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B.
FEATURES OF THE FIELD

1.
Title:

The field is available in the following forms:

· Masters in Media and Communication

· Postgraduate Diploma in Media and Communication

· Postgraduate Certificate in Media and Communication
2.
Modes of Delivery

The field is offered in the following alternative patterns:

· Full-time

· Part-time

3.
Features of the Field

As the media, in its multitudinous forms and practices, becomes ever more embedded in everyday life, it has come to play a central role in shaping global and local culture, politics, economics, and, above all, our everyday human interaction. Students on the MA in Media and Communication will be motivated by a desire to better understand this role. The new MA programme in Media and Communication reflects precisely the centrality of contemporary media forms and practices in our daily communication and examines the ways in which they facilitate and constrain the way we communicate with each other.
A key feature of the MA in Media and Communication is its interdisciplinarity. While it takes the role and function of media and communications as its core, it draws from linguistics, politics, sociology and other related fields to investigate that role. This interdisciplinary character enriches the student experience by providing wide-ranging opportunities for examining the role and function of media forms. For example, while students draw upon a socio-linguistic approach to explore the meaning of media texts and images to understand the mediated world in which we live in Principles of Intercultural Communication, they draw on a political economy framework in analysing public and private broadcasting institutions in Europe in The Contemporary European Media and Communication Industry module.
Within this broad inter-disciplinary framework, the way the programme is organised also enables students to specialize in areas that interest them, and that they find most relevant for planned future career paths. In addition to the compulsory core modules – which provide a comprehensive grounding in the theoretical and empirical approaches to studying media and communication – the MA course offers a diverse range of optional modules in such areas as censorship, political economy, political communication (for those interested in the political role of media industries and texts), digital media, or cinema. The MA in Media and Communication gives students the flexibility to create their own pathways, utilizing teaching and research expertise from across the Faculty. At the same time, through the optional modules offered in the course, students are able to acquire a wide ranging, critical and up-to-date knowledge of specific aspects of the field of media and communication.
The flexibility of the MA in Media and Communication extends to the possibility of combined study of the MA with Masters in other subject areas. The programme encourages students who want to study more than one subject at graduate level to take up half-field options with existing (or planned) MA and MSc programmes in Humanities, Economics, Social Science or Screen Studies.
Another feature of the MA Media and Communication is that it does not focus on theory in isolation, but offers a critical dialogue that connects theoretical debate with contemporary phenomena. Using case studies to examine the usefulness and applicability of theory, the course will encourage students to use contemporary examples from everyday media, such as the use of discourse analytic approaches to examine the way newspapers cover environmental risks, or theories of media and globalization in exploring diasporic media in Britain. Selected case studies introduced in modules will facilitate the interrogation of the Western-centric nature of much media theory by exploring the problems these encounter in dealing with non-Western media contexts. This critical dialogue between theory and contemporary examples will enable students to actively engage in the revision and reconstruction of current knowledge and research in media studies, and will make the theories and ideas learnt on the MA more relevant to the workplace that students will enter on graduation. 

The MA course places emphasis on personal development such as presentation skills and the importance of team working, and will help students to build on these strengths and encourage them to initiate and develop their own projects. Lectures and seminars will give students the diagnostic tools they need to help them ‘look outside the box’ - beyond their current position - and to improve their own learning and performance. In addition all students can seek further help and advice regarding their learning from the teaching team in their weekly office hours.

