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B.
FEATURES OF THE FIELD

1.
Title:  MA Fashion Journalism

The field is available in the following forms: Full Field.
2.
Mode of Delivery     


The field is offered in the following alternative patterns:


Full-time and part-time mode.
3.
Features of the Field

The MA Fashion Journalism brings together two of Kingston’s most successful disciplinary brands – Fashion Design and Journalism - thus further extending the reputation of Kingston as a centre of excellence in the creative and cultural industries. The course combines expertise in the Faculties of Art, Design & Architecture and Arts & Social Sciences to help to produce fashion journalists immersed within the professional and creative contexts of the fashion industry. 
The course will provide outstanding national and international graduates with the opportunity to develop their knowledge, understanding and practice of fashion journalism within a context of diversity and change. It prepares students to report, discuss and disseminate through print and digital media such topics as fashion design, accessory and footwear design, fashion styling and trend forecasting. Students will acquire practical and technical skills in journalism and gain conceptual, critical and analytical skills in fashion. 
Located across the schools of Three-dimensional Design (FADA) and Humanities (FASS), this master’s based at Kingston is well placed for access to the fashion journalism industry. Building upon a successful model of postgraduate interdisciplinary creative practice within the School of 3D Design, the MA Fashion Journalism will provide the opportunity for students to explore, develop and critique their own creative process and work toward focusing and then realizing an ambitious personal Master’s project.  The modules delivered by FADA will operate by engaging students, (led and mentored by permanent staff and invited visiting lecturers), in individual and collaborative practical projects related to the methods and specifics of fashion journalism, media and representation. 
In FADA the emphasis is on providing an immersive experience for students by exposing them to the processes and practices of fashion conception, design and production by their peers studying for Bachelor’s and Master’s programmes in Fashion Design, and by contextualising activities to include, for example, shop visits, exhibition visits and special lectures.
In FASS students will benefit from contact with leading newspaper, magazine and online experts and industry specialists through master classes and lectures as well as a weekly guest lecture series. If they choose to undertake the journalism practical project they will be able to gain experience and enhance core skills working at the UK’s foremost magazine houses and newsrooms. The Journalism and Publishing department has an established contacts network including a partnership with Britain’s largest privately owned magazine publisher Haymarket Publishing as well as a host of other magazine houses and news organisations.
The course draws upon proven modules in the two faculties. In FADA the new and dedicated modules, Contextualising Fashion I and Contextualising Fashion II serve to orient students within the specific context of the fashion industry and allied practices, introducing them to Fashion Design colleagues with whom links can be maintained beyond the duration of the course. Students will observe, debate and critique fashion design and culture, including the manifestation of the fashion industry through its exhibitions, magazines, retail outlets and online presence.  

The journalistic emphasis in the FASS modules is on developing professional skills in researching, writing, editing, producing and distributing fashion journalism. Students will build up portfolios of journalism and related work over the course of their study as demonstration to employers of their ability to work across different media platforms. The underlying technology for information creation and distribution is driving greater convergence between print and online journalism and fashion journalists are expected to be able to write and edit both for traditional print media, for the web and for broadcast. The advent of low-cost PC-based audio and video editing to broadcast standard, together with broadcast-quality distribution over the internet, means that organisations are able to produce and distribute their own material directly to audiences – not only using text and pictures but, increasingly, in audio and video formats as well. The MA Fashion Journalism will foster students’ skills and awareness in these areas and allow them access to dedicated facilities equipped with professional equipment and software.  As a result, the scope and design of the course reflect the particular characteristics of the current job market to turn out multi-skilled fashion journalists in the vanguard of contemporary practice.

The course has at its core a commitment to the integrity of fashion journalism as an intellectually and creatively motivated as well as commercial endeavour. This commitment is demonstrated through the integration of a broad range of reading and critical engagement requirements. The course will develop students’ understanding of issues related to fashion journalism. Students undertaking the MA Fashion Journalism will develop awareness of commercial imperatives, in a range of formats and genres, including consumer, business to business and customer periodicals, online blog sites and daily newspapers. The MA Fashion Journalism, therefore, offers a critical and commercial context within which to apply intellectual and creative methodology to developing professional journalistic skills. Students will be required to carry out in-depth research and analysis to a high level on central issues and developments in contemporary fashion journalism, and to test out their ideas and understanding in a variety of settings and contexts. This will allow students to develop the necessary intellectual integrity, critical independence and journalistic skills they will need to function effectively as fashion journalists. 

The FADA teaching team comprises experienced fashion design and fashion communications/publishing practitioners, and is complemented by professional colleagues from across the School of Three-dimensional Design, with particular focus on those individuals concerned with the business and culture of fashion.
The journalism teaching team will be made up of practising journalists with wide experience of, magazines, newsprint and online journalism, and part-time staff with expertise in specialist areas. Staff combine teaching with their own professional work, enabling them to bring the experience of contemporary journalism and fashion into the classroom.  

