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Programme Specification

Title of Course:



BA (Hons) Art Market
Date Specification Produced:

October 2012
Date Specification Last Revised:

This Programme Specification is designed for prospective students, current students, academic staff and potential employers.  It provides a concise summary of the main features of the programme and the intended learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes full advantage of the learning opportunities that are provided.  More detailed information on the teaching, learning and assessment methods, learning outcomes and content of each module can be found in Student Handbooks and Module Descriptors.

SECTION 1:
GENERAL INFORMATION
	Title: 
	BA (Hons) Art Market


	Awarding Institution:


	Kingston University

	Teaching Institution:


	 Kingston University

	Location:
	School of Surveying & Planning, Faculty of Art, Design & Architecture, Penrhyn Road


	Programme Accredited by:


	Royal Institution of Chartered Surveyors (RICS)
 


SECTION2: THE PROGRAMME

A. Programme Introduction
The programme is believed to be unique in that it is thought to be the first, and to date, the only Bachelors course within the United Kingdom (UK) that is specifically designed to offer a vocational course within the broad study of the Art Market, combining elements of the study of art and design history with that of the business of art appraisal.  The programme is accredited by the Royal Institution of Chartered Surveyors (RICS) as fulfilling the academic component required to become an Antiques & Fine Art Surveyor, able to undertake professional work of art appraisal.  Art appraisers carry out a wide range of activities from advising collectors and investment houses and gallery owners on purchase and sale prices of collectibles to working for insurance companies in settling insurance claims in the event of loss or theft.  Their expertise includes investigating the authenticity of objects in order that they can be appropriately valued. 
Art appraisal is therefore a very responsible and skilled profession requiring not just knowledge of art and other collectibles but a sound knowledge of business and economics and adherence to the highest ethical standards. As the market for art and objects has rapidly expanded and become increasingly global knowledge of the law, including that of the application of international ownership issues and of fraud, has become all part of that required to be a true professional.
No one course can hope to prepare people as specialists within all areas of practice.  Therefore this course has the ambition of providing students with an appropriate overview of the subject together with the opportunity to gain an in-depth knowledge in a limited area of art and/or design areas. Fundamental to the course are modules which will introduce students to a range of subject material such that they will begin to develop skills and knowledge in the field of connoisseurship, object identification and authentication and the skills of cataloguing, whilst modules in professional and business management, economics and in art and law ensure that appropriate business practice skills are developed.  Within the taught modules which concern specific study of the art world, emphasis is upon the development of object and their cultural context from the 19th century to the current day.  This is to ensure that students are prepared to meet the challenges of working within a contemporary context. 
The course places emphasis on the development of the student’s research skills. To this end, modules at each level foreground the acquisition of subject-specific, academic skills through various forms of research practice. Successively building on each other, they seek to encourage greater independence and provide a framework for students to begin to locate themselves within the field and explore their individual potential in relation to the broader academic and professional contexts in which the field is practiced. The reflective process alongside the enquiry-based learning ambitiously aims to develop in students an increasing understanding of themselves as practitioners in relation to the broader cultural sector.  
Underpinning the technical and professional modules will be study skills development aimed at developing graduate skills. The ability to research is a fundamental requirement for Art Market professionals and this will be developed both through the approach taken to teaching and learning within many of the modules and through the final year’s Research Project, which specifically develops students’ critical analysis powers and detailed knowledge within a chosen specialist area.  
The expectation is that most students entering the programme will have a proven interest in the arts, possibly through the study of an arts related subject or subjects at Advanced level or equivalent and it is likely that they will also have shown an aptitude for business. The course is also tailored to meet the needs of those who, since finishing secondary education, have been working in an art market environment and who wish to gain a professional qualification.  Students will normally register for the BA only, though suitably qualified people may be considered for entry with advanced standing. 
The delivery of the programme is divided between the Schools of Art &Design History and the School of Surveying & Planning with the latter managing the programme to ensure that students have a cohesive and coherent experience.  The School of Surveying & Planning, being a long-established partner institution of the RICS also ensure that the programme meets the needs and expectations of the professional body and potential employers.  The delivery is balanced between a lecture-based approach and projects to promote skills and applications, through site visits and residential field trips, thus preparing students to enter into practice ready to embark on a period of structured training leading towards the RICS Assessment of Professional Competence (APC).
B. Aims of the Programme
The overall aims of the field are to foster:

The development of students' professional, intellectual and imaginative powers; their understanding and judgement; their problem solving skills; their ability to communicate; their ability to see relationships within what they have learned and to perceive their field of study in a broader perspective.  The course aims to stimulate an enquiring, analytical and creative approach, encouraging independent judgement and critical self-awareness.
The particular aims of the programme are that graduates should have the ability:
· To innovate and solve problems related to the study and practice of the art market;

