been denied access to higher education, for instance mature women students and students from diverse ethnic backgrounds. We would draw attention to the importance of levels of commitment and motivation in coming to judgments on whether or not prospective students are likely to benefit from, contribute to and successfully complete their studies. With these considerations in mind, the following guidelines will inform decisions on place offers in circumstances where the number of applicants meeting the admission requirements exceeds the number of places available on the course:

a) Applicants’ level of interest in and motivation to study the course. Evidence will be derived from application forms, work/voluntary experience and/or the interview.

b) The extent to which applicants, for reasons of employment and/or domestic commitments, are not in a position to pursue their studies at other HE institutions. Evidence will be derived from application forms, interviews and/or other relevant documentation.

Admissions procedures
The Course Director or a nominated admissions tutor will normally consider all applications in the first instance. All applicants who fulfil, or are likely to fulfil, the admissions requirements will be invited for an interview with the Course Director or another senior member of the course teaching team. The decision regarding offers of places will be made by the Course Director or a senior member of the course teaching team after interviewing the applicant. The Course Director will receive administrative support from the Postgraduate Course Administrator.

J. CAREER OPPORTUNITIES

The Publishing Studies MA Course  is designed to foster a practical and critical understanding of all aspects of the publishing industry. 

All full field students will have to undertake a work placement, provided for them by a member of the Publishing Advisory Board.

On successful completion of the MA students will be equipped with a range of skills desirable and appropriate to employers, such as marketing, communication and self-management skills; meticulousness in editing and presentation; the ability to reflect critically on the industry and on one’s own work and to respond to constructive criticism; the ability to write for particular purposes and the ability to work constructively with others.

In addition to a possible career in publishing and associated literary industries, associated careers may include work in journalism, advertising and marketing, film, television, radio, arts management, new media, and business. For those interested in further research, the course provides an excellent foundation for Mphil/PhD level study in related fields.

K. INDICATORS OF QUALITY

As a new course, Publishing Studies obviously has no pre-existing externally ratified indicators of quality.  However, as can be seen from the CVs in the Resources Document, academic staff and publishing professionals contributing to the field are widely recognised through research activity and publications.  Members of staff contributing to English Literature were subject to TQA Review in 1996, when the subject was rewarded with an Excellent rating.

L. APPROVED VARIANTS FROM THE UMS/PCF

N/A

Appendix A: MA Publishing Studies Assessments
Fig 1 MA Publishing Studies 

	Module Title
	Assessment strategy
	Major categories of assessment

	Publishing: The Structure of an Industry 

(PUM402)
	The assessment for this module is designed to enable students to

identify a publisher, agent or bookseller and produce a case study  report and proposed business plan for that organisation, highlighting strengths/weaknesses/profits/loss/branding opportunities, etc.
	Essay: 3000-4000 words (100%)

	Editorial and Production Processes 

(PUM401)
	The assessment for this module is designed to equip students with the practical and analytical skills necessary to be able to produce/complete the following:

· A critical path/production schedule

· A briefing letter to a freelance or designer 

· A proofreading exercise

· A copy-editing exercise 
	A
Portfolio of Exercises (60%)

B
Presentation in class (20%)

C – Write up of the Presentation 2000-2500 words (20%)



	Marketing in Publishing

(PUM403)


	Assessment for this module is designed to demonstrate the students’ knowledge of the skills necessary to produce and present marketing plans to a professional standard.
	1. Portfolio of Exercises (50%)

2. Presentation of a marketing plan (50%)



	On Publication: Bookselling, Distribution and Critical Reception 

(PUM404 )
	The assessment on this module is designed to demonstrate students’ critical understanding of distribution networks and critical reception and their skills of presentation.
	1. Presentation of Case Study (20%)

2. Written report on some area of bookselling, distribution or critical reception 80%

	Pitching, Presenting and Editing New Titles

(PUM407)
	The assessment for this module is designed to build on the skills developed in the module Launching a List and Negotiating Rights. Students will therefore continue acquiring skills associated with a commissioning editor by compiling a portfolio of two exercises, one the redrafting and editing of an imperfect chapter from a work in progress, the other a presentation at a mock sales conference, including supplementary material. Each piece will be “pitched” by the student to the workshop and also discussed with the tutor.


