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SECTION 1:
GENERAL INFORMATION
	Title:
	MSc Political Communication, Advocacy and Campaigning
MSc International Political Communication, Advocacy and Campaigning



	Awarding Institution:


	Kingston University

	Teaching Institution:


	Kingston University

	Location:
	Penrhyn Road


	Programme Accredited by:


	Not applicable


SECTION2: THE PROGRAMME

A. Programme Introduction
We live in a world where what is considered political is constantly changing and where media and communication has been and still is central to these changes yet is constantly evolving with technological innovation. The exploration of these changes is central to these two degrees offered at Kingston. Both enable students to explore political communication, advocacy and campaigning but one focuses on this in the context of the nation-state and the other in transnational, international and global contexts. 
These degrees have run very successfully for a number of years and built a reputation for academic excellence, intellectual rigour, innovation and material that is up to date with the latest developments in a rapidly evolving field. What makes Kingston’s degrees distinctive is that they:

· Combine political communication, advocacy and campaigning

· Examine engagements over how politics is communicated and communicative struggles over public policies
· Draw on a mix of theory (lectures), applied theory (seminars) and practice (placements, practical projects and some module electives).

All students have to take two core modules that run across two teaching blocks.  The first is in political communication, advocacy and campaigning where students explore engagements between different actors, changing media technologies and the implications of these for interactions between different actors. The second compulsory module is an applied research and placement module which aims to prepare students to do independent research – either academic or applied - and find employment in the field. In addition to these compulsory elements, students have considerable choice at a number of levels of the degree. They may choose:

· To specialize in national political communication, advocacy and campaigning or in transnational, international and global communication forms;

· To develop a more in-depth understanding in the core political communication module by choosing between  traditional forms of political communication (for example, journalism/PR, advocacy, political marketing) or resistant forms (protest action or social media activism);

· To further develop their expertise by choosing a specialism in political theory,  campaign strategies or advocacy;
· From a range of options that have been packaged to suit their specialism in ‘national’ or ‘international’ political communication;
· Between a traditional academic dissertation or an applied research project, for instance, a campaign strategy or policy report that may be linked to placement activity or may entail a non-placement briefing report for a relevant organization. 
Recent placements have been with Oxfam, Greenpeace, the first Barak Obama campaign and the London mayoral campaign of Ken Livingston. Our graduates are widely recognised as being thoroughly prepared for employment by acquiring in-depth knowledge and critical understanding of political communication and many of the broader skills that employers recognise as important such as effective communication; time and task management; data collection, report writing and research. 
B. Aims of the Programme
The main aims of this programme are: 

· To provide all students who take either programmes with an in-depth knowledge and understanding of political communication, advocacy and campaigning in the national or the international sphere depending on which programme they take.  

· To provide students with the opportunities to develop their critical analytical skills in written and oral form.

· To extend the student’s knowledge into a second closely related subject area to the core sub-field of political – or international political - communication, advocacy and campaigning

· To enable students to identify, locate and critically appraise secondary and primary sources as a basis for independent study and a major research project in the third teaching block. 

· To demonstrate an advanced level of knowledge, understanding and criticality in an extended piece of independent research.
· To prepare students for graduate employment, research, further study and lifelong learning by developing their intellectual, problem solving, practical and key (transferable) skills 

C. Intended Learning Outcomes
The programme outcomes are referenced to the QAA subject benchmarks for masters’ degrees in England, Wales and Northern Ireland. The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas.  
	Programme Learning Outcomes (MSc in Political Communication, Advocacy and Campaigning)

	
	Knowledge and Understanding
On completion of the course students will be able to demonstrate:
	
	Intellectual skills – able to:
On completion of the course students will be able to demonstrate:
	
	Subject Practical skills 
On completion of the course students will be able to demonstrate:

	A1
	A breadth and depth of critical knowledge and understanding of the approaches to understanding of political communication, advocacy and campaigning in national contexts.
	B1
	The ability to critically evaluate different approaches to and take their position on the relationship between media, politics and/or public opinion in national contexts..
	C1
	The ability to work with and in a group to deliver or assess a team presentation on the application of political communication in different national situations and contexts.

	A2
	The knowledge and critical appreciation of how political communication, advocacy and campaigning can shape and be shaped by different technologies, situations and contexts in national contexts.
	B2
	The ability to construct a critical, well supported argument about political communication, advocacy and campaigning in national contexts.
	C2
	The ability to write a succinct, coherently argued and professionally presented research report.

