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Programme Specification

Title of Course:
MA Fashion Retailing
Date Specification Produced:
May 2013
Date Specification Last Revised:

This Programme Specification is designed for prospective students, current students, academic staff and potential employers.  It provides a concise summary of the main features of the programme and the intended learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes full advantage of the learning opportunities that are provided.  More detailed information on the teaching, learning and assessment methods, learning outcomes and content of each module can be found in Student Handbooks and Module Descriptors.

SECTION 1:
GENERAL INFORMATION
	Title:


	MA Fashion Retailing

	Awarding Institution:


	Kingston University

	Teaching Institution:


	Kingston University

	Location:
	The Design School, Faculty of Art & Design History – Knight Park campus

Business School, Faculty of Business & Law -  Kingston Hill campus 


	Programme Accredited by:


	N/A


SECTION2: THE PROGRAMME

A. Programme Introduction
The MA Fashion Retailing brings together two of Kingston’s most successful disciplinary brands, Fashion Design and Business. This course further extends the reputation of the Design School at Kingston as a Centre of excellence for higher education in the creative and cultural industries, and the Department of Strategy, Marketing and Innovation as a leading provider of higher education to students for the competitive business world.

The course combines established expertise in the Faculties of Art, Design & Architecture (FADA) and Business & Law (B&L), to stimulate real world experience of fashion retailing industry. This course has 60 credits of contextual study of fashion, 60 credits of specialist provision in retailing, and a final 60 credit Capstone Master’s Project which aims to synthesize and extend the interdisciplinary learning acquired throughout the course, across both disciplines.
Fashion Retailing is concerned with the sale of fashion goods, merchandise or services to a    consumer or consumers from a fixed location. Inter alia this may include department stores, discount stores, supermarkets, warehouse stores, variety stores, specialty stores, general stores, convenience stores, hypermarkets, supermarkets, malls and E-Tailers. The retailing process occurs at the end of the supply chain and involves consideration of buyer behavior, pricing, sales techniques and customer services as well as products.

This course aims to provide outstanding national and international graduates with the opportunity to develop their knowledge, understanding and practice of fashion retailing, within a creative context of diversity and change. It is intended to prepare students to explore and critically assess a range of topics such as fashion design, accessory and footwear design, retail design, branding, merchandising, fashion styling and trend forecasting relevant to contemporary fashion retailing, and within the context of the contemporary international fashion industry.  

Located in Kingston-upon-Thames, in the Design School on the Knight’s Park campus and in the Department of Strategy, Marketing & Entrepreneurship on the Kingston Hill campus, this Master’s degree at Kingston is well situated for access to the fashion industry of Greater London.The MA Fashion Retailing will therefore provide the opportunity for students to develop their understanding of contemporary fashion retailing within a practical fashion industry, and conceptual business context.  
Teaching will be shared equally across fashion and business disciplines during teaching block one and two, and the third teaching block will give the student the option of pursuing an in-depth investigation in fashion retailing supported by a supervisor/s from fashion and retailing with appropriate expertise. The course team comprises experienced fashion and fashion design practitioners, including prominent industry visitors and a range of specialist business professionals in retailing services strategy, E-commerce operations, buyer behaviour and retail management and marketing, with extensive experience of the  professional business world. 

Fashion retailing is creatively and intellectually motivated, as well being a commercial endeavour. The retailing and fashion modules are both based on the latest disciplinary practice and theory, drawing upon relevant research. The course explores and evaluates the current analytical frameworks used to explain the various relationships between consumers and manufacturers, along the fashion supply chain. The business solutions and practices developed and deployed by retailers in both the general and fashion design environments, domestic and international markets are explained and reviewed. 

The fashion modules are delivered by engaging students, led by permanent and visiting lecturers and industry practitioners, in individual and collaborative projects related to the methods and specifics of fashion design, fashion seasons, media and representation, in the contemporary fashion context. Thus, the emphasis is upon contemporary fashion industry practice and this is achieved by contextualising activities which include; retail store visits, exhibition visits and special industry lectures. The business modules provide an opportunity for students to interrogate their practical understanding of fashion retailing with the application of rigorous theory and concepts, and to explore and test evidence from the contemporary fashion industry in that process. 
Students will observe, debate and critique fashion design and culture, including the manifestation of the fashion industry through its exhibitions, magazines, retailing outlets and online presence; they will incorporate critical understanding from their reading about the latest research, in practice and theory from fashion and business literatures. Thus students will develop a creative awareness of fashion concurrently with an awareness of commercial imperatives, in a range of formats and genres, including consumer and business periodicals, advertising and marketing materials, online blog sites and daily newspapers.

