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Programme Specification

Title of Course: The Kingston MBA
Date Specification Produced: Apr 2005
Date Specification Last Revised: May 2012
This Programme Specification is designed for prospective students, current students, academic staff and potential employers.  It provides a concise summary of the main features of the programme and the intended learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes full advantage of the learning opportunities that are provided.  More detailed information on the teaching, learning and assessment methods, learning outcomes and content of each module can be found in Student Handbooks and Module Descriptors.

SECTION 1:
GENERAL INFORMATION

	Title:
	The Kingston MBA

	Awarding Institution:


	Kingston University

	Teaching Institution:


	Kingston University

	Location:
	Kingston
The Russian Presidential Academy of National Economy and Public Administration (RPANEPA)


	Programme Accredited by:


	Association of MBAs (AMBA)


SECTION2: THE PROGRAMME

A. Programme Introduction
The Kingston MBA is delivered as a full time and part time programme, both here at Kingston and in Moscow, in collaboration with RPANEPA. It is a general management post experience programme designed for junior and mid career professionals who are either looking to change their careers, enhance and develop their knowledge and skills for more senior positions in organisations or consider starting their own businesses. It comprises a set of 10 core modules and 4 electives. Academically rigorous, but with a strong practitioner focus, each core module will have an academic lead supported by a visiting fellow or known functional business specialist. There will be an integral skills package, focusing on ’the self’ with leadership development at its core. There will be career support throughout from a dedicated career coach.
While the programme retains its general management theme, there will be a strong emphasis of strategy and in particular its execution and implementation. Recognising the need for business schools to address the issue of business ethics, sustainability and corporate social responsibility; it includes a core module on responsible management.
B. Aims of the Programme
The aims of the programme are to:  

· provide students with a broad foundation of education in the main management disciplines that is strategic and integrated in nature 

· develop understanding of the theoretical concepts and technical skills relevant to management decision-making

· develop critical, analytical and consultancy skills 

· provide a means of reflection on their professional practice and of professional development, in preparation for assuming strategic roles in organisations.

· Meet the QAA benchmarks and AMBA Accreditation criteria 

C. Intended Learning Outcomes
The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas.  The programme outcomes are referenced to the QAA subject benchmarks for Master’s Awards in Management, Type 3, and the Framework for Higher Education Qualifications in England, Wales and Northern Ireland (2008), and relate to the typical student.

1.
Knowledge and Understanding

On completion of the programme, students will have knowledge and understanding of:

· a wide range of theoretical management knowledge and its strategic application to organisations

· Information and Knowledge Management Systems and the impact of technology upon business 

· the key factors and issues associated with the strategic analysis of the business and financial environment of organisations 

· the tactical and strategic significance of financial management function in organisations 

· the significance of financial concepts and limitations of financial data in the decision-making process

· the characteristics of human behaviour in organisations and how managerial performance can be enhanced through effective human resource management 

· the key marketing concepts and how organisational performance can be enhanced by a marketing orientation

· the strategic contribution of effective Operations Management within organisations 

· the leading edge strategic scholarship and practice and their application to particular organisational contexts. 

· the quantitative and qualitative research methods and various techniques associated with the design and presentation of the individual research project

· the personal and professional development skills, techniques and tools to support their life long learning process and their personal and professional development.        

2.
Cognitive (Thinking) Skills

On completion of the programme students will be able to:

· demonstrate proficiency in the analysis and interpretation of a wide range of business data 

· critically appraise a range of relevant theoretical business management knowledge and apply it to the solution of business problems

· show a critical appreciation of the significance of recent advances and theoretical developments in business and their strategic implications 

· demonstrate clarity of problem definition and scope, critical evaluation of a focused review of relevant literature, selection of appropriate methodology, proficiency in the collection, analysis and the ability to synthesise material in making relevant conclusions and recommendations for action 

3. Practical Skills

On completion of the programme students will be able to:

· synthesise knowledge from across a range of business disciplines and relevant theoretical management knowledge and apply it to the analysis of complex business issues in a rapidly changing international business environment. 

