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This Programme Specification is designed for prospective students, current students, academic staff and potential employers.  It provides a concise summary of the main features of the programme and the intended learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes full advantage of the learning opportunities that are provided.  More detailed information on the teaching, learning and assessment methods, learning outcomes and content of each module can be found in Student Handbooks and Module Descriptors.

SECTION 1:
GENERAL INFORMATION

	Title:
	MA Communication Design 


	Awarding Institution:


	Kingston University

	Teaching Institution:


	Kingston University

	Location:
	Knight’s Park Campus


	Programme Accredited by:


	Not applicable


SECTION2: THE PROGRAMME

A. Programme Introduction
The Master of Arts in Communication Design is a one-year full-time, two-year part-time and a Half Field course. The structure is designed to help students progress and develop their independent learning, encouraging them to construct and explore projects concerned with areas of particular personal interest. The overarching course philosophy, based upon an emphasis on research, methodology and design thinking, allows individual and personal concerns to be explored through focused study in one of two specialist disciplinary areas: Graphic Design or Illustration. 
A significant aspect of study on the course is its articulation with other taught Masters courses in the Design School at FADA. This integrative learning environment whereby students further develop their disciplinary interests and study in the wider context and understanding of the influences and impact of thinking from other related design subjects is an important aspect of the identity and the community of interdisciplinary practice at Masters level in the School. 
Each specialist pathway provides an intensive period of study that is made up of both course-specific modules and core modules within the Design School’s Postgraduate Framework and programme of study (PGF). These core modules offer the opportunity for the wider interdisciplinary understanding of individual concerns and focused practice-based approaches to communication design. The notion of interdisciplinary is at the centre of the MA Communication Design and the courses within the PGF and students will be introduced to a wide range of approaches from across the fields of design within the School.
This programme addresses the discipline of communication design by reinforcing the importance of research, investigation, creativity and imagination in the process of making design. This provides a focus on the significance of problem finding as well as well as problem solving. Throughout their study, students will be required to describe the methods and processes that support the testing of their ideas as they develop the final project for assessment. The philosophy of the course is that the process and outcome have equal significance in the study of communication design at postgraduate level.

The programme acknowledges students’ previous experience and that their study will continue to develop their personal approach to design practice. This will enable them to prepare for future employment or to engage in the extension of their study at Doctoral level.

MA Communication Design encourages students to look critically at the practice of graphic design or illustration; in particular the understanding of the fundamental processes at work in the application of word and image essential to negotiate an enduring and sustainable career in the changing technological and global framework of the communications industries.

The role of the visual communicator continues to adapt and develop to accommodate new approaches to the subject and the mediation of information and messages. The debate about the notion of authorship or auteurship within the practice of communication design has grown to include new modes of activity concerned with the origination of content as well as form. The technological foundations of the subject also continue to grow and the general practice has also altered significantly as a result. The understanding of content has never been more important to the role of the contemporary designer/image maker and to what and how we communicate. The MA Communication Design course builds on this knowledge and aims to provide a deeper understanding of how designers can utilise both old and new methods and technologies to build new and challenging forms of communication. 

The notion of visual storytelling is central to the many forms of communication design that now exist whether they are fixed in traditional linear and sequential ways or are based in dynamic and interactive screen-based environments that are non-linear or non-sequential. This background presents new challenges and opportunities to designers, in particular to develop new and sustainable ways of thinking and working. This important aspect of study informs the ‘visual tools’ and ‘visual research methods’ of inquiry that students will examine and develop and that will support the work that they will produce. These visual tools and methods will allow them to build a major project that is both critically informed in its foundation, tested in its creation and development and is purposeful in its outcome. 

Students will be part of a larger interdisciplinary ‘community of practice’ of other designers and makers. This community will allow them to take part and benefit from a wide range of lectures and debates in both formal and informal settings.

The course is concerned with making design and has an emphasis on practical design, supported by interdisciplinary theoretical and contextual components and the application of clear research methods. Our goal is to help students develop the critical design thinking and the understanding of interdisciplinarity that will underpin their practice in the future. This praxis – the relationship between thinking and doing is an important part of the philosophy of the course and it is expected that as the student’s work develops it will demonstrate this. 

