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A.
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Oct 2010
B.
FEATURES OF THE FIELD
1.
Title


MSc in Management and Business Studies Research


Postgraduate Diploma in Management and Business Studies Research


Postgraduate Certificate in Management and Business Studies Research

2.
Modes of Delivery

The field is offered in the following alternative patterns:

Weekend

Block release

Full-time

3.
Features of the Field

The MSc in Management and Business Studies Research provides research methods training for doctoral level study in line with the Economic and Social Research Council’s Postgraduate Training Guidelines (2001). The modules available on the MSc in Management and Business Studies Research are available to all students at Kingston Business School registered for a PhD, or DBA, as well as those registered only for MSc in Management and Business Studies Research. 

C.
EDUCATIONAL AIMS OF THE FIELD

The main aims of the MSc in Management and Business Studies Research are to provide students with the opportunity to:

· acquire systematic training in methods of research in management and business studies to a level suitable as preparation for doctoral research
· develop a systematic and critical understanding of organisations and their management
· develop advanced critical skills to evaluate academic knowledge from the perspectives of the nature and quality of evidence and argument
· develop skills to critically evaluate, plan, and implement programmes of research in this field
· appreciate the needs of different audiences when communicating research proposals and results of research

D.
LEARNING OUTCOMES OF THE FIELD

1.
Knowledge and Understanding
On completion of the MSc in Management and Business Studies Research, students will be able to demonstrate an in-depth knowledge and understanding of:
· different ontological and epistemological perspectives in management and business research, and the value of different perspectives

· issues concerning knowledge acquisition and dissemination in management and business studies including the ability to evaluate existing research critically and to design and implement their own programme of research

· how to use a variety of techniques of data collection and analysis for both quantifiable and non-quantifiable forms of data

· the practical implications for managing businesses or for management activities of research in this field.

2.
Cognitive (Thinking) Skills
On completion of the MSc in Management and Business Studies Research, students will be able to demonstrate the ability to:
· think in a critically reflective and creative manner

· analyse and solve complex problems 

· organise and synthesise complex information.

3. 
Practical Skills 

On completion of the MSc in Management and Business Studies Research students will be able to :

· critique research literature in their chosen field
· identify and implement appropriate research methods for a given topic 

4.
Key Skills – Needs to be split into (a – g) as below – text in green below was already here (did not want to delete it in case you needed it). These then need to go into mapping table (page 10 of document)

a. Self awareness skills

· Take responsibility for their own learning

b. Communication skills

· Communicate the results of independent research in writing and verbally

c. Interpersonal skills

· Develop these through interaction with other PhD and DBA students and with the student’s supervisors. 

d. Creativity and problem solving

· View problems from a range of perspectives 

· Work with complex ideas 

e. Research and Information literacy skills

· Undertake independent research and report their findings through a written research project

· Assemble and analyse qualitative and quantitative data

f. Numeracy

· Identify, undertake and report on analysis of quantitative data 

g. Management and  leadership skills
· Time management and self awareness skills

· Identify, schedule and manage the resources required for a task or project.

E.
FIELD STRUCTURE

This field is part of the University's Postgraduate Credit Framework. Programmes in the PCF are made up of modules which are designated at level M (a small amount of Level 3 credit may occasionally contribute to a postgraduate course). Single modules in the framework are valued at 15 credits and the programme may contain a number of multiple modules. The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits, and a Master's degree 180 credits. In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a masters degree. The awards available are detailed in Section A and the requirements are outlined below. All students will be provided with the PCF.

The programme structure is outlined in the diagram below. 

	Module Title
	Module 

Code
	Module type
	Credits
	Tutor

delivery time (hours)
	Ind. Study (hours)


	Means of assessment

	Philosophies and Perspectives on Business and Management Research
	BHM801
	Core
	
15
	
20
	
130
	LR, CS, MR

	Research Design and Data Collection for Management and Business Studies
	BHM802
	Core
	
22.5
	
30
	
195
	RP, PP, CS, MR

	Foundations of Data Analysis and Reporting for Management and Business Studies
	BHM803
	Core
	
22.5
	
30
	
195
	AD, CS

	Organisation Theory and Management
	BHM809
	Core
	
30
	
20
	
130
	LR, CS, MR

	Advanced Research Methods for Management and Business Studies – Qualitative Methods
	BHM810*
	Core
	
15
	
20
	
130
	CS, RP, MR, LR, AD

	Advanced Research Methods for Management and Business Studies – Quantitative Methods
	BHM811*
	Core
	15
	20
	130
	CS, RP, MR, LR, AD

	Research Project Proposal: Management and Business Studies Research
	BHM807
	Core
	
15
	
2
	
148
	RP

	Dissertation: Management and Business Studies Research
	BHM808
	Core
	
45
	
5.5
	
444.5
	D

	Total
	
	
	
180
	
167.5
	1632.5
	


Key: AD - Analysis of Data; CS - Case Study; D - Dissertation; LR - Literature Review; MR - Management Report; PP - Proposal or Plan; RD - Reflective diary; RP - Research Proposal.