C.
EDUCATIONAL AIMS OF THE FIELD

The general aims of the Course

The main aims of the half field are to:
· Provide students with a broad knowledge and understanding of key theories, concepts and debates regarding media and communication practices

· Develop the critical and analytical skills necessary to examine media forms and their effect on societal, cultural and political spheres
· Enhance students’ ability to relate theories and concepts to media practices

· Enable students to reflect critically, and to an advanced level, on their own engagement with media

· Enable students to identify, locate and critically appraise primary and secondary sources as a basis for independent research

Additional aims of the major and full-field are to:

· Enable students to undertake a sustained piece of independent research in media and communication at an advanced level
· Enhance the students’ knowledge and understanding of key media theories, and their ability to apply them to specific media practices through taking specialist option modules in one, or more, aspect of media
D.
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

1.
Knowledge and Understanding

On completion of the Minor in MA Media and Communication (Two core modules, 30 credits) students will be able to demonstrate:

· Knowledge and understanding of key theories, concepts and debates regarding mass media and communication practices

· Critical and analytical skills relating to the examination of the mass media and its effect on societal, cultural and political spheres

· The ability to apply theories and concepts to media and communication practices

· Knowledge and understanding of the main concepts and theoretical debates surrounding the key topics and theories of intercultural communication

On completion of the Half-field in MA Media and Communication (All core modules, total 60 credits) students will be able to demonstrate, in addition to the above:

· A more in-depth knowledge and understanding of key theories, concepts and debates regarding media and communication practices

· Knowledge and understanding of the research skills necessary to undertake a sustained piece of independent research in media and communication at an advanced level
On completion of the Major in MA Media and Communication (All core modules, plus 30 credits of options, total 90 credits) and the Full-field in MA Media and Communication (All core modules, plus 30 credits of options, total 120 credits) students will be able to demonstrate, in addition to the above:

· A broader and more in-depth knowledge and understanding of key media theories, and their ability to apply them to specific media practices through taking specialist option modules in one, or more, aspect of media
· The ability to undertake a sustained piece of independent research in media and communication at an advanced level
2.
Cognitive (thinking) Skills
On completion of the Minor in MA Media and Communication (Two core modules, 30 credits) students will be able to demonstrate:

· An ability to identify, locate and critically appraise secondary and primary sources as a basis for independent research 

· An ability to reflect critically on their own engagement with media

On completion of the Half-field. Major, and full-field in MA Media and Communication, students will be able to demonstrate, in addition to the above:

· Knowledge and understanding of the research skills necessary to undertake a sustained piece of independent research in media and communication at an advanced level
· Enhanced critical and analytical skills relating to the examination of the media and its effect on societal, cultural and political spheres

· The ability to apply media and communication theory to specific forms, contexts and interactions with media

· An enhanced ability to reflect critically on their own engagement with media

3.
Practical Skills

On completion of the MA Media and Communication students will have acquired practical skills in:

· Managing their own work effectively

· Constructing a coherent argument and presenting it in oral and written form

· Conducting research at an advanced level

· The use of appropriate ICT to present effectively text, data and images

· The negotiation and management of group work
E.
FIELD STRUCTURE

This course is part of the University’s Postgraduate Credit Framework (PCF).  Courses in the PCF are made up of modules that are designated at level M (a small amount of level 3 credit may occasionally contribute to a postgraduate course).  Single modules in the framework are valued at 15 credits and the course may contain a number of multiple modules.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits, and a Masters degree 180 credits.  In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A and the requirements are outlined below.  All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail for students in field handbooks.

Table 1: Course Structure summary

	Duration of Course
	One academic year full time

Two academic years part time

	Structure of Academic Year
	Two 16-week semesters; one period of a 16 week duration for completion of Dissertation (MDM400)

	Modules included at each level
	See table below

	Status of each module
	Core modules (for Masters): 

All other modules are Options.

	Credit Value
	See table below


Table 2: Points at which students are eligible for intermediate awards

	Post graduate Certificate – full-time/ part-time
60 credits
	Successful completion of 60 credits 

	Postgraduate Diploma – full-time/ part-time
120 credits
	Successful completion of 120 credits

	Masters Degree – full-time/ part-time
180 credits
	Successful completion of all modules.


