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B. FEATURES OF THE COURSE 

	Title of Course :
	The course is available in the following forms: Masters in Media Practice, Postgraduate Diploma in Media Practice, Postgraduate Certificate in Media Practice



	Mode(s) of Delivery:
	Full time/part-time


Features of the course

The Masters course in Media Practice will engage students to explore, discover and comprehend - to an advanced level and concomitant with professional practice - digital technology and its impact in society; it will enable students to find and exploit the possibilities digital technology opens to communication, interaction, creativity and expression; and to evaluate, understand and deal with the challenges digital technology poses to design and creative production. 

Media Practice, as a subject and field of research with a multidisciplinary developmental history, is located within the fields of social science, the humanities and design sciences. The social sciences perspective in media research is represented by the study of the importance of the new forms of media, their nature and function. The humanistic perspective stresses the pivotal nature of artistic and informative structure, mode of presentation and human thinking, action and creative dimensions. The design attribute is connected to the applied research and development work of digital content analysis and comprehension. 

The Masters’ course in Media Practice, which is offered as a full, major, half and minor field, offers a unique combination of a) intellectual, critical and theoretical analysis and understanding and b) practical teaching and training. Students will gain key skills focusing on strategic subject matter provided across the range of core modules. In addition students may choose from a range of options to enhance their practical and design skills and their theoretical sophistication. The degree provides a distinctive intellectual framework in which students will examine theoretically and in a critically reflective manner the histories, institutions, technologies, forms and meanings of conventional and new media. It offers sophisticated engagement to an advanced level with key theoretical and aesthetic concepts developed through practical and analytical assessments.

The core of the course provides students with principles that are fundamental to the following areas: design and implementation of effective interfaces; theoretical and practical frameworks of usability; design; ethics; law; and professional practice of ‘client-based’ performance. Provision will take place in small intense seminars and masterclasses provided by experts in the industry. Students will be able to choose from a range of options to enhance their individual skills and to deepen their experience of practice-based learning and to ensure the course has sufficient flexibility to adapt to the rapidly changing nature of the subject area and its related industries. For instance, students may choose from a portfolio of modules ranging from ‘Digital Photography’ to ‘Computer Generated Imagery’ and including ‘Special Study’ modules, the content of which may change year by year according to the needs of the students and the industry. As an example, students with experience of computer animation may gain advanced animation skills and be able to incorporate these skills in web design, gaining an understanding of design issues, and social and psychological issues of digital imaging. 
The course combines both practical and critical elements, both of which are often inherent within the course. Creative thinking is a cornerstone of the media industries, and the course aims in part to allow students to prepare for and/or engage with the media industries. Analysis, creative thinking and problem solving skills are developed through the use of projects as a vehicle for learning, which is supported, by studio-based activities, tutorial work, laboratory sessions and critique discussions. An emphasis is placed on personal development such as presentation skills and the importance of team working, and we will help students to build on these strengths and encourage them to initiate and develop their own projects. 

The course uses projects as a vehicle for reflective application of developing theories in an iterative design and production process. Theories are understood and enhanced through practical application and consideration. Design and production skills are set within an effective historical and theoretical context. Taken as a whole, the course approaches conceptual, intellectual and subject-specific skills each from at least four distinct yet related vantage points, characterized as ‘Technical,’ ‘Digital Art(s),’ ‘Analytical-Theoretical’ and ‘Business’ approaches. The course will thus enable students from a variety of academic backgrounds to engage in the design, prototyping, evaluation, build, implementation and use of interactive media intended to support and enhance the ability of individuals and groups to think, communicate, learn, and create knowledge. The following provides the fundamental elements of the course:

· Conceptual Development 

· Design Problem Solving 

· Theoretical Analysis
· Applied Practice

· Content Creation 

· Technical Processing 

· Creative Experimentation 

· Project Management 

· Knowledge / Cultural Network Solutions 

· Major Project Development

The MA students will conduct research and be provided with teaching based on interactive, multilinear and multimodal media, effects, and opportunities from the perspective of social and individual practices and experiences. The teaching provides an analytical, theoretical and practical overview of developing media forms as a part of human activity, and equips students with the capacity to design and implement interactive media. Theoretical perspectives will reflect and analyze the social implications of the increasing reliance and effect of new technologies. As information and new media technologies challenge fundamental beliefs, this area of research deals broadly with such issues as the nature of communities and institutions, work and employment, the balance of public and private good, privacy, design and intellectual property.