The Postgraduate Diploma phase of the course provides a detailed knowledge of core theory and skills. Students will develop an appreciation of current debates that are shaping the future of the subject and gain an informed view of their own practice. The skills and knowledge gained will provide students with a firm foundation from which to undertake design research and are a platform for their personal and professional development in the practice of communication design. The course also provides them with the background skills and knowledge that are applicable to a diverse range of working environments. The Postgraduate Diploma provides both a progression point towards the MA and is also an exit point from the course. During this stage students will develop their major project idea and produce a definitive Major project proposal.

The MA builds on the skills, knowledge and understanding acquired earlier in the Postgraduate Diploma phase and applies these in the creation of an original, design research project. This involves the completion of a Major Project on the basis of extensive research, rigorous investigation and a critically informed methodological approach. Students will develop a programme of investigation and analysis that supports them in the further development of their personal research project. As they move towards the submission of their final major project they will be required to test their ideas; exploring the context of their project as well as identifying key issues in the work such as appropriate critical discourses, forms, materials or media through which they can effectively communicate their ideas. 

B. Aims of the Programme
The aims of the Half-Field are to:

· Provide a framework for academic and personal development that enhances students’ abilities in critical reflection, allowing them to speculate on new and effective approaches to the subject and to engage with problems and insights at the forefront of the discipline 

· Enable students to acquire a critical, analytical, systematic and comprehensive knowledge and understanding of the historical, theoretical, ethical and professional contexts in which their creative practice is situated and to develop their approach to research, resolution and their professional application in the practice of design

The additional aims for the Full Field are to:

· Equip students with the knowledge, abilities and methods – creative, conceptual, theoretical, analytical, technical and organisational – that enable them to propose, research, develop and complete a self-directed project that reflects originality, critical analysis, evaluation, and academic rigour.

C. Intended Learning Outcomes
The programme outcomes are referenced to the UK Quality Code for Higher Education, the QAA Master’s Degree Characteristics 2010, the undergraduate subject benchmarks for Art and Design, as currently none published at Master’s level, and relate to the typical student. The guidelines for Master’s Degrees Characteristics are described as Graduate Attributes and, in the context of this document, these have been used to inform the development of the MA Communication Design and the Design School Taught Postgraduate Framework. See appendix 1.

The programme provides opportunities for students to develop and demonstrate knowledge and understanding, skills and other attributes in the following areas:

Proposal: 
1. 
Develop and create research proposals to a professional standard and speculate on new and effective approaches to design.
Theory: 
2.
Critically apply theoretical knowledge of design and evaluate contemporary discourse on the subject.

Research:
3.
Demonstrate the application of design research methods in formulating concepts and ideas.

Application:
4.
Originate design propositions through the application of appropriate design ideologies, research principles, methods, materials and technology, forms, means, actions or interventions.

Reflection: 
5.
Engage in the critical reflection of own work and in peer review, employing skills of evaluation, contextualization and communication.
Presentation:
6.
Disseminate the research process and outcomes of the Major project with appropriate currency and consideration of audience.
	Programme Learning Outcomes

	
	Knowledge and Understanding

On completion of the course, students will be able to:
	
	Intellectual skills 

On completion of the course, students will be able to:
	
	Subject Practical skills 

On completion of the course, students will be able to:

	A1
	Know the design process and problem solving in both disciplinary and interdisciplinary contexts
	B1
	Demonstrate an ability to engage and undertake sustained, research, critical analysis and evaluation
	C1
	Utilise appropriate visual material from a variety of primary and secondary research sources

	A2
	Have the capacity to critically appraise both traditional and current approaches to Communication Design and the understanding of the relationship between theory and practice.
	B2
	Recognise relevant and appropriate theoretical and practical ideas and integrate these within the design process


	C2
	Use a broad range of materials, processes and presentation techniques appropriate to context, projects and audience successfully


	A3
	Have a self-critical and reflective approach to their own work
	B3
	Demonstrate an ability to apply advanced critical knowledge of the contemporary contexts of design in evaluating own and others work
	C3
	Effectively communicate ideas through the appropriate level of visual, written and oral presentation skills



	A4
	Demonstrate a knowledge of the practices and ideas: methods, materials, processes and technologies appropriate to design


	B4
	Demonstrate individual creativity, vision, personal expression and intellectual ability in their chosen professional specialism
	C4
	Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.