* may be substituted for by equivalent modules – see below.
Progression to the Dissertation Stage of Masters Degrees

The masters degree consists of two stages: first, a set of taught subject modules and second, an independent research project or dissertation.  There are two models of postgraduate assessment.  Both require 120 credits of taught subject modules followed by a dissertation.  The 1st model consists of a 60 credit dissertation module which includes research methods.  The 2nd model consists of a 45 credit dissertation module, with research methods credited separately.

At the point of the assessment board for the 120 credit taught modules, students must have passed a minimum of 75 credits to be allowed to continue with the submission of the dissertation in the same year.  Students who have not achieved 30 credits will have their registration terminated.  Students who have achieved between 30 and 75 credits will normally be allowed to retake the failed modules but will not receive further supervision or be assessed for the dissertation until they have successfully completed their retakes and achieved 120 credits.  The dissertation element will therefore normally be delayed to the following year.  Students failing a taught module on the second attempt will, in accordance with the PCF regulations, have their registration terminated and may be eligible to receive an interim award for the amount of credit they have passed.

Duration of the programme: 1 calendar year (full-time); 2 calendar years (part-time).

	Year 
	Months
	Activities

	Year 1
	October - May
	FT and PT students study modules BHM801-BHM803, BHM810-BHM811, BHM809 over 8 x 15 hour weekends, plus planned Blackboard interaction (5 hours per 15 credits).

	
	
	FT students complete assignments for modules BHM801-BHM803, BHM810-BHM811, BHM809.

	Year 1
	May - September
	FT students complete modules BHM807 and BHM808, and receive supervision (7.5 hours).

	
	
	PT students complete assignments for modules BHM801-BHM803. BHM810-BHM811, BHM809.

	Year 2
	October - September
	PT Students complete any outstanding assignments from modules BHM801-BHM810-BHM811, and modules BHM807 and BHM808 and receive supervision (7.5 hours).


Induction takes place over three days in late September/early October, and on additional Friday evening sessions as required.
Subject to the approval of the Field Leader, students may substitute for Module BHM810 an equivalent module offered elsewhere in the University, provided that this offers at least 15 credits of assessed study at M level, and covers an advanced aspect of qualitative research methods not provided for in this module.

Subject to the approval of the Field Leader, students may substitute for Module BHM811 an equivalent module offered elsewhere in the University, provided that this offers at least 15 credits of assessed study at M level, and covers an advanced aspect of quantitative research methods not provided for in this module.

F.
FIELD REFERENCE POINTS

The main reference points are the QAA Benchmark Statement for Master's Awards in Business and Management. This Master’s award conforms to the Type 1 model.

G.
TEACHING AND LEARNING STRATEGIES

This programme is designed to provide training in Management and Business Studies Research to the standard approved by the Economic and Social Research Council (ESRC). The overall philosophy behind the teaching methods that will be used, and learning methods that will be advised is to ensure that they facilitate achievement of the overall aims and objectives of the programme.  

Students on this programme vary in background and experience from those pursuing an academic career to mature adults at mid-career and later stages of their lives. It is important that suitable teaching methods and approaches are used to cater for the consequent variety of needs. As a general rule, we believe these will involve the tutor as facilitator and manager of learning and the construction of knowledge as distinct from being an authoritative expert and arbiter.

To these ends we intend to:

· provide an induction programme

· give written feedback on all assignments

· encourage the formation of study groups

· provide individual supervision for the project proposal and dissertation

· use the Blackboard Learning Management system, where appropriate

· use a variety of forms of assessment.

In addition, all students have access to the University’s Student Support Services. The University also offers additional support in academic English Language skills to international students.

1.
Study Groups

Students will be strongly encouraged to form and use study groups (Action Learning Sets) to foster mutual support and learning. 

2.
Study Skills and Induction Programme

Students on these courses may not have had recent experience of academic study. It is important therefore that they are given guidance in relevant techniques and encouragement to develop their expertise and self-confidence. These are also essential for students coming from full-time education in view of the demands of the course.

We recognise that such an approach must inform all our relations with the students. Particular emphasis will, however, be placed in an extensive induction programme covering such issues as effective use of electronic resources, study skills, and argument analysis.

H.
ASSESSMENT STRATEGIES

A variety of forms of written assessment will be used on this programme including literature review, case study, management report, research proposal, data analysis, and a dissertation.
A map of field learning outcomes against module assessments is shown in appendix 1.
I.
ENTRY QUALIFICATIONS

1.The minimum entry qualifications for the field are: 
A relevant honours degree (2.1 or higher) or a relevant master’s degree and provision of references concering the student’s suitability for the course. 

2. Typical entry qualifications set for entrants to the field are: 

The typical applicant will meet the entry requirements for either the PhD programme (i.e. a 1st class honours degree or a masters in a relevant discipline) or for the DBA (either an MBA or a master’s degree specialising in an area of business and substantial senior management of professional work experience).  Students applying for the MSc as a stand alone programme will normally at least hold a 2.1 honours degree).
Exceptionally, applicants who do not meet the formal educational criteria may be considered provided that they show exceptional qualities in terms of at least 5 year’s experience of work in an organisation, or in relation to organising (eg as a consultant), preferably in a professional or managerial capacity with a research responsibility, the intellectual capacity to deal with the demands of the programme, evidence of interest in and pursuit of continuing professional development, personal or career-related benefits that could be derived from participation in the programme.