The MA students will engage with the course’s human-centered approach to design, an approach that puts people at the heart of its practice. Students will be involved in the design and use of media in the context of real world practices of individuals and communities. Access to the university’s collaborative and multi-disciplinary department will encourage students to take a broader view of technological and social change and to be constructively critical of the milieu. The goal is for students to take into account heritage and history, to understand the realities of today, and to design for tomorrow. 


The role of the media practitioner is constantly expanding as communications become more central to our information-driven society. Designers create much of our visual environment: from web-sites, interactive products, and motion graphics to information design, exhibitions, posters and advertising. To prepare for this wide range of options within current design practice, the Media Practice course will emphasise not only practical, but also conceptual skills and fundamental business knowledge. The skills of theoretical analysis gained in the former will prepare students for the production of an integrated project focused dissertation in the latter part of the course and also prepare students for conceptual application. The business training will equip them with the types of skills and knowledge to gain employment in the digital industry more quickly and effectively. It will enable them, in other words, to ‘sell’ themselves to others. On completion, students will be equipped with valuable training and cognitive skills to pursue careers within the media. 

The course, which is structured as 50% practical and 50% theoretical, is designed particularly for graduates and professionals with relevant experience who wish both to develop their expertise in the theory and practice of media and to understand the implications of that theory and practice for communication and an understanding of culture. It seeks to produce graduates who will be ‘thinking practitioners’ who possess the necessary skills to be able to consider issues of culture and access and the ‘digital divide’.

Overall the MA course is designed to enable all of its students to evaluate critically their skills – their strengths and development needs - and to identify where they wish to position themselves in the future. It will produce graduates with the necessary skills to think conceptually, the ability to communicate with clients and the knowledge to understand and judge the legal implications of our increasing reliance on and the effect of new technologies. All students will be supported by a mentor and be given the diagnostic tools to help them to improve their own learning and performance. 

C.
EDUCATIONAL AIMS OF THE COURSE
1.   The aims of the Course are to:
· Develop students’ ability to apply theoretical concepts to a project that incorporates textual, visual, interactive, and possibly aural elements;

· Enable students to reflect critically and to an advanced level on their own media practice, whether as a producer or a consumer;

· Develop intellectual and creative skills appropriate to their future interests and needs of the students in relation to further study, employment or both;

· Enhance students’ ability to relate concepts and practices both within Interactive Media and with other topic areas;  

· Enhance students’ ability to analyse critically and to construct a written argument to an advanced level;

· Develop students’ skills of time and project management and their awareness and understanding of business and enterprise skills;

D. LEARNING OUTCOMES (OBJECTIVES) OF THE COURSE

1. General Outcomes of the Course

On completion of the Course students will be able to demonstrate:

· Professional level skills needed to engage in theorising, reviewing, creating, producing, and managing projects and productions;

· In-depth knowledge of the range of digital media distribution formats;

· The capacity for sophisticated critical and theoretical thought and the development of practices of constructive peer review, self-reflection, planning, production and post production;

· A thoughtful responsiveness to audience and user interaction feedback;

· The ability to engage with the issues of relevant historical, cultural, theoretical, political, sector specific and aesthetic aspects of digital media; 

· An appreciation and understanding of media law in relation to intellectual property rights and regulation of contemporary media culture and production;

· The ability to construct effective critical written arguments;

· The ability to conduct and manage to successful completion a project based on extended research;

2.  Knowledge and Understanding

On completion of the course students will have a knowledge and understanding of:

· Considerable knowledge of digital art works and digital media industry innovators;

· The relationships between media form and content and how to evaluate and interpret them critically;

· Production and creative skills in areas such as digital imaging, multimedia authoring, motion graphics, web design, and audio-visual editing;
· Presenting, reviewing, exhibiting, and pitching thematically based projects and portfolios to a sophisticated level;

· The strengths and weaknesses of their own knowledge and understanding;