· To demonstrate the understanding , knowledge and skills to become, after appropriate further practical experience, competent practitioners in their chosen field of the art market;

· To articulate the theoretical and technical knowledge about the art market, to be able critically to place this knowledge within a wider economic, cultural and social context;

· To demonstrate a critical understanding of  legal and economic issues as they affect practice within the art market;

· To show clear appreciation of the management of organisations engaged in the art market and their strategies and of the legal constraints affecting them; and
· To exercise their research skills and techniques for learning independently, such that they can proceed with future projects beyond their undergraduate studies. 

C. Intended Learning Outcomes
The programme outcomes are referenced to the QAA Quality Code, the Framework for Higher Education Qualifications in England, Wales and Northern Ireland (2008), and relate to the typical student.  There is currently no subject benchmark statement applicable to this programme.  The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas.

	Programme Learning Outcomes

	
	Knowledge and Understanding

On completion of the course, students will be able to:
	
	Intellectual skills 

On completion of the course, students will be able to:
	
	Subject Practical skills 

On completion of the course, students will be able to:

	A1
	Undertake  appraisals of  different types of collectibles with particular reference to the authentication and description of those objects  demonstrating detailed and critical knowledge and appreciation of   their cultural and historic context 
	B1
	Critically analyse the information and knowledge base within which they are working and be able to challenge ideas rationally and constructively
	C1
	Undertake the process of object identification with confidence 

	A2
	Demonstrate  deep knowledge and understanding of the professional practice and regulation as it applies to the art markets
	B2
	Identify practice related  problems and prepare logically sound plans for their solutions 
	C2
	Use Word  Excel and other appropriate  standard industry software packages in order to prepare professional reports, business plans and art appraisals

	A3
	Critically analyse issues of provenance  and legal context of objects
	B3
	Think creatively and with imagination and bring these capacities to solve problems related to their studies 
	C3
	Use computer technology to assist with information retrieval and management 

	A4
	Demonstrate sound  knowledge of the UK law, including references to EU and international law, as it relates to the art market and the work of the art appraiser. 
	B4
	Exercise judgement in relation to professional practice problems and research questions
	C4
	Prepare an auction catalogue using appropriate images

	A5
	Demonstrate a critical knowledge  of the materialisation of objects and place them within their social, cultural and economic context 
	B5
	Recognise the implications of ethics and professional judgement and apply these principles to all their studies in preparation for their future professional lives
	C5
	Prepare a case for presentation at a professional scenario such as a professional dispute 

	A6
	Relate all their studies to a well-attuned knowledge and holistic understanding of the current challenges and opportunities within the art market  
	
	
	
	


	A7
	Analyse images, objects, texts, and situate them in relation to the wider social, historical and cultural context
	
	
	
	

	Key Skills

	
	Self Awareness Skills
	
	Communication Skills
	
	Interpersonal Skills

	AK1
	Take responsibility for  own learning and plan for and record own personal development
	BK1
	Express ideas clearly and unambiguously in writing and the spoken work
	CK1
	Work well  with others in a group or team

	AK2
	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	BK2
	Present, challenge and defend  ideas and results effectively orally and in writing
	CK2
	Work flexibly and respond to change

	AK3
	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	BK3
	Actively listen and respond appropriately to ideas of others
	CK3
	Discuss and debate with others and make concession to reach agreement

	AK4
	Work effectively with limited supervision in unfamiliar contexts
	BK 4
	Prepare professional reports in prescribed and recommended forms as they relate to their programme of study
	CK4
	Give, accept and respond to constructive feedback

	
	
	
	
	CK5
	Show sensitivity and respect for diverse values and beliefs

	
	Research and information Literacy Skills
	
	Numeracy Skills
	
	Management & Leadership Skills

	DK1
	Search for and select relevant sources of information
	EK1
	Collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	FK1
	Determine the scope of a task (or project)

	DK2
	Critically evaluate information and use it appropriately
	EK2
	Present and record data in appropriate formats
	FK2
	Identify resources needed to undertake the task (or project) and to schedule and manage the resources


	DK3
	Apply the ethical and legal requirements in both the access and use of information
	EK3
	Interpret and evaluate data to inform and justify arguments
	FK3
	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

	DK4
	Accurately cite and reference information sources
	EK4
	Be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	FK4
	Motivate and direct others to enable an effective contribution from all participants

	DK5
	Use software and IT technology as appropriate
	EK5
	Interpret data in meaningful ways
	
	

	DK6
	Research and communicate complex historical and theoretical ideas
	
	
	
	

	DK7
	Research and conduct a small-scale project within their subject discipline area
	
	
	
	

	
	Creativity and Problem Solving Skills
	
	
	
	

	GK1
	Apply scientific and other knowledge to analyse and evaluate information and data and to find solutions to problems
	
	
	
	

	GK2
	Work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	

	Teaching/learning methods and strategies

	 The range of learning and teaching strategies includes: lectures, seminars, workshops, tutorial, site visits and field trips all as detailed in the individual module descriptors.