· demonstrate proficiency in the analysis and interpretation of a wide range of business data 

· critically reflect and evaluate their own learning, performance and development and plan for their future career, personal and professional development 

· use a range of research and consultancy skills acquired through individual project work. 

4.
Transferable/Key Skills

Key skills developed throughout the programme are in accordance with the QAA benchmark for Master’s Awards in Business and Management and the accreditation criteria set up by the Association of MBAs (AMBA) in their report Ambassadors for MBA Quality. 


On completion of the programme students will be able to: 
Self awareness skills
· Take responsibility for own learning and plan for and record own personal development.

· Recognise own academic strengths and weaknesses reflect on performance and progress and respond to feedback

· Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets

· Work effectively without supervision in unfamiliar contexts

Communication Skills

· Demonstrate the key personal and inter-personal skills required for   effective management and implementation of solutions at all levels within and outside organisations.  

Interpersonal skills
· Work well with others in a group or team

· Work flexibly and respond to change

· Discuss and debate with others and make concessions to reach agreement

· Give, accept and respond to constructive feedback

· Show sensitivity and respect for diverse values and beliefs

Creativity and problem solving

· View problems from a range of perspectives to find solutions to problems imagine create and exploit ideas.

· Work with complex ideas and justify judgements made through effective use of evidence

Research and information literacy skills

· Search for and select relevant sources of information

· Critically evaluate information and use it appropriately

· Apply the ethical and legal requirements in both the access and use of information

· Accurately cite reference information sources

· Use of specialised IT tools as appropriate
Numeracy
· Use various skills in analysing numerical data, statistical techniques common   in behavioural research including exploratory data analysis and non-parametric and parametric techniques, modelling causal relationships and using schematic models of variable relationship, sampling and sampling techniques. 

· Use various financial techniques in the achievement of shareholder value enhancement and corporate performance enhancement

Management and leadership skills

· Determine the scope of a task (or project)

· Identify resources needed to undertake the task (or project) and to schedule and manage the resources

· Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

· Motivate and direct others to enable an effective contribution from all participants

Information, Communication and Technology

· Critically evaluate and integrate information and knowledge systems and technology in relation to business and other organisations
· Develop the ability to extract and present meaningful information from quantitative data and to critically evaluate their results, in relation to business and other organisations 


Teamwork

· Develop within their study groups their capacity for leadership, group working, undertaking team roles, co-ordinating team actions, developing solutions to problems and presenting findings through group presentations.    


Independent Learning

·  By the means of the Skills Log required in the Leadership and Professional Development module, to operate as an autonomous learner in a supported but flexible learning environment

D. Entry Requirements
The MBA is a postgraduate, post-experience qualification. Applicants are normally expected to meet the following criteria:

· have a first degree or equivalent qualification at upper second class honours level

· have relevant and appropriate work experience (normally a minimum of three years of relevant business and managerial experience for the FT, but substantially more for the PT). 

· have shown progression and achievement in the professional career

· have demonstrated the motivation and potential for study at master’s level

· have a minimum GMAT score of 600 or pass the Kingston University MBA aptitude test and personal interview, when deemed appropriate
In addition to the above, International students whose first language is not English are normally required to demonstrate evidence of satisfactory competence by holding one of the following recognised qualifications:

· British Council International English Language Testing Service (IELTS) test with an overall score of at least 6.5, but with no individual component less than 6.

· Test in English as a Foreign Language (TOEFL Test) with a minimum score of 600 with a written English test score of 6

· Computer based test in English as a Foreign Language (TOEFL test) with a minimum score of 250 with an essay score of 5.

Candidates with non-standard qualifications may be considered. Evidence of satisfactory knowledge of the foundation subjects through the possession of an appropriate qualification, training, or work experience will be required. 