In their business modules students will gain insight into the role of retailing as part of the wider contexts of business organisation and management, working alongside and in concert with students on other courses in the MA Services and Management Portfolio. This is a very broadening experience, enabling cross sectorial considerations, and provides students with the critical ability to review fashion industry practice from a very wide intellectual and business perspective.

The general conceptual foundation is identified in the buyer behaviour module which focuses on how people buy and use products and react to marketing. This informs the development of retail management strategy and marketing activity and helps to define an effective services strategy. The services strategy module covers the major models, concepts, techniques and approaches relevant to a business in the development of a services strategy in terms of strategic analysis and services marketing. This understanding of consumer needs and preferences also underpins the students’ comprehension of the creative fashion design process.
The challenges in developing and implementing an internet business strategy form the basis for the Ecommerce module. The key concepts and approaches to the development of ecommerce operations, internet practice and related business models are reviewed. Practical examples of Ecommerce applied to fashion retailing are explored, and subsequently case studies are reviewed in the fashion modules.
The retailing and fashion specific taught modules all emphasise real life examples using pre-prepared case study material and individual and group project work. Many of the projects are ‘live’ exploring real world issues in collaboration with fashion industry partners. Together the fashion and business modules take a critical approach to interrogate concepts, methods, findings and evidence. Emphasis is placed on the practical use of research findings, and the identification of areas for further inquiry and consideration, by the suitable and appropriate methods of systematic investigation and analysis.

The course will require students to carry out in-depth research and analysis to a high level on issues and developments in contemporary fashion retailing, and to test out their ideas and understanding in a variety of settings and contexts. This will allow students to develop the necessary intellectual integrity, critical independence and creative skills they will need to function effectively as fashion retailing professionals. This commitment will be demonstrated through the integration of practical awareness with theoretical concepts, which is encouraged by reading throughout the course and across all modules. 

During the first two semesters students will acquire extensive knowledge which will enable them to identify key individual and corporate stakeholders with whom they are encouraged to collaborate in the development of their personal research project in the third teaching block. With the support of the staff who themselves have wide industry contacts and/or who are engaged in a sphere of industry practice or research, students will be encouraged to seek and initiate industry engagement relevant to their investigation. 

Industry links are also assisted by Faculty Employability Consultants. Students will be encouraged to consider their career ambitions when planning their final summative Capstone project which consolidates their prior learning to acquire customised knowledge. It is intended that this will be of value in gaining future employment of their choice in fashion retailing.
The importance of providing professional preparation for employment in fashion retailing is emphasised across all taught subjects and disciplinary specialisms. The Kingston Business School has a longstanding reputation for the excellence of its courses which is recognised by its extensive professional accreditations which include AMBA, EPAS, British Psychological Society, Chartered Institute of Marketing, Market Research Society and Chartered Institute of Purchasing and Supply.  In the Design School, well established networks and links with the Textile Institute and the Chartered Society of Designers provide contextual support including the opportunity for students to attend external lectures. 

B. 
Aims of the Programme
· To provide students with a broad foundation of education in fashion retailing that is strategic and integrated in nature;

· To develop understanding of the theoretical concepts and creative practice relevant to decision-making in fashion retailing;
· To enable students to research, explore, challenge and debate the creative processes in fashion design and retailing;
· To extend students’ ability to work both independently and with others in a team to produce and present information and critically evaluate their own performance;
· To initiate and inspire a developing process of study within an interdisciplinary environment to challenge established practices;
· To encourage effective and constructive collaborations between students and industry colleagues to augment individual development and ambition within the context of fashion retailing;
· To enable students to undertake primary and secondary research at a high level sufficient to generate, sustain and resolve a substantial self-initiated Master’s project;
· To engender inter-personal skills necessary to practise autonomously in unfamiliar and challenging situations within both an interdisciplinary study and professional context necessary to practise autonomously.
C. 
Intended Learning Outcomes
The programme outcomes are referenced to the UK Quality Code for Higher Education, the QAA Master’s Degree Characteristics 2010, and an awareness of the undergraduate subject benchmark statement for Art and Design, as currently none published at Master’s level, and relate to the typical student. The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas.
	Programme Learning Outcomes