	Assessment strategies

	The assessment strategies employed in support of achievement of the learning outcomes of the Field include the following: examinations, timed tests, which may be randomly applied, essays, professional reports, oral presentations and posters, debates, simulated formal hearings, visual and object analysis, literature reviews and a self-initiated research project. 




D. Entry Requirements
The minimum entry qualifications for the programme are:

From A levels:
280-300 points 

BTEC:
1 Distinctions, 2 Merits (DMM)
Access Diploma:     
Not normally accepted.

Plus:                          
At least 5 GCSEs at Grades C and above; these must include English and Mathematics. 

A minimum IELTS score of 6.0 with at least 5.5 in each component or TOEFL 80 or equivalent is required for those for whom English is not their first language.

E. Programme Structure

This programme is offered in full-time/sandwich and part-time modes, and leads to the award of BA (Hons) Art Market.  Entry is normally at level 4 with A-level or equivalent qualifications (See section D).  Transfer from a similar programme is possible at level 5 with passes in comparable level 4 modules – but is at the discretion of the course team.  Intake is normally in September. In exceptional circumstances only is entry allowed to Level 6. 

i. Professional and Statutory Regulatory Bodies
Royal Institution of Chartered Surveyors 
ii. Work-based learning, including sandwich programmes

Work placements are actively encouraged – although it is the responsibility of individual students to source and secure such placements.  This allows students to reflect upon their own personal experience of working in an applied setting, to focus on aspects of this experience that they can clearly relate to theoretical concepts and to evaluate the relationship between theory and practice.

iii. Outline Programme Structure

Each level is made up of four modules each worth 30 credit points.  Typically a student must complete 120 credits at each level.  All students will be provided with the University Undergraduate Regulations (UR) and specific additions that are sometimes required for accreditation by outside bodies (e.g. professional or statutory bodies that confer professional accreditation).  Full details of each module will be provided in module descriptors and student module guides.  

FULL-TIME

	Level 4 (all core)

	Compulsory modules


	Module code
	Credit 

value
	Level 
	% 

Written exam
	% Practical exam
	% 

Course-work
	Teaching Block

	Historical Context of the Art Market
	SV4110
	30
	4
	0
	0
	100
	1 & 2

	Business and Economics of the Art Market
	SV4111
	30
	4
	40
	0
	60
	1 & 2

	Making the Modern World: Design, Society and Culture 
	HA4002 
	30
	4
	0
	0
	100
	1 & 2

	Visual Research 
	HA4004
	30
	4
	0
	0
	100
	1 & 2


Progression to level 5 requires 120 credits obtained from the programme modules.
Students exiting the programme at this point who have successfully completed 120 credits are eligible for the award of Certificate of Higher Education in Art Market.
	Level 5 (all core)

	Compulsory modules
	Module code
	Credit 

value
	Level 
	% 

Written exam
	% Practical exam
	% 

Course-work
	Teaching Block

	Law for the Art Market
	SV5115
	30
	5
	40
	0
	60
	1 & 2

	The Art Market: Objects and Authentication
	SV5116
	30
	5
	0
	0
	100
	1 & 2

	Doing Research: Critical Approaches and Creative Practice
	HA5001
	30
	5
	0
	0
	100
	1 & 2

	Craft-Work: Matter, Labour, Environment
	HA5003
	30
	5
	0
	0
	100
	1 & 2 


Progression to level 6 requires 240 credits obtained from the programme including 120 at Level 5

Students exiting the programme at this point who have successfully completed 120 credits are eligible for the award of Diploma of Higher Education in Art Market.
	Level 6 (all core)

	Compulsory modules


	Module code
	Credit 

value
	Level 
	% 

Written exam
	% Practical exam
	% 

Course-work
	Teaching Block

	Professional Practice in the Art Context
	SV6112
	30
	6
	40
	0
	60
	1 & 2

	Art Market Business
	SV6113
	30
	6
	0
	0
	100
	1 & 2

	Interior Lives: Self, Identity and Consumption in Art, Design & Film
	HA6003
	30
	6
	0
	0
	100
	1 & 2

	Research Project
	SV6107
	30
	6
	0
	0
	100
	1 & 2


Level 6 requires the completion of the compulsory modules.

