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1.
Programme Specification

A.
Nature of the Award


Awarding Institution:
Kingston University

Programme Accredited by:
N/A

Final Award(s):
MA 

Intermediate Award(s):


Field Title:

Management Studies

FHEQ Level:
M

JACs code:
N200

QAA Benchmark Statement(s): 
Master’s Awards in Business and Management Benchmark Statement (September 2002)


Minimum/Maximum Period of Registration:
Minimum: 1 year





Maximum: 2 years

Faculty

Faculty of Business and Law

Location:

Kingston Business School


Date Specification Produced/Revised:
October 2005
B.
Features of the Programme

1.
Title

The programme is available in the following forms:


MA in Management Studies

2.
Modes of Delivery

The programme is validated to be offered in the following alternative patterns:


Open learning
3.
Features of the Field

The modules available on the MA in Management Studies are accessible to all students at Kingston University and at collaborative partners who successfully complete the Kingston University Postgraduate Diploma in Management Studies (within the last three years), normally with commendation or distinction. The MA in Management Studies provides a progression route to a master's qualification for such students.

C.
Educational Aims of the Field

The main aims of the MA in Management Studies are to provide students with the opportunity to:


develop advanced critical skills of reflection, analysis, and evaluation


develop consultation and project management skills


research specific areas of management in depth by means of a master’s level dissertation.

D.
Learning Outcomes (Objectives) of the Field

1.
Knowledge and Understanding

On completion of the MA in Management Studies, students will be able to demonstrate an in-depth knowledge and understanding of the:


principles of business research design


relevant theoretical frameworks underpinning this design


main techniques of data collection and analysis


main ethical and other constraints encountered in business research

2.
Cognitive (Thinking) Skills

On completion of the MA in Management Studies, students will be able to demonstrate the ability to:


think in a critically reflective and creative manner


analyse and solve complex problems 


organise and synthesise complex information

3.
Practical Skills
On completion of the MAMS, students will have acquired transferable skills as specified in the QAA Benchmark Statement for Master's awards in Business and Management, and in particular, to:

· plan and conduct independent research

· assemble and analyse qualitative and quantitative data (as appropriate) from a wide variety of sources

· apply appropriate ICT software in the analysis and reporting of both quantitative and qualitative data

· communicate the results of independent research in a clear and professional manner in writing

4. Key Skills 
On Completion of the field students will have acquired the following key skills:
a. Self-awareness Skills

· Take responsibility and plan for own learning.

· Design and develop a programme of independent research and data collection/analysis

b. Communication Skills

· Communicate the results of independent research in writing 

· Use appropriate ICT to present text and data

c. Interpersonal Skills

· Give, accept and respond to constructive feedback.

d. Creativity and Problem Solving

· View problems from a range of perspectives to find solutions to problems
· Work with complex ideas and justify judgements made through effective use of evidence.

e. Research and Information Literacy Skills

· To undertake independent research and express their findings through written coursework and examinations.
· Use on-line resources to identify relevant information including the University's learning management system.
· Use software and IT Technology as appropriate
f. Numeracy

· Appreciate the potential relevance of statistical data to research.
· Analyse and interpret data for the purposes of research.
· Select and apply analysis techniques to relevant business decisions.
g. Management and Leadership Skills

· Time management and self-awareness skills

· Identify resources needed to undertake a task (or project) and to schedule and manage the resources.

See Appendix 1 Mapping of programme learning outcomes to modules.

E.
Field Structure

This programme is part of the University's Postgraduate Credit Framework. Programmes in the PCF are made up of modules which are designated at Level M (a small amount of Level 3 credit may occasionally contribute to a postgraduate course). Single modules in the framework are valued at 15 credits and the programme may contain a number of multiple modules. The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits, and a Master's degree 180 credits. In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a master’s degree. The awards available are detailed in Section A and the requirements are outlined below. All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail for students in programme handbooks.

The programme structure is outlined in Table 1 below, which shows the module that comprises the MA in Management Studies (60 credits).

Duration of the programme: 1 calendar year

The structure of the calendar year: there are two opportunities for students to progress on to the MA in Management Studies: September and February.

Table 1: MA in Management Studies

	Module Title
	Module Code
	Module Type
	Credits
	Tutor delivery time:
	Ind. Study
	Means of Assessment

	Dissertation
	BSM300
	Core
	60
	37.5 hours
	562.5
	Dissertation


F.
Field Reference Points

The main reference points are the QAA Benchmark Statement for Master's Awards in Business and Management. This is a type 2 Masters in the terms of this benchmark statement.

G.
Teaching and Learning Strategies

Students who are eligible to enter the programme will be offered an induction to Master's level research work which will include access to learning resources, the formation of action learning sets, and identification of a potential supervisor and organisational sponsor or mentor. Course handbooks will be issued to all students at induction. They will provide guidance on the scope, aims, outcomes and demands of each module, and the preparatory reading required.

