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Programme Specification XE "Programme Specification" 
Title of Course: MSc Innovation Management and Entrepreneurship
Date Specification Produced: March 2016
Date Specification Last Revised: Sept 2017
This Programme Specification XE "Programme Specification"  is designed for prospective students, current students, academic staff and potential employers.  It provides a concise summary of the main features of the programme and the intended learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes full advantage of the learning opportunities that are provided.  More detailed information on the teaching, learning and assessment methods, learning outcomes and content of each module can be found in Student Handbooks and Module Descriptors.

Examples of completed programme specifications can be found on the KU Programme Specification Archive

SECTION 1:
GENERAL INFORMATION
	Title:
	MSc in Innovation Management and Entrepreneurship



	Awarding Institution:


	Kingston University

	Teaching Institution:


	Kingston University 

	Location:
	Kingston Business School, Kingston Hill 

	Programme Accredited by:


	


SECTION2: THE PROGRAMME

A. Programme Introduction
Innovation and entrepreneurship are now essential to driving revenue growth.  However, few have the know-how, culture and team structures to come up with new ideas, create new ventures, get innovative products to market, manage innovation in small and large corporations and take advantage of technology available to grow their business. 

Kingston Business School’s home city of London is now arguably the European central hub for innovation and entrepreneurship, as evidenced by “Tech City” and many other reports. According to Innovation Cities Index (2014), London ranks as the 3rd most innovative city in the world. Globally, London is considered to have the 6th best Start-up eco-system, 5th in start-up performance, 10th in funding for start-ups, the 3rd in market reach, and 7th in start-up talent (The Startup Ecosystem, 2015). These suggest that London is one of the best places in the world to start a business and has some of the best resources to support a startup, including venture capital. London also has other resources and events such as the Global Entrepreneurship Week, Centre for Entrepreneurs etc.
Kingston University has produced the highest number of graduate start-ups in the UK for five years and has a strong track record of excellence in Entrepreneurship, which is embedded in the learning outcomes of all the new courses delivered by the Business School. This new MSc aims to equip students with key innovation and entrepreneurship skills: managing innovation, entrepreneurial finance, start-up creation and growth innovation to create their own businesses or take up employment as an innovation manager within a larger enterprise.  It is led by the Business School’s Entrepreneurship Group, which combines a compelling mix of research, knowledge and practitioner experience.  The Group has strong national and international links with industry for guest speakers, student projects and future employment opportunities.

The new MSc programme learning outcomes will enhance the career prospects of the students through developing innovative entrepreneurs, whose acquired skills will enable them to progress from the idea generation stage to a fully developed business/project with an excellent understanding of designing, financing, marketing and operating a successful business. Students will learn about issues related to corporate social responsibility, sustainable development and business ethics, particularly in the areas of innovation and entrepreneurship.

The MSc programme also has an international dimension in that in covers entrepreneurship not just in the developed countries but also in developing countries. Thus, theories, case studies, videos and examples on entrepreneurship and innovation relevant to different parts of the developing world, such as India, China, Nigeria, Kenya and other developing countries will also be utilised and taught to students. In addition, an integral part of the MSc Innovation Management and Entrepreneurship is a weeklong study trip to Silicon Valley, California. The study trip is focused on innovation, entrepreneurship, leadership, strategy and new technologies.  Students will have the opportunity to visit start-ups, incubators, and blue-chip companies, such as Survey Monkey, Rocket Space, Oracle, Johnson & Johnson Innovation and Google. Innovation and entrepreneurships experts will deliver lectures and learning about leadership, innovation driven institutions, and the procedures of setting up a new venture in Silicon Valley. Students who are unable to obtain a visa to visit the USA will be able to: Participate in a comparable UK focused study trip to renowned centers of innovation and entrepreneurship such as London’s Tech-city and Cambridge’s Silicon Glen. OR Participate in a weeklong study trip hosted by a European business school such as Berlin School of Economics and Law, where students will visit local companies, participate in seminars and workshops and have the chance to meet students from the host institution. All study visits are however subject to visa regulations, and students are required to contribute to travel and accommodation costs. Knowledge and learning from the study visit will allow students to obtain first hand knowledge and experience of innovation hotspots taught in Modules such as Innovation Management and Entrepreneurial Finance and Entrepreneurship and Growth of Innovative Businesses, among others.
The programme also helps develop employment-ready students through an integrated business experience in the form of a work placement. 

This integrated placement provides students with an exciting opportunity to apply and develop their knowledge and skills in a real-world setting and/or study in another country, both of which enable them to develop their self-confidence and strengthen their CV. Students undertaking such placement activities are in a stronger position to achieve their best in the final year of study, as well as gaining skills and experience that employers desire in today’s business world. Students undertaking a work placement in an appropriate position may be able to include this placement as part of the three years of work experience required by the professional bodies.