	A3
	The knowledge and critical understanding of which particular theories or concepts can or cannot be applied to the practice of traditional and resistant forms of political communication in national contexts.
	B3
	The critically evaluate the application of different theories or concepts to the practice of traditional forms of political communication in national contexts.
	C3
	The ability to evaluate the strategies, tactics and techniques used by practitioners of political communication, advocacy and campaigning in national contexts

	A4
	An advanced knowledge of where to identify and locate relevant primary sources for independent research for a short research report or an extended project on political communication in national contexts.
	B4
	The ability to critically evaluate primary sources and use these to construct a fully-supported analytical research report or extended project in national contexts.
	C4
	The ability to identify key problems in the field and critically evaluate alternative solutions

	A5
	Advanced, specialist knowledge and understanding of an aspect of political communication, advocacy or campaigning in a dissertation or applied research project on national contexts
	B5
	The ability to design, implement and complete independent research in the form of a dissertation or applied research project on political communication in national contexts.
	C5
	The ability to successfully complete a piece of independent research in the form of an applied research project on political communication in national contexts. 

	Key Skills

	
	Self Awareness Skills
	
	Communication Skills
	
	Interpersonal Skills

	AK1
	Take responsibility for  own learning and plan and record own personal development
	BK1
	Express ideas clearly and unambiguously in writing and the spoken work
	CK1
	Work well  with others in a group or team

	AK2
	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	BK2
	Present, challenge and defend  ideas and results effectively orally and in writing
	CK2
	Work flexibly and respond to change

	AK3
	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	BK3
	Actively listen and respond appropriately to ideas of others
	CK3
	Discuss and debate with others and make concession to reach agreement

	AK4
	Work effectively with limited supervision in unfamiliar contexts
	
	
	CK4
	Give, accept and respond to constructive feedback

	
	
	
	
	CK5
	Show sensitivity and respect for diverse values, beliefs and backgrounds (political, social and cultural).

	
	Research and information Literacy Skills
	
	Numeracy Skills
	
	Management & Leadership Skills

	DK1
	Search for and select relevant sources of information
	EK1
	Collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	FK1
	Determine the scope of a task (or project)

	DK2
	Critically evaluate information and use it appropriately
	EK2
	Present and record data in appropriate formats
	FK2
	Identify resources needed to undertake the task (or project) and to schedule and manage the resources

	DK3
	Apply the ethical and legal requirements in both the access and use of information
	EK3
	Interpret and evaluate data to inform and justify arguments
	FK3
	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

	DK4
	Accurately cite and reference information sources
	EK4
	Be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	FK4
	Motivate and direct others to enable an effective contribution from all participants

	DK5
	Use software and IT technology as appropriate
	
	
	
	

	
	Creativity and Problem Solving Skills
	
	
	
	

	GK1
	Apply theoretical and practical knowledge to analyse and evaluate information and data and to find solutions to problems
	
	
	
	

	GK2
	Work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	

	Teaching/learning methods and strategies

	The range of learning and teaching strategies includes:
· Single group, lecture-seminar format

· Student reading groups 

· Informal group presentations

· Workshop on sourcing material directly relevant to the module

· Small group tutorials

· Workshops

· One-to-one dissertation or project supervision

	
	 

	Assessment strategies

	The assessment strategies employed in the Fields include the following:
· Non-assessed group presentations

· Critical literature review

· Research Report

· Portfolio comprising two academic essays

· Dissertation or practical project

	
	


	Programme Learning Outcomes (MSc in International Political Communication, Advocacy and Campaigning)

	
	Knowledge and Understanding
On completion of the course students will be able to:
	
	Intellectual skills – able to:
On completion of the course students will be able to:
	
	Subject Practical skills 
On completion of the course students will be able to:

	A1
	Demonstrate a breadth and depth of critical knowledge and understanding of the approaches to understanding of political communication, advocacy and campaigning in international, transnational or global contexts.
	B1
	Demonstrate the ability to critically evaluate different approaches to and take their position on the relationship between media, politics and/or public opinion in international contexts.
	C1
	Demonstrate the ability to work with and in a group to deliver or assess a team presentation on the application of political communication in different international situations and contexts.

	A2
	Demonstrate the knowledge and critical appreciation of how political communication, advocacy and campaigning can shape and be shaped by different technologies, situations and contexts in international, transnational or global contexts.
	B2
	Demonstrate the ability to construct a critical, well supported argument about political communication, advocacy and campaigning in international contexts.
	C2
	Demonstrate the ability to write a succinct, coherently argued and professionally presented research report.