	Key Skills

	
	Self Awareness Skills
	
	Communication Skills
	
	Interpersonal Skills

	AK1
	Take responsibility for own learning and plan for and record own personal development
	BK1
	Express ideas clearly and unambiguously in writing and the spoken work
	CK1
	Work well with others in a group or team

	AK2
	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	BK2
	Present, challenge and defend  ideas and results effectively orally and in writing
	CK2
	Work flexibly and respond to change

	AK3
	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	BK3
	Actively listen and respond appropriately to ideas of others
	CK3
	Discuss and debate with others and make concession to reach agreement


	AK4
	Work effectively with limited supervision in unfamiliar contexts
	
	
	CK4
	Give, accept and respond to constructive feedback

	
	
	
	
	CK5
	Show sensitivity and respect for diverse values and beliefs

	
	Research and information Literacy Skills
	
	Numeracy Skills
	
	Management & Leadership Skills

	DK1
	Search for and select relevant sources of information
	EK1
	Collect data from primary and secondary sources and use appropriate methods to manipulate and analyse this data
	FK1
	Determine the scope of a task (or project)

	DK2
	Critically evaluate information and use it appropriately
	EK2
	Present and record data in appropriate formats
	FK2
	Identify resources needed to undertake the task (or project) and to schedule and manage the resources

	DK3
	Apply the ethical and legal requirements in both the access and use of information
	EK3
	Interpret and evaluate data to inform and justify arguments
	FK3
	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

	DK4
	Accurately cite and reference information sources
	EK4
	Be aware of issues of selection, accuracy and uncertainty in the collection and analysis of data
	FK4
	Motivate and direct others to enable an effective contribution from all participants

	DK5
	Use software and IT technology as appropriate
	
	
	
	

	
	Creativity and Problem Solving Skills
	
	
	
	

	GK1
	Apply scientific and other knowledge to analyse and evaluate information and data and to find solutions to problems
	
	
	
	

	GK2
	Work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	


	Teaching/learning methods and strategies



	The range of learning and teaching strategies includes



	At each phase of the course students will be equipped with the knowledge and skills required to conceive and produce critical and purposeful practical work in response to set situations. 

Key features of the course: 

· Problem finding/solving abilities 

· Visual research and practical design methods

· Critical and contextual understanding

· Disciplinary understanding within an interdisciplinary context.

A wide range of learning and teaching strategies are used in the field. These include: 

· Individual project work

· Group project work

· Seminars

· Individual tutorials

· Small group tutorials

· Project Critiques

· Lectures

· Workshops

· Field work

· Studio visits

	 

	Assessment strategies



	Assessment primarily takes two forms on the MA Communication Design:

Formative assessment: The process of formative assessment involves tutor and peer review of students’ presentations of work and its subsequent revision on the basis of feedback/feed-forward. Typically these will take place on a weekly basis during the course of each module.

Summative assessment: Summative assessment occurs on completion of the module and is based on the extent to which the student has met the learning outcomes for the module. 

Formative assessment/feedback and feed-forward is an integral part of the culture of the course occurring each week during group project meetings: seminars, tutorials and critique. Key skills of self-reflection, communication and interpersonal abilities are developed during these sessions that are both tutor and progressively student-led. A requirement of these sessions is that students are required to present, listen and feedback to their peers both verbally and at key points in the course in written form. As an example, this takes the form of a ‘buddy’ system whereby a member of the group will be responsible for documenting general comments from tutors and peers on behalf of the student presenting. The function of formative assessment within each module is to provide guidance, direction and support as individual approaches to project work are developed towards the submission for summative assessment at the completion of each module. Feedback is intended to guide the student toward a deep level of understanding of their individual progress against the aims of each module and the course in general. It is a requirement of the course that each student keeps an ongoing personal log of formative feedback received during each module and that this documentation is presented in support of project work at each assessment point.

	


D. Entry Requirements
The minimum entry qualifications for the programme are:

A good BA (Hons) degree or equivalent qualification in graphic design or a related subject, such as moving image, graphic communication, illustration, 3D design, advertising, photography, packaging, computer-related design, architecture or fine art.

Applicants with relevant experience but not necessarily the qualifications or disciplinary background identified above, and who demonstrate the necessary skills and intellectual achievement needed to undertake the course will also be considered.