	Minor Field
	Successful completion of Media and Communication Theory 1 and Principles of Intercultural Communication

	Half Field
	Media and Communication Theory 1, Media and Communication Theory 2,  Principles of Intercultural Communication and Researching Media and Communication

	Major Field 
	Successful completion of Media and Communication Theory 1, Media and Communication Theory 2,  Principles of Intercultural Communication, Researching Media and Communication, Dissertation Project, plus 30 credits of options

	Full Field
	Successful completion of Media and Communication Theory 1, Media and Communication Theory 2,  Principles of Intercultural Communication, Researching Media and Communication, Dissertation Project, plus 60 credits of options


Table 3: Full Time Programme
Semester 1:  

	Module Code
	Module Title
	Credits

	MDM401
	Media and Communication Theory 1
	15

	MDM402
	Media and Communication Theory 2
	15

	
	Option(s) (from list below)
	30


Semester 2:

	Module Code
	Module Title
	Credits

	MDM403
	Researching Media and Communication
	15

	MDM406
	Principles of Intercultural Communication
	15

	
	Option(s) (from list below)
	30


Full Time Summer Period

	MDM400
	Dissertation Project
	60


Table 4: Part Time Programme
Semester 1 Year 1:

	Module Code
	Module Title
	Credits

	MDM401
	Media and Communication Theory 1
	15

	
	Option(s) (from list below)
	15 


Semester 2 Year 1:

	Module Code
	Module Title
	Credits

	MDM406
	Principles of Intercultural Communication
	15

	
	Option(s) (from list below)
	


Semester 1 Year 2:

	Module Code
	Module Title
	Credits

	MDM402
	Media and Communication Theory 2
	15

	
	Option(s) (from list below)
	15


Semester 2 Year 2:

	Module Code
	Module Title
	Credits

	MDM403
	Researching Media and Communication
	15

	
	Option(s) (from list below)
	15


Summer Period

	MDM400
	Dissertation Project
	60


Options List: (Students may take up to 60 credits of options from the list below, a maximum of 30 credits of which may come from the range of Special Study modules)
MDM404
Contemporary European Media and Communication Industries
MDM405
Questions of Censorship

DMM 408
Digital Media & Urban Cultures

PCM408
Political Communication, Advocacy & Campaigning
PCM409
Media, Public Policy and International Politics
ELM451 
Gender and Sexuality

ELM452 
Empire and its Aftermath

ELM453 
Writing Lives, Writing Places
ELM454
Critical and Cultural Theory: Identity and Representation
FMM423
British Cinema 1960-1990
FMM425
New Hollywood: from the mainstream to the margins
FMM426 
Mapping World Cinema
FMM427
Place and Identity in European Cinema(s)
MD3128
Media and Cultural Studies Special Study Modules 
(e.g., Black Popular Music in Britain 1950 to the Present; Globalisation, Media and Culture; Children’s Media; American Deserts in Film and Theory; National, Global and Cosmopolitanist Media etc.)
EN3308
English Language and Communication Special Study Modules 
(e.g., Language as Discourse, Language and Media, Analysing Talk, Computer Mediated Communication)

Table 5: Overview of course programme
	Module Title


	
Sem. 1
	Sem. 2
	Post-Sem.  2

	Media and Communication 1
	15
	
	

	Media and Communication 2
	15
	
	

	Researching Media and Communication
	
	15
	

	Principles of Intercultural Communication
	
	15
	

	Options
	30
	30
	

	Dissertation/Project
	
	
	60

	Total Credits
	60
	60 (to a total of 120 over both semesters)
	180


F.
FIELD REFERENCE POINTS

· There is no benchmark statement relating specifically to Media and Communication at Masters Level, and the Quality Assurance Agency has no published plans to produce one in the near future. However, the QAA benchmark on Communication, Media, Film and Cultural Studies has been drawn on in developing the MA Media and Communication.

· The awards made to students who complete the course or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the course comply with the QAA Codes of Practice for Higher Education.

G.
TEACHING AND LEARNING STRATEGIES 

The teaching and learning strategy MA in Media and Communication has been designed to support a curriculum which aims to equip students with an in-depth knowledge and understanding of the main debates in the field, and to enable students to apply this knowledge to their critical analysis of everyday media and communication. In doing so, the programme will help students to acquire the relevant practical, communicative and academic skills –such as written and oral communication skills, independent research, time management, self and peer evaluation and team-work – to pursue employment in a range of media and communication industries, as well as employment in other graduate professions.
To achieve this, a range of teaching and learning methods are employed. In general, modules are taught through a combination of lectures/ seminars/ workshops.