Principles of Teaching Learning and Assessment 

Overarching Principles

All students on the programme are working towards a professional career in which they must be able to exercise judgement, communicate with clients and the public and throughout take an ethical approach to all that they do; we also encourage them through the design and execution of the curriculum to be both knowledgeable in terms of how ethical, cultural and social principles apply to their own field such that they develop a responsible attitude towards the role that art market professionals can play in modern society. They thus will be exposed to the principles of sustainability that underpin the whole ethos of the managing School, as developed through our Centre for Sustainable Communities Achieved through Integrated Professional Education (C-SCAIPE).

Both Schools responsible for delivery of modules have a deep belief that the role of teaching and assessment is to underpin student learning and throughout the programme the strategy is to engage students with a wide range of activities that enable them to develop the knowledge and skills that they will need as practitioners alongside their knowledge base. The student should, as far as practicable, be empowered to take control of their learning but be supported strongly through the process. It follows that, as the student progresses through the levels, the emphasis will be from lecturer-led to student-led work though lectures at all levels of the programme.  In delivering on this principle, much of the teaching related to knowledge and understanding will be focused on simulated real life study and projects in which students will be led through the materials and required to develop their skills through the tasks set. Site visits to museums, galleries, auction houses and an art fair are therefore key components of the strategy and support sessions aimed at skills development and are an important part of the delivery strategy. 

Teaching & Learning: Developing Knowledge and Skills through a Range of Means including the Capstone Projects

A solid and comprehensive technical and professional knowledge base is non-negotiable and is delivered through lectures, seminars and tutorials; deep knowledge acquisition lies at the heart of our programmes.   It is considered important that student learning is regularly monitored and as an innovation, the managing School has introduced a system of Tutorial/Seminar weeks which will be adapted such that it can work in the best interest of these students whose studies span 2 Schools.  Within Surveying and Planning some weeks are set aside during the teaching block periods during which no lectures will take place and timetables will be devoted to seminars, visits, and tutorials to provide opportunities to ensure student learning progress and to reinforce key principles already taught. These tutorial weeks will have intense small group and individual sessions to provide both’ feedforward’ on tasks set and feedback on tasks already assessed. These weeks will also be used to support students and check their overall progress.

Lectures are used to impart key information and will normally be limited to one hour in duration, followed up by seminars.  Extensive use is made by teaching staff of e-learning via StudySpace, our on-line learning environment. Not only are teaching materials loaded up in advance of lectures, but other materials and web links are loaded, some lectures are recorded and podcasts are downloaded.  Teaching may be augmented by on-line discussion groups to aid understanding. We recognise that an ability to be comfortable with a range of digital media is important to employability skills and effective learning.  Students also need to be computer literate and able to operate industry standard computer packages.    

Developing skills is also critical to successful vocational education. These skills are practical – such as the ability to design, research and collate a catalogue or a mock academic Journal or to prepare a simple business plan but one of the key skills is to obtain competency in the use of a range of IT applications such as Word and Excel. They also need to be able to access research databases appropriately. They will develop professional skills - such as how to write and present reports on strategic advice and value of actual objects - and intellectual skills, such as how to resolve legal problems that may occur in the client/advisor relationship and to debate some of the ethical and policy issues, for example surrounding restitution of national assets, that they may face in their subsequent professional lives.  The learning and assessment philosophy also places emphasis on personal skills development, through extensive use of Personal Development Plans and through group-based activities which develop team working skills and respect for colleagues which are critical dimensions of professional practice.

All these skills are developed systematically through the programme with concepts introduced at Level 4, developed into applications in Level 5 and challenged through complex practice-based exercises at Level 6. Skills development takes place in all modules but it is specifically addressed through project based work which takes place extensively and is a critically important learning methodology. It is most strongly emphasised in a series of trips in which all students participate, unless for some reason they cannot travel in which a simulated alternative exercise is provided, thus better ensuring full accessibility.  The major trip associated with this programme is a visit to an international Art Fair that takes place in Level 5.  This enables them to gain a real insight into the operation of the art market and to appreciate its rapidly developing global reach. 
A further short residential trip takes place at Level 6 which relates to a major (capstone) project in which students will integrate learning from all modules and at all levels. The notion of a capstone project is that it integrates knowledge and understanding and skills and is designed to enhance their employment and research skills.  The capstone project task will synthesise knowledge of law, professional practice and appraisal.
The other capstone project undertaken is via the individual research project, which is student selected in terms of topic and methodology and students are encouraged to use their creative and imaginative powers to design projects which have real applicability in the industry and which enable them to draw down on all their skills as well as knowledge base. For example students who have undertaken a placement may work with their placement employer on a problem that faces that organisation. Others will opt for a more traditional dissertation.  In all cases they are strongly encouraged to integrate empirical investigations, thus demonstrating research and interpersonal and analytical skills. 