	A3
	Demonstrate the knowledge and critical understanding of which particular theories or concepts can or cannot be applied to the practice of traditional and resistant forms of political communication in international contexts.
	B3
	Demonstrate the critically evaluate the application of different theories or concepts to the practice of traditional forms of political communication in international contexts.
	C3
	Demonstrate the ability to evaluate the strategies, tactics and techniques used by practitioners of political communication, advocacy and campaigning in international contexts

	A4
	Demonstrate an advanced knowledge of where to identify and locate relevant primary sources for independent research for a short research report or an extended project
	B4
	Demonstrate the ability to critically evaluate primary sources and use these to construct a fully-supported analytical research report or extended project
	C4
	Demonstrate the ability to identify key problems in the field and critically evaluate alternative solutions

	A5
	Demonstrate advanced, specialist knowledge and understanding of an aspect of political communication, advocacy or campaigning in a dissertation or applied research project
	B5
	Demonstrate the ability to design, implement and complete independent research in the form of a short research report, dissertation or applied research project.
	C5
	Demonstrate the ability to successfully complete a piece of independent research in the form of an applied research project 

	Key Skills

	
	Self Awareness Skills
	
	Communication Skills
	
	Interpersonal Skills

	AK1
	Take responsibility for  own learning and plan and record own personal development
	BK1
	Express ideas clearly and unambiguously in writing and the spoken work
	CK1
	Work well  with others in a group or team

	AK2
	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	BK2
	Present, challenge and defend  ideas and results effectively orally and in writing
	CK2
	Work flexibly and respond to change

	AK3
	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	BK3
	Actively listen and respond appropriately to ideas of others
	CK3
	Discuss and debate with others and make concession to reach agreement

	AK4
	Work effectively with limited supervision in unfamiliar contexts
	
	
	CK4
	Give, accept and respond to constructive feedback

	
	
	
	
	CK5
	Show sensitivity and respect for diverse values, beliefs and backgrounds (political, social and cultural).

	
	Research and information Literacy Skills
	
	Numeracy Skills
	
	Management & Leadership Skills

	DK1
	Search for and select relevant sources of information
	EK1
	Collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	FK1
	Determine the scope of a task (or project)

	DK2
	Critically evaluate information and use it appropriately
	EK2
	Present and record data in appropriate formats
	FK2
	Identify resources needed to undertake the task (or project) and to schedule and manage the resources

	DK3
	Apply the ethical and legal requirements in both the access and use of information
	EK3
	Interpret and evaluate data to inform and justify arguments
	FK3
	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

	DK4
	Accurately cite and reference information sources
	EK4
	Be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	FK4
	Motivate and direct others to enable an effective contribution from all participants

	DK5
	Use software and IT technology as appropriate
	
	
	
	

	
	Creativity and Problem Solving Skills
	
	
	
	

	GK1
	Apply theoretical and practical knowledge to analyse and evaluate information and data and to find solutions to problems
	
	
	
	

	GK2
	Work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	

	Teaching/learning methods and strategies

	The range of learning and teaching strategies includes:

· Single group, lecture-seminar format

· Student reading groups 

· Informal group presentations

· Workshop on sourcing material directly relevant to the module

· Small group tutorials

· Workshops

· One-to-one dissertation or project supervision

	
	 

	Assessment strategies

	The assessment strategies employed in the Fields include the following:
· Non-assessed group presentations

· Critical literature review

· Research Report

· Portfolio comprising two academic essays

· Dissertation or practical project

	
	


D. Entry Requirements
The minimum entry qualifications for the programme are:

· A second class degree or above or equivalent; and/or 

· Demonstrate enthusiasm and experience in political communication, advocacy and campaigning

· A minimum IELTS score of 6.5 and a minimum of 5.5 in all elements or equivalent are required for those for whom English is not their first language.

CRB clearance may not be required.  

E. Programme Structure
This programme leads to the award of an MSc in Political Communication, Advocacy and Campaigning or an MSc in International Political Communication, Advocacy and Campaigning.  Entry is normally at postgraduate level and assumes students will have appropriate undergraduate or equivalent qualifications (See section D).  Transfer from a similar programme is possible but is at the discretion of the course team.  Intake is normally in September. 
E1.
Professional and Statutory Regulatory Bodies


None
E2.
Work-based learning, including sandwich programmes

Work placements are actively encouraged – although it is the responsibility of individual students to source and secure such placements.  This allows students to reflect upon their own personal experience of working in an applied setting, to focus on aspects of this experience that they can clearly relate to theoretical concepts and to evaluate the relationship between theory and practice.

E3.
Outline Programme Structure

This comprises four modules worth 30 credit points.  Typically a student must complete 120 credits from taught courses and 60 credits from a dissertation or practical project.  Full details of each module will be provided in module descriptors and student module guides.  




