PROGRAMME SPECIFICATION
KINGSTON UNIVERSITY

Fashion for Industry, MA – 2006-2007


A.
NATURE OF AWARD

Awarding Institution:           
Kingston University

Final Award(s):                 
MA 

Field Title:                        
Fashion Design for Industry

FHEQ Level for the final award:
Masters

Credit rating by level:
MA – 180 credits at Level 7

Exit awards only:


P/G Dip. – 120 credits at Level 7

P/G Cert. – 60 credits at Level 7
JACs Code:
W230

QAA Benchmark Statement(s):
N/A

Minimum/Maximum 
MA - 45 weeks / 90 weeks
Periods of Registration:
Exit award only:

PG Dip. – 30 weeks / 60 weeks
Faculty:
Faculty of Art, Design & Architecture

School:
Design

Location:
Knights Park

Date Specification Produced:
March 2004

Date Specification Revised:
November 2006

B.   
FEATURES OF FIELD

1. 
Title

Type of field:  Full

2. 
Mode of Study

· Full-time

· Part-time

3.
Features of the Field

Kingston University's MA Fashion Design for Industry is the first Masters degree programme of its kind in the country.  The philosophy of the course is to offer students a highly focused programme of personal and professional development, in a specialist fashion education environment.  Due to the highly focused nature of the subject area the course offers no optional modules. A series of core design modules which address contemporary design issues, linked with industry where appropriate, will provide students with an academic and industrial framework in which to define and proceed with their own vocational focus at a high level.  The course aims to produce students who will become leaders in the fashion industry and will enable students to develop specialisms to enable them to move into new areas of the industry.

The practical will be underpinned, enriched and informed by an understanding of the global fashion system and an in-depth knowledge of specific fashion business / management issues.  This will be achieved via a series of distinct taught modules, which differ in subject content and investigate and expose the students to different aspects of and global influences on the fashion business and to the forces, that are not always solely focused on the product, but influence the fashion industry's decision-making process.  The fashion system will be investigated and researched through lecture, seminar, self-directed study, written submission and presentation.

The investigation and subsequent research will focus on the fashion system's three distinct phases.  Pre-product, a study of fashion resources such as textile, materials, processes, location and labour.  A study of the product investigating trends, social-economic forecasting, fashion style and creativity. Post-product, concentrating on themes of distribution, marketing and communication.

Students on the course will also acquire the necessary research skills to respond to these critical issues with personal and in-depth written and oral presentations that relate specific information to their own chosen design area.  This strong knowledge of research methods will form the foundation of the masters project or dissertation, supported by the input and collaboration of appropriate international industrial partners.

In offering a programme where all areas are fully integrated, the course will provide the students the opportunity to gain an in-depth knowledge and understanding of contemporary design in relation to the fashion system/business through extended research. This will provide the students with a more mature, broad-reaching and professional approach to their future careers.

Fashion Design for Industry is offered as a one year full-time masters degree and a two year part-time master degree. By default, it is also possible for students to obtain a postgraduate certificate and/or a post graduate diploma in both full-time and part-time modes.

Some features of the field are:

· To enable the students to benefit from the breath of fashion expertise in the School and from its excellent and constant input from industry.

· The course builds on the existing and highly successful BA Fashion Design programme and the physical resources of the School.

· Opportunities to have input from and collaboration with international fashion and textile companies. The BA programme has strong links with many high profile international companies who are interested in working with potential post graduate students. Such companies would provide both mentors and additional specialist facilities to support project work. Fashion companies who have a close relationship with the department at present include: The Dewhirst Group, MaxMara, J.Crew, Willi Bogner, Pringle, Gore, Paul Smith, Limonta Fabrics and Lensing.

· Use of rich central London retail, museum, gallery and other cultural and creative

· resources.

· Opportunities for overseas study trips, for example textile and yam fairs, international fashion shows and fashion and textile design studios and production facilities.

· Students will not enrol onto intermediate awards but the course has been structured to enable students to complete at either postgraduate certificate, diploma or masters level.