B. Aims of the Programme
The main aims of this programme are to provide students with the opportunity to: 

· develop analytical problem-solving skills, creative thinking skills, and a critical awareness of the study and practice of innovation, management and entrepreneurship;

· develop a critical understanding of the economic, technological and social context of innovation, entrepreneurship, and small business development;

· develop innovative business ideas, business plans and business models with a view to starting their own new business venture and/or setting up innovative projects in existing organisations;

· apply their knowledge of innovation, management and entrepreneurship towards providing business consultancy services to real businesses, which will demand critical insights into the topics, application of creative problem solving and research methods;
· progress their careers as entrepreneurs and entrepreneurial managers in different types of organisations.
· give students a head start on the employment ladder, preparing them for employment, further study and lifelong learning

C. Intended Learning Outcomes
The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas.  The programme outcomes are referenced to the QAA subject benchmarks for Business and Management and the Framework for Higher Education Qualifications XE "Framework for Higher Education Qualifications:FHEQ"  in England, Wales and Northern Ireland (2008), and relate to the typical student.
	Programme Learning Outcomes



	
	Knowledge and Understanding

On completion of the course students will be able to:
	
	Intellectual Skills

On completion of the course students will be able to
	
	Subject Practical Skills

On completion of the course students will be able to

	A1
	Demonstrate a critical understanding of the different perspectives of innovation and entrepreneurship, and the strategic value of each standpoint
	B1
	Think in a critically reflective and creative manner
	C1
	Assemble and analyse qualitative and quantitative data (as appropriate) from a wide variety of sources using different techniques and tools in order to solve complex business problems.

	A2
	Relevance and importance of innovation and entrepreneurship knowledge to the business communities of a modern society
	B2
	Organise, analyse and solve complex problems
	C2
	Present and communicate business ideas/models using ICT software tools to an audience

	A3
	Appreciate the local, national and international contexts of innovation and entrepreneurship in modern society
	B3
	
	C3
	Operate as flexible and skilled innovative entrepreneurs or intrapreneurs.

	A4
	Demonstrate a critical understanding of the theoretical bases of the disciplines of innovation and entrepreneurship which will enable them to appreciate developments in these fields, and evaluate these developments critically, and to apply this knowledge to inform their practice
	B4
	
	C4
	Plan and conduct independent research.

	A5
	Distinguish between different levels of strategy and strategic approaches in organizations
	
	
	
	

	A6
	Develop knowledge of responsible management, sustainability and business ethics
	
	
	
	


In addition to the programme learning outcomes identified overleaf, the programme of study defined in this programme specification will allow 

students to develop a range of Key Skills as follows:

	Key Skills

	Self Awareness Skills
	Communication Skills
	Interpersonal Skills
	Research and information Literacy Skills
	Numeracy Skills
	Management & Leadership Skills
	Creativity and Problem Solving Skills

	Take responsibility for  own learning and plan for and record own personal development
	Express ideas clearly and unambiguously in writing and the spoken work
	Work well  with others in a group or team
	Search for and select relevant sources of information
	Collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	Determine the scope of a task (or project)
	Apply scientific and other knowledge to analyse and evaluate information and data and to find solutions to problems

	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	Present, challenge and defend  ideas and results effectively orally and in writing
	Work flexibly and respond to change
	Critically evaluate information and use it appropriately
	Present and record data in appropriate formats
	Identify resources needed to undertake the task (or project) and to schedule and manage the resources
	Work with complex ideas and justify judgements made through effective use of evidence

	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	Actively listen and respond appropriately to ideas of others
	Discuss and debate with others and make concession to reach agreement
	Apply the ethical and legal requirements in both the access and use of information
	Interpret and evaluate data to inform and justify arguments
	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary
	

	Work effectively with limited supervision in unfamiliar contexts
	
	Give, accept and respond to constructive feedback
	Accurately cite and reference information sources
	Be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	Motivate and direct others to enable an effective contribution from all participants
	

	
	
	Show sensitivity and respect for diverse values and beliefs


	Use software and IT technology as appropriate
	
	
	


D. Entry Requirements
The minimum entry qualifications for the programme are:
· A good honours degree or equivalent from a recognised institution
· A personal statement indicating a critical interest in business, entrepreneurship and/or innovation; a strong motivation to look beyond the boundaries of their first degree discipline, and a willingness to work in a multidisciplinary environment
· A minimum IELTS score of 6.5 (or equivalent) with no element under 6.0 or equivalent is required for those for whom English is not their first language. 
· Applicants will be considered on merit who do not meet the academic requirements (as above)
E. Programme Structure

This programme is offered in full-time mode and leads to the award of MSc Innovation Management and Entrepreneurship.  Entry is normally at level 7 with a first degree or equivalent qualifications (See section D).  
E1.
Professional and Statutory Regulatory Bodies


This is a new programme.
E2.
Work-based learning, including sandwich programmes

Work placement is an integral part of the 2 year degree and students will receive support by the award winning KU Talent team.