Lectures will present an overview of a given topic area, highlighting key concepts, issues and debates. They will draw on a range of academic disciplines, applying a variety of methodologies and perspectives to the consideration of critical issues and problems. 

Particular emphasis is given to the way the seminars are organised, especially in the core modules, to fully encourage students to participate and discuss detailed content. They will be partly initiated by the tutor, but mostly student led. In addition to the discussions, many of the seminars (in particular those in the core theory modules) involve individual or group presentations where students will interrogate the usability of theoretical frameworks introduced in the readings and lectures, by applying these to worked examples. These are designed to enable students to further develop their oral communication skills. Students will be expected to present ideas and arguments concisely, effectively use visual aids, interact with the audience and, where the presentation is in groups, to develop team-working skills. Feedback from presentations will form an essential part of the teaching and learning strategy. Students will receive documented feedback for their presentations, which will integrate critical peer review into students’ learning experience. It will also support students’ learning experience by providing formative feedback to prepare students for their written projects.

Workshops are designed to enable students to work in groups intensively, in the company of class tutors, to interact as a group to pool ideas and use their problem solving skills to analyze case studies. Examples of activities that will be included in the workshops include practicing specific research skills, techniques and methods in group exercises, or viewing audio-visual material concerning censorship, followed by plenary discussion in small groups.

In seminars, presentations and workshops students will be encouraged to draw on their personal or professional experience. Students participating in the course are likely to come from a diversity of backgrounds and will, therefore, be able to share their insights into different media systems and critically interrogate the applicability of dominant approaches to media studies. For example, the presentations in the Intercultural Communication Module require students to explore the concept of mental schemas, and how we develop them. In examining the mediated nature of these schemes, such as the role of media in creating “stereotypes”, students are asked to reflect and draw on their own experiences of how the media has influenced their understanding of other cultures and their linguistic and behavioural practices. The MA Media and Communication teaching team regards the diversity of student experience as a strong teaching resource for other students. Workshops, seminars and group sessions/presentations will provide opportunities for collaborative work, where they can draw on each other's knowledge, understanding and skills. 

Because they come from diverse backgrounds, students may have different learning needs. These are addressed through tutorials and supervision, as well as through the use of the Academic Skills Centre (ASC) run by the Faculty of Arts and Social Sciences. In the Centre, FASS postgraduate students are offered individual consultations by appointment as part of a series of group contact sessions to support them through the dissertation process.
In addition to the strategies outlined above, the MA will make use of:

· Blended learning methods in modules, including online support and interaction (such as the delivery of course notes and supplementary material, or plenary discussions in on-line discussion fora to facilitate collaborative work) 

· Regular research seminars where experts with specialist knowledge or expertise in the field will give focused talks relevant to the taught modules to enhance and contextualise the curriculum (guest lectures, masterclasses, etc.)

· Directed reading and research, including use of on-line data, which the team will want to monitor in each module on a weekly basis. The details of required readings will be set in detailed module guides distributed at the start of each module.

· A strong emphasis on independent learning, not only in terms of expectations about the amount and kind of learning that needs to take place outside the classroom, but also in terms of research. Students will learn advanced research skills and methods, with the research methods module in particular being used to help them develop clear, viable and coherent projects for their dissertations. Research proposals will be formulated under the guidance of supervisors, and an assessed and detailed proposal will be handed in with the Researching Media and Communication module, so that students can produce a sustained piece of writing on a topic that should be of interest both to themselves and to those working in the field. 
· Extracurricular activities organized regularly both in the university or outside (such as debates, panels, film viewings or outings) will supplement the learning experience of students. The overall aim is to provide a coherent and integrated student experience with a fruitful and stimulating mix of different learning opportunities.
H.
ASSESSMENT STRATEGIES