INTERNATIONAL POLITICAL COMMUNICATION, 

ADVOCACY & CAMPAIGNING
	Level 7  

	Compulsory modules


	Module code
	Credit 

Value
	Level 
	% 

Written exam
	% 

Practical work
	% 

Course-work
	Teaching Block
	Pre-requisites (None for any of the modules)

	Political Communication, Advocacy and Campaigning
	PO7014
	30
	7
	0
	0
	100
	1+2
	

	Applied Research and Placement 
	PO7003
	30
	7
	0
	0
	100


	1+2
	

	Applied Research Project
	PO7009
	60
	7
	0
	0
	100
	Summer
	

	Dissertation
	PO7010
	60
	7
	0
	0
	100
	Summer
	

	Specialist electives

	From State to Global Politics
	PO7012
	30
	7
	0
	0
	100
	1+2
	

	Strategies for Achieving Human Rights
	PO7016
	30
	7
	0
	0
	100
	1+2
	

	Influencing Crime & Justice Policy
	CM7003
	30
	7
	0
	0
	100
	1+2
	

	General electives

	The Theory and Practice of International Relations
	PO7015
	30 
	7
	0
	0
	100
	1+2
	

	Environmental Politics: Movements and Ideas
	PO7008
	30
	7
	0
	0
	100
	1+2
	

	Terrorism, Political Violence and Human Rights
	PO7006
	30
	7
	50 
	0
	50 
	1+2
	

	Cybercrime: Context, Form, Risk & Regulation
	CM7006
	30
	7
	7
	0
	100
	1+2
	

	From Mass Media to New Media: Theories, Approaches, Applications
	MD7001
	30
	7
	0
	0
	100 
	1+2
	

	Media & Film in a Global Context
	MD7003
	30
	7
	0
	0
	100 
	1+2
	

	Globalisation in an Age of US Hegemony
	PO6011
	30
	6
	100 (seen exam
	0
	0
	1+2
	


Students exiting the programme with 60 credits are eligible for the award of Pg Cert
Students exiting the programme with 120 credits are eligible for the award of Pg Dip
POLITICAL COMMUNICATION, 

ADVOCACY & CAMPAIGNING
	Level 7  

	Compulsory modules


	Module code
	Credit 

Value
	Level 
	% 

Written exam
	% 

Practical work
	% 

Course-work
	Teaching Block
	Pre-requisites (None for any of the modules)

	Political Communication, Advocacy and Campaigning
	PO7014
	30
	7
	0
	0
	100
	1+2
	

	Applied Research and Placement 
	PO7003
	30
	7
	0
	0
	100


	1+2
	

	Applied Research Project
	PO7009
	60
	7
	0
	0
	100
	Summer
	

	Dissertation
	PO7010
	60
	7
	0
	0
	100
	Summer
	

	Specialist electives

	From State to Global Politics
	PO7012
	30
	7
	0
	0
	100
	1+2
	

	Strategies for Achieving Human Rights
	PO7016
	30
	7
	0
	0
	100
	1+2
	

	Influencing Crime & Justice Policy
	CM7003
	30
	7
	0
	0
	100
	1+2
	

	General electives

	Conflict Theory & Resolution
	PO7004
	30 
	7
	0
	0
	100
	1+2
	

	Contemporary Issues & Case studies in Security & Conflict
	PO7005
	30 
	7
	0
	0
	100
	1+2
	

	Nationalism and Modernity
	PO7007
	30
	7
	0
	0
	100
	1+2
	

	Human Rights: Architectures, Actors and Activism
	PO7013
	30
	7
	0
	0
	100
	1+2
	

	Freedom, Censorship and Subversion
	MD7002
	30
	7
	0
	0
	100 
	1 or 2
	

	Starry Eyed & Laughing : Music, Film & Politics 
	P6006
	30
	6
	40 (seen exam)
	0
	60
	1+2
	

	Genocide and Crimes Against Humanity
	PO6007
	30
	6
	0
	0
	100
	1+2
	


Students exiting the programme with 60 credits are eligible for the award of Pg Cert
Students exiting the programme with 120 credits are eligible for the award of Pg Dip
F. Principles of Teaching Learning and Assessment 
This programme has been designed to take account of the KU Curriculum Design Principles. It is team-taught by active researchers in the field who also have practical experience working in it. This ensures the content is both research-led and up to date in terms of current thinking in research, practice and the relationship between these. It is delivered through a mix of teaching methods including traditional lectures for the delivery of more generic political communication theory; seminars where theory is critically explored in terms of whether or not it can usefully be applied to case studies and practice; and small group tutorials and workshops where the emphasis is on identifying practical problems or challenges and evaluating possible responses to these.