	
	Knowledge and Understanding

On completion of the course, students will be able to:
	
	Intellectual skills 

On completion of the course, students will be able to:
	
	Subject Practical skills 

On completion of the course, students will be able to:

	A1
	 assess a range of theoretical retailing

concepts and demonstrate  their strategic application  to  fashion retailing
	B1
	demonstrate proficiency in the analysis
and interpretation of a wide range of

fashion retailing and business data and information
	C1
	demonstrate an ability to explore and combine both analytical and creative skills to present innovative solutions

	A2
	demonstrate how key retailing concepts can enhance organisational performance

	B2
	critically appraise a range of relevant

theoretical retailing management models, and apply these to fashion retailing 
	C2
	explore the effective communication of ideas, knowledge and understanding through professional quality presentation work which is visual, written and oral

	A3
	evaluate  contemporary fashion retailing context and culture

	B3
	show a critical awareness of recent advances and theoretical developments in fashion retailing, and the strategic implications of the same
	C3
	understand and apply the implications of theory to action

	A4
	distinguish qualitative and quantitative 
research data and apply these techniques to the design, delivery and presentation of an individual research project in fashion retailing
	B4
	demonstrate clarity in problem definition and scope, by evaluating information to draw conclusions and take action
	C4
	critically reflect upon and evaluate their own learning performance and plan for their future career

	Key Skills

	
	Self Awareness Skills


	
	Communication Skills
	
	Interpersonal Skills

	AK1
	take responsibility for  own learning and plan for and record own personal development
	BK1
	express ideas clearly and unambiguously in writing and the spoken work
	CK1
	work well in multidisciplinary teams understanding perspectives from different disciplines

	AK2
	recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback


	BK2
	present, challenge and defend  ideas and results effectively both orally and in writing
	CK2
	work flexibly and respond to change

	AK3
	organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	BK3
	value listening skills and respond appropriately to ideas of others
	CK3
	work constructively with a mentor accepting and responding to constructive feedback

	AK4
	work effectively with limited supervision in unfamiliar contexts
	
	
	CK4
	develop and demonstrate networking skills

	
	
	
	
	CK5
	show sensitivity and respect for diverse values and beliefs

	
	Research and information Literacy Skills
	
	Numeracy Skills
	
	Management & Leadership Skills

	DK1
	show initiative in searching for and selecting relevant sources of information, both primary and secondary
	EK1
	collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	FK1
	develop and evaluate their individual leadership style

	DK2
	critically evaluate information and apply it appropriately
	EK2
	present and record data in appropriate formats
	FK2
	identify resources needed to undertake the task (or project) and to schedule and manage the resources

	DK3
	Comprehend and respect the ethical and legal requirements in both the access and use of information
	EK3
	interpret and evaluate data to inform and justify arguments
	FK3
	develop the ability to lead in situations where both the objective and the process are unclear, as is typical in creative fields 

	DK4
	accurately cite and reference information sources
	EK4
	be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	FK4
	motivate and direct others to enable an effective contribution from all participants

	DK5
	use software and IT technology as appropriate
	
	
	
	

	
	Creativity and Problem Solving Skills
	
	
	
	

	GK1
	apply scientific and creative  knowledge to analyse and evaluate information and data and to find solutions to problems
	
	
	
	


	GK2
	work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	

	Teaching/learning methods and strategies

	The range of learning and teaching strategies includes:
· Lectures 
· Seminars 

· Group Tutorials 
· Individuals tutorials

· Field and industry visits

· Workshops

· Critiques


	Assessment strategies

	Assessment strategies for Fashion Retailing offer a range of formative and summative assessments which are diverse and incorporate both coursework and practical examination. 

Coursework includes 
· creative projects, 
· coursework assignments, 
· classroom presentations, 
· written assignments about theoretical issues, 
· analyses of a practical industry problems

· group projects 

· projects with industry collaborators.