The teaching loads are shared equally over semesters 1 and 2, and the third semester gives the student the option of studying at one of the two Schools for their Master’s project.
C. EDUCATIONAL AIMS OF THE FIELD

The field aims to:

· exploit interdisciplinary opportunities within the Faculty and between the partner faculties to equip students with the necessary skills to compete successfully for employment in the fashion journalism industry;
· provide students with a thorough understanding of the media industry within the context of conceptualising, design, production, exhibition and promotion of fashion;
· develop professional journalism skills in researching, interviewing, writing and editing to work across media platforms;

· expand the necessary intellectual integrity and critical independence a student will need to function effectively as a fashion journalist;

· enable students to research, explore, challenge and debate processes of creative endeavour in fashion design;
· extend students’ ability to work both independently and with others in a team to produce and present information and critically evaluate their own performance;
· develop and expand a sophisticated visual and verbal communication vocabulary;

·  initiate and inspire a developing process of study within an interdisciplinary environment to challenge established practices;
· develop effective and constructive collaborations with student and industry colleagues to augment individual development and ambition within the context of Fashion Journalism;

· undertake primary and secondary research at a high level sufficient to generate, sustain and resolve a substantial self-initiated Master’s design project;
· engender inter-personal skills necessary to practice autonomously in unfamiliar and challenging situations within both an interdisciplinary study and professional context;
· to explore ethical, legal and other complex issues raised by story coverage and producing journalism
D. 
LEARNING OUTCOMES
Knowledge and Understanding

· strategic thinking and processes relevant to problem framing and solving with specific reference to the context of fashion journalism
· a range of approaches in order to critically justify responses to project briefs.

· key features of professional practice in a variety of settings and contexts, especially fashion journalism and relevant aspects of fashion design;

· strategic developments in print and online fashion journalism and how these shape output;

· the ways in which current developments in fashion journalism can be understood in relation to technological change;  

· the development of different kinds and forms of fashion journalism for different readerships;

Cognitive Skills

· analyse current and emergent developments in the production and consumption of fashion journalism and apply that knowledge to their own practice;
· adopt a self-critical approach to their own work (written and practical) in response to set briefs across fashion journalism projects;
· engage in sustained, in-depth research and critical analysis and the informed application of theoretical studies throughout the course programme and projects;
· utilise individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice;
· resolve complexity and contradiction in a specialist knowledge base using appropriate methods and processes;
· demonstrate an effective professional news sense and the ability to use it to create effective pieces of fashion journalism;
· originate and communicate feature ideas;
· recognise the strengths and weakness in their own writing and in that of others and use this recognition to inform their professional practice;
· adapt to the needs of differing audiences and editorial objectives;
· engage critically with debates and issues related to fashion journalism;
· autonomously combine information and experience to produce innovative 
thinking and solutions
Practical Skills

· Acquire a practical understanding of a range of methods, materials, processes and technologies appropriate to the exploration of Fashion Journalism, and the employment of a range of research techniques for finding and developing original story ideas to inform the subsequent project work.
· Evaluate the interaction of different roles and functions within a media organisation and the fashion-related industries.
· Engage critically in debates about the newspaper and magazine industries and the challenges they face setting these within a framework of key conceptual and theoretical ideas
· Operate effectively as journalists within established frameworks of industry codes of practice and appropriate ethical standards
· Communicate ideas; knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills.

Key Skills
a.
Self-Awareness Skills

· Take responsibility for setting a personal agenda and leading the learning discussion;
· identify ways of improving the performance of groups and their own contribution to groups
· Recognise and address personal academic strengths and weaknesses
· Undertake personal development planning
· Exercise efficient and effective self management.
· Work effectively without supervision in unfamiliar contexts.
· Operate effectively as journalists within established frameworks of industry codes of practice and appropriate ethical standards
b.
Communication Skills

· Express ideas and thinking clearly through the written word, and through the marshalling of visual materials, including still and moving image, physical and electronic data, websites and web logs.
· Express research, project ideas and thinking clearly in tutorial and class discussion.
· Present project progress clearly and concisely at work reviews, sufficient to inform a visiting third party. 
· Review and evaluate progress of groups and collective performance.

· Listen and contribute to discussion raised by others.
· Collect information using a variety of interview and engagement techniques.
· Express a sophisticated visual language with which to best communicate the project thinking and progress using a diverse range of media.
· Work as part of a team to produce and present work to a defined brief and reflect critically on their own performance and contribution

· Research, interview and using a variety of sources of information to write original, clear, accurate copy;

· Develop a repertoire of writing styles and finding the right tone and feature format for a story or a platform;

c.
Interpersonal Skills
· Communicate within the cohort by leading seminar presentations and contributing to whole class discussion.

· Participate as part of a multidisciplinary collaborative team.
· Work flexibly with others to direct and complete group projects and publications, which may include printed and digital communications materials.