C.
EDUCATIONAL AIMS OF THE FIELD

The overall aim of the field is to provide a stimulating and supportive fashion industry focused environment in which to build on previous fashion experience and to develop high levels of understanding and experience, transcending preconception through creative and critical endeavour, both individual, within the dynamic of the group and via input and collaboration with industry. Through a constant dialogue with professionals working within the fashion business students will develop the ability to solve problems in creative and innovative ways within a commercial or industrial context at post-graduate level. This will provide for progressive acquisition of in-depth knowledge, skills and technologies necessary to successful practice or to conduct further research. In particular the following aims are specific to the subject:

Fashion Design for Industry:

· To provide a high level and in-depth creative, academic and technical education which provides a thorough insight into the fashion industry, the significance of fashion design and the designers role in a wider context, in preparation for practice or further research in Fashion Design.

· An opportunity to explore, extend and define a chosen personal specialism and to study at depth a specific area of the fashion industry through practice and theory. 

· To provide a thorough theoretical and studio based framework for case study and project activity to produce a masters project that focuses on a major piece of research that has relevance to the industry and demonstrates the academic rigour appropriate to masters level work.

· To provide a deeper understanding of the needs of contemporary industry through a programme of advanced skills, research and practical project based studies beyond undergraduate level. 

· To provide the opportunity for a student to graduate with a comprehensive portfolio of work which demonstrates a critical understanding of contemporary fashion design issues and which is appropriate to the practical needs of the industry.

· To establish the foundation for research and practice appropriate to Masters level.

D.   
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

On completion of the programme the students will be able to demonstrate an ability to integrate theory, research, analysis, creative and intellectual skills at the appropriate level through independent sustained research and reflection. Through further development of project management, interpersonal and organisational skills necessary be able to produce fully informed practical and written work. Be able to create a sustained body of authoritative creative work developing both practical, theoretical and technical expertise and breath of vision.

On completion of the course students will be able to demonstrate:

 Knowledge and Understanding

· a comprehensive and high level of knowledge and skill in their chosen specialism and an extended and in-depth understanding of contemporary fashion and the industry.

· an enhanced knowledge to function in a specialist profession as a member of a collaborative team with advanced problem solving skills in the practice of design and its' associated practical, technical, business and commercial issues or to continue research at a higher level.

· an in-depth understanding of the opportunities for and obstacles to successful collaboration through design and production of works that involve the participation of industry.

· an extended understanding of the relationships between fashion design, the international fashion environment and the global influences on the fashion business within their industrial contexts.

· a self critical approach to their work through their practical and written commentaries. 

Cognitive Skills

· extensive research and problem solving skills at a high level in order to produce new, forward thinking and modern work for global contexts in the field.

· an ability to research and present sustained and in-depth creative, practical and written work at a high level, which is self-initiated and in response to set topics.

· a highly professional, integrated, imaginative and original approach to fashion design that identifies and responds to specific and contemporary design issues within the industry.

Practical skills

· extended level of technical skills so that they are prepared to enter or re-enter industry at a higher level through the presentation of a professional collection and portfolio of work completed during the course.

Key Skills

On completion of the field students will have acquired transferable skills to:

a.
Communication Skills

· Make positive and effective contributions to group work and discussions.

· Participate through independent and group projects, oral and visual presentations.

· Integrate visual material from a variety of primary and secondary research sources as appropriate to set and independent work.

· Successfully use a broad range of presentation techniques appropriate to project and audience.

b.
Numeracy

· Selectively collect data from primary and secondary sources where appropriate.

· Record and present data in suitable formats.

· Evaluate data to inform and develop process.

· Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.

c.
Information, Communication and Technology
· Integrate electronic techniques in the presentation of text, data and images.

· Produce documents at appropriate levels of complexity as required, combining information from a variety of sources.

· Select appropriate on-line information and evaluate its quality.

· Use on-line communication systems (including the University’s learning management systems) to search, retrieve, store or send information.

d.
Teamwork

· Effectively communicate as a team player by leading seminar presentations and making a positive contribution to discussions and projects.

· Work as part of a team through the experience of directing and realising projects and exhibitions.