D. 
Entry Requirements
The minimum entry qualifications for the field are a BA (Hons) degree or the equivalent in a relevant subject. 
Alternative equivalent qualifications or experience may be of a professional or vocational nature in a relevant subject.
A minimum IELTS score of 6.5, with a minimum score of 6.0 in any component, or TOEFL 88 or equivalent is required for those for whom English is not their first language. 
Typical entry qualifications set for entrants to the course are: a good BA (Hons) degree (normally 2:1 or above); the motivation and aptitude for study at Master’s level; a good understanding of fashion retailing as an area of creative and rapidly changing professional practice typically evidenced by vacation holiday work in an area of fashion.
E. 
Programme Structure

This programme is offered as a full field in full-time and part-time mode, and leads to the award of MA Fashion Retailing.  Entry is at Level 7 with degree equivalent qualifications (see Section D). Intake is normally in September.
E1.
Professional and Statutory Regulatory Bodies

N/A.

E2.
Work-based learning

Work placements are actively encouraged although it is the responsibility of individual students to source and secure such placements.  This allows students to reflect upon their own personal experience of working in an applied setting, to focus on aspects of this experience that they can clearly relate to theoretical concepts and to evaluate the relationship between theory and practice.

E3.
Outline Programme Structure

The MA Fashion Retailing is made up of two 30-credit modules, four 15-credit business modules and one 60-credit Master’s Project module. The course is delivered over one year full-time. All students will be provided with University Postgraduate Regulations (PR). Full details of each module will be provided in the module descriptors and student module guides.
	Level 7 – Full-time

	Compulsory modules


	Module code
	Credit 

value
	Level 
	%

Practical exam
	% 

Course-work
	Teaching Block

	Contextualising Fashion for Business 1
	FN7100
	30
	7
	/
	100
	1

	Ecommerce Operations 
	BB7001
	15
	7
	20
	80
	1

	Services Strategy
	BM7102
	15
	7
	/
	100
	1

	Contextualising Fashion for Business 2
	FN7101
	30
	7
	/
	100
	2

	Buyer Behaviour
	BM7005
	15
	7
	10
	90
	2

	Retail Management and Marketing
	BM7107
	15
	7
	10
	90
	2

	Master’s Project for Fashion Business
	FN7200
	60
	7
	/
	100
	3


F. 
Principles of Teaching Learning and Assessment 

Drawing upon the expertise and provision of two distinct disciplines within the University, this course seeks to offer an integrated but faceted learning experience which recognises the distinct pedagogies of fashion and retailing whilst providing the creative means to draw these together within the professional contexts of the fashion industry. 
The Design School promotes and sustains a distinctive pattern of teaching and learning practices. Teaching and learning strategies have developed in close relation to the design subjects, disciplines and the creative industries.  Project-based teaching and learning is central to the distinctive pedagogic philosophy of the Design School and aims to provide students within an immersive focus for their activities throughout the course. Field study trips and projects together with lectures from visiting speakers and tutors are integral to the programme.
In consequence exploratory projects are a major teaching and learning component of the course and are designed to make the learning process a rich and rewarding experience. The projects, situated primarily within the Contextualising of Fashion for Business modules, and the capstone Master’s Project for Fashion Business are designed to offer the opportunity to further test and apply the theoretical knowledge and skills learnt in the retailing modules, delivered in School of Strategy Marketing and Entrepreneurship, thus developing and enhancing skills in a cumulative way.  
An integral part of the teaching and learning strategies is the continuous development of each student’s folio of coursework which will include texts and images.  The folio is a record of past and developing work and provides a reflective mechanism for the student to review their progression and personal development through the course. It will include set-tasks which require written components, drawn from, and reflecting upon, contextual subject matter, lectures and seminars, and personal research activities. Support is provided by individual and group tutorials.
The retailing course team will facilitate learning by providing structures and support for the process. Lecturers direct learning by identifying appropriate reading, case materials, exercises and topics or scenarios for class discussion. They also lead discussion, to ensure that key learning points are acquired. Lecturers may also use Study Space as a means of classroom support.
In addition, students are strongly encouraged to develop their own informed and creative approach, taking into account contemporary research, current industry and design practices and ‘future gazing’ to develop predictive antennae in a fast moving sector. This is encouraged through the teaching philosophy in the School, which highlights the importance of knowledge of the contemporary and future design context and through awareness of the forces and issues that influence society and industry to meet the needs of present and future generations.

The teaching and learning incorporated in projects incorporates:

· Analysis of the project brief, research and insight gathering into the ‘theme’ or objective and subsequent problem finding for problem-solving.

· Analysis of context.

· Tools and strategies for design thinking and the design process in a commercial fashion retailing context.
· Workshop practices and creative material usage and manipulation. 