· Review and evaluate progress of groups and collective performance.

· Identify ways of improving the performance of groups and own contribution.

d.
Creativity and problem solving

· Generate creative material to evidence genuine exploration of a subject or theme
· Undertake a diverse range of actions and investigations to stimulate creative thought and direction. Incorporate visual and audio-visual techniques to successfully integrate electronic presentation techniques in individual and group presentations.

· Frame a holistic overview and understanding of specific problems in order to progress projects.
· Understand context and precedent to inform creative direction.
· Reach outcomes through cogent processes
· Originate and develop feature and story ideas 
e.
Research and Information Literary Skills
· Search for and select relevant, stimulating and diverse sources of information.
· Initiate effective primary research utilising specific techniques appropriate to the context of professional practice in fashion journalism. 
· Evaluate critical information and use it appropriately and creatively.

· Apply the ethical and legal requirements in both the access and use of information

· Accurately cite and reference information sources

· Use software and IT technology as appropriate.
f.
Numeracy
· Collect selective data from primary and secondary sources where appropriate. 
· Record and present data in suitable formats. 
· Select appropriate on-line information and evaluate its quality.

· Evaluate data to inform and develop project.

· Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.
· Produce complex documents as part of the project work, including a substantial master’s project, which combine information from a variety of sources.

g.
Management and Leadership Skills
· Exercise effective time management.

· producing publishable work to tight deadlines;

· Formulate and manage study plans appropriate for extended periods including self-directed study. 

· Liaise with external agents to promote professionalism, rigour and credibility.

· Identify and manage resources.
· Motivate and direct others to enable an effective contribution from all participants.
E.
FIELD STRUCTURE

This field is part of the University’s Postgraduate Credit Framework. Fields in the PCF are made up from modules which are designed at level 7. Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules. The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and a Masters degree is 180 credits.  The awards available are detailed in section A.  All students will be provided with the PCF regulations. 


Field Content

The course is structured into three semesters.  In the first two semesters studies within the specific context of Fashion are partnered by dedicated journalism modules. In semester three students undertake their individual Masters Project, which can be selected from either a FADA module or FASS modules according to student choice, informed by feedback from course tutors.

Contextualising Fashion I and Contextualising Fashion II afford the students an immersion in the culture and practice of Fashion, and are discipline specific.  These modules afford students the opportunity to establish a collaborative postgraduate community and operate as a series of workshop projects The modules are delivered by a team based in the school of Three-dimensional Design (FADA), and may include visiting tutors from related industries. The modules utilise the broad spectrum of Faculty wide staff expertise and visiting specialists and similarly engage with industry and other outside bodies where appropriate.  Study is supported by a programme of lectures delivered by guest lecturers and the staff team. 

In Contextualising Fashion I students will work on developing key research themes indicative of their personal fashion interests, where they reflect their interests in two project outcomes. Additionally as part of the Contextualising Fashion I Module contemporary skills will be introduced via projects and workshops, and will be introduced to Fashion Construction and Fashion Media Skills for the presentation of Fashion Ideation. 

During Contextualising Fashion II, students will be required to develop their findings from Contextualising Fashion I , as extensions and articulations of their ongoing project work, thereby preparing students to communicate their interests and informed opinion to an ever-changing fashion industry. Students will explore the application of their research into the fashion industry and wider fashion practices, and will pursue innovative fashion research themes, of which examples are: critical fashion thinking, fashion communication design, fashion workshop sessions, fashioning technologies, digital fashion and fine art fashion fusions. A series of Fashion Construction and Fashion Media skills will be introduced, to prepare students for their Major Project in the final stage of the course. 

By the end of Contextualising Fashion I and Contextualising Fashion II, each student should have a distinct Project Portfolio to showcase to industry, research partners, academic research grant panels and potential business backers and funding bodies.

Students can access and may collaborate with both specialists in the field and key stakeholders, lending their work professional rigour and credibility whilst potentially forming valuable contacts and connections for the future.  

In semester three students pursue their individual lines of enquiry as set out upon completion of Context II and undertake the realisation and communication of their Masters Project in the ‘The Fashion Journalism Masters Project’ module.  

The content of the journalism modules is grounded in the understanding that what students are primarily looking for is a qualification that will make them stand out from others when seeking employment in fashion journalism, one of the most competitive of job markets. Employers are looking for entrants who can originate and produce well-written, accurate articles, work to deadlines and work with others as part of an editorial team. They also require people who understand and are willing to engage critically both with relevant issues and with the industry in which they are operating. 

To this end, the journalism field content has two main strands: firstly, the acquisition, development and application of core practical skills relevant to professional journalistic practice, and secondly, the development of students’ critical capacity through discussion, debate and reflective practice. In this way students will develop practical journalism skills combined with an understanding of the context in which today’s fashion journalists operate. Journalism skills are acquired in modules such as Feature Writing and News Writing resulting in the production of real news, features, blogs and other copy across a range of media.