	1. Editing manuscript (50%)

2. Presentation at sa

les conference (50%)

	Work Placement Module

(PUM406)
	The assessment for this module is designed so that students may capitalise on their work placement experience. Students are therefore required to write a 2,500 word report on a topic agreed with the host organisation, covering either the strategy of the host organisation as a whole or an analysis of the publishing processes employed in developing one specific title or a particular list or imprint. Additionally, students are required to write a reflective account of their experience, noting, for instance, tasks that they thought went will, why they went well, and those that were less successful and why.
	1. Placement report 50%

2. Reflective Log 50%

	Launching a List and Negotiating Rights

(PUM405)
	The assessment for this module is designed to equip students with the skills necessary to produce 

a portfolio of two pieces of writing, one a proposal to launch a new list or series of titles; the other a detailed brief outlining editorial, sales and marketing pitch for a newly contracted book. Each piece will be “pitched” by the student to the workshop and also discussed with the tutor, so that students assimilate the professional skills necessary for the role of a commissioning editor. 


	1. List proposal: 3000 words (50%)

2. Brief for new title 1000 words (50%)



	Dissertation

(PUM400)
	The Dissertation or Final Project (practical/critical) are designed to test each student’s ability to produce a substantial piece of critical writing or to produce a ‘product’ or publication through collaboration with students from other disciplines, together with a critical rationale of 3,000 words and a marketing plan.
	1. Dissertation: up to 15,000 words (100%)

2. A (70%)

B (30%)


In addition to the above, students choose modules from the following MAs: Creative Writing; English Literature; Political Communications and Digital Media.

	Module Title
	Major categories of assessment
	Assessment Strategy

	Elements of Professional Writing

(CWM402)
	The assessment for this module is designed to develop students understanding and mastery of writing for publication and is in two parts:

A: Creative Presentation: students will be required to present publicly a selected piece of creative writing.  Following their presentation, they will submit the following:

· a copy of the selected piece or pieces read, and at least one further draft 

· a self-reflective commentary on the reading (approximately 2,000 words) 

· a two-page synopsis or proposal for the final work 

B: Portfolio of Exercises: 

· research into professional writing opportunities in a single specific market

· a summary of the results of research into locating an appropriate agent and publisher or other vehicle for the publication for their work.


	1. Creative Presentation (50%)

2. Portfolio of Exercises (50%)

	Direct Marketing

(BMM008)
	The coursework for this module is designed to test the ability of students to produce a written report and communicate relevant information and concepts.
	1. In-course assignment: 3500-4000 words (70%)

2. Presentation (30%)



	Communicating with the Public

(PCM401)
	The in-course assessment is designed to test students’ ability to produce a new communications vehicle (intranet, e-mail  newsletter, etc) which takes into account the organisation’s goals and strategies.  The end of course assessment will be to produce a piece of design (in any medium) to communicate to any audience outside the student’s organisation. 


	1. New communications vehicle
50%

2. Piece of design 50%



	Strategic Planning and Integrated Campaigns

(PCM404)
	Assessment will be in form of a 3000-word strategy for the launch and development of an initiative or campaign, including objectives, headline messages and setting out detailed handling of media, staff, stakeholders, opinion-formers, etc. It is designed to test students’ initiative and media skills.


	1. Strategy document: 3000 words 100%

	Digitisation of Media 

(DMM400)
	The assessment strategy is designed to ensure that students adequately cover the range of material on the module.  The essay will require students under supervision to write on a particular issue and position raised on this module.  This assessment strategy will thus reinforce the module’s teaching and learning strategy by requiring students to read widely and cover the relevant material.  


	1. One critical essay worth 100% (2,500 words).



	Popular Literature II: Texts and Concepts

(PLM402)
	Assessment for this module is designed to assess students’ understandings of both the conceptual/theoretical material and their sense of the ways in which these ideas can be used to develop their reading of particular texts.  Both assessments will require students to synthesize their interpretation of conceptual material with analysis of specific primary texts.  

 
	1: A presentation write up (2000 words) (40%)

2:  An essay (3000 words) (60%)  
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