E. Programme Structure

This programme is offered in a full-time and part-time mode, and leads to the award of MBA.  Entry is at level 7.  There are entries in September and February for both the full time and part time programmes. The programme will be delivered using a carousel approach
E1.
Professional and Statutory Regulatory Bodies


AMBA
E2.
Work-based learning, including sandwich programmes

N/A
E3.
Outline Programme Structure
This Programme is part of the University’s Postgraduate Credit Framework (PCF). Fields in the PCF are made up of modules which are designated at level 7. Single modules in the framework are valued at 10 credits for core modules and 7.5 credits for the electives. The MBA Consulting Project is a 60 credit module.

 The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and a Master’s degree is 180 credits. In some instances the Postgraduate Certificate or Postgraduate Diploma may be the final award and Postgraduate Certificates and Postgraduate Diplomas may be offered to students who only complete specified parts of a Master’s degree. The awards available are detailed in section A and the requirements are outlined in this section. All students will be provided with the PCF regulations. 

The MBA modules are specific to the MBA only, with the possible exception of some electives, which may be shared with specialised master’s courses within the Kingston Business School. This arrangement ensures that the integrity of the MBA cohort is preserved.

The MBA programme is structured in two parts: 

· Part I: aims to develop a foundation in general management, including skills and perspectives across business function areas. It includes nine integrated subjects which develop the students’ understanding of theory and practice to enable them to achieve a corporate perspective of their enterprise. It also includes four electives. 
· Part II: aims to develop further practical management skills through the delivery of the MBA Project. The Project cannot be submitted until all elements of Part 1 have been passed.

The Schema of the Kingston MBA is shown in Table 1
        Table 1: Schema of Kingston MBA: All Modes

	Module Code
	Module Title

	Part 1: Core Modules

	BSM573    
BBM579

BHM576

BAM574

BOM577

BBM575

BBM578

BSM751

BSM572                       
	International Business Environment
Strategic Information Systems Management

Organisational Behaviour and Leadership Development
Financial Management
Operations Management
Marketing in a Digital World
Responsible Management

Strategic Decision Making
Strategic Execution and Implementation

	Part 1: Elective Modules (Four to be chosen)

This is an indicative list and subject to review and change

	BMM552

BSM556

BBM520

BAM521

BSM541

BSM526

BMM529

BHM528

BAM522

BSM558

BSM557

BOM530

BHM532

BHM540

BAM559

BMM535

BOM537

BSM562

BOM501

BBM525

BBM526
	Business-to-Business Marketing 
Business Logistics 
Business Forecasting and Modelling

Corporate Finance

Entrepreneurship and Innovation

Global Business

International Marketing

International Human Resource Management 
International Corporate Finance 
IT and Logistics 
Logistics and Supply Chain Management 
Management Consultancy

Management of Change

Management Development 
Money and Banking 
Services Marketing

Strategic Operations Management

Managing Corporate Social Responsibility

Public Service Management

Project Management

Strategic Project Management


	Module Code
	Module Title

	Part 2: Core Module

	BBM515
	MBA  Project


Programme Delivery: 

The Executive MBA is delivered using a weekend format (Sat and Sun), usually one weekend per month over 24 months. Delivery will adopt a carousel approach
The Full-time MBA offers weekly attendance at seminars and lectures, with approximately 20 hours per week of lecturer contact time over three taught semesters including three months for the completion of the MBA Project. Delivery will adopt a carousel approach. Tables 2 and 3 show the Indicative Delivery of the Executive mode and the Full-time mode 

Indicative Delivery of the FT MBA (Sep Intake)

	Term
	Teaching
	Assessment

	Autumn
	4 modules
	4 modules

	Spring
	5 modules
	5 modules

	Summer
	5 modules
	5 modules

	Autumn
	MBA project
	MBA Project


Indicative Delivery of the FT MBA (Feb Intake)

	Term
	Teaching
	Assessment

	Spring
	4 modules
	4 modules

	Summer
	4 modules
	4 modules

	Autumn
	5 modules
	5 modules

	Spring
	MBA Project
	MBA Project


Indicative Delivery of the PT (Exec) MBA – Yr 1

	Term
	Teaching
	Assessment

	Autumn
	3 modules
	3 modules

	Spring
	3 modules
	3 modules

	Summer
	2 modules


	2 modules


Indicative Delivery of the PT (Exec) MBA – Yr 2

	Term
	Teaching
	Assessment

	Autumn
	2modules
	2 modules

	Spring
	3 modules
	3 modules

	Summer
	1 modules


	MBA  Project


Table 2: Programme Structure: FT MBA

	FT 

	Module
	Code
	Credits
	Type
	Taught Hrs
	Independent Study
	Assessment

	Induction
	
	
	