At the same time the other modules, notably The Business of Magazines and Journalism Practices, will provide context where the dynamics of the rapidly evolving journalism industry, its ethical, political and economic frameworks and the demands these place on working  journalists are discussed, analysed and debated. 

The MA will require students to engage critically with a range of social, cultural and political issues and to put their research findings in a global as well as a UK context. Students will have the option of carrying out a substantial work-based learning project in the Practical Journalism Project module set in the context of critical reflection of their own journalistic practice and the fashion journalism industry. Alternatively, MA students can choose to undertake the dissertation option enabling them to make use of the critical and practical skills and understanding of the dynamics of the fashion industry as it relates to journalism that they have acquired during the two semesters of the course. 

Full-Time Mode

	Code
	Module Title
	Semester
	Credit Rating

	FJM001
	Contextualising Fashion I (FADA)
	1
	30

	JOM411
	Journalism Practices (FASS)
	1
	15

	JOM412
	Feature Writing (FASS)
	1
	15

	FJM002
	Contextualising Fashion II (FADA)
	2
	30

	JOM414
	The Business of Magazines (FASS)
	2
	15

	JOM401
	News Writing
	2
	15

	FJM003
or

JOM408 

or

JOM409 
	The Fashion Journalism Masters Project (FADA)

Practical Journalism Project (FASS)

Dissertation (FASS)
	3

3

3
	60

60

60

	
	
	TOTAL
	180



Part-time mode

	Code
	Module Title
	Semester
	Credit Rating

	Year 1
	
	
	

	FJM001
	Contextualising Fashion I (FADA)
	1
	30

	JOM411
	Journalism Practices (FASS)
	1
	15

	JOM412
	Feature Writing (FASS)
	1
	15

	FJM002
	Contextualising Fashion II (FADA)
	2
	30

	JOM414
	The Business of Magazines (FASS)
	2
	15

	JOM401
	News Writing
	2
	15

	Year 2
	
	
	

	FJM003
or

JOM408 

or

JOM409 
	The Fashion Journalism Masters Project (FADA)

Practical Journalism Project (FASS)

Dissertation (FASS)
	3

3

3


	60

60

60

	
	
	TOTAL
	180


F. FIELD REFERENCE POINTS 

· The field has been designed with reference to Kingston University's Postgraduate Credit Framework and comply with the University’s policies, procedures and strategies.
· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Academic Infrastructure.

G.
TEACHING AND LEARNING STRATEGIES

The course team will integrate the relevant elements of the University’s teaching and learning strategy into their teaching and assessment.  The emphasis within the field is on directed, student-centred learning as opposed to prescriptive teaching.  Practical design projects, workshops and written submissions rather than closed examinations, are the vehicles of assessment. Practical fashion elements are taught through a combination of complex design projects and design thinking and skills workshops.  The active involvement of researchers, practitioners and specialists within the field are considered essential to embed study practice within real-life scenario briefs.  A climate of supporting lectures, discussions, workshops and seminars is created within which the project work develops. 

Journalism skills are acquired in taught workshops through a series of practical exercises and feedback sessions of increasing complexity and realism, resulting in the production of real news, features, blogs and other outputs. These sessions are supplemented by seminars, group discussions and industry guest master classes.
There will be major emphasis on building up students’ core journalism skills in finding and developing stories, writing, researching, editing and production. The aim is to develop not only their own writing and editorial skills but also their ability to edit and improve the work of other people.  Great importance will be attached to producing work of publishable standard. Writing and production skills will be built up in practical workshops, where work is carried out mainly individually, involving note-taking and sub-editing as well as original writing. This is normally followed by peer review and group discussion. In this way students become accustomed both to writing under pressure and to the discipline of having their work read and scrutinised by others. 

Students will have opportunities to apply their skills in a range of ways. They will be expected to go out and find real stories and interview the relevant sources. They will also be involved in pulling these stories together and producing them for a range of media using a dedicated content management system. This will expose them to the realities of working in a journalistic setting and, give them opportunities to apply the skills they have acquired on the course, as well as practising the networking and communication skills which are so important in journalism. Students will be encouraged to draw on knowledge gained in modules through a series of class presentations, debates and online discussion forums. They will also be encouraged to take advantage of opportunities provided by general activities in the subject area, the school and the faculty, such as the extra-curricular programme of speakers and events, to complement their studies. 
To complement these formal and informal teaching and learning arrangements, students are required to read widely in the news and magazine media and beyond as part of all modules so that they become familiar with good writing and with styles and genres of the past and the present. They are specifically asked to draw on this in their work, for example, when they have to adapt their style to the requirements of a particular medium or publication. Reading will be tracked in all modules on the university’s online learning management system, where students will be asked to post responses to key chapters, extracts and articles.