· Communication and presentation tools and techniques.

· Awareness of digital tools for fashion design and promotion especially in relation to specialist LRC resources.
· Tutorials, lectures, seminars and workshops.
· Project reviews and critiques both group and individual to promote peer project discussion and debate.

· Self-reflection and self-criticism in relation to this chosen area of fashion specialism.

The delivery of modules will be by means of lectures, seminars, workshops, group critique, individual tutorials, demonstration, projects, briefings, study visits, peer learning, independent learning and study skills.

Lectures and Seminars 
A member of staff or invited guest will provide taught input, often followed up by group discussion to ensure a full understanding and to encourage critical analysis of the material. A project brief may be developed from the lecture. Seminars normally consist of structured student or staff-led presentations followed by discussion. The seminar is usually based upon a topic which has been previously prepared and circulated. Active participation and quality of presentation and discussion in seminars is expected. Student discussion and critical debate is encouraged.
Group Critique  

On these occasions a group of students and members of staff or an invited guest from industry will discuss the work of one or more students who are present. Group critiques can take place in studios or students’ work place. Discussion of this kind provides an ideal arena for the exploration of common issues and for the dissemination of ideas. Such group appraisal also provide an invaluable aid for self-appraisal, since the student will not only receive individual oral feedback, but will indirectly learn by means of the discussion centred upon the work of other members of the group.

Tutorials 

Opportunities to strategically discuss a range of issues relating to individual development and to clarify existing knowledge, to support project initiatives, and to guide and facilitate further independent creative learning and thought.  They also provide opportunities for formative assessment where students receive feedback on completed work and feed forward on work in progress.

Demonstration 
This often involves the first introduction to a material, technology, process, technique or equipment not previously experienced by a group of students.  It is intended to make students aware of the potential and characteristics of the ‘subject’. It is not intended that every student will necessarily go on to learn and apply the skills or knowledge.

Study Visits 

A study visit will involve travelling to strategic venues of interest which may vary from visits to galleries and museums or to course specific events such as shows, exhibitions, or visits to industry or sites. They form an essential part of the students’ learning experience as they provide the opportunity to see examples of design and industry in multiple ‘real life’ contexts.

Projects 

The term ‘project’ is used in two ways. Set projects consist of a set of objectives and procedures, which are often linked to a given theme or problem and are designed for a particular group of students. This kind of project usually has a strict deadline. Students also devise their own projects (self-initiated briefs). This kind of project comprises a body of work which reflects the specific interests of the student and which may be developed over a period of time, which is agreed between the individual student and a member of the academic staff.

Capstone Project 

A capstone project is designed to be a culminating educational experience for students. It aims to summarise and synthesise all or part of a student’s academic career at university. Capstone projects help students to reflect on the knowledge and skills that they have acquired during their degree and learn how to present them to a wider audience including future employers.
Briefing 
A briefing takes place to make known and explain specifics of projects: theme, aims & objectives, learning outcomes, timetable etc. It may be led by an industry expert.
Peer Learning 

Peer learning is a vital component of teaching and learning practices of the design courses. The work of the course is largely studio-based, and thus enables students to take notice of each other’s work and discuss issues informally. Peer learning also takes place through other activities such as group critiques and seminars.

Independent Study 

 It will be recognised that all students engage in forms of independent learning in relation to the broad issues of the subject. Formal tuition will often be based upon the expectation of some level of self-motivated personal development. Independent study and the individual selection of a range of projects, both set and self-initiated, lead to the development of individual thesis and/or portfolios of work in the later stages of the course and for entry into the student’s individual choice of career.
ASSESSMENT
Assessment is both summative and formative.  Primarily, summative assessment is intended to identify what has been learned (assessment of learning) and therefore assessed mark counts towards the module grade awarded.  Formative assessment is intended to help students to learn (assessment for learning) and provides opportunities for students to identify their strengths and weaknesses, and focus on areas they need to work on and improve.    The assessment strategy and criteria are clearly described in every written brief and mapped appropriately to the module learning outcomes.  The assessment criteria are generally additionally communicated verbally at each project briefing.