Support mechanisms have been put in place to help students adjust to a demanding programme. The course director is also personal tutor so able to identify and advise on any academic problems as they arise. The university-wide approach is used which means individual students will have regular meetings with their personal tutor to discuss their academic progress, their plans and strategies for when their complete their degree and other relevant issues. A series of diagnostics are also used to identify problems early and improvement responses put in place within modules or by referral to the CASE. Considerable use is made of formative assessment through comments on drafts, work plans, placement approaches and early presentations of ideas. This takes place in a constructive, respectful environment so builds confidence and gives students an early idea of the standards required, what is needed to meet these and clear action points on how they might improve their work. In these ways students are prepared before they submit work for formal assessments. 
Assessments have been specially designed to cater for a course that combines theory, applied theory and practice. A range of different lengths and types of assessments are used. 
· Shorter pieces (less than 2500 words) include portfolio work in the form of position papers, work plans, research exercises, discussion or briefing papers, press releases and marketing strategies. 
· Mid-length pieces (2500-6000 words) include academic essays, campaign proposals, research reports, consultation responses, situation reports.

· Longer projects (12,000 – 15,000 words) include a traditional academic dissertation or an applied research report.

All students on the full degree take the dissertation or practical project. These serve as a ‘capstone’ project which allows them to demonstrate and apply the knowledge and skills that they have acquired throughout the course. The topic of the project will be negotiated with the course co-ordinator who has a holistic overview of the students KU experience, interests and future aspirations. The capstone project also allows students to develop and hone their research skills and provide them with the foundations for further study if they wish to pursue it. 

The programmes already make considerable use of interactive media in particular videoclips for teaching.  The programme is also moving towards a development of virtual learning strategy. Discussion forums are set up each year on the core political communication module for students to exchange ideas, tips, links to news articles and debate what has been discussed in class. Consideration is also being given to make more of the lecture material available digitally. 

G. Support for Students and their  Learning

Students are supported by: 

· A Module Leader for each module 

· A Course Director and personal tutor to meet regularly with the students and provide them with support 

· A placement tutor where applicable to give general advice on placements 

· Technical support to advise students on IT and the use of software 

· A designated programme administrator 

· An induction week at the beginning of each new academic session 

· Staff Student Consultative Committee 

· StudySpace – a versatile on-line interactive intranet an learning environment 

· A substantial CASE that provides academic skills support 

· Student support facilities that provide advice on issues such as finance, regulations, legal matters, accommodation, international student support etc. 

· Disabled student support 

· The Students’ Union
· A Pastoral officer 

· Careers and Employability Service 

H. Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at the subject level

· Student evaluation

· Moderation policies

I. Employability Statement 

The programme has been designed in line with benchmark statements in politics and in media to ensure academic rigour at postgraduate level. It is has also been designed with employability as a key feature.  Employer feedback from a range of relevant organizations operating in the field has emphasised the need for academic excellence, highly developed communication skills, problem-solving abilities, team-working experience and personal qualities, for instance, initiative, self-discipline and diligence. This course has been designed to meet these demands. As such it prepares students for postgraduate entry positions in a variety of organizations including government departments, the diplomatic service, NGOs and campaign organizations, journalism, consultancies. Practitioners in these areas were consulted on the curriculum to ensure that the content of the course and the knowledge and skills that it develops are relevant to the modern practice of political communication, advocacy and campaigning. Students are also encouraged to seek relevant placements that will enable them to practice their subject specific skills and to develop their employability skills. Graduates of this course have taken up posts in a variety of employment settings including the BBC, British Pharmaceutical Association, the EU, government departments, Amnesty, Oxfam, Greenpeace and election campaigns. From a typical cohort at least 20% go on to do a PhD.
J. Approved Variants from the UMS/PCF

There are no variants.
K. Other sources of information that you may wish to consult

See benchmark statements at: http://www.qaa.ac.uk/Publications/InformationAndGuidance/Documents/MastersDegreeCharacteristics.pdf

Development of Programme Learning Outcomes in Modules

This map identifies where the programme learning outcomes are assessed across the modules for this programme.  It provides an aid to academic staff in understanding how individual modules contribute to the programme aims, and a means to help students monitor their own learning, personal and professional development as the programme progresses and a checklist for quality assurance purposes.    Include both core and option modules.
CORE MODULES AND ELECTIVES: INTERNATIONAL POLITICAL COMMUNICATION, 

ADVOCACY & CAMPAIGNING
	
	
	CORE MODULES
	SPECIALIST ELECTIVES
	GENERAL

ELECTIVES (LEVEL 7) 
	GENERAL

ELECTIVES (LEVEL 6)