While it is the responsibility of individual students to secure such placements, the KU Talent support offers each student support at all stages of the application process, including writing CVs, completing application forms, participating in mock interviews, assessment centre activities and psychometric tests. The process of applying for a placement gives students the opportunity to experience a real-life, competitive job application process.

The business experience period enables students to apply their learning in the real-world work environment, to reflect upon their own personal experience of working in an applied setting, to focus on aspects of this experience that they can clearly relate to theoretical concepts and to evaluate the relationship between theory and practice. Students will be assessed during and at the end of this period, normally through a portfolio. This will be marked as pass/fail. 

Students who undertake work-based placements often benefit greatly from the experience, gaining real experience and work achievements to record on their CV, and also greater maturity and motivation.

E3.
Outline Programme Structure 
The programme has one starting point – in September and comprises modules worth 180 credits.  

The MSc Innovation Management and Entrepreneurship programme requires completion of four 30-credit core modules and the 60 credit Start-up Venture Project. The five core modules provide students with the knowledge and skills needed for a career in Innovation, Management and Entrepreneurship. The MSc Innovation Management and Entrepreneurship requires completion of the seven core modules.  

(See Appendix 1 for a more detailed link between Programme Learning Outcomes and Module Learning Outcomes- Assurance of Learning)
Full details of each module will be provided in module descriptors and student module handbooks. There is one intake for the programme, which is in September of each academic year. 
Due to the nature of the degree, which provides students with a range of opportunities and the business experience within a two-year period, the course is intensive and requires hard work and dedication.

	Level 7  

	Compulsory modules


	Module code
	Credit 

Value
	Level 
	Teaching Block
	

	Entrepreneurship and Growth of Innovative Businesses
	BS7603
	30
	7
	TB 1 & 2
	

	Innovation management and Entrepreneurial Finance

	BS7601
	30
	7
	TB 1 & 2
	

	Design Thinking for Start-ups

	BS7606
	30
	7
	TB 1 & 2
	

	Management, Strategy and International Entrepreneurship

	BS7604
	30
	7
	TB 1 & 2
	

	Start-up Venture Project
	BS7605
	60
	7
	TB 2 & 3
	

	Professional Placement (Optional)
	
	60
	7
	TB3- TB1 – TB2 
	

	Students exiting the programme with 60 credits are eligible for the award of PgCert

Students exiting the programme with 120 credits are eligible for the award of PgDip


F. Principles of Teaching, Learning and Assessment 
The teaching and learning philosophy of the programme is to engage students actively and to enable students to develop their ability to study independently and work as part of a team at Masters level. This is achieved by encouraging them to question and critically assess business issues, to find innovative options and solutions. Successful entrepreneurs combine these skills with comprehensive business knowledge to achieve their objectives. Students will build their understanding across a broad range of modules. Regular guest speakers add to the expertise of the lecturing staff and provide their own perspectives on current events. The range of teaching strategies will include lectures, workshops, seminars, presentations, action learning sets, and individual supervision. 

From an academic perspective, assessment is planned to reflect the aims and to achieve the learning outcomes of the programme. It is designed to monitor student performance regularly in the context of specific requirements of individual subjects, the personal and group management skills required in business, the theoretical background and applied skills necessary for effective use of business tools and ultimately the knowledge and skills essential to meet the overall requirements of a Masters degree. 

Our assessment methods mirror the realities of innovation, management and entrepreneurship. Time-constrained coursework, for example, simulates work situations where entrepreneurs have only a few days to prepare a pitch or plan to potential investors. The methods of assessment are designed to draw out a student’s inquisitive, questioning and critical thinking and creative ability, so that students enter into entrepreneurial careers with a strong entrepreneurial management skillset. The overall assessment arrangements for this programme are based on an appropriate mix of assessment approaches. The rationale for time-limited and continuous assessment is to additionally support a student-centred learning approach, in which the student's ability to write (in such formats as essays, reports, business plans and reflective statements) and to offer evidence of in-depth research and analysis, will be assessed.  