A minimum IELTS score of 6.5, TOEFL 88 or equivalent is required for those for whom English is not their first language.

Applicants from one of the recognised Majority English Speaking Countries (MESCs) do not need to meet these requirements.

Prior learning - AP(E)L: Applicants with prior qualifications and learning may be exempt from appropriate parts of a course in accordance with the University's policy for the assessment of prior learning and prior experiential learning.
CRB clearance is not required.

E. Programme Structure

This programme is offered in full-time/part-time, and leads to the award of the Master of Arts. Entry is at level 7 with Degree or equivalent qualifications (See section D). Intake is in October of each year. 
E1
Professional and Statutory Regulatory Bodies

Not applicable
E2.
Work-based learning, including sandwich programmes

Work placements are actively encouraged – although it is the responsibility of individual students to source and secure such placements.  This allows them to reflect upon their own personal experience of working in an applied setting, to focus on aspects of this experience that they can clearly relate to theoretical concepts and to evaluate the relationship between theory and practice.

E3.
Outline Programme Structure

The course is part of the University’s Postgraduate Modular Scheme and The Design School Postgraduate Framework. 

The MA Communication Design is made up of five modules that are assigned to three phases referred to as Teaching Blocks (TB) all at Level 7. Phases are progressively more challenging as students progress through the field. Each Teaching Block is normally made up of 2 modules each worth 30 credits with the exception of the Major Project in TB 3, which is worth 60 credits. Typically, students should complete 60 credits at the end of each TB. All students will be provided with the University regulations provided in detail within the course handbook. 

The course is divided into three Teaching Blocks, the Postgraduate Diploma Communication Design (TBs One and Two) as an exit award, and the MA Communication Design, which is delivered in Teaching Block Three. The course is set within a credit framework, and each phase involves a total of 60 credits (the duration of each Teaching Block is 15 weeks f/t, 30 weeks p/t). The course is delivered over 45 weeks full time over one year, 90 weeks part time over two years.

Full details of each module will be provided in module descriptors and student module guides.

	MA Communication Design

Level 7 

	Compulsory modules


	Module code
	Credit 

Value
	Level 
	Written exam


	Practical exam
	Course-work
	Teaching Block
	Pre-requisites
	Mode

	Visual Grammar, Literacy and Intelligence


	DE7400
	30
	7
	N/A
	N/A
	100%
	TB 1
	None
	F/Time

P/Time (Yr1)

	Designing Research


	DE7300
	30
	7
	N/A
	N/A
	100%
	TB 1
	None
	F/Time

P/Time

(Yr1)

Half-Field



	Visual Storytelling:

Narrative 

and Sequence


	DE7401
	30
	7
	N/A
	N/A
	100%
	TB 2
	None
	F/Time

P/Time

(Yr1)



	Creative Futures


	DE7301
	30
	7
	N/A
	N/A
	100%
	TB 2
	None
	F/Time

P/Time

(Yr2)

Half-Field



	The Major Project


	DE7302
	60
	7
	N/A
	N/A
	100%
	TB 3
	DE7301
	F/Time

P/Time

(Yr2)




Full-field students (both F/Time and P/time) will undertake all modules as above. 

Half-field students will undertake the following core modules up to 60 credits in the following modules: 

DE7300: Designing Research (30c) TB1

DE7301: Creative Futures (30c) TB2

Students exiting the programme with 60 credits are eligible for the award of PgCert

Students exiting the programme with 120 credits are eligible for the award of PgDip
F. Principles of Teaching Learning and Assessment 

The approach to Teaching, Learning and Assessment within the MA Communication Design and the Design School Postgraduate Framework of core modules is informed by Kingston University’s strategic plan: Led by Learning. In particular this provides an emphasis on key aspects of our approach: 

· The encouragement and support of high quality teaching informed by research and best practice. 

· An environment that will create, test, share and spread knowledge for its own sake. 

· Those delivering teaching will be engaged in the development of their discipline.

· The course team will enable students to have the choices and the skills needed for fulfilling professional employment.