We recognise that many students find research work daunting, so they are prepared over the entire programme for the Major Level 6 individual project. Most modules contain the need to research material using web and library searches and through extensive use of professional body material.  However, the Level 5 module HA5001 (Doing Research: Critical Approaches and Creative Practice) provides them with a deep training and practice in the methodologies that they will require to use within their individual level 6 Research Project. 

Assessment

Assessment is both formative (i.e. the work is marked and feedback given but the mark does not count towards the module achievement mark) and summative (the assessed mark counts towards the module grade awarded).  Formative assessment is important as it encourages students and supports their overall learning. Examples of formative work include:

· Draft submissions for comment;
· On-line discussion groups monitored by staff; 

· In-class quizzes to test recently covered lecture material; 

· Formal ‘client meetings’ in which notes are made and feedback given; and 

· The preparation of portfolios of work based on weekly seminar work, where only the final portfolio is assessed summatively.

Summative feedback takes a wide range of forms, some of which have been outlined under the teaching and learning section above and all of which are detailed in the Module Descriptors.  A special feature of the course is the low number of formal examinations which are included (only one per level).  Whilst we hold that examinations do have a role to play in testing knowledge and critical reasoning, there are other methods which have possibly greater applicability to the work that graduates will subsequently undertake.

Therefore a policy has been adopted to ensure that, as far as possible, emphasis is placed on developing simulated and real world experiences.  Students undertake traditional academic tasks such as essays but traditional academic skills are also tested in more innovative ways such as the Doing Research and the Research Project which, as stated above can take a variety of forms.  

As the programme is focused on developing employability skills, the ability to present orally, to produce well-presented and appropriately structured professional reports, to sketch and produce scheme designs using IT are also assessed. Professionals working in the art market environment also need to communicate effectively with people from a wide range of backgrounds, all the time demonstrating an ability to sustain an argument, whilst having due consideration for those with whom they are dealing. Therefore oral negotiation, advocacy and debate are all used as assessment methods and the School has developed specific experience in these methods.  

Each module is designed to test up to six learning outcomes; therefore in each module a range of assessment is undertaken with up to three formal summative points, spread throughout the year better to ensure an even workload for the student. Normally the last assessment task will be synoptic in nature in that it will test all or most learning outcomes, thereby assuring the Assessment Board that each student has fulfilled the learning objectives before progressing to the next stage of study. In designing the amount of assessment to be undertaken in each module the principle has been taken that:

· At level 4 each module will have the equivalent of no more than 6,000 words; 

· At level 5 each module will have the equivalent of no more than 8,000 words; 

· At level 6 each module will have the equivalent of no more than 12,000 words; 

This recognises that as a student progresses through the Levels so their ability to structure written and oral argument should improve, although it is recognised that equivalence may take a number of forms and the above is a guide rather than an absolute rule.  Where an examination is set it is normally weighted at 40% of the module marks. 

Feedback to students on summative assessment is vitally important.  This is delivered through a number of means such as formal written individual feedback which contains pointers for future improvement; class collective feedback; issuing of model answers and the School are experimenting with the use of video software for individual feedback on work submitted on-line.  The method used will vary depending on the task that was undertaken but staff realise the need for it to be timely and supportive.  

F. Support for Students and their  Learning

Students are supported by a variety of means at University, Faculty and School level and by the Students Union and by two Academic Teams who seek to maintain as far as practicable an open door policy in the spirit of supporting students.  We are particularly mindful that students who study across schools will need particular ‘signposting’ to ensure that they are well supported and both Schools communicate closely to ensure this happens; ultimately though the managing School is the School of Surveying & Planning. The following mechanisms are used in support of students:

A School organisation that provides support at the point of need:

· A Module Leader for each module gives ‘front line’ support on technical matters relating to the subject material through the tutorial week sessions;

· An Academic Director who can give support to help students understand the context of their discipline and the programme structure;

· A School Administration Team including a dedicated Undergraduate Course Administrator who provide students with a quick and ‘local’ answer to any administrative queries they may have and who can ‘signpost’ them to the comprehensive University central services relating to advice on finance, regulations, legal matters, accommodation, international student support, disability and equality support.