To enhance students’ employability, they also have the opportunity to attend a range of university- and faculty-facilitated career events during the course of their study.
G. Support for Students and their Learning

Students are supported by:
· Module leader for each module 

· Specialist In-sessional English classes

· Course director to oversee the overall development of the programme

· A personal tutor for academic and pastoral issues

· An advisor for the start-up venture project  

· Technical support to advise students on IT and the use of software 

· A designated programme administrator 

· An induction session at the beginning of the programme 

· Staff Student Consultative Committee 

· Canvas – a versatile on-line interactive learning environment

· Faculty Student Support Officer

· Central university Student support facilities that provide advice on issues such as finance, regulations, legal matters, accommodation, international student support etc. 

· Disabled student support 

· Union of Kingston Students
· Careers and Employability Service 
· The KU Talent team provides valuable guidance in supporting students with their placements, whether work, research, entrepreneurial or study abroad

· Placement Tutor will visit during the placement and meet with the student and work place supervisor

H. Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at subject level

· Student evaluation

· Moderation XE "Moderation"  policies

I. Employability Statement 
The nature of the programme is such that employability education is embedded throughout the programme in the form of activities such as career awareness raising, industry guest speakers, seminars, business plans, workshops, project work and the development of personal skills. 

In addition, part of the Start-up Venture Project module has a personal professional development element which includes critical reflection on one’s employability and personal and professional development, and career planning.  

Entrepreneurship and Growth of innovative businesses and Design Thinking for start-ups both help students understand how to plan the creation of new ventures, thus preparing students for entrepreneurial careers. Further, the module on Innovation management and entrepreneurial finance enables students to practically learn how to raise finance from investors, and also has a strong connection with entrepreneurial careers. 
Students will also be encouraged to attend ‘spotlight on’ events which focus on entrepreneurial careers and industries, such as events organised by the Kingston University Business and Enterprise Centre.  
Developing employable graduates is at the heart of this programme. The integrated work placement programme is designed to provide our students with the best opportunities for obtaining employment at the end of their degree, providing skills and experience that employers are looking for in their work force. These are supported by the services of the KU Talent team providing drop-in and scheduled events to support students in the preparation of CVs, applications and preparation for interviews and assessment centres.

J. Approved Variants from the Undergraduate and Postgraduate Regulations 

All students will be provided with the University regulations and specific additions that are sometimes required for accreditation by outside bodies (e.g. professional or statutory bodies that confer professional accreditation).  

Details about the programme will be provided in the course handbook, whereas full details of each module will be provided in module handbooks.  

K. Other sources of information that you may wish to consult
The Business and Management QAA Benchmark statement can be found on the following website:

http://www.qaa.ac.uk/en/Publications/Documents/SBS-Business-and%20Management-15.pdf 

Development of Programme Learning Outcomes in Modules (See Appendix 2 for a more detailed link between Programme Learning Outcomes and Module Assessments)
This map identifies where the programme learning outcomes are summatively assessed across the modules for this programme.  It provides an aid to academic staff in understanding how individual modules contribute to the programme aims, a means to help students monitor their own learning, personal and professional development as the programme progresses and a checklist for quality assurance purposes.  Include both core and option modules.
	Module code
	Level 7

	
	BS7603
	BS7601
	BS7606
	BS7604
	BS7605 
	BS7604

	Knowledge & Understanding
	A1
	S
	S
	S
	S
	S
	S

	
	A2
	S
	S
	S
	S
	
	

	
	A3
	S
	
	S
	S
	S
	S

	
	A4
	S
	S
	
	S
	S
	S

	
	A5
	S
	
	
	S
	S
	S

	
	A6
	S
	S
	S
	S
	S
	S

	Intellectual Skills
	B1
	S
	S
	S
	S
	S
	S

	
	B2
	S
	S
	S
	
	S
	S

	Practical Skills
	C1
	
	
	
	
	S
	S

	
	C2
	S
	
	S
	
	S
	S

	
	C3
	S
	S
	S
	S
	
	

	
	C4
	S
	S
	
	
	S
	S


Students will be provided with formative assessment opportunities throughout the course to practice and develop their proficiency in the range of assessment methods utilised.  
Technical Annex

	Final Award(s):


	MSc in Innovation Management and Entrepreneurship


	Intermediate Award(s):


	Postgraduate Diploma 

Postgraduate Certificate

	Minimum period of registration:
	1 year full time

	Maximum period of registration:
	3 years full time

	FHEQ Level for the Final Award:


	Masters

	QAA Subject Benchmark:
	Master’s Awards in Business and Management 
Benchmark Statement 


	Modes of Delivery:
	Full time 

	Language of Delivery:
	English

	Faculty:
	Kingston Business School

	JACS code:
	N100
This is the Joint Academic Coding System (JACS) agreed jointly by UCAS and HESA

	UCAS Code:
	

	Course Code:
	PFIME1IME01
PFIME1IME99 (full – time with integrated placement)


AQSH: Section C 
           2017-2018
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