At the same time other modules, notably The Business of Magazines, will provide context through lectures and seminar/workshops, where the dynamics of the journalism industry, its ethical, political and economic frameworks and the demands these place on working journalists are discussed, analysed and debated. Historical case studies are used but much of this work responds to current issues in journalism. Online supporting materials will also be available to students. 

The teaching and learning strategy for each module is structured to deliver a particular range of learning outcomes.  In general the strategies are as follows: 

· Studio-based teaching and learning 

· Lab-based writing workshops

· Classroom lectures, seminars and tutorials

· Industry / specialist input

· Induction courses and practical work

· Study visits

· Self-directed study and portfolio development

· Group work

· Interdisciplinary collaboration
· work reviews 

Although a major teaching and learning component of the course is the design projects, a range of other activities aim to make the learning process a rich and rewarding experience. The projects / modules are designed to address particular skills in a cumulative way.  An integral part of the teaching and learning strategies is the continuous development of each student’s portfolio.  The portfolio is a record of past and ongoing work and also provides a reflexive mechanism for the student to review their progression and personal development through the course. Alongside the portfolio development there will be tasks set which require a written component, drawn from, and reflecting upon, the contextual subject matter, lecture and seminar series, and the student’s own research activities.

For the Contextualising Fashion modules, teaching and learning in proximity to the Fashion department is the central strategy.  It provides a focus for activities throughout the course, including design projects, group and individual tutorials, work reviews and seminars.  Studio related work can take place outside the physical studio environment (eg in lectures, workshops or on location), though the studio itself is the primary place for informal peer-assisted learning.  The course studio operates on a flexible system and is combined with an area for group discussion.  Additional rooms may be booked for group crits, seminars and lectures.
Design projects
Practical design projects can be of varied length, though generally increase in length as the course progresses.  Each project brief provides the framework for debate, exploration, personal expression and problem solving, and establishes the submission requirements against which the project brief and its outcomes are assessed. Students will be expected to work on written and visual componenets to complete the project briefs. Such components may take the form of, for example, reflective texts, reports and discussions around the context of Fashion Journalism practice, research, and the professional context in which their work is situated.

Project briefs are devised in relation to the aims and outcomes defined in the overall module description, with clear teaching and learning objectives. Each project outcome is normally assessed at a work review, although certain projects may also have an interim review stage to verify progress and provide an opportunity for a student to receive informal feedback. 
Studio tutorials

Teaching is structured in relation to the project timetable, with tutors from a mix of backgrounds (professional practice, academic, industry).  Staff teams are assembled to suit particular project briefs, providing a broad and appropriate range of inputs throughout the course. 

The members of the teaching team are responsible for carrying out the studio tutorials, either in small groups or individually, and on a one-to-one basis where particular individual support is needed.

Work Reviews

The work review of the project is a fundamental part of the learning strategy. Students are required to make visual and/or written presentations of their work to peers and staff in response to project briefs.  Communication skills (including the ability to engage in positive discussion) are fundamental to the process.  Oral feedback is given during the course of the critique and is normally followed by written summative assessment.  Work reviews may occur at interim points and upon completion of individual modules. 

Induction courses and practical work

Students are provided with induction courses dealing with research and advising them how to access a range of resources, including the libraries, CAD facilities and digital resources from the range of workshop facilities. Guidance is also given at the appropriate juncture dealing with particular skills within specific domains e.g. digital tools and related communications media. 

Seminars
These are an opportunity for both formal and informal dialogue and involve student or staff-led presentations followed by discussion. 

Lectures

Lectures normally last for one hour and aim to present subject knowledge appropriate to the module being studied. Lectures are usually delivered with accompanying visual support material, and a summary and associated reading list is published in the module guide.  

Mentoring 

Within the structure of the course students are encouraged to nurture a wide range of contacts both in industry and within the partner faculties, and to promote the possibility of mentoring relationships.

Interdisciplinary collaboration

Students are able to establish working contact with others in the post-graduate community through their interdisciplinary project work in semesters one and two.

H.
ASSESSMENT STRATEGIES 

Assessment in the field is structured to support creative development to the highest level, and provide guidance and monitoring as a student progresses. 

The stipulated module learning outcomes directly determine the assessment criteria of each module.  These are assessed in accordance with the assessment, teaching and learning strategies employed in each module descriptor.  Project briefs describe the scope of the work, tutorial timetables and submission requirements. Throughout the course students are provided with verbal and written feedback, project marks and module grades as appropriate.