G. 
Support for Students and their Learning

Students are supported by: 

Studio structure and Ethos
All courses within the Design School place the studio at the heart of the learning support experience.  The studio is both a physical environment and a design education ethos; this ethos extends to and informs Fashion Retailing students. The studio provides a natural and readily available environment for peer-to-peer learning and group work. It also accommodates 1:1 contact and individual learning.  A strategic programme of lectures, seminars and workshops supports the studio learning experience.

Workshop Structure

The diverse range of Faculty workshops and spaces provide an integral resource to support studio learning. Fashion Retailing students benefit from customised workshops to enable them to develop mood and story boards, visuals diaries etc. 

Staff Structure 
The supporting staff structure maps onto the studio system.  Course directors coordinate all levels and studios within a course. For postgraduate courses this is a single level and studio and for undergraduate three levels and corresponding studios.  The curriculum is delivered through projects within modules by the course team, and visiting lecturers from industry and academia. The course team facilitate students’ learning experience across each stage of a course, moving from an explicit to implicit role in students’ development, enabling them to become more progressively independent. Dedicated technicians provide workshop space learning support in conjunction with the academic staff teams.

Infrastructure

The School adopts an infrastructure of learning support means beyond the immediate academic courses.  These broadly divide into key mechanisms (course facing e.g annual monitoring) and enhancement opportunities (student facing eg. mentoring), including:

· Up to date knowledge of relevant University systems and procedures

· Student Support Office

· NUS (National Union of Students)
· Mentoring Scheme

· APCL (Accreditation of Prior Certificated Learning) / APEL (Accreditation of Prior Experiential Learning) processes 
· NSS (National Student Survey)
· SSCC (Staff/Student Consultative Committee)
· BOS (Board of Study)
· Annual Monitoring

· Erasmus Exchange programmes

· Information on Scholarships and Bursaries

· Alumni and Graduate Experience

· Coordinating Personal Tutor Scheme

The Personal Tutor Scheme

The aims of the Personal Tutor Scheme have particular relevance for postgraduate delivery:

1.
To provide appropriate academic advice and guidance throughout a student’s studies by monitoring progress and identifying individual needs.

2.
To provide a holistic overview and guidance for individual study and the development of personal practice.

3.
To provide a formalised structure for the ongoing process of formative feedback and personal development embedded in studio culture and teaching.

4.
To develop a student’s ability to be self-reliant and reflective including their ability to use feedback/feed forward to best advantage.

Key Features of the Personal Tutor scheme
· Personal Tutors will be allocated at the beginning of the academic year.

· The introductory/welcome tutorial meeting will occur at the beginning of the academic year. Subsequent tutorials will follow and respond to key/stages in the academic year.

· Students will keep the same personal tutor throughout their year/s of study
· One-to-one meetings will vary in length depending on the profile and needs of individual students.

Under the personal tutor scheme permanent staff will assume this role and their responsibilities will include:

· To help students to make the transition to Masters level study and understand how to use feedback on the postgraduate course 

· To encourage students to be proactive in making links between their course and their professional and/or academic aspirations 

· To explore students’ research aspirations 

· To help students gain confidence in contributing to, and learning from, constructive peer review 

· To encourage students to become part of a wider disciplinary and/or professional community 

· To help students to prepare for the dynamics of supervision 

H. 
Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at the subject level

· Student evaluation

· Moderation policies

I. 
Employability Statement

All courses in The Design School address the issue of employability through engaging directly with industry and external partners and institutions. This is supported in course teaching by the professional and industrial expertise of course teams as well as visiting specialist practitioners.

This ethos of professionalism is planned and delivered through the course curriculum at all levels. Delivery of employability is staged and structure via student progression through and across course levels so that students are effectively equipped for the world of work on their graduation from the course. As a result of our courses' active engagement with employability at all levels, our graduates go on to a varied range of internships and destinations across the creative industries. 

Kingston University has a longstanding reputation for the education of fashion design for industry. Fashion design at Kingston benefits from a number of high profile, and international industrial liaisons which sponsor student projects and activities, and employ its graduates. Kingston Fashion participates in numerous national and international fashion events including London Fashion week, Graduate Fashion week, Vauxhall Fashion Scout.