· Review and evaluate individual and collective contributions to progress and performance, identifying ways of improving individual and group performance.

e.
Independent Learning

· Be reflective, positively evaluating academic and personal development (including planning and preparing for a career on graduation).

· Further develop research and information handling skills in relation to personal ambitions.

· Refine time management and team working skills, addressing problems positively and rising to challenges with confidence.

E.  
FIELD STRUCTURE

This field is part of the University's Postgraduate Credit Framework. Fields in the PCF are made up of modules which are designed at Level 7 (a small amount of Level 6 credit may be occasionally contribute to a postgraduate course) Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules. The minimum requirement for a post graduate certificate is 60 credits, for a Postgraduate Diploma 120 credits and a Masters degree 180 credits. In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specific parts of the Masters degree. The awards available are detailed in section A and the requirements are outlined below. All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail in field handbooks.

FIELD CONTENTS

Essentially based on the development and fine-tuning of the students' own personal creativity in relation to the specialist industrial and research skills needed, the course will expose students to the forces that influence the fashion industry's decision-making process, but are not always solely focused on the product. The main feature of the course is the students' independent and self initiated project which will be developed during the program via input and collaboration with appropriate industrial partners, as integrated into a series of taught studio based modules.

The programme will have a wide-ranging approach to design, including the culture and business/ management of the fashion system with a view to developing new skills and knowledge in areas such as product positioning, image, marketing, distribution, production and communication, through a constant dialogue with experts and professionals working in those sectors.

Whilst developing further specialist design areas via a core series of design modules students will study the fashion system/business and the research methods modules, as outlined in the module directory. Due to the highly focused nature of the subject and the course students will undertake all modules.

Also, due to the concentrated nature of the course, the study of fashion design focusing on contemporary design issues within industry relating to the students area of interest, underpinned by an extended knowledge and understanding of the international fashion environment and system, students would need to successfully complete both practical and theoretical modules to achieve interim awards. In order to obtain a P/G Cert, students must achieve 60 credits, at least 15 credits from the Fashion System theoretical modules and at least 15 credits from the Fashion Design modules.

List of Modules that contribute to the field

Fashion Design for Industry Modules
	FMD401
	Design Projects
	30 credits

	FMD402
	Fashion System 1
	15 credits

	FMD403
	Individual Design Project 1
	15 credits

	FMD404
	Fashion System 2
	15 credits

	FMD405
	Fashion System Report
	15 credits

	FMD406
	Individual Design Project 2
	15 credits

	FMD407
	Masters Project
	60 credits

	IDM424
	Interdisciplinary Practice Research
	15 credits


F.
FIELD REFERENCE POINTS
· The field has been designed with reference to Kingston University's Postgraduate Credit Framework.
· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Code of Practice for Higher Education.

G.
TEACHING AND LEARNING STRATEGIES

The course team will integrate the relevant elements of the University's Teaching and Learning Strategy into their teaching and assessment.

Fashion at Kingston has always promoted and sustained a distinctive pattern of teaching and learning practices. Our ways of teaching have developed in close relation to the subject and the industry. The ways in which students learn their skills and develop an understanding of their subject is equally distinctive, with a strong emphasis being placed on the management of complex design projects, with reference to contemporary industrial practice, relevant market areas, and the development of individual creative skills. Involvement and collaboration with industry is central to this strategy with prominent members of the industry being briefed on the project aims and objectives and invited to provide critical and technical advice and formative feedback to students during the project.

In addition to the above the main focus of the approach to teaching on the Masters Fashion Design for Industry course is on the development of the students' research skills, practical skills and critical analytical tools, so that they can develop autonomy in their learning. One way this can be achieved at the start of the course is through the Research modules, which all students take.

In addition, students will be strongly encouraged to develop their own informed and creative style, taking into account recent and current research as well as contemporary industry and artistic practices. This will be achieved in two ways, firstly through the overall teaching philosophy in the department, which highlights the importance of knowledge of contemporary fashion and the fashion industry, in order for students to develop their own creative identity in relation to this information. Secondly, students on the course will have extended exposure to the areas, forces and issues that influence the industry through the Fashion System modules, which all students take.