	
	Module Code
	
	PO7014
	PO 7003
	PO 7009
	PO 7010
	PO7012
	PO7016
	CM7003
	PO 7006
	PO 7008
	PO7015
	CM7006
	MD7001
	MD7002
	PO6008
	PO6011

	Programme Learning Outcomes
	Knowledge & Understanding
	A1
	S/F
	
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S/F
	S
	S/F
	S
	F/S
	F/S

	
	
	A2
	S/F
	S/F
	S/F
	S/F
	S
	S/F
	S/F
	S
	S
	S/F
	S
	S/F
	S
	F/S
	F/S

	
	
	A3
	S/F
	F
	S/F
	S/F
	S
	S/F
	S/F
	S
	S
	S/F
	S
	S/F
	S
	F/S
	F/S

	
	
	A4
	S/F
	S/F
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	A5
	
	
	S/F
	S/F
	
	
	
	
	
	
	
	
	
	
	

	
	Intellectual Skills
	B1
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S/F
	S
	S/F
	S/F
	S/F
	S/F

	
	
	B2
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S/F
	S
	S/F
	S/F
	S/F
	S/F

	
	
	B3
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S/F
	S
	S/F
	
	S/F
	S/F

	
	
	B4
	S/F
	S/F
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	B5
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Practical Skills
	C1
	S/F
	S/F
	S/F
	S/F
	F
	F
	S/F
	
	F
	
	S
	S/F
	
	F
	F

	
	
	C2
	S/F
	S/F
	S/F
	S/F
	S
	F
	S/F
	
	F
	
	S
	
	
	
	

	
	
	C3
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	
	S/F
	
	S
	
	
	
	

	
	
	C4
	S/F
	S/F
	S/F
	S/F
	
	
	S/F
	
	
	
	
	
	
	
	

	
	
	C5
	S/F
	S/F
	S/F
	
	
	
	
	
	
	
	
	
	
	
	

	
	Transferable Skills
	D
	S/F
	S/F
	S/F
	S/F
	
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	E
	
	F
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	F
	F
	S/F
	S/F
	S/F
	F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	G
	S/F
	
	S/F
	S/F
	
	S/F
	S/F
	
	
	
	S/F
	
	
	F
	F


S  = where a summative assessment occurs.  

F = where formative assessment/feedback occurs.  
D = research and information literacy skills; E = numeracy skills; F = management and leadership skills; G = creativity and problem-solving skills

CORE MODULES AND ELECTIVES: POLITICAL COMMUNICATION, 

ADVOCACY & CAMPAIGNING
	
	
	
	CORE MODULES
	SPECIALIST ELECTIVES
	GENERAL

ELECTIVES (LEVEL 7) 
	GENERAL ELECTIVES (LEVEL 6)

	
	Module Code
	
	PO7014
	PO 7009
	PO 7010
	PO 7011
	PO7012
	PO7016
	CM7003
	PO7004
	PO7005
	PO 7007
	PO7013
	MD7003
	PO6006
	PO6007

	Programme Learning Outcomes
	Knowledge & Understanding
	A1
	S/F
	
	S/F
	S/F
	S
	S
	S/F
	S
	S/F
	S
	S
	S/F
	F/S
	F/S

	
	
	A2
	S/F
	S/F
	S/F
	S/F
	S
	S/F
	S/F
	S/F
	S/F
	S
	S/F
	S/F
	F/S
	F/S

	
	
	A3
	S/F
	F
	S/F
	S/F
	S
	S/F
	S/F
	S/F
	S/F
	S
	S/F
	S/F
	F/S
	F/S

	
	
	A4
	S/F
	S/F
	
	
	
	
	
	S
	S
	
	S
	S/F
	F/S
	F/S

	
	
	A5
	
	
	
	
	
	
	
	S/F
	S/F
	
	S/F
	S/F
	F/S
	F/S

	
	Intellectual Skills
	B1
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S
	S
	S/F
	F/S
	F/S

	
	
	B2
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S
	S
	S/F
	F/S
	F/S

	
	
	B3
	S/F
	S/F
	S/F
	S/F
	S
	S
	S/F
	S
	S
	S
	S
	S/F
	F/S
	F/S

	
	
	B4
	S/F
	S/F
	
	
	
	
	
	S
	S
	S
	S
	S/F
	F
	F/S

	
	
	B5
	
	
	
	
	
	
	
	S
	S
	S
	S
	S/F
	F/S
	F/S

	
	Practical Skills
	C1
	S/F
	S/F
	S/F
	S/F
	F
	F
	S/F
	F
	F
	F
	F
	S/F
	
	F/S

	
	
	C2
	S/F
	S/F
	S/F
	S/F
	S
	F
	S/F
	F
	S
	S
	F
	S/F
	F/S
	F/S

	
	
	C3
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	F/S
	F/S

	
	Transferable Skills
	D
	S/F
	S/F
	S/F
	S/F
	
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	E
	
	F
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	F
	F
	S/F
	S/F
	S/F
	F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	G
	S/F
	
	S/F
	S/F
	
	S/F
	S/F
	
	
	
	S/F
	S/F
	
	F


S = indicates where a summative assessment occurs.  