· Critical and theoretical methods of analysing the future impact of media on contemporary culture(s);
· Ways of triangulating and integrating the theory and practice of media;

· Reflexive practice and peer-review of thematically based production projects;

· The professional aspects of practical language skills, such as audio and visual language skills, and conventions required for successful media production; 

· Diverse cultures and discourses of media production in SME and independent contexts, and large scale corporate contexts;

· The relationships between media theory and practice: the ways in which practice informs theory and vice-versa;

· Research methods and time-management skills necessary to conduct and complete an extended research project;

3.  Cognitive (thinking) and Practical Skills

On completion of the course students will have developed their capacity for:

· Planning, creating and building advanced and effective architectures for the design and production of media projects;

· Developing and implementing their own production style;

· Evaluating the success of their own production style and technique, and that of their peers;

· Seeking feedback and finding ways of responding to constructive criticism and therefore implementing change;

· Critical analysis of written and digital texts and for writing coherent arguments at advanced level;

· Self-reflective analysis of a range of critiques of their own production;

· The deployment of a range of professional approaches to working with clients, responding to client briefs, and writing feature and content specifications;

· Effective project management and active marketing techniques;

· Understanding usability issues and responding to user interaction feedback;

· Understanding the complex (synaesthetic) relationships between digital media form and content and theory and practice;

· Heuristic analytic tools for analysing user feedback;

· Implementing audience reception /user interaction evaluations of the project; 

· Self-reflective evaluation of the success of production work and the ability to document that process;

· Exhibiting and distributing digital art projects and/or professional practice client based work;

4. Practical/Transferable Skills 

On completion of the course students will have acquired the skills in:

· Active engagement with a community of peers in academic debate, dialogue and reflection;

· The preparation and creation of a professional product;

· The recording and communication of ideas through appropriate media such as online blogs, as well as in conventional written form;

· The development of heuristic observation and interaction skills;

· The use of appropriate ICT to present text, data and images;

· The use of appropriate specialist software such as Macromedia Studio MX, Premiere or Final Cut Pro and Logic Audio;
· The negotiation and management of group conflict;

· The budgeting and project management

· Identify successful strategies and take on appropriate roles to enhance the performance of production-based projects;

· Participate where possible in exhibitions, distribution, installations and screenings pertinent to the field;
· Manage projects and apply skills of enterprise;
· Technical Writing
· Produce a complex document combining and integrating different types of information in a variety of forms and from a variety of sources;

5.  Key Skills  

The course offers opportunities for students to learn, practice, progress and to be assessed in the key skills listed below.

(a) Self-awareness skills

On completion of the course students will have acquired skills to:

· Engage in reflective practice in relation to academic and applied work;
· Monitor and review their own progress in relation to academic standards and personal development strategies (including professional development);
(b) Communication Skills

On completion of the course students will have acquired skills to:

· Structure and communicate ideas effectively, orally, in writing and visually;

· Engage effectively in debate in an advanced academic manner;

· Present papers and ideas to arts, design, business and academic communities;

· Select and extract material from primary and secondary sources;

· Make clear, relevant contributions in group discussions;

· Record and communicate ideas through appropriate media such online blogs;

· Communicate across and to diverse audiences and contexts;

· Develop heuristic observation and interaction skills;

(c) Interpersonal skills

On completion of the course, students will have acquired skills to:

· Communicate effectively within a group;

· Appreciate critically the value of collaborative activities;

· Establish and monitor group planning processes;

(d) Creativity and problem solving

On completion of the course, students will have acquired skills to:

· Plan, create and build advanced and effective architectures for the design and production of media projects

· Identify successful strategies and take on appropriate roles to enhance performance of production-based projects;

(e) Research and information literacy skills
On completion of the course, students will have acquired skills to:

· Demonstrate cross-platform Mac and PC literacy;

· Use online communication systems to obtain information, to facilitate group communication and to form links with other communities and organizations;

· Use appropriate specialist software such as Macromedia Studio MX, Premiere or Final Cut Pro and Logic Audio;
· Produce a complex document combining and integrating different types of information in a variety of forms and from a variety of sources;

· Search for, retrieve, store and manipulate information from ICT sources;

· Edit internet, digital art, audio and video material;

(f) Numeracy

(g) Management and leadership skills

On completion of the course, students will have acquired skills to:

· Exercise leadership where appropriate;
E. COURSE STRUCTURE

This course is part of the University’s Postgraduate Credit Framework (PCF).  Courses in the PCF are made up of modules that are designated at level M (a small amount of level 3 credit may occasionally contribute to a postgraduate course).  Single modules in the framework are valued at 15 credits and the course may contain a number of multiple modules.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits and a Masters degree 180 credits.  In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A and the requirements are outlined below.  All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail for students in field handbooks.