A combination of staff and student-lead learning principles have been used in the design of the curriculum and the overarching approach to learning and teaching related to both disciplinary and interdisciplinary knowledge – described by KU as the relationship between producing and pursuing and producing and authoring. These principles relate to the exploration of the discipline in response to questions, problems, scenarios and lines of inquiry formulated by tutors and the progressive development of individual approaches based on the formulation of questions by the student. As the course progresses, this can also be expressed as the development from:

How can I answer this question? to How can I answer my question?
The identity and structure of the course and the Design School PG framework are built upon the understanding that high quality and transformative learning occurs when students are: 

· Engaged in authentic, challenging, enquiry-based activities. 

· Working collaboratively with peers in a community of shared disciplinary and interdisciplinary practice.

· Able to reflect on and theorise their learning.

This has informed the development of shared learning outcomes across the courses within the PG framework and the focus of these outcomes on the practice of research and its relationship to purposeful making and enquiry in design.

G. Support for Students and their Learning

Students are supported by:

· A Module leader for each module

· A Course Director to help students understand the programme structure

· Personal Tutors to provide academic and personal support

· A placement tutor to give general advice on placements

· Technical support to advise students on IT and the use of software

· A designated programme administrator

· An induction week at the beginning of each new academic session

· Staff Student Consultative Committee

· The Design School VLE www.thedesignschool.co.uk

· A substantial Study Skills Centre that provides academic skills support

· Student support facilities that provide advice on issues such as finance, regulations, legal matters, accommodation, international student support etc.

· Disabled student support

· The Students’ Union

· Careers and Employability Service

H. Ensuring and Enhancing the Quality of the Course

The University has several methods for evaluating and improving the quality and standards of its provision.  These include:

· External examiners

· Boards of study with student representation

· Annual review and development

· Periodic review undertaken at the subject level

· Student evaluation

· Moderation policies

I. Employability Statement 

The course and School have strong and well-established links to the design industry both nationally and internationally. This is significant for the course as a high percentage of students are from and, post graduation, return to a wide range of international locations. Modules within the course structure are intended to address the changing nature of the discipline of communication design and the emerging global workplace: DE7 301 Creative Futures (TB2), for example.  Where relevant and practical the course works in collaboration with organisations and business – recent projects have been undertaken with Illy Coffee in Italy in the production of a magazine that was distributed around Europe and with Draught Associates in London who reviewed portfolios, provided professional guidance and offered internships. Competitions are offered within the delivery of the course as activities intended to provide opportunities for those students who wish to allow an additional focus to their portfolio: DE7 301 Creative Futures (TB2). The course also organises a regular programme of professional lectures and studio visits. An additional aspect to these activities has been in the development of collaborative projects with Hongik University in Korea – the focus to this work has been the exploration of the use of new technologies to create professional networks and new opportunities for designers.

J. Approved Variants from the PCF

None


K. Other sources of information that you may wish to consult

Development of Programme Learning Outcomes in Modules

This map identifies where the programme learning outcomes are assessed across the modules for this programme.  It provides an aid to academic staff in understanding how individual modules contribute to the programme aims, and a means to help students monitor their own learning, personal and professional development as the programme progresses and a checklist for quality assurance purposes. Includes both core and option modules.
	
	
	
	Level 7

	
	Module Code
	
	DE7400
	DE7300*
	DE7401
	DE7301*
	DE7302*

	Programme Learning Outcomes
	Knowledge & Understanding


	A1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	A2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	A3
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	A4
	S/F
	S/F
	S/F
	S/F
	S/F

	
	Intellectual Skills
	B1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	B2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	B3
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	B4
	S/F
	S/F
	S/F
	S/F
	S/F

	
	Subject Practical Skills
	C1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	C2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	C3
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	C4
	S/F
	S/F
	S/F
	S/F
	S/F

	
	Self Awareness Skills
	AK1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	AK2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	AK3
	F
	S/F
	S/F
	S/F
	S/F

	
	
	AK4
	S/F
	
	S/F
	S
	S

	
	Communication Skills
	BK1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	BK2
	F
	F
	F
	S/F
	F

	
	
	BK3
	F
	F
	F
	F
	F

	
	Interpersonal Skills
	CK1
	
	F
	
	F
	

	
	
	CK2
	F
	F
	F
	F
	S/F

	
	
	CK3
	F
	S/F
	F
	S/F
	F


	Programme Learning Outcomes
	
	CK4
	F
	F
	F
	F
	F

	
	
	CK5
	F
	F
	F
	S/F
	S/F

	
	Research and information Literacy Skills
	DK1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	DK2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	DK3
	F
	F
	F
	S/F
	S/F