Students will have a prior knowledge of Fashion Design/study or a related subject, although students entering with areas of weakness in their prior experience will be directed by the teaching staff via the Design Projects module and encouraged towards self-study of subjects in which their knowledge and skills are deficient including market research, presentation skills and technical design resolution and other relevant pursuits. At the same time students will arrive with a rich and varied mixture of existing knowledge, ability, expertise, and fashion experiences and the course will recognise and draw from this prior knowledge and experience.

The delivery of the taught modules will be by means of lectures, seminars, workshops, group critique, individual tutorials, demonstration, academic supervision, projects, briefings, study visits, peer learning, independent learning and study skills. 

· Lectures - A member of staff or invited guest will provide taught input, this will be followed up by group discussion to ensure a full understanding and to encourage critical analysis of the material.  Lectures will normally be illustrated by still or moving images, in order to present knowledge that stimulates critical thought and supplementary reading, research and other related work in their individual study time.

· Seminars - Seminars normally consist of a structured discussion that can include student or staff led presentations followed by discussion.  The seminar is usually based upon a topic which has been previously prepared and circulated.  Active participation and quality of presentation and discussion in seminars is often a component of study. Student discussion and critical debate will be encouraged across the whole course.

· Group Critique - Commonly known as Group 'Crits'. On these occasions a group of students and members of staff and, if appropriate, invited industry will discuss the work of one or more students who are present. Group crits can take place in studios or students work place, if appropriate, the work to be discussed might be more formally exhibited. Discussion of this kind often provides an ideal arena for the realisation of common issues and for the dissemination of ideas.  Crits also provide an invaluable form of self-appraisal, since the student will not only receive individual tuition, but will indirectly learn by means of the discussion centred upon the work of other members of the group.

· Tutorial - Opportunities to discuss a range of issues relating to the development of the student and to clarify existing knowledge, to support essay and project initiatives, and to guide and facilitate further independent and creative learning and thought.

· Demonstration - This often involves the first introduction to an advanced machine, technique or process not previously experienced in education to a group of students and would normally take place in industry.  It is basically an economical way of making students aware of the potential and characteristics of equipment and skills.  It does not necessarily mean that every student will go on to learn the skills.

· Academic Supervision - Academic supervision goes one step further than demonstration in that members of staff will assist students in the acquisition or strengthening of a particular skill or aspect of learning.  The degree of assistance is usually determined by the capabilities of the individual student. Supervision of this kind will mean that a member of staff is close at hand to assist with problems.

· Projects - The term 'project' is used in two ways. Set projects consist of a set of objectives and procedures which are often linked to a given theme or design problem and are designed for a particular group of students.  This kind of project usually has a strict deadline. Students also devise their own projects.  This kind of project will comprise a self-consistent body of work which reflects the specific interests of the student and which may be developed over a period of time which is agreed between the individual student and a member of the academic staff.

· Briefing - A briefing usually takes place to make known and explain details of a project. Usually briefings will give an in-depth explanation of the background to the project and the area of study the project is investigating.

· Study Visits - By definition, a study visit will involve travelling to particular places of interest which may vary from visits to museums and libraries or to fashion specific events such as fashion shows, fabric / yarn fairs and design studios and production facilities.  They can also take the form of an extended visit, where appropriate.  They form an essential part of the education practices of the course in that it is vital that the student is able to see examples of art and design at first hand, rather than by means of illustration or to experience the 'real' workings of the industry.

· Peer Learning - A vital component of teaching and learning practices of the course.  The work of the course is largely studio based, and thus enables students to take notice of each other's work and discuss issues informally.  Peer learning will also take place in most forms of group activity such as group crits and seminars.

· Independent Study - It will be recognised that all students engage in forms of independent learning in relation to the broad issues of the subject long before they enter the course. Formal tuition will often be based upon the expectation of sell-motivated personal development.  Independent study and learning will ultimately lead to more structured forms of research activity in the later stages of the course.

· Study Skills - Study skills largely refers to the acquisition of communication skills, techniques of information retrieval and strategies of self-management in relation to study. Above all study skills means learning how to study.