	40
	10
	Attendance

	PART 1 (Core)
	
	
	
	
	
	

	International Business Environment
	BSM573
	10
	Core
	35
	65
	100% Coursework

	Strategic Information Systems Management
	BBM579
	10
	Core
	35
	65
	100% Coursework

	Financial Management
	BAM574
	10
	Core
	35
	65
	100% Coursework

	Organisational Behaviour and Leadership Development
	BHM576
	10
	Core
	55
	45
	100% Coursework

	Operations Management
	BOM577
	10
	Core
	35
	65
	100% Coursework

	Marketing in a Digital World
	BBM575
	10
	Core
	35
	65
	100% Coursework

	Responsible Management
	BBM578
	10
	Core
	35
	65
	100% Coursework

	Strategic Decision Making
	BSM571
	10
	Core
	35
	65
	100% Coursework

	Strategic Execution and Implementation
	BSM572
	10
	Core
	35
	65
	100% Coursework

	Total
	
	90
	
	335
	565
	

	PART1 (Electives)
	
	
	
	
	
	

	Elective 1
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 2
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 3
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 4
	
	7.5
	E
	20
	55
	Depending on choice

	Total
	
	30
	
	80
	220
	

	PART 2 (Final Project)
	
	
	
	
	
	

	MBA Project
Research Methods
Proposal

Supervision
	BBM515
	60
	Core
	
	555
	MBA Project

	
	
	
	Core
	30
	
	

	
	
	
	Core
	8
	
	

	
	
	
	Core
	7
	
	

	Total
	
	60
	
	45
	555
	

	Total MBA
	
	180
	
	460
	1340
	


Table 2: Field Structure: PT (Exec) MBA and RPANEPA Delivery

	FT 

	Module
	Code
	Credits
	Type
	Taught Hrs
	Independent Study
	Assessment

	Induction
	
	
	Core
	40
	10
	Attendance

	PART 1 (Core)
	
	
	
	
	
	

	The International Environment
	BSM573
	10
	Core
	25
	75
	100% Coursework

	Strategic Information Systems Management
	BBM579
	10
	Core
	25
	75
	100% Coursework

	Financial Management
	BAM574
	10
	Core
	25
	75
	100% Coursework

	Organisational Behaviour and Leadership Development
	BHM576
	10
	Core
	45
	55
	100% Coursework

	Operations Management
	BOM577
	10
	Core
	25
	75
	100% Coursework

	Marketing in a Digital World
	BBM575
	10
	Core
	25
	75
	100% Coursework

	Responsible Management
	BBM578
	10
	Core
	25
	75
	100% Coursework

	Strategic Decision Making
	BSM571
	10
	Core
	25
	75
	100% Coursework

	Strategic Execution and Implementation
	BSM572
	10
	Core
	25
	75
	100% Coursework

	Total
	
	90
	
	245
	655
	

	PART1 (Electives)
	
	
	
	
	
	

	Elective 1
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 2
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 3
	
	7.5
	E
	20
	55
	Depending on choice

	Elective 4
	
	7.5
	E
	20
	55
	Depending on choice

	Total
	
	30
	
	80
	220
	

	PART 2 (Final Project)
	
	
	
	
	
	

	MBA Project
Research Methods
Proposal

Supervision
	BBM515
	60
	Core
	
	542
	MBA Project

	
	
	
	Core
	43
	
	

	
	
	
	Core
	8
	
	

	
	
	
	Core
	7
	
	

	Total
	
	60
	
	58
	542
	

	Total MBA
	
	180
	
	383
	1417
	


Progression to the MBA Project Stage of the Masters Degree

The masters degree consists of two stages: first, a set of taught subject modules and second, an independent research project or dissertation.  There are two models of postgraduate assessment.  Both require 120 credits of taught subject modules followed by a dissertation.  The 1st model consists of a 60 credit dissertation module which includes research methods.  The 2nd model consists of a 45 credit dissertation module, with research methods credited separately.