	
	
	DK4
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	DK5
	S/F
	S/F
	S/F
	S/F
	S/F

	
	Numeracy Skills
	EK1
	F
	F
	F
	F
	S/F

	
	
	EK2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	EK3
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	EK4
	S/F
	S/F
	S/F
	S/F
	S/F

	
	Management & Leadership Skills
	FK1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	FK2
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	FK3
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	FK4
	
	F
	
	F
	

	
	Creativity and Problem Solving Skills
	GK1
	S/F
	S/F
	S/F
	S/F
	S/F

	
	
	GK2
	S/F
	S/F
	S/F
	S/F
	S/F






S 
indicates where a summative assessment occurs.  





F
where formative assessment/feedback occurs.  





* indicates Design School PG Core Module
Indicative Module Assessment Map

This map identifies the elements of assessment for each module.  Course teams are reminded that:

· There should be no more than three elements of assessment per module

· There should be no more than one formal examination per module.  

· Synoptic assessments that test the learning outcomes of more than one module are permitted

	Module




	Coursework
	Examination

	Level 


	Module Name
	Module code
	Credit value
	Core
	Type of coursework
	Word Length
	Weighting

%
	Summative/

Formative


	Written/

practical
	Duration
	Weighting
	Summative/

Formative

	7
	Visual Grammar, Literacy, Intelligence


	DE7400
	30
	
	Practical project
	
	100%
	S
	
	
	
	

	7
	Designing Research
	DE7300 *
	30
	Core
	Practical project and

Critical Reflection


	500
	100%
	S
	
	
	
	

	7


	Narrative and Sequence
	DE7401
	30
	
	Practical project
	
	100%
	S
	
	
	
	

	7
	Creative Futures
	DE7301*
	30
	Core
	Practical project

and Major Project Proposal


	1,000
	60/40%
	S
	
	
	
	

	7
	The Major Project
	DE7302 *
	60
	Core
	Practical project

and Project Report

OR

Thesis

OR

Design Management Project


	3-5,000

OR

12-15,000

OR

10,000
	70/30%

OR

100%

OR

100%
	S
	
	
	
	


Course Diagram

FULL-TIME

Teaching Block 1

Teaching Block 2


Teaching Block 3



PART-TIME – YEAR 1

Teaching Block 1


Teaching Block 2

Teaching Block 3



PART-TIME – YEAR 2

Teaching Block 4


Teaching Block 5

Teaching Block 6


HALF FIELD

Teaching Block 1


Teaching Block 2

Teaching Block 3


Technical Annex

	Final Award(s):


	MA

	Intermediate Award(s):


	PgCert and PgDip

	Minimum period of registration:
	FT = 1 year 

PT = 2 years



	Maximum period of registration:
	FT = 2 years  

PT = 4 years



	FHEQ Level for the Final Award:


	Masters

	QAA Subject Benchmark:
	None at PG level, but aware of the UG Benchmarks in Art & Design



	Modes of Delivery:
	Full-Time, Part-Time, Half-Field



	Language of Delivery:
	English



	Faculty:
	Art, Design and Architecture



	School:
	Design



	JACS code:
	W210  and W220



	UCAS Code:
	N/A



	Course Code:
	DDEKPMA1FCDI (FT) and DDEKPMA2PCDI (PT) 
– MA Communication Design: Illustration
DDEKPMA1FCGD (FT) and DDEKPMA2PCGD (PT) – MA Communication Design: Graphic Design



	Route Code:
	DPCIL – MA Communication Design: Illustration
DPCGD – MA Communication Design: Graphic Design



Creative Futures








DE7301	30





Designing Research








DE7300	30





The Major Project








DE7302                                                                                                   60





Creative Futures


DE7301	30











Visual Storytelling: Narrative and Sequence





DE7401                                                                                                 30








Designing Research


DE7300                                   30	30





Visual Storytelling: Narrative and Sequence


DEM302	30





Creative Futures


DEM301	30





Visual Grammar, Literacy and Intelligence





DE7400	30








Designing Research
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Creative Futures








DE7301	30





Visual Grammar, Literacy and Intelligence





DE7400	30





Visual Storytelling:


Narrative and Sequence





DE7401	30





The Major Project


























DE7302                          60