· Staff Student  Consultative Committees and regular open meetings at School and Faculty levels to promote good communication and to ensure that staff are aware of any collective concerns that students may have; and

· Mid-point and end of year student evaluations to ensure that modules continue to best service student learning needs.
The School of Surveying & Planning provides a Tutorial and Academic Support system that is comprehensive and tailored to student needs:

· Each student is provided with a named member of academic staff in induction week at Level 4 who will remain their personal tutor throughout their studies. The teaching blocks have been structured to ensure regular meetings 5 times a year as a minimum;
· The School has introduced a new Personal Tutor system to enhance the support it provides to students.  In addition to the student being allocated a personal tutor upon admission to the programme, robust systems are in place to ensure that a structured series of meetings are scheduled for students to meet their tutor both on a one to one basis and in tutor groups to review progress and to discuss any concerns that might have arisen in relation to academic matters; 
· A Student Support Coordinator who provides additional pastoral and practical support, especially to students new to higher education studies and who tracks student progression.  This role is vital in helping early identification of students who may be in need of extra help;

· An induction programme and study skills sessions at the start of every academic year to ensure that students are aware of the expectations we have of them as they move through the programme;

· An Academic Study Centre (S3) shared with the Faculty of Science, Engineering and Computing (SEC) which is operated with staff and postgraduate students from Surveying and Planning as well as SEC staff to provide support and advice to  students  on a daily ‘drop-in’ basis and which offers specific sessions on a range of common learning difficulties such as revision skills; 
· Students may also access the Academic Support service that services the Schools based elsewhere in the Faculty in Knights Park which specialises in art and design support; and 

· The School is participating in a pilot for a University-wide academic mentoring scheme.

A Range of Support for Careers and Employability:

· Close contact with the University Careers and Employability Service

· A School level Employer Engagement Working Group (EEWG) which promotes relationships with employers and supports students locally with careers advice, CV writing, and organises  events such as alumni evenings, speed interviewing etc; 

· Close contact with local employers and professional bodies and encouragement to students to enter professional competitions in which the School has an enviable record; 

· Support to students to gain placements and internships; and 

· Throughout delivery of a curriculum geared to the professional development of students by e.g. professional development planners integrated into assessment work.

G. Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at the subject level

· Student evaluation

· Moderation policies

The School of Surveying & Planning interfaces with several professional bodies (RICS, RTPI and CIOB) and for these annual monitoring and periodic reviews provide other opportunities for reflection and external contribution to course design and quality assurance and enhancement.  Employer liaison groups which take varying forms also provide the opportunity for external input to the quality assurance and enhancements of the School’s programmes.

Additionally the School promotes reflection on its own practice through the pedagogical and professional educational research of its staff members and through a series of Away Days and informal Staff Meetings in which feedback from all sources is considered and innovation encouraged. 

H. Employability Statement 

Both Schools take the employability of theirs graduates very seriously and the skills and knowledge base required by future employers are guiding principles in developing not just what we teach but how we assess students.  For example, employers seek people with good team working skills and who can present effectively and confidently.  Accordingly, the course has been designed to meet the core curriculum needs of those wishing to pursue careers within the Art Market sector and careful consideration has been given to the study materials, mode of delivery and skills development which will best enable students to graduate with the knowledge, skills, ethical approach and confidence to enter practice in graduate positions within auction houses, art market advisers, personal property consultancies, insurance companies, charities and other personal property owning organisations.  The Academic Team maintain close links to  practice and the professional accrediting bodies in order to ensure that those responsible for keeping the curriculum up to date are well informed.  Some staff also sit on professional body groups and committees  or/and act as professional body competence assessors which further ensures both currency of the programme and that contacts between the School and practice are supportive and informed.  Alumni and other practitioners also play a role in delivering the programme thus giving students insights into practice; they also often offer internships and approach us directly when they have graduate positions that they require to fill.  

Students are prepared for practice by an informed curriculum, by undertaking field trips and site visits, undertaking simulated practice projects and by a series of support activities such as employability evenings, CV writing sessions etc.  Students are also encouraged to pursue sandwich placement years, professional body competitions and internships and vacation work within a professional setting.  However, we recognise that employers also value a range of other skills and experiences and students are encouraged to take part in the wider life of the University through sporting, musical or other activities or through community volunteering.  
The University and the School are particularly committed to the sustainability agenda and students are encouraged to work with the University-wide Sustainability Hub in a range of environmental activities aimed at helping the university pursue its own drive towards greater sustainability. C-SCAIPE, a centre within the School of Surveying & Planning  is host to numerous externally facing-related activities in which students are encouraged to engage, whilst the School of Art & Design History hold regular research seminars that are open to students to enable them to gain wider knowledge and a range of contacts from outside the University. 