The Kingston Business School has a longstanding reputation for the excellence of its courses developed through close liaison with professional organisations (see section A) and industry engagement.
The MA Fashion Retailing is delivered in the context of current professional practice, and aims to provide students with the knowledge, skills and abilities to work as professional marketers and fashion industry specialists. The fashion industry is diverse, and opportunities for creative and skilled fashion retailing specialists may be found in organisations and businesses of varying scales of activities. These include fashion design companies, retailers, publishing and media organisations, and specialist fashion PR companies. The course is designed to provide students with the opportunity to tailor their work and interests toward the areas of professional specialism they seek to enter developing industry contacts and network during their course.
This commitment to sustainable employability is delivered in a number of ways, including:

· 'Live' briefs: John Lewis, Marks and Spencer, Rouge Bunny Rouge etc
· Professional and Student Shows: New Designers, Graduate Fashion Week, London Fashion Week etc
· Field trips and site visits: retailers eg; Liberty, Grieves and Hawkes; fashion and textile museums: V&A, Textile Museum; galleries of related creative industries Hayward Gallery, ICA, Saatchi Gallery etc
· Presentation / portfolio skills (verbal and visual): all modules

· Group projects / peer learning

· Time management 

· Entrepreneurship

· CV writing

· Symposia
On completion of the course students will have completed various projects, including a capstone project, and a number of briefs and reports both group and individual. The capstone project helps the students reflect on the knowledge and skills they have acquired during their course. In conjunction with the portfolio students are required to develop an appreciation of the knowledge, skills and understanding sector employers require and present and demonstrate them accordingly.
MA Fashion Retailing students are particularly encouraged to use the opportunity provided by the capstone project to develop an in-depth investigation in an area where they seek future employment. During the process of completing their special project they develop industry links and networks which will facilitate this, as well as acquiring in-depth specialist knowledge.

J. 
Approved Variants from the PR
None.
K. 
Other sources of information that you may wish to consult

QAA Master’s Degree Characteristics 2010

http://www.qaa.ac.uk/Publications/InformationAndGuidance/Documents/MastersDegreeCharacteristics.pdf
The Design School website

http://www.thedesignschool.co.uk/
The Business School website

http://business.kingston.ac.uk/ 

Course page on the University website

http://www.kingston.ac.uk/postgraduate-course/fashion-retailing-ma/ 

Development of Programme Learning Outcomes in Modules

This map identifies where the programme learning outcomes are assessed across the modules for this programme.  It provides an aid to academic staff in understanding how individual modules contribute to the programme aims, and a means to help students monitor their own learning, personal and professional development as the programme progresses and a checklist for quality assurance purposes.   
	
	
	
	Level 7

	
	Module Code
	
	FN7100
	FN7101
	BM7005
	BM7107
	BB7001
	BM7102
	FN7200

	Programme Learning Outcomes
	Knowledge & Understanding
	A1
	
	
	F/S
	F/S
	F
	F
	F/S

	
	
	A2
	F
	F
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	A3
	F/S
	F/S
	F/S
	F
	F/S
	F/S
	F/S

	
	
	A4
	F/S
	F/S
	F/S
	F/S
	F
	F/S
	F/S

	
	Intellectual Skills
	B1
	F
	F
	F/S
	F/S
	F
	F/S
	F/S

	
	
	B2
	F
	F
	F
	F/S
	F/S
	F
	F

	
	
	B3
	
	
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	B4
	F
	F
	F
	F/S
	F/S
	F
	F/S

	
	Practical Skills
	C1
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	C2
	F/S
	F/S
	F/S
	F/S
	F
	F/S
	F/S

	
	
	C3
	
	
	F
	F/S
	F/S
	F/S
	F/S

	
	
	C4
	F
	F
	F/S
	F/S
	F/S
	F/S
	F/S

	
	Key Skills
	AK1
	F
	F
	F
	F
	F/S
	F/S
	F

	
	
	AK2
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F

	
	
	AK3
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	AK4
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	Communication Skills
	BK1
	F/S
	F/S
	F/S
	F
	F/S
	F/S
	F/S

	
	
	BK2
	F/S
	F/S
	F/S
	F
	F/S
	F/S
	F/S

	
	
	BK3
	F
	F
	F
	F
	F
	F
	F/S

	
	Interpersonal Skills
	CK1
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	

	
	
	CK2
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	CK3
	F/S
	F/S 
	F/S
	F/S
	F/S
	F/S
	F

	
	
	CK4
	F
	F
	F
	F
	F
	F
	F/S

	
	
	CK5
	F
	F
	
	
	
	
	F

	
	Research & Information Literacy Skills
	DK1
	F/S
	F/S
	F/S
	F/S
	F/S
	F
	

	
	