The range of teaching strategies will include lectures, workshops, seminars, action learning sets, and individual personal supervision. In addition, students will be issued with the Kingston Faculty of Business and Law Open Learning Research Methods Text, and also have access to additional research methods support on Blackboard. In general terms, the teaching and learning philosophy of the programme is to enable students to demonstrate their ability to study independently, and it is envisaged that a relatively small proportion of student learning time will be staff contact time (30 hours for the Research Methods programme, and 7.5 hours of personal supervision for the Dissertation). 

The identification of a dissertation topic at an early stage, leading to the identification of a supervisor, and the development of a research project proposal using the learning strategies identified will assist with the development of independent learning.

Normally, students will be expected to select work-related problems as the focus for their dissertations. In this case students will be encouraged to identify an organisational sponsor or mentor, who will assist with the negotiation of the choice of topic and access to field work and data collection.

H.
Assessment Strategies

There is one principal means of assessment for the MA in Management Studies:


The Dissertation: in addition to the learning outcomes relating to knowledge and understanding in Section D:1, the dissertation will assess those outcomes relating to cognitive and key skills as outlined in section D:2 or 3. It will normally be a substantial piece of written work (15,000-20,000 Words) of original research carried out by the students in any field of business and management. It will be expected that the student can show evidence of:



justification and explanation of research issue(s)



analysis of organisational background/context for research



critical review of the relevant literature



appropriate thematic analysis and evaluation of data



conclusions relating to the research issue(s) and literature



consistent development of central themes



clarity of structure, written style and presentation



general comments

I. Entry Qualifications
Typical entry qualifications set for entrants to the field are: 

Successful pass of the Kingston University Postgraduate Diploma in Management Studies (normally achieved within the last three years), normally with Commendation or Distinction


Exceptionally, students who have successfully passed other Kingston University Postgraduate diploma awards in business and management (within the last 3 years)


Students from other programmes within Kingston University or from outside will not normally be eligible for entry.
J.
Career Opportunities

Students progressing from the Kingston University Postgraduate Diploma in Management Studies to the MA are post-experience students in employment. Completion of the MA in Management Studies will prepare them to undertake more senior level roles in the corporate, public, not-for-profit, and SME sectors.

K.
Indicators of Quality

N/A

L.
Approved Variants from the PCF

The Postgraduate Credit Framework (PCF) indicates that for a Master’s degree a student must have achieved at least 180 credits at level M. This programme accordingly, through the entry requirements of successful completion of the Kingston DMS, or a process of APEL, confers 120 credits to the student at entry with the remaining 60 credits awarded based on the Dissertation module alone. The decisions whether a student will be eligible for a commendation or distinction will be based on the student’s performance on the assessed 60 credits and not on the 120 credits that has been conferred through the entry requirements or APEL process. 

Therefore to be eligible for a commendation on this programme in keeping with the spirit of the PCF, a student must have achieved a minimum score of 60% in at least 40 of the 60 assessed credits of this programme, or in other words, achieve a mark of 60% or more for the dissertation. 

Likewise to be eligible for a distinction on this programme in keeping with the spirit of the PCF, a student must have achieved a minimum score of 70% in at least 40 of the 60 assessed credits of this programme, or in other words, achieve a mark of 70% or more for the dissertation. 

Appendix 1: Map of field learning outcomes to modules

	F = Formative

S = Summative
	BSM300 Dissertation

	Knowledge and Understanding

	Principles of business research design
	S

	Relevant theoretical frameworks underpinning this design
	S

	Main techniques of data collection and analysis
	S

	Main ethical and other constraints encountered in business research
	S

	Cognitive Skills

	Think in a critically reflective and creative manner
	S

	Analyse and solve complex problems 
	S

	Organise and synthesise complex information
	S

	Practical Skills

	Plan and conduct independent research
	S

	Assemble and analyse qualitative and quantitative data (as appropriate) from a wide variety of sources
	S

	Apply appropriate ICT software in the analysis and reporting of both quantitative and qualitative data
	S

	Communicate the results of independent research in a clear and professional manner in writing
	S

	Key Skills

	Self awareness skills 

	Take responsibility and plan for own learning
	F

	Design and develop a programme of independent research and data collection/analysis
	F/S

	Communication skills

	Communicate the results of independent research in writing 
	S

	Use appropriate ICT to present text and data
	F

	Interpersonal skills

	Give, accept and respond to constructive feedback.
	F

	Creativity and problem solving

	View problems from a range of perspectives to find solutions to problems
	F

	Work with complex ideas and justify judgements made through effective use of evidence.
	F

	Research and Information literacy skills

	To undertake independent research and express their findings through written coursework and examinations
	F

	Use on-line resources to identify relevant information including the University's learning management system
	F

	Use software and IT Technology as appropriate
	F

	Numeracy

	Appreciate the potential relevance of statistical data to research
	F

	Analyse and interpret data for the purposes of research
	S

	Select and apply analysis techniques to relevant business decisions
	S

	Management and leadership skills

	Time management and self-awareness skills
	F

	Identify resources needed to undertake a task (or project) and to schedule and manage the resources.
	F
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