Finally the University’s Talent Team work closely with the academic teams to ensure that students have the opportunity to attend Job Fairs and CV writing and assessment sessions. To prepare them for job applications. In summary the activities we pursue to assist students gain readiness for employment is extensive. 

I. Approved Variants from the UR
 None 
J. Other sources of information that you may wish to consult

Professional Body:

www.rics.org
School website

www.kingston.ac.uk/surveying 

Development of Programme Learning Outcomes in Modules

This map identifies where the programme learning outcomes are assessed across the modules for this programme.  It provides an aid to academic staff in understanding how individual modules contribute to the programme aims, and a means to help students monitor their own learning, personal and professional development as the programme progresses and a checklist for quality assurance purposes. 
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	SV4111
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	Programme Learning Outcomes
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	Intellectual Skills
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	F
	F
	F
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	B2
	
	
	
	
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	B3
	
	
	
	
	
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	B4
	
	
	
	F/S
	F/S
	
	F/S
	
	F/S
	F/S
	
	F/S

	
	
	B5
	
	
	
	F/S
	F/S
	
	F/S
	
	F/S
	F/S
	
	F/S

	
	Practical Skills
	C1
	
	
	
	
	
	F/S
	
	
	F/S
	F/S
	
	

	
	
	C2
	
	F/S
	
	
	
	
	F/S
	
	F/S
	F/S
	
	F/S

	
	
	C3
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S

	
	
	C4
	
	
	
	
	
	F/S
	
	
	
	
	
	

	
	
	C5
	
	
	
	
	F/S
	
	
	
	
	F/S
	
	

	
	Self Awareness Skills


	AK1
	F
	F
	F
	S
	F/S
	F/S
	S
	F/S
	F
	F/S
	F/S
	

	
	
	AK2
	F
	F
	F
	S
	F/S
	F/S
	S
	F/S
	F
	F/S
	F/S
	F/S

	
	
	AK3
	F/S
	F/S
	F
	S
	F/S
	F/S
	S
	F/S
	F
	F/S
	F/S
	F/S

	
	
	AK4
	
	
	F
	S
	
	
	S
	
	F
	F/S
	F/S
	F/S

	
	Communication Skills
	BK1
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	BK2
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	BK3
	F/S
	F/S
	F
	F
	F/S
	F/S
	F/S
	F
	F
	F/S
	F/S
	

	
	
	BK4
	F/S
	F/S
	
	
	
	
	
	F/S
	F/S
	F/S
	
	

	
	Interpersonal skills
	CK1
	F
	F
	
	F/S
	F/S
	F/S
	
	
	
	F/S
	F/S
	F/S

	
	
	CK2
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S

	
	
	CK3
	F/S
	F/S
	F
	F
	F/S
	F/S
	
	
	
	F/S
	F/S
	F/S

	
	
	CK4
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S

	
	
	CK5
	F/S
	
	
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S

	
	Research and Information Literacy Skills
	DK1
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	DK2
	F
	F
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	DK3
	
	
	
	F
	
	F/S
	
	
	
	
	
	F/S

	
	
	DK4
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	DK5
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	DK6
	
	
	F/S
	F/S
	
	
	F/S
	F/S
	
	
	F/S
	F/S

	
	
	DK7
	
	
	
	F
	
	
	F/S
	
	
	
	
	F/S

	
	Numeracy Skills
	EK1
	
	
	
	F/S
	
	F/S
	
	
	
	F/S
	
	F/S

	
	
	EK2
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S

	
	
	EK3
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S

	
	
	EK4
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S

	
	
	EK5
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S

	
	Management & Leadership Skills
	FK1
	F/S
	F/S
	
	
	F/S
	F/S
	F/
	
	F/S
	F/S
	F/S
	F/S

	
	
	FK2
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	
	
	FK3
	F/S
	F/S
	
	
	F/S
	F/S
	F/
	
	F/S
	F/S
	F/S
	F/S

	
	
	FK4
	F/S
	F/S
	
	
	F/S
	F/S
	
	
	
	F/S
	F/S
	F/S

	
	Creativity and Problem Solving Skills 
	GK1
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S

	
	
	GK2
	
	
	
	F/S
	F/S
	
	F/S
	
	
	F/S
	F/S
	F/S




S   
indicates where a summative assessment occurs.  
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indicates where formative assessment/feedback occurs.  
Indicative Module Assessment Map

This map identifies the elements of assessment for each module.  