The assessment strategies are designed to reflect the dual emphasis of the course on, firstly, development of professional skills and practice and, secondly, critical engagement with and reflection on, current journalistic, economic, technological and legal issues within the fashion journalism industry, and with an in-depth awareness of the practice and culture of fashion design.. 
The assessments are also intended to build on and reinforce the links between different modules delivered by the two faculties to give the course an overall coherence. For example, students will be expected to produce a portfolio of magazine features written for print and online media, which will draw on skills, knowledge and understanding acquired in the modules Contextualising Fashion I and II.
Practical modules will in some cases be assessed by assignments designed to test practical competence. For example, in the News Writing module, students will be required to produce a portfolio of news stories written for different readerships and markets, demonstrating their competence at writing both for traditional print media and for online media.  Other modules, for example, Journalism Practices and The Business of Magazines, the focus of which is the critical analysis of the context and dynamics of contemporary issues in magazine and other journalism, will assess knowledge and understanding via analysis of case studies relevant to module content and class presentations on chosen topics. Such assessments will help to develop analytical and presentational skills vital for success in the workplace. These forms of assessment are complemented by more traditional assignments such as case studies. These assessments help to develop the qualities of analytical thinking and reflection promoted by the course.  

The two options of a dissertation or practical journalism project will test a range of abilities. The dissertation will test the capacity to work independently to research and produce a substantial piece of critical and original writing. 

The practical journalism portfolio will test the ability to produce a portfolio of publishable pieces of fashion journalism and to reflect critically on work-based learning experience. Both MA options will provide students with the opportunity to pursue a particular personal interest in fashion journalism through a sustained piece of independent research.   

The course’s strategy is based on developing skills and knowledge through a combination of formative and summative assessments. Here, a constructively critical approach taken by the student, module tutors, practitioners and peers informs the re-editing and development of previous work to its final conclusion. 

The forms of assessment used also help to develop personal qualities valuable to employers such as persistence, accuracy, judgement, timeliness and the ability to work with others in the pursuit of a specific goal. 

Modes of assessment include:

Design project assessment 

Projects are defined by a brief and are usually formatively assessed at a work review where students present and critically justify their work to a group comprising peers, tutorial staff and possibly visiting critics.  During the work review the student is given verbal feedback. The assessment outcomes of the work review are subsequently recorded and normally include written feedback indicating achievement against the set criteria and the project mark or module grade.

Module Assessments

A module may involve several separate projects, which will be submitted for final assessment at the end of the module and the body of work given a summative grade.
Body of coursework assessment 

The body of coursework is only formally assessed summatively at the end of the course as part of the Masters Project.  The development of the body of coursework is an ongoing and cumulative pursuit throughout the course.  Each module undertaken will normally contain an assessable element relating to communication, and this provides formative guidance relevant to the development of the body of coursework.  The body of coursework assessment will reflect any subsequent module communication alterations.  Students may discuss the development of the body of coursework at any given point during the course for oral formative feedback.   

Essays, Project Reports / Documents 

These may be used to assess critical research and writing skills.

The course complies with the PCF assessment regulations

I.
ENTRY QUALIFICATIONS

1. The minimum entry qualifications for the field are:

· A BA (Hons) degree or alternative qualifications or experience, including those of a professional or vocational nature in a related subject. Applicants must also supply a portfolio of work demonstrating the necessary skills required to undertake Master’s-level studies or have evidence of substantial and demonstrable professional commitment to journalism, for example, a portfolio of published journalism or work placements within the industry and exhibit a choice to pursue specialist fashion oriented projects. International students and others whose native language is not English must have an overall IELTS score of 6.5, with a score of 7.5 or equivalent in the written section of the test. 

2. Typical entry qualifications set for entrants to the field are:

A good BA (Hons) degree (normally 2:1 or above) or alternative qualifications or experience, including those of a professional or vocational nature in a related subject.  All qualified applicants are invited for interview where they are expected to demonstrate:

· A high level of relevant skills and thinking through a submission of a collated body of work and/or demonstrable commitment to fashion journalism through published cuttings or work placements within the industry
· International students and others whose native language is not English must have an overall IELTS score of 6.5, with a score of 7.5 or equivalent in the written section of the test. 

J. CAREER OPPORTUNITIES

The course responds to the specialism of Fashion Journalism, and is geared towards promoting original and creative practitioners in the field.  Graduates will typically enter the world of Fashion media and commentary, and will benefit from long-standing links between the schools and the professions. 

Students graduating from this course will be well placed to pursue careers in fashion journalism, periodical publishing and the communications industries. The course will provide the skills base necessary for careers in:
· Magazines: consumer, trade, business to business, customer, in-house, journals, supplements 

· Online media operations

· National and regional newspapers 

· Communications departments in fashion industry organisations

· Related industries such as publishing, public relations and advertising

· Further academic research and study in the field of fashion journalism
K. INDICATORS OF QUALITY

· All staff are academically and/or professionally active and bring a high standard of broad expertise to the teaching. 

· Visiting and guest lecturers are highly respected within the industry; they have a wealth of experience and place the debate at the forefront of current practice.