At the point of the assessment board for the 120 credit taught modules, students must have passed a minimum of 75 credits to be allowed to continue with the submission of the dissertation in the same year.  Students who have not achieved 30 credits will have their registration terminated.  Students who have achieved between 30 and 75 credits will normally be allowed to retake the failed modules but will not receive further supervision or be assessed for the dissertation until they have successfully completed their retakes and achieved 120 credits.  The dissertation element will therefore normally be delayed to the following year.  Students failing a taught module on the second attempt will, in accordance with the PCF regulations, have their registration terminated and may be eligible to receive an interim award for the amount of credit they have passed.

F. Principles of Teaching Learning and Assessment 

Students undertaking the MBA are mature adults who have been managers at various organisational levels. The role of the tutor is therefore that of a facilitator and manager of learning. Furthermore learning on the MBA occurs not only or mainly in the classroom, but also at work and through interaction with peers on the course, both inside and outside the classroom. Classroom and related teaching and learning strategies have been designed to take the wider learning environment into account.
The following teaching and learning approaches are used:

· Tutor-led classroom sessions to facilitate the reinforcement of key concepts and principles which will have been provided in the associated open learning study packs and/or textbooks provided. Each module is led by an academic supported by a practitioner who contributes a minimum of 5 hrs contact time with the participants.

· Student-centred activities and participative learning via group exercises, computer laboratory practical sessions, case studies and presentations, problem-centred learning and discussion.

· Study groups to encourage and foster mutual support and sharing of learning and developing team work and leadership skills. 

· Each core module has a core textbook(s) which is supplemented by a course outline and briefing. There is online access to the Blackboard Learning Management system to support study groups and individual students.

· Individual supervision of the MBA Project is by academics Students are also encouraged to identify a workplace mentor or sponsor. This is particularly useful for Full-time students who would benefit from regular contact with the world of work.

· Business and Commercial English Language support to the full-time international students with language difficulties, is offered by the School of Languages.

The assessment arrangements for the MBA are based upon a selective mixture of formative as well as summative assessments. These include: work-related individual projects, coursework assignments, classroom presentations, reports and analyses based on practical problems, seen and unseen case studies, and group assessments based on wider issues. Some of these may include, where appropriate, 24hrs submission deadlines to mirror the reality of business deadlines.
G. Support for Students and their  Learning
The nature of the MBA student is that support is provided through the course director. Students have access to the full range of the university support services including BLASC and English language support. MBA students will also have a personal tutor.
H. Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at the subject level

· Student evaluation

· Moderation policies
· Assessment and validation through AMBA and other accrediting bodies in the future
I. Employability Statement 
Most FT students undertake an MBA in order to advance or to start new careers at the end of the course. The Kingston MBA aims to provide them with the opportunity to enhance their capabilities in general management and their professional and personal development. The provision of career development workshops through the Professional Development and Leadership workshops offers further support to understanding themselves and the career options open to them. While the majority of the part time Exec MBAs are in employment when they start the course, they are also provided with opportunities for mid career reviews. Both the FT and PT (Exec) MBA have access to a dedicated career coach
J. Approved Variants from the UMS/PCF
The Master of Business Administration, the Postgraduate Diploma in Business Administration and the Postgraduate Certificate in Business will be awarded in accordance with the assessment regulations of the Kingston University Postgraduate Credit Framework. Approved variants from the PCF are as follows: 
1.
Variation to regulation on volume of credit which may be reassessed. Normally, the PAB may allow up to 90 of the required credits for the MBA to be reassessed once only.  Of those 90 credits, no more than 30 may be in modules other than the MBA Project. 