F = where formative assessment/feedback occurs.  

D = research and information literacy skills; E = numeracy skills; F = management and leadership skills; G = creativity and problem-solving skills

Indicative Module Assessment Map

This map identifies the elements of assessment for each module.  Course teams are reminded that:

· There should be no more than three elements of assessment per module

· There should be no more than one formal examination per module.  

· Synoptic assessments that test the learning outcomes of more than one module are permitted
	Module
	Coursework 1
	Coursework 2
	Examination

	Level 
	Module Name
	Module code
	Credit value
	Core/

option
	Type of coursework
	Word Length
	Weighting %
	S/F*
	Type of coursework
	Word Length
	Weighting %
	S/F*
	Written/

practical
	Duration
	Weighting %
	S/F*

	7
	International Political Economy
	PO7002
	30
	C for MA in International Politics and Economics and the MSc Political Economy, Macro-economics and Finance. option for others
	Preliminary Literature Review
	2500
	40
	S
	Case Study Report
	3000
	60
	S
	
	
	
	

	7
	Applied Research and Placement
	PO7003
	30
	Option for HR
	Portfolio
	3000
	60
	S/F
	Report
	3000
	40
	S
	
	
	
	

	7
	Conflict Theory and Resolution
	PO7004
	30
	Core for International Conflicts, option for others
	Essay
	2000
	40
	S/F
	Essay
	4000
	60
	S
	
	
	
	

	7
	Contemporary Issues and Case Studies in Security and Conflicts
	PO7005
	30
	C for International Conflicts, option for others
	Essay
	3000
	50
	S/F
	Situation Report
	3000
	50
	S
	
	
	
	

	7
	Terrorism, Political Violence and Human Rights
	PO7006
	30
	C for TPV, option for others
	
	
	
	
	Essay
	3000
	50
	S
	Seen Exam
	3 hours
	50
	S

	7
	Nationalism and Modernity
	PO7007
	30
	C for Nationalism, option for others
	Report
	3000
	50
	S
	Essay
	3000
	50
	S
	
	
	
	

	7
	Environmental Politics: Movements and Ideas
	PO7008
	30
	C for Environmental Politics, option for others
	Academic portfolio
	6000
	100
	S
	
	
	
	
	
	
	
	

	7
	Applied Research Project
	PO7009
	60
	C
	Academic portfolio (work plan, research exercise and final report)
	12,000
	100
	S
	
	
	
	
	
	
	
	

	7
	Dissertation
	PO7010
	60
	C
	Dissertation
	12,000-15,000
	100
	S
	
	
	
	
	
	
	
	

	7
	Research Skills and Dissertation/Project Proposal
	PO7011
	30
	C
	Academic portfolio
	3000
	50
	S
	Dissertation proposal/ Final Applied Research Proposal
	2000-2500
	50
	S
	
	
	
	

	7
	From State to Global Politics
	PO7012
	30
	C for politics masters, option for other programmes
	Discussion paper
	2500
	40
	S
	Academic essay
	3500
	60
	S
	
	
	
	

	7
	Human Rights: Architectures, Actors and Activisms
	PO7013
	30
	Core for HR
	Portfolio:

Workbook
	2000
	30%
	S
	Portfolio:

Essay
	3000
	70%
	S
	
	
	
	

	7
	Political Communication, Advocacy and Campaigning
	PO7014
	30
	
	Academic portfolio
	3000
	50
	S/F
	Research report
	3000
	50
	S/F
	
	
	
	

	7
	The Theory and Practice of International Relations
	PO7015
	30
	Core for IR, option all others
	Portfolio
	6000
	100%
	
	
	
	
	
	
	
	
	

	7
	Strategies for Achieving Human Rights
	PO7016
	30
	Core for HR
	Portfolio:

Position Paper
	2000
	25%
	S
	Portfolio:

Campaign Proposal
	3000
	75%
	S
	
	
	
	

	7
	Influencing Crime and Justice Policy
	CM7003
	30
	Option for PC
	Consultation response
	4000
	80%
	S
	Press release
	200-400
	20%
	S
	
	
	
	

	7
	Cybercrime: Context, Form, Risk and Regulation
	CM7006
	30
	Option for PC
	Report
	2500
	50%
	S
	Essay
	2500
	50%
	S
	
	
	