· The staff research and consultancy profile 
· Links with industry
· The diverse viewpoints and shared aspirations of an interdisciplinary context.
L. APPROVED VARIANTS FROM THE PCF

None 
COURSE STRUCTURE DIAGRAM – MA Fashion Journalism
Semester 1: 15 weeks


Semester 2: 15 weeks


Semester 3: 15 weeks















Mapping of the Field Learning Outcomes – MA FASHION JOURNALISM 

	FIELD LEARNING OUTCOMES
	FJM 001
	FJM 002
	JOM 411


	JOM 412
	JOM 414
	JOM401
	DEM005

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	
	
	

	Strategic thinking and processes relevant to problem framing and solving with specific reference to the context of fashion.
	
	
	
	
	F
	FS
	FS

	A range of approaches in order to critically justify responses to project briefs.
	
	
	FS
	
	
	FS
	

	Key features of professional practice in a variety of settings and contexts, especially fashion journalism.
	
	FS
	FS
	FS
	
	FS
	FS

	Strategic developments in print and online fashion journalism and how these shape output.
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	The ways in which current developments in fashion journalism can be understood in relation to technological change.
	
	
	
	
	FS
	FS
	

	The development of different kinds and forms of fashion journalism for different readerships.
	FS
	FS
	
	
	
	
	FS

	COGNITIVE SKILLS
	
	
	
	
	
	
	

	Engage in sustained, in-depth research and critical analysis and the informed application of theoretical studies throughout the course programme and projects.
	
	FS
	
	
	
	
	FS

	Utilise individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice.
	FS
	FS
	
	FS
	
	FS
	FS

	Resolve complexity and contradiction in a complex and specialist knowledge base using appropriate methods and processes.
	
	
	
	
	FS
	
	FS

	Adopt a self-critical approach to their own work (written and practical) in response to set briefs.
	
	
	
	FS
	
	FS
	

	Demonstrate an effective professional news sense and the ability to use it to create effective pieces of fashion journalism.
	
	
	F
	FS
	
	FS
	

	Originate and communicate feature ideas.
	
	
	
	FS
	
	FS
	

	Recognise the strengths and weakness in their own writing and in that of others and use this recognition to inform their professional practice
	
	
	
	FS
	
	FS
	

	Analyse current and emergent developments in the production and consumption of fashion journalism and apply that knowledge to their own practice.
	
	
	
	FS
	F
	FS
	

	Adapt to the needs of differing audiences and editorial objectives.
	
	
	
	FS
	
	FS
	

	Engage critically with debates and issues related to fashion journalism.
	
	
	FS
	
	FS
	FS
	

	Autonomously combine information and experience to produce innovative thinking and solutions.
	
	
	
	FS
	
	FS
	

	PRACTICAL SKILLS
	
	
	
	
	
	
	

	Evaluate the interaction of different roles and functions within a media organisation.
	
	FS
	FS
	
	FS
	
	FS

	Engage critically in debates about the newspaper and magazine industries and the challenges they face setting these within a framework of key conceptual and theoretical ideas.
	FS
	FS
	FS
	
	FS
	F
	FS

	Operate effectively as journalists within established frameworks of industry codes of practice and appropriate ethical standards.
	
	
	FS
	FS
	
	FS
	

	Communicate ideas, knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills.
	
	
	
	FS
	FS
	FS
	

	A practical understanding of a range of methods, materials, processes and technologies appropriate to the exploration of Fashion Journalism, and the employment of a range of research techniques for finding and developing original story ideas to inform the subsequent project work. 
	
	
	F
	FS
	
	FS
	

	KEY SKILLS
	
	
	
	
	
	
	

	SELF AWARENESS SKILLS
	
	
	
	
	
	
	

	Take responsibility for setting a personal agenda and leading the learning discussion. 
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Identify ways of improving the performance of groups and their own contribution to groups.
	FS
	
	FS
	
	
	
	

	Recognise and address personal academic strengths and weaknesses.
	F
	
	
	
	
	
	FS

	Undertake personal development planning.
	FS
	Fs
	FS
	FS
	FS
	FS
	FS

	Exercise efficient and effective self management
	
	FS
	
	F
	F
	F
	FS

	Work effectively without supervision in unfamiliar contexts
	
	
	
	FS
	F
	
	FS

	Operate effectively as journalists within established frameworks of industry codes of practice and appropriate ethical standards
	
	
	F
	FS
	
	FS
	

	COMMUNICATION SKILLS
	
	
	
	
	
	
	

	Express ideas and thinking clearly through the written word, and through the marshalling of visual materials, including still and moving image, physical and electronic data, websites and web logs.
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Express research, project ideas and thinking clearly in tutorial and class discussion.
	
	
	
	F
	
	F
	

	Present project progress clearly and concisely at work reviews, sufficient to inform a visiting third party.
	FS
	FS
	
	
	
	F
	FS

	Review and evaluate progress of groups and collective performance.
	FS
	
	FS
	
	
	
	

	Listen and contribute to discussion raised by others.
	F
	F
	FS
	
	F
	F
	F

	Collect information using a variety of interview and engagement techniques.
	