Applicants who fulfil the above criteria will be invited to attend a selection conference which will comprise a formal presentation about the course aims and nature, a formal personal interview at which the applicant will be required to demonstrate how they think this programme will meet their career or developmental needs, demonstrate knowledge and appreciation of knowledge in the area of business, management or organisational studies, and indicate and justify potential research objectives.

Final selection will be based on ability to demonstrate the intellectual capabilities required for the programme and appropriate oral and written skills.

3. English Language Skills
In addition, applicants whose first language is not English, and who have not obtained a relevant honours degree (2.1 or higher), or master’s qualification, through study in English, will normally be required to demonstrate evidence of satisfactory competence in English by holding one of the following qualifications:

· British Council International English Language Testing Service (IELTS) with an overall score of 7.0

· Test in English as a Foreign Language (TOEFL) with a minimum score of 600, and a written English test score of 6

· Computer based test in English as a Foreign Language (TOEFL) with a minimum score of 280 plus an essay score of 5.

J.
CAREER OPPORTUNITIES

Completion of the MSc in Management and Business Studies Research will equip students to undertake research for a doctoral qualification, and to work in research related roles in corporate, not-for-profit and SME sectors and organisations, and in academic contexts.

K.
INDICATORS OF QUALITY

Kingston Business School has extensive experience in delivering taught master’s programmes, several of which are accredited by the relevant professional bodies.

This programme has been designed to meet the criteria in the Economic Social Research Council (ESRC) Postgraduate Training Guidelines (2001).

Kingston Business School is a member of both the European Doctoral Programmes, the Association in Management and Business Administration and of the European Doctoral School on Knowledge and Management and holds EPAS accreditation for its doctoral programmes.
L.
APPROVED VARIANTS FROM THE PCF

Not applicable.
	F
Formative assessment 

S
Summative assessment
	BHM812
	BHM813
	BHM810
	BHM811
	BHM 809
	BHM807
	BHM808
	BHM815

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	
	
	
	

	different ontological and epistemological perspectives in management
and business research, and the value of different perspectives
	FS
	
	
	
	
	
	
	

	issues concerning knowledge acquisition and dissemination in
management and business studies including the ability to evaluate
existing research critically and to design and implement their own
programme of research
	FS
	
	
	
	
	FS
	FS
	FS

	how to use a variety of techniques of data collection and analysis for 
both quantifiable and non-quantifiable forms of data
	
	FS
	FS
	FS
	
	
	
	

	the practical implications for managing businesses or for management 

activities of research in this field
	
	
	
	
	FS
	
	
	

	COGNITIVE SKILLS
	
	
	
	
	
	
	
	

	think in a critically reflective and creative manner
	
	
	
	
	
	FS
	FS
	FS

	analyse and solve complex problems 
	
	
	FS
	FS
	
	
	FS
	FS

	organise and synthesise complex information
	FS
	
	
	
	
	FS
	FS
	FS

	PRACTICAL SKILLS
	
	
	
	
	
	
	
	

	critique research literature in their chosen field
	FS
	
	
	
	
	
	FS
	FS

	identify and implement appropriate research methods for a given topic 
	
	
	FS
	FS
	
	
	
	

	KEY SKILLS
	
	
	
	
	
	
	
	

	SELF AWARENESS SKILLS
	
	
	
	
	
	
	
	

	Take responsibility for their own learning
	
	
	
	
	
	FS
	FS
	FS


	
	BHM812
	BHM813
	BHM810
	BHM811
	BHM 809
	BHM807
	BHM808
	BHM815

	COMMUNICATION SKILLS
	
	
	
	
	
	
	
	

	Communicate the results of independent research in writing and verbally
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	INTERPERSONAL SKILLS
	
	
	
	
	
	
	
	

	Develop these through interaction with other PhD and DBA students and with the student’s supervisors. 
	F
	F
	F
	F
	F
	F
	F
	F

	CREATIVITY AND PROBLEM SOLVING
	
	
	
	
	
	
	
	

	View problems from a range of perspectives 
	FS
	
	
	
	FS
	FS
	FS
	FS

	Work with complex ideas 
	FS
	
	
	
	
	FS
	FS
	FS

	RESEARCH AND INFORMATION LITERACY SKILLS
	
	
	
	
	
	
	
	

	Undertake independent research and report their findings through a written research project
	
	
	
	
	
	
	FS
	FS

	Assemble and analyse qualitative and quantitative data
	
	FS
	FS
	FS
	
	
	
	

	NUMERACY
	
	
	
	
	
	
	
	

	Identify, undertake and report on analysis of quantitative data 
	
	FS
	
	FS
	
	
	
	

	MANAGEMENT AND LEADERSHIP SKILLS
	
	
	
	
	
	
	
	

	Time management and self awareness skills
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Identify, schedule and manage the resources required for a task or project
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
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