Field Structure summary

Points at which students are eligible for intermediate awards

	Post graduate Certificate – full time-

60 credits
	Successful completion of 60 credits in up to one year

	Postgraduate Certificate - part time- 

60 credits
	Successful completion of 60 credits in up to two years

	Postgraduate Diploma – full time- 

120 credits
	Successful completion of 120 credits in up to one year.

	Postgraduate Diploma- part time-

120 credits
	Successful completion of 120 credits in up to two years.

	Masters Degree – full time-

180 credits
	Successful completion of all modules in one year.

	Masters Degree – part time-

180 credits
	Successful completion of all modules in two years.


	Minor Field
	Successful completion of DMM 402; DMM 404

	Major Field 
	Successful completion of DMM 401; DMM 402; DMM 403, DMM 404; in addition to 30 credits from option modules.

	Half Field
	Successful completion of DMM 401; DMM 402; DMM 404; and 15 credits from options.;


 
	MA Media Practice HPMDP
 
Module List 2009/0

	 
	Module
	Credits
	Semester
	PTYr#

	Group A
	DMM411 Intermedia Art Practices
	15
	1
	1

	 
	DMM412 Experience Design 1
	15
	1
	1

	 
	DMM404 Professional Practice
	15
	2
	1

	 
	DMM413 Creative Research Methods
	15
	1
	1

	 
	 
	 
	 
	 

	Group B
	DMM414 New Documentary
	15
	1
	2

	 
	DMM415 Advertising Practice
	15
	2
	2

	 
	DMM407 Creative Digital Photography
	15
	2
	2

	 
	DMM417 Experience Design 2
	15
	2
	2

	 
	FKM401 Making Films
	15
	1
	2

	 
	MUM305 Sound Design
	15
	2
	2

	 
	FKM409 Light Readings: Experimental Film and Video
	15
	2
	2

	 
	MUM304 Recording Techniques
	15
	1
	2

	 
	*MD3378 Culture Re-mixed: Digital Creations
	30
	1
	2

	 
	 TS3230 Computer Generated Imagery and Sound
	15 
	 1
	2 

	
	
	
	
	

	Dissertation
	DMM400 Dissertation Project
	60
	2→1 2010
	2


# If no year is indicated, PT students can take whenever available
 
 
Course Regulations for MA Media Practice 2009/0
	 
Full Field
All of Group A
60 credits from Group B
TOTAL
DMM400 Dissertation Project 
	 
 
60 credits
60 credits
120 credits
60 credits

	 
Half Field
All of Group A
TOTAL
DMM400 Dissertation Project or dissertation from other field
	 
 
60 credits
60 credits
60 credits
 

	 
Major Field
All of Group A 
30 credits from Group B
TOTAL
DMM400 Dissertation Project 
	 
 
60 credits
30 credits
90 credits
60 credits

	 
Minor Field
2 from DM411,  DMM412 and DMM404
TOTAL
Dissertation from other field
	 
 
 
30 credits
60 credits


 
F.  
COURSE REFERENCE POINTS

· There is no benchmark statement relating specifically to Media Practice, and the Quality Assurance Agency has no published plans to produce one in the near future.

· The awards made to students who complete the course or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the course comply with the QAA Codes of Practice for Higher Education.

G. 
TEACHING AND LEARNING STRATEGIES

There is a pedagogic emphasis on learning through practice. This emphasis will lead to a significant improvement in the acquisition of digital media knowledge and a considerable conceptual engagement with practice. 

The teaching and learning strategies of the course focus on the following: developing students’ knowledge and understanding of relevant connections between theory and practice, and the importance of the application of analytical and critical thought to theory and innovation; providing teaching and learning practices which encourage interdisciplinary thought and collaboration with cognate disciplines; enhancing students’ skills of communication and professional practice; engaging students in critical peer review and regular presentation/exhibition, enabling discussion and feedback and continuous self-evaluation.  