	
	
	FS
	FS
	FS
	FS

	Express a sophisticated visual language to best communicate design thinking and progress using a diverse range of media.
	FS
	FS
	
	
	
	
	FS

	Work as part of a team to produce and present work to a defined brief and reflect critically on their own performance and contribution
	FS
	FS
	FS
	
	
	
	FS

	researching, interviewing and using a variety of sources of information to write original, clear, accurate copy
	
	
	
	FS
	
	FS
	

	developing a repertoire of writing styles and finding the right tone and feature format for a story or a platform
	
	
	
	FS
	
	FS
	

	INTERPERSONAL SKILLS
	
	
	
	
	
	
	

	Communicate within the cohort by leading seminar presentations and contributing to whole class discussion.
	F
	F
	FS
	F
	FS
	F
	F

	Participate as part of a multidisciplinary collaborative team.
	FS
	
	
	
	
	
	

	Work flexibly with others to direct and complete group projects and publications, which may include printed and digital communications materials.
	FS
	
	
	
	
	
	FS

	Review and evaluate progress of groups and collective performance.
	FS
	
	
	
	
	
	

	Identify ways of improving the performance of groups and own contribution.

	FS
	
	
	
	
	
	

	CREATIVITY AND PROBLEM SOLVING SKILLS
	
	
	
	
	
	
	

	Generate creative material to evidence genuine exploration of a subject or theme. Independent and group oral and visual presentations.
	FS
	FS
	
	
	
	
	FS

	Undertake a diverse range of actions and investigations to stimulate creative thought and direction. Incorporate visual and audio-visual techniques to successfully integrate electronic presentation techniques in individual and group presentations
	FS
	FS
	
	
	
	
	FS

	Frame a holistic overview and understanding of specific problems in order to innovate.
	
	
	
	
	
	
	FS

	Understand context and precedent to inform creative direction.
	FS
	FS
	
	FS
	
	
	FS

	Reach outcomes through cogent processes.
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Originate and develop feature and story ideas
	
	
	F
	FS
	
	FS
	

	RESEARCH AND INFORMATION LITERACY SKILLS
	
	
	
	
	
	
	

	Search for and select relevant, stimulating and diverse sources of information.
	FS
	FS
	
	FS
	FS
	FS
	FS

	Initiate effective primary research utilising specific techniques appropriate to the context of professional practice in fashion journalism.
	
	
	F
	FS
	FS
	FS
	FS

	Critically evaluate information and use it appropriately and creatively; edit.
	FS
	FS
	F
	FS
	FS
	FS
	FS

	Apply the ethical and legal requirements in both the access and use of information.
	F
	F
	F
	FS
	
	FS
	F

	Accurately cite and reference information sources.
	
	
	S
	FS
	FS
	FS
	

	Use software and IT technology as appropriate.
	FS
	FS
	S
	
	
	FS
	FS

	NUMERACY
	
	
	
	
	
	
	

	Collect selective data from primary and secondary sources where appropriate.
	FS
	FS
	
	FS
	FS
	FS
	FS

	Record and present data in suitable formats.
	F
	F
	
	
	FS
	
	F

	Select appropriate on-line information and evaluate its quality.
	
	
	
	
	FS
	FS
	

	Evaluate data to inform and develop project.
	F
	F
	
	
	FS
	FS
	F

	Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.

	F
	F
	
	
	FS
	FS
	F

	Produce complex documents as part of the project work, including a substantial masters project, which combine information from a variety of sources.
	
	
	
	
	
	
	FS

	MANAGEMENT AND LEADERSHIP SKILLS
	
	
	
	
	
	
	

	Exercise effective time management.
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Produce publishable work to tight deadlines
	
	
	F
	FS
	
	FS
	

	Formulate and manage study plans appropriate for extended periods including self-directed study.
	
	
	
	
	
	
	FS

	Liaise with external agents to promote professionalism, rigour and credibility.
	
	
	
	
	
	
	

	Identify and manage resources.
	
	
	FS
	FS
	
	
	FS

	Motivate and direct others to enable an effective contribution from all participants
	FS
	
	
	
	
	
	


 
F
= Formative Assessment

S
= Summative Assessment


FS
= Formative and Summative Assessments
Contextualising Fashion II (FADA)


FJM 002			30


	











Contextualising Fashion I (FADA)


FJM001			30


	











The Fashion Journalism Masters Project  


FJM003 (FADA)





or





Practical Journalism Project


JOM 408 (FASS)





or





Dissertation


JOM 409 (FASS)		





	                                     60











FULL TIME MODE











Journalism Practices (FASS)


JOM 411			15


		











The Business of Magazines (FASS)


JOM 414			15


		











News Writing (FASS)


JOM401                                   15





Feature Writing (FASS)


JOM 412			15
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