Masters Project

The teaching approach for the masters project is more flexible to allow for occasional individual and group tutorials and study visits, if appropriate.  Because of the nature of the project, the precise nature of the teaching will respond to the needs of the particular student. The majority of the teaching will be by independent learning and project.  Students will be expected to discuss and critically analyse their work.

Members of staff with relevant subject expertise and, if appropriate, industry members will mentor and provide critical and technical advise to the students.

Progression from Year 1 to Year 2 (part-time mode) teaching strategies can be identified by the greater emphasis on student autonomy and the development of advanced research skills and critical analysis.  The teaching input in Year 2 is to guide and support the student in his or her research. This will be supported by seminars involving students with common interests which will provide peer and lecturer feedback on the work presented.

H.   
ASSESSMENT STRATEGIES

A wide range of formative and summative assessment strategies are employed in the field. During each module, projects are formatively assessed and finally the summative assessment demonstrates that the student has met the aims and objectives of the course and of each module as outlined in each individual module in the module directory. Throughout the course students will be provided with written tutorial, project or essay feedback and percentage marks, all modules are assessed and therefore count in the assessment of awards.

Modes of assessment include:

Practical Project 
to assess critical research, design and technical design resolution skills.

Essay                   
to assess critical research and writing skills 

Report                  
to assess a substantial research and writing project

Major Project     
to assess a major research, two and three dimensional design project.

Dissertation   
to assess a major research and writing project.

All modules are assessed at the end of the semester in which you have taken them.  The course complies with the PCF assessment regulations.

I.
ENTRY REQUIREMENTS 

Minimum Entry Requirements

These are a 2.2 BA Hons Degree in Fashion Design or its equivalent, a related subject such as knitwear or printed fashion textiles or relevant experience.  Applications from international students with relevant qualifications, to include a 7.5 IELTS score, are welcome.  Applications from students of a professional nature in an appropriate subject, who demonstrate the necessary skills and intellectual achievement required to undertake the course are welcome. Admission will be dependent upon a satisfactory submission of a portfolio of work, including a written Masters Project proposal submission, as well as a satisfactory personal interview and set of references.

Typical Entry Qualifications

These are a 2.1. or a 1st Class BA Hons Degree in Fashion Design or it's equivalent, a related subject such as knitwear or printed fashion textiles or relevant experience. Applications from international students with relevant qualifications, to include a 7.5 IELTS score, are welcome.  Applications from students of a professional nature in an appropriate subject, who demonstrate the necessary skills and intellectual achievement required to undertake the course are welcome.  Admission will be dependent upon a satisfactory submission of a portfolio of work, including a written Masters Project proposal submission, as well as a satisfactory personal interview and set of references. 

Applicants should be talented designers who have sufficient expertise, self-motivation, intellectual curiosity, organisational ability and commitment to meet the demands of the course.  Applicants should have a strong interest in the international fashion business and contemporary issues relating to the industry and also a strong interest in current affairs and the arts, a questioning attitude and a broad range of interests, for example, social, political, historical and contemporary issues.

J.   
CAREER OPPORTUNITIES

This programme equips students as strategic thinkers in a particular specialist area for a variety of fashion related careers such as designer, employed or freelance, business strategists, marketing and management, product/brand managers, retailers, merchandising, buying, the production/supply chain of fashion or the media.  Our postgraduate students will also be equipped with the extended research skills to undertake research at a higher level at Kingston University or elsewhere in the UK or abroad in the fields of clothing, fashion and textile marketing, manufacturing and design, economics, quality, production and logistics.


With established links with high profile international fashion companies and a reputation for producing extremely employable graduates, we are confident that these relationships will also benefit our postgraduate students.

K.   
INDICATORS OF QUALITY

· All staff are academically and/or professionally active and bring a high standard of current expertise to the teaching. 

· The specialist practitioners are highly respected within the industry; they have a wealth of experience and place the debate at the forefront of current practice.

· The staff consultancy profile.
· Enviable links with industry.
· The diverse viewpoints and shared aspirations of an interdisciplinary context.
L.   
APPROVED VARIANTS FROM THE UMS/PCF


N/A.
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