These focal points translate into a range of specific strategies.  Throughout the course, ‘crit’ sessions will give students and tutors an opportunity to reflect on practical work and project-focused (client-centred) work. There will also be opportunities to gain expert feedback from industry practitioners from a range of fields via industry master-classes, field work and client based project work. Emphasis will be given to ‘active learning’ through regular observation and networking at events, exhibitions and festivals, serving as a basis for the acquisition of comparative thought and rigorous reflective self-evaluation. Communication and planning activities of managing a project in groups or as individuals will be emphasised and students will learn that these transferable project management skills will have a wide application in their career progression strategy. The curriculum is designed to create a firm foundation in the first semester by scheduling 2 core modules.  The second semester will provide a further critical understanding of the collaborative professional framework that exists in the world of Media Practice.

The more practical workshop modules are comprised of theme-based and issue-based project activity and/or product-focused client-centred work. Students engage in essential independent project research and production work in the period between workshops.  They will also keep up to date with evolving digital technologies (with their cutting edge solutions) and with changing trends of digital ‘take up’ and culture. Practice work extends and applies themes and issues explored by students in their essays and debates, so that engagement with practice improves students’ knowledge of theory and vice-versa. Modules focusing on theory in a more conventional way involve lectures and seminars, which encourage active participation in student-led discussion, oral presentations, and a continuous interchange of constructive criticism through tutor and peer review. Students will be required to read in-depth and cover relevant material to prepare for their critical analytic essays. There is an essential pedagogically effective mixture of active teaching and learning strategies: students as cultural producers participate in intensive and regular discussions of the cultural implications of their practical and theoretical work in whole group and individual sessions. 

The learning process is creative, analytical, solution-focused, and pragmatic and the general approach that characterises this learning process is applied particularly to modules involving ‘professional practice’ and the ‘dissertation’ module.  The former involve close work and/or engagement with a real world production and may involve ‘freelance’ work.  Students will develop project management and communication skills and will be able to appraise legal implications of their work and time management issues as they arise.  These modules involve the acquisition of skills necessary to the production, presentation and/or evaluation of projects. Students will keep reflexive journals, in which they will make critical observations and record process.  They will develop techniques for preparing their work to professional standards, and they will be required to pitch /present their work as they would in a range of scenarios such as industry, education, or cultural sectors.  The emphasis here is on learning through action.  In the dissertation module, students will be required to use the skills, including research skills, that they have developed throughout the course. The dissertation will require students to produce a reflective report and a practical project of the kind which may be required in creative industries. The specific content will vary according to the research area chosen by the student and will be supported by one-to-one supervision. In addition, the course will encourage students to take advantage of the postgraduate research culture within the School of Humanities and the Faculty of Arts and Social Sciences which will help students when they choose, research, write and develop their dissertation project. The activities associated with this culture will provide an opportunity for students to discuss collectively their problems, methodology, resources and solution focus. Students will be encouraged to work together so as to take advantage of what others may offer and students will, with support, develop a strong group identification.

This collaborative aspect of the work is important, but students also need to develop independent study skills, so that they feel confident in the work they create and produce and the decisions they make while preparing that work. Students will develop advanced research skills and methods. They will be helped to devise clear, viable and coherent projects for their dissertations. Research proposals will be formulated with the advice of the course team so that students can produce/create a sustained project on a topic that should be of interest not only to themselves (and their peers), but also to those working in the field.

The teaching and learning strategy will first be introduced to the students during induction week. Additional social activities and invitations to participate in and contribute to the School of Humanities’ extracurricular activities programme, in addition to its general postgraduate research culture, will enable students to make initial connections with each other and begin the process of building a group identity. Students will be allocated a personal tutor during their first weeks of study and their tutor will remain a source of support and advice throughout the programme.