Modules are assessed through a variety of formats, such as critical essays, oral presentations, case-studies, briefing reports, practical projects, research planning, and practical exercises linked to the learning outcomes of particular modules. In general, the written work will form the summative assessment element for the modules. Oral work (i.e. presentations) will be both summative and formative, through the use of feedback to help them improve their critique, and their ability to synthesize information and present arguments succinctly and convincingly. The assessment strategies used in this course are mapped appropriately against the teaching and learning strategy. They are designed to assess the development of students’ knowledge and understanding and skills in a variety of ways, and also to offer a set of stimulating challenges, some of which reflect demands likely to be experienced in the workplace.

A major element of the master’s course is the dissertation. Students will begin preparing for this from an early stage with the research methods module in semester two. The dissertation itself will demonstrate their ability to produce a sustained piece of writing, handling empirical material from a variety of sources within a sophisticated conceptual and theoretical framework.

Table 6: Module Assessments
Module Code

Module Title


Credits

Assessments

MDM401

Theories of Media

15

Class Test 80%

and Communication 1
Group Presentation 20%

MDM402

Theories of Media

15

Essay 80%

and Communication 2
Group Presentation 20%

MDM403

Researching Media and
15

Research Methods 


Communication



Exercise 50%

Dissertation Outline 50%

MDM406

Principles of Intercultural
15

Essay 80%




Communication



Presentation 20%

MDM405

Questions of Censorship
15

Case Study 70%










Presentation 30%

MDM404

Contemporary Pol Econ
15

Briefing Report 




of European Media &



100%



Communication

PCM408

Political Communication
15

Essay 100%

PCM409

Media, Public Policy &
15

Essay 100%



International Relations
ELM451

Gender and Sexuality

30

Presentation









Report
40%









Essay 60%

ELM452 

Empire and its Aftermath
30

Essay 100%

ELM453 

Writing Lives, Writing Places
30

Essay 100%

FMM423

British Cinema 1960-199
30

Essay 100%

FMM425

New Hollywood: from the 
30

Seminar Paper 




mainstream to the margin


40%










Write up of 










seminar paper









60%
FMM426 

Mapping World Cinema
30

2000 word essay 









60%









1500 word essay










40%

FMM427

Place and Identity in 

30

Seminar Paper 




European Cinema(s)



40%










Write up of 










seminar paper










60%
I.
ENTRY QUALIFICATIONS

1.
The minimum entry qualifications for the field are:

· An honours degree in Humanities or the Social Sciences, or equivalent
· Relevant non-certificated learning such as attendance at short courses, continuing education courses, relevant work and life experience;

· An appropriate combination of certificated and non-certificated learning;

· Additionally, where a candidate’s first language is not English, advanced English language competence in the form of appropriate certificated learning (IELTS requirement of 6.5) or equivalent must be demonstrated as detailed in Kingston University’s Admissions Regulations
2.
Typical entry qualifications set for entrants to the field are:

· Successful completion of a certified programme of study, normally a good second class honours undergraduate degree or its equivalent;

J.
CAREER OPPORTUNITIES

The purpose of this course is to provide a sound understanding of the role and function of contemporary media and communication. This will help students to acquire the relevant practical, communicative and academic skills to pursue employment in a range of media and communication industries, as well as employment in other graduate professions. For students who are already working in a relevant field, the aim is to give them the mixture of analytical insight and relevant skills that will enable them to enhance their existing career paths. For students wanting to go onto further study and research, the aim of the course is to lay the foundations for the continuation of higher education at MPhil or PhD level.
K.
INDICATORS OF QUALITY

Members of staff contributing to the course have previously been subject to a TQA reviews of Politics and of Languages, both of which were awarded an excellent rating. A number of staff members are also members of the European and History Research Centres, both of which obtained a 3 star rating in the last RAE.
L.
APPROVED VARIANTS FROM THE UMS/PCF

N/A. 
            Credits
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