	DK2
	F
	
	F/S
	F/S
	F
	F/S
	F/S

	
	
	DK3
	F
	
	F/S
	F
	F/S
	F/S
	F/S

	
	
	DK4
	F
	
	F
	F/S
	F/S
	F/S
	F/S

	
	
	DK5
	F
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	Numeracy Skills
	EK1
	F
	F
	F/S
	F/S
	F/S
	F
	F/S

	
	
	EK2
	
	
	F/S
	F
	F/S
	F
	F/S

	
	
	EK3
	
	
	F/S
	F
	F/S
	F
	F

	
	
	EK4
	
	
	F/S
	F/S
	F/S
	F/S
	F/S

	
	Management & Leadership Skills
	FK1
	F
	F
	F
	F/S
	F/S
	F/S
	

	
	
	FK2
	F
	F
	F/S
	F/S
	F/S
	F/S
	

	
	
	FK3
	F
	F
	F
	F/S
	F
	F/S
	F/S

	
	
	FK4
	F
	F
	F
	F/S
	F/S
	F/S
	

	
	Creativity & Problem Solving Skills
	GK1
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	

	
	
	GK2
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	







S 
indicates where a summative assessment occurs.  






F
indicates where formative assessment/feedback occurs.  

Indicative Module Assessment Map

This map identifies the elements of assessment for each module.  

	Module
	Coursework 1
	Coursework 2
	Examination

	Level 
	Module Name
	Module code
	Credit value
	Core/

option
	Type of coursework
	Word Length
	Weighting 

%
	S/F*
	Type of coursework
	Word Length
	Weighting

%
	S/F*
	Written/

practical
	Duration
	Weighting

%
	S/F*

	7
	Contextualising Fashion for Business 1
	FN7100
	30
	C
	Projects
	2000 each 
	100
	S/F
	
	
	
	
	
	
	
	

	7
	Contextualising Fashion for Business 2
	FN7101
	30
	C
	Projects
	2000 each 
	100
	S/F
	
	
	
	
	
	
	
	

	7
	Buyer Behaviour
	BM7005
	15
	C
	Individual Assignment
	2500
	70
	S/F
	Group Report


	3000
	20


	S/F
	Practical

(group presentation)
	Circa 20 minutes
	10
	S/F

	7
	Retail and Marketing Management
	BM7107
	15
	C
	Individual Report
	3000
	90
	S/F
	
	
	
	
	Practical

(group )
	Circa 20 minutes
	10
	S/F

	7
	Ecommerce Operations
	BB7001
	15
	C
	Individual Report
	3000
	80
	S/F
	
	
	
	
	Practical

(Ind)
	Approx. 10 mins
	20
	S/F

	7
	Services Strategy
	BM7102
	15
	C
	Individual Assignment
	2000
	60
	S/F
	Group Assignment
	3000
	40
	S/F
	
	
	
	

	7
	Fashion Business Master’s Project
	FN7200
	60
	C
	Project
	8,000

-12,000 
	100
	S/F
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   Teaching Block 1



Teaching Block 2


Teaching Block 3


Full Time











Technical Annex

	Final Award(s):


	MA Fashion Retailing

	Intermediate Award(s):


	Postgraduate Certificate

Postgraduate Diploma



	Minimum period of registration:
	Full-time – 1 year 
Part-time – 2 years

	Maximum period of registration:
	Full-time – 2 years
Part-time – 4 years



	FHEQ Level for the Final Award:


	Masters

	QAA Subject Benchmark:
	Master’s Degree in Business and Management



	Modes of Delivery:
	Full-time and Part-time

	Language of Delivery:
	English

	Faculty:
	Art, Design & Architecture

	School:
	Design

	JACS code:
	N240/W230

	UCAS Code:
	N/A

	Course Code:
	DDEKPMA1FFRE (Full-time)

DDEKPMA2PFRE (Part-time)

	Route Code:
	DPFRE


MA


180 credits





PG Dip


120 credits





PG Cert


60 credits





The Master’s Project for Fashion Business 








FN7200			60





Contextualising Fashion for Business 2


FN7101			30	





Contextualising Fashion for Business I


FN7100			30








Buyer Behaviour


BM7005                            15





Services Strategy


BM7102                           15





Retail Management and Marketing


BM7107		15








E-Commerce Operations


BB7001                           15