2.  Variation to regulation on compensation. The total volume of marginal failure which may be compensated is one core module and one elective module for any of the awards (MBA, PG Diploma in Business Administration, PG Certificate in Business)

K. Other sources of information that you may wish to consult
Kingston Business School was awarded a rating of ‘excellent’ for its teaching quality by the Higher Education Funding Council.

Kingston MBA programme has been accredited by the Association of MBAs (AMBA) since 1988. Delivery in Moscow and Greece was accredited by AMBA in 2000 and 2003 respectively. AMBA also accredited the MSc International Business Management in 2009.

The Chartered Management Institute (UK) offers successful Kingston MBA Graduates full professional membership of the Institute and the award of Member.  It also grants fast track opportunities to chartered membership.

Development of Programme Learning Outcomes in Modules

	PROGRAMME  LEARNING OUTCOMES (Core Modules)
	IE
	SISM
	OB&LD
	OM
	FM
	RM
	SDM
	SEI
	MDW
	Project

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	
	
	
	
	
	

	Theoretical management knowledge and its strategic application to organisations
	S
	S
	S
	S
	S
	
	F
	F
	S
	F

	Information and Knowledge Management Systems and the impact of technology upon business 
	F
	S
	S
	S
	S
	
	
	S
	
	

	Key factors and issues associated with the strategic analysis of the business and financial environment of organisations
	S
	
	
	
	S
	F
	F
	
	F
	

	Tactical and strategic significance of financial management function in organisations 
	S
	
	
	
	F
	
	S
	S
	
	

	Significance of financial concepts and limitations of financial data in the decision-making process
	S
	
	
	
	F
	
	S
	S
	
	

	Characteristics of human behaviour in organisations and how managerial performance can be enhanced through effective human resource management
	S
	
	F
	S
	
	S
	S
	S
	
	

	Key marketing concepts and how organisational performance can be enhanced by a marketing orientation
	
	
	
	S
	
	
	
	F
	S
	

	Strategic contribution of effective Operations Management within organisations
	
	
	
	S
	
	
	
	
	S
	

	Leading edge strategic scholarship and practice and their application to particular organisational contexts
	S
	
	
	
	S
	F
	F
	F
	
	

	Quantitative and qualitative research methods and various techniques associated with the design and presentation of the individual research project
	F
	
	
	S
	
	
	
	
	
	F

	Personal and professional development skills, techniques and tools to support their life-long learning process and their personal and professional development
	
	
	S
	
	
	S
	
	
	
	S

	COGNITIVE SKILLS
	
	
	
	
	
	
	
	
	
	

	Demonstrate proficiency in the analysis and interpretation of a wide range of business data
	F
	F
	
	
	S
	F
	S
	S
	S
	F

	Critically appraise a range of relevant theoretical business management knowledge and apply it to the solution of business problems
	S
	
	S
	S
	S
	F
	
	
	S
	S

	Show a critical appreciation of the significance of recent advances and theoretical developments in business and their strategic implications 
	S
	
	
	F
	
	S
	
	
	S
	S

	Demonstrate clarity of problem definition and scope, critical evaluation of a focused review of relevant literature, selection of appropriate methodology, proficiency in the collection, analysis and the ability to synthesise material in making relevant conclusions and recommendations for action 

	F
	F
	F
	F
	F
	F
	F
	F
	F
	S

	PRACTICAL SKILLS
	
	
	
	
	
	
	
	
	
	

	Synthesise knowledge from across a range of business disciplines and relevant theoretical management knowledge and apply it to the analysis of complex business issues in a rapidly changing international business environment 
	S
	
	S
	
	F
	
	F
	
	
	S

	Demonstrate proficiency in the analysis and interpretation of a wide range of business data 
	F
	F
	F
	F
	
	
	F
	S
	S
	S

	Critically reflect and evaluate their own learning, performance and development and plan for their future career, personal and professional development 
	
	
	S
	
	
	
	
	
	
	

	Use a range of research and consultancy skills acquired through individual project work 
	F
	
	
	
	F
	
	
	
	S
	S

	KEY SKILLS
	
	
	
	
	
	
	
	
	