The strategy encompasses a range of different methods:

· lectures;

· seminars;

· exhibitions

· critiques;

· interactive workshops;

· small group work;

· case studies;

· Visits to fairs, expos

· portfolios;

· presentations and outside speakers;

· peer review;

· research preparation;

Lectures will provide an overview of the relevant material, mapping out the terrain and identifying key issues and problems. They will draw on a range of academic disciplines and apply a variety of methodologies and perspectives to the consideration of critical issues and problems. The lectures will be supported by seminars, group work and interactive workshops, which will provide students with an opportunity to clarify issues, raise questions and engage in a critical dialogue with lecturers and fellow students.

Throughout the degree, guidance is available for students through the provision of specific pre-set office hours, during which all members of the teaching staff are available for consultation with students as well as through module-based tutorial time. The course, in accordance with the University, is SENDA compliant.  The course is also, in line with University policy, moving towards the introduction of Personal Development Plans.

The course will also take full advantage of the University’s Blackboard online learning environment.

H.   
ASSESSMENT STRATEGIES

Assessments throughout the proposed course relate not only to the learning outcomes for individual modules, but also reflect those of the course as a whole.  Students successfully completing the degree will have demonstrated their knowledge and skills through a varied range of assessments. The assessment strategies used in the course have been conceived in relationship to the teaching and learning strategy. They are designed to assess the development of students’ knowledge and understanding of their skills in a variety of ways. They offer a set of stimulating challenges, a number of which reflect demands likely to be imposed on them if they work for organisations in the field. Students with an expertise in Media Practice will be able to better influence the design of future media in ways that might not be visible from any one discipline's point of view alone.

Assessments are designed to foster critical and theoretical reflection in different ways and involve both practice-led and written work. Students will be expected to create and implement a number of production projects and to write essays, observational journals and reports throughout the course. They will also be expected to analyse critically a variety of case studies, in a style reflecting the professional nature of their existing or future work. Class work of various kinds will prepare students for the various styles of assessment.

Theory

The assessment strategy for modules focusing on theoretical issues (both core and options) are designed to complement students’ practical and creative modules by investigating media practices from the vantage point of cultural theory and the viewpoint of the actual forms. Assessment is sometimes an essay incorporating theoretical and contextual understanding, gained in part from the students’ research in a critical analysis. This assessment strategy will thus reinforce the modules’ teaching and learning strategies by requiring students to read in-depth and cover the relevant material.  It is designed to test students’ application of creative, practical, design techniques as well as the analytical and critical skills associated with the in-depth study of critical and theoretical texts.  Seminars consist of readings, class discussions, and writing exercises that will inform students' individual research essays.

Practice

The assessment strategy for modules (both core and options) involving mainly practical work and skills is designed to test students’ ability to exercise theory by practice and vice-versa.  In this process of feeding back to each other the strategy will assess students’ ability to contextualise their practice within a theoretical framework while simultaneously examining their critical, creative and technical abilities to develop and produce their final piece. Generally the assessment will review the backup reflective material consisting of an observation journal and a portfolio.  In some of the modules a presentation of their work might be required either as an exhibition or verbal presentation of their product.

A major element of this course is the dissertation module which requires students to build on the skills and knowledge acquired in their taught modules and carry out a practical project of the kind which may be required in media industries. The specific content will vary according to the research area chosen by the student. The assessment strategy for the dissertation module is designed to test the students’ ability to produce a substantial creative project, to articulate the relationship between practice and theory, and to evaluate the ways in which theoretical and practical insights intersect. Students should be able to benefit from the exchange of ideas and experiences with fellow students experiencing similar kinds of difficulty and research problems (irrespective of differences in projects). This module will be assessed by an initial proposal, research practical project and reflective report. 

A variety of modes of assessment are utilised to enable students successfully to achieve learning outcomes. Learning outcomes and assessment criteria are presented and discussed with students at the setting of a brief. Students are made aware of the skills relevant to each mode of assessment. In line with the students' learning experiences, assessment may be by way of individual or group presentation, product, portfolio, research dossier or folder, logbook, observation journal, essay or other form of writing such as review or report, seminar presentation of a text or group crits. Peer review is included in the assessment strategy of some units and takes place less formally when students present work or work-in-progress and in shared discussion and critical evaluation of projects.  Assessments are staged to support students in the development of self and time management. Assessment is both formative and summative and includes a summative tutorial with each student at the end of each semester.