	

	7
	From Mass Media to New Media: Theories, Approaches Applications
	MD7001
	30
	Option for PC
	Presented case study
	500
	30%
	S/F
	Researched essay
	3500
	70%
	S
	
	
	
	

	7
	Freedom, Censorship & Subversion
	MD7002
	30
	Option for PC
	Essay
	2000
	40%
	S
	Research report
	3000
	60%
	S/F
	
	
	
	

	7
	Media & Cinema in a Global Context
	MD7003
	
	Option for PC
	Portfolio
	5000
	100%
	S/F
	
	
	
	
	
	
	
	

	6
	Starry-Eyed & Laughing : Music, Film &  Politics
	PO6006
	30
	Option
	Essay
	2000
	50
	S/F
	
	
	
	
	Seen exam
	2 hour
	80
	S

	6
	Genocide & Crimes against Humanity
	PO6007
	30
	Option for PC
	Two essays
	4000
	100
	S/F
	
	
	
	
	
	
	
	

	6
	Critical Perspectives in Politics
	PO6008
	30
	Option
	Essay or Portfolio
	2000
	50
	S/F
	Essay or Portfolio
	2000
	50
	S
	
	
	
	

	6
	Globalization in an Age of US Hegemony
	PO6011
	30
	Option for PC
	
	
	
	
	
	
	
	
	Seen exam
	1 hour
	100
	S


Technical Annex

	Final Award(s):


	MSc Political Communication, Advocacy and Campaigning
MSc International Political Communication, Advocacy and Campaigning



	Intermediate Award(s):


	Postgraduate Certificate, Postgraduate Diploma



	Minimum period of registration:
	One year full-time/Two years part-time

	Maximum period of registration:
	Two years full-time/Four years part-time

	FHEQ Level for the Final Award:


	Master’s

	QAA Subject Benchmark:
	Politics and Media

	Modes of Delivery:
	Full time and part time

	Language of Delivery:
	English


	Faculty:
	FASS

	School:
	Economics, History and Politics

	JACS code:
	L200  

	UCAS Code:
	n/a

	Course Code:
	HFFKPMA1FPCC, HFFKPMA1FIPO

	Route Code:
	HPPCO, HPICO

	
	


DISSERTATION OR PRACTICE REPORT 


STUDENTS ON POLITICAL COMMUNICATION DEGREE TO RESEARCH A TOPIC THAT FOCUSES ON THE NATION-STATE. 


STUDENTS ON THE INTERNATIONAL DEGREE NEED TO REFLECT THIS IN THEIR RESEARCH (60 CREDITS) 





CORE MODULE: POLITICAL COMMUNICATION, ADVOCACY AND CAMPAIGNING


(TEACHING BLOCK 1 AND 2, 30 CREDITS) 








CORE MODULE: APPLIED RESEARCH AND WORK PLACEMENT


(TEACHING BLOCK 1 AND 2, 30 CREDITS) 








SPECIALIST ELECTIVES: 30 CREDITS, TEACHING BLOCK


Students have to take ONE OF THE FOLLOWING


From State to Global Politics 


Strategies for Achieving Human Rights


Influencing Crime & Justice Policy 


OR


They can take TWO and NO other elective








GENERAL ELECTIVES: 30 CREDITS, TEACHING BLOCK


GROUP A: (INTERNATIONAL POLITICAL COMMUNICATION, ADVOCACY AND CAMPAIGNING STUDENTS MUST SELECT FROM ONE OF THE FOLLOWING UNLESS THEY HAVE TAKEN 2 SPECIALIST ELECTIVES)


The Theory & Practice of International Relations


Environmental Politics: Movements & Ideas


Terrorism, Political Violence & Human Rights


Cybercrime: Context, Form, Risk & Regulation 


From Mass Media to New Media: Theories, Approaches, Applications (tbc)


Media & Cinema in a Global Context (tbc)


*Critical Perspectives on Politics


*Globalization in an Age of US Hegemony








GROUP B: (POLITICAL COMMUNICATION, ADVOCACY AND CAMPAIGNING STUDENTS MUST SELECT FROM ONE OF THE FOLLOWING UNLESS THEY HAVE TAKEN 2 SPECIALIST ELECTIVES)


Conflict Theory & Resolution


Contemporary Issues & Case Studies in Security & Conflict


Nationalism & Modernity


Human Rights: Architectures, Actors & Activism


Freedom, Censorship & Subversion (tbc)


*Genocide and Crimes Against Humanity


*Starry Eyed and Laughing: Music, Film & Politics





*Indicates level 6 modules 
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