	

	Key personal and inter-personal skills required for effective management and implementation of solutions at all levels within and outside organisations 
	
	
	S
	F
	
	
	
	
	S
	S

	Skills in analysing numerical data, statistical techniques common in behavioural research including exploratory data analysis and non-parametric and parametric techniques, modelling causal relationships and using schematic models of variable relationship, sampling and sampling techniques 
	S
	S
	
	
	
	
	
	S
	
	S

	Use various financial techniques in the achievement of shareholder value enhancement and corporate performance enhancement 
	
	
	
	
	S
	
	
	S
	
	F

	Critically evaluate and integrate information and knowledge systems and technology in relation to business and other organisations 
	
	S
	
	
	
	
	
	
	S
	F

	Develop the ability to extract and present meaningful information from quantitative data and to critically evaluate their results, in relation to business and other organisations 
	F
	
	
	
	
	
	
	
	S
	S

	Develop within their study groups their capacity for leadership, group working, undertaking team roles, co-ordinating team actions, developing solutions to problems and presenting findings through group presentations 
	F
	
	S
	
	
	S
	
	
	S
	

	Operate as an autonomous learner in a supported but flexible learning environment 
	
	
	F
	
	
	F
	
	
	
	S

	KEY SKILLS
	
	
	
	
	
	
	
	
	
	

	SELF AWARENESS SKILLS
	
	
	
	
	
	
	
	
	
	

	Take responsibility for own learning and plan for and record own personal development.
	F
	
	
	
	
	
	
	
	
	S

	Recognise own academic strengths and weaknesses, reflect upon performance and progress and respond to feedback
	
	
	F
	
	
	F
	
	
	
	F

	Organise self effectively, agreeing and setting realistic targets., accessing support where appropriate and managing time to achieve targets
	
	
	F
	
	
	
	
	
	
	F

	Work effectively without supervision in unfamiliar contexts


	
	
	
	
	
	
	
	
	
	F

	COMMUNICATION SKILLS
	
	
	
	
	
	
	
	
	
	

	Key personal and inter-personal skills required for effective management and implementation of solutions at all levels within and outside organisations 
	
	
	F
	
	
	F
	
	F
	F
	

	INTERPERSONAL SKILLS
	
	
	
	
	
	
	
	
	
	

	Work well with others in a group or team
Work flexibly and respond to change

Discuss and debate with others and make concessions to reach agreement

Give, accept and respond to constructive feedback

Show sensitivity and respect for diverse values and beliefs
	F
S
	F

F

F

F
	F
F

F

F

F

F
	F

F

F

F

F

F
	F

F

F

F

F

F
	F

F

F

F

F

F
	F

F

F

F

F

F
	F

F

F

F

F

F
	F

F

F

F

F

F
	

	CREATIVITY AND PROBLEM SOLVING
	
	
	
	
	
	
	
	
	
	

	View problems from  arrange of perspectives to find solutions to problems; imagine, create and exploit ideas

Work with complex ideas and justify judgements made through effective use of evidence
	F

S
	F
	F
	F
	F
	F
	F
	F
	F

S
	F

	RESEARCH AND INFORMATION LITERACY SKILLS
	
	
	
	
	
	
	
	
	
	

	Search for and select relevant sources of information

Critically evaluate information and use it appropriately

Apply the ethical and legal requirements in both the access and use of information

Accurately cite reference and information sources

Use specialist IT tools as appropriate

	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S
	FS

S

S

S

	NUMERACY
	
	
	
	
	
	
	
	
	
	

	Skills in analysing numerical data, statistical techniques common in behavioural research including exploratory data analysis and non-parametric and parametric techniques, modelling causal relationships and using schematic models of variable relationship, sampling and sampling techniques 
	S
	
	
	
	S
	
	S
	S
	S
	S

	Use various financial techniques in the achievement of shareholder value enhancement and corporate performance enhancement 
	
	
	
	
	S
	
	
	
	S
	

	Management and Leadership Skills
	
	
	
	
	
	
	
	
	
	