Map of course learning outcomes to modules:
	Professional level skills needed to engage in theorising, reviewing, creating, producing, and managing digital projects and productions
	DMM412, DMM404, DMM417, DMM407, DMM414, DMM415, FKM401, FKM409, MUM304, MUM305, MD3378, MD3428

	In-depth knowledge of the range of digital media distribution formats
	DMM412, DMM404, DMM417, DMM407, DMM414, DMM415, FKM401, FKM409, MUM304,MUM305, CIM 506

	The capacity for sophisticated critical and theoretical thought and the development of practices of constructive peer review, self-reflection, planning, production and post production
	DMM412, DMM404, DMM407, DMM417, DMM414, DMM415, MD3378, MD3428

	A thoughtful responsiveness to audience and user interaction feedback;
	DMM412, DMM417

	The ability to engage with the issues of relevant historical, cultural, theoretical, political, sector specific and aesthetic aspects of digital media
	DMM411, DMM412, DMM404, DMM417, DMM407, DMM414, DMM415, MD3378, MD3428

	An appreciation and understanding of media law in relation to intellectual property rights and regulation of contemporary media culture and production
	DMM404

	The ability to construct effective critical written arguments;
	DMM400, DMM411, Special Study modules

	The ability to conduct and manage to successful completion a project based on extended research
	DMM400


I.  
ENTRY QUALIFICATIONS

1.
Minimum entry qualifications set for entrants to the course are:

2.
Typical entry qualifications set for entrants to the course are:

The following will normally be regarded as appropriate admission requirements for the course, though non-standard entrants will always be considered for entry:

· Evidence of practical media skills via submission of digital portfolio (e.g. web link or CD-ROM). Students should have at least two of the following skills: 

· Digital imaging 

· Multimedia authoring 

· Web design 

· Editing (audio or video) 

· Successful completion of a certified programme of study, normally a good second class honours undergraduate degree or its equivalent;

· Relevant non-certificated learning such as attendance at short courses, continuing education courses, relevant work and life experience;

· An appropriate combination of certificated and non-certificated learning;

· Additionally, where a candidate’s first language is not English, advanced English language competence in the form of appropriate certificated learning (IELTS requirement of 6.5) or equivalent must be demonstrated as detailed in Kingston University’s Admissions Regulations;

All certificated and non-certificated learning will require verification. In the case of certificated learning, this verification will require the presentation of relevant certificates and/or confirmation from the award-giving body. In the case of non-certificated learning, verification will be established in the course of the interview to which all applicants will be invited, or, where appropriate, through the submission of supporting documentation and evidence. Where the evidence of the fulfillment of the appropriate admission requirements is inconclusive, the applicant may be asked to complete a short course.

Admissions procedures
The Course Leader will normally consider all applications in the first instance. All applicants who fulfill, or are likely to fulfill, the admissions requirements will be invited for an interview with the Course Leader or another senior member of the course teaching team. The decision regarding offers of places will be made by the Course Leader or senior member of the course teaching team after interviewing the applicant. The Course Leader will receive administrative support from the Postgraduate Course Administrator.

J.
CAREER OPPORTUNITIES



The Media Practice MA is designed to foster a range of skills, in additional to conventional skills of critical analysis and written argument, such as the following: strategic teamwork, intercultural mediation, adaptability, time management, knowledge of the requirements of professional practice and a sophisticated understanding of the convergence of theory with practice. These skills will be desirable for employers and will aid the careers of entrepreneurs and innovators in media and related areas. The course will enable graduates to excel in communication that requires the integration of text, voice, visualisation, colour, sound, and design.

Graduates will be able to consider careers as the following:  owners and managers of their own e-business, communication specialists, project managers, education and instructional designers, technical writers, new media product creators and producers, electronic and online publishers, technology policy makers (public and private sectors), multi-media producers, interactive media developers, public relations officers, web designers, and adaptive communication consultants.  They may also work in fields such as advertising and broadcast journalism.

For those interested in further research, the course provides an excellent foundation for MPhil/PhD level study in related fields.

K. 
INDICATORS OF QUALITY

N/A

L. 
APPROVED VARIANTS FROM THE UMS/PCF

N/A[image: image1][image: image2][image: image3]
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