	Module
	Coursework 1
	Coursework 2
	Examination

	Level 
	Module Name
	Module code
	Credit value
	Core/

Option
	Type of coursework
	Word Length
	Weight
-ing %
	S/F*
	Type of coursework
	Word Length
	Weight
-ing %
	S/F*
	Written/

practical
	Duration
	Weight
-ing %
	S/F*

	4
	Historical Context of the Art Market
	SV4110
	30
	C
	Text relating to field trip
	1,500
	40
	S/F
	Essay
	2,000
	60
	S/F
	
	
	
	

	4
	Business and Economics of the Art Market
	SV4111
	30
	C
	Written submission 1
	1,500
	30
	S/F
	Written submission 2
	1,500
	30
	
	Written
	2 hours
	40
	S

	4
	Making the Modern World: Design, Society and Culture
	HA4002
	30
	C
	Object /text analyses 
and
Research log
	N/A
	20
and

20
	S/F
	Essay
	2,500
	60
	S/F
	
	
	
	

	4
	Visual Research 
	HA4004
	30
	C
	Group Presentation 
	
	20 
	S/F
	Portfolio of different kinds of writing

and 
Module Journal
	2,000 
	 70
and

10
	S/F
	
	
	
	

	5
	Law  for the Art Market 
	SV5115
	30
	C
	Essay/

Seminar paper
	1,000 
	20
	S/F
	Practice exercise and report
	1,500
	40
	S/F
	Written
	2 hours
	40
	S

	5
	The Art Market: Objects And Authentication 
	SV5116
	30
	C
	Group Report 
and 
Individual Essay/Reflective Analysis 
	4,000 and
1,500
	50
	S/F
	Group Catalogue and Individual investigation
	N/A
	50
	S/F
	
	
	
	

	5
	Doing Research: Critical approaches and Creative Practice
	HA5001
	30
	C
	Abstract 

and 

Poster Presentation
	 250
	10

and

20
	S/F
	Research Project
	3,000-6,000
	70
	S/F
	
	
	
	

	5
	Craft-work: Matter, Labour, Environment
	HA5003
	30
	C
	Reflective 

Log 
and 
Individual Presentation
	N/A
	20
and

30
	S/F
	Essay
	2500 
	50
	S/F
	
	
	
	


	6
	Interior Lives: Self, Identity and Consumption in Art, Design & Film 
	HA6003
	30
	C
	Life writing and 
Photo documentation 
	N/A
	20 
and

20
	S/F
	Essay
	3000 
	60
	
	
	
	
	

	6
	Professional Practice in the  Art Context
	SV6112
	30
	C
	Group report and presentation

(Capstone Project)
	4000 words
	40
	S/F
	Individual report (Capstone Project)
	2000 words
	20
	S/F
	Written
	3 hours
	40
	S

	6
	Art Market Business 
	SV6113
	30
	C
	Business Plan including  oral Presentation 
	4000 
	50
	S/F
	Summary Portfolio of activities (which may include essay, class test and debate)
	3000 words
	50
	S/F
	
	
	
	

	6
	Research Project
	SV6107
	30
	C
	Research Statement/Poster submission
	1500
	15
	S/F
	Major Report
	12,000
	85
	S
	
	
	
	


BA (Hons) Art Market – COURSE DIAGRAM
FULL-TIME
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LEVEL 5
LEVEL 6

TB1
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TB1
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YEAR 1 OF 5
YEAR 2 OF 5
YEAR 3 OF 5

TB1
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TB1
TB2






Technical Annex

	Final Award(s):


	BA (Hons) Art Market

	Intermediate Award(s):


	Cert HE in Art Market; 
Diploma in Art Market; 
BSc Art Market


	Minimum period of registration:
	3 years FT 
5 years PT
4 years Sandwich

	Maximum period of registration:
	6 years FT 
8 years PT
7 years Sandwich


	FHEQ Level for the Final Award:


	Level 6

	QAA Subject Benchmark:
	None applicable


	Modes of Delivery:
	Full- time, Part-time and Sandwich


	Language of Delivery:
	English


	Faculty:
	FADA


	School:
	Surveying & Planning  (managing school)


	JACS code:
	N234

This is the Joint Academic Coding System (JACS) agreed jointly by UCAS and HESA.  



	UCAS Code:
	KW11
(Full-time)
KW1C
(Sandwich)



	Course Code:
	DSVKUDH3F (Full-time) 

DSVKUDH5P (Part-time) 

DSVKUDH4S (Sandwich)


	Route Code:
	DFARM (Full-time and Direct Entry)
DWARM (Sandwich)
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30





HA4004 – Visual Research








30
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