	Determine the scope of a task or project

Identify resources needed to undertake the task (project) and to schedule and manage the resources

Evidence ability to successfully complete and evaluate a task (project) revising the plan where necessary

Motivate and direct others to enable an effective contribution from all participants
	F

F
	F

F
	F

F
	F

F
	F

S

F
	F

F
	F

S

F
	F

F
	F

S

F
	F

S

	Information, Communication and Technology
	
	
	
	
	
	
	
	
	
	

	Critically evaluate and integrate information and knowledge systems and technology in relation to business and other organisations

Develop the ability to extract and present meaningful information from quantitative data and to critically evaluate their results in relation to business and other organisations.
	F
	S

F
	F
	F
	F
	F
	F
	S

F
	S
	S
S

	Teamwork
	
	
	
	
	
	
	
	
	
	

	Develop within their study groups their capacity for leadership., group working, undertaking team roles, coordinating team actions, developing solutions to problems and presenting findings through group presentations
	F
	F
	F
	F
	F
	F
	F
	F
	
	

	Independent Learning
	
	
	
	
	
	
	
	
	
	

	By means of the skills log required in the LPD module, operate as an autominous leader in a supported but flexible environment
	
	
	S
	
	
	
	
	S
	
	


IE: International Environment

SISM: Strategic Information Systems Management

OB&LD: Organisational Behaviour and Leadership Development

OM: Operations Management

FM: Financial Management

MDW: Marketing in a Digital World

RM: Responsible Management

SDM: Strategic Decision Making

SEI: Strategic Execution and Implementation

Project: MBA Project

Indicative Module Assessment Map

This map identifies the elements of assessment for each module.  Course teams are reminded that:

· There should be no more than three elements of assessment per module

· There should be no more than one formal examination per module.  

· Synoptic assessments that test the learning outcomes of more than one module are permitted
There are no formal written examinations in the MBA. There will be a timed, 24hrs coursework assessment in the final strategy module

	Module
	Coursework

	Level 
	Module Name
	Module code
	Credit value
	Core/

option
	Type of coursework
	Word Length
	Weighting %
	Summative/

Formative

	7
	International Environment
	
	10
	C
	Presentations

Report
	
	100
	F

S

	7
	Strategic Information Systems Management
	
	10
	C
	Report/Project
	2500
	100
	S



	7
	Organisational Behaviour and Leadership Development
	
	10
	C
	OB case study (60)

LD Individual report (40)
	2500
	100
	S

S



	7
	Operations Management
	
	10
	C
	Business Report
	3000
	100
	S



	7
	Financial Management
	
	10
	C
	Financial Analysis
	2500
	100
	S



	7
	Marketing in a Digital World
	
	10
	C
	Marketing Planning
	3000
	100
	S



	7
	Responsible Management
	
	10
	C
	Group Presentation (30)

Individual Reflective Report  (70)
	N/A

2500
	100
	S

S



	7
	Strategic Decision Making
	
	10
	C
	Simulation Ex:

Group Presentation (30)

24hrs case Study (70)
	N/A

N/A
	100
	S

S



	7
	Strategic Execution and Implementation
	
	10
	C
	Reflective Report
	3000
	100
	S

	7
	MBA Project
	
	60
	C
	Project
	12-15000
	100%
	S


Technical Annex:
	Final Award(s):


	Master of Business Administration

	Intermediate Award(s):


	Postgraduate Diploma in Business Administration
Postgraduate Certificate in Business Administration



	Minimum period of registration:
	1 year FT; 2 years PT

	Maximum period of registration:
	2.5 years FT; 3.5 years PT

	FHEQ Level for the Final Award:


	Masters

	QAA Subject Benchmark:
	Master’s awards in Business & Management 

Level 3


	Modes of Delivery:
	Full Time and Part Time 

	Language of Delivery:
	English

	Faculty:
	Business and Law

	School:
	Business

	JACS code:
	N200

	UCAS Code:
	N/A

	Course Code:
	BBSKPMB1FMBA & BBSKPMB2OMBA

	Route Code:
	BPMBA
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