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B.
FEATURES OF THE FIELD

1.
Title:  MA Fashion


The field is available in the following form: Full field
2.
Mode of Delivery     


The field is available in the following alternative patterns:


Full-time

Part-time

3.
Features of the Field

Fashion at Kingston is recognised globally by leading designers and the fashion industry at large as an established centre of excellence. The MA Fashion course at Kingston has been designed to give students the chance to build on their previous experiences, allowing them to build a strong MA fashion portfolio and fashion identity under the guidance of professionals within the internationally renowned fashion department at Kingston. 
At Kingston University we believe the role of the fashion designer is changing. Leading technology companies are employing fashion and textile experts for their sensitivities to fabric, texture, body consciousness and tactility. As technology moves from intelligent to sensitive, a greater role is emerging for fashion designers For example more than ever fashion designers seek scientists, engineers and chemists to collaborate in their practice. We also see a return to craft and DIY fashion as some of our finest fashion designers respond to crisis with their inventive and daring, yet fashion conscious, ethical offerings. This fashion ethos is reflected in the modules we teach and the development of the student’s unique fashion design brand, establishing whilst studying for their masters in fashion with Kingston University. Fashion acts as a barometer of our times and this remains at the heart of MA Fashion. This inspirational course is student-centred experience; the relatively open structure of the programme, delivered through a series of core modules, will be rewarding whether students are returning to education or moving from an undergraduate programme. Students from diverse cultures and backgrounds are encouraged to work alongside each other in a creative and stimulating environment and be united by their common aim to become experimental practitioners within the broad framework of fashion futures.. Students will work both independently and occasionally in groups and be supported with one-to-one guidance from external practitioners in their chosen field. The course is designed to take the cohort on a creative journey and is therefore aimed at highly motivated, self-managing individuals who are committed and ready for a challenge.  
In this intensive and demanding course the student will be expected to be resourceful and take advantage of the excellent facilities and expertise at the University to realise their ambitions. The location of MA Fashion in the Fashion Department within the Faculty of Art Design & Architecture offers a real opportunity to work in conjunction with the Faculty’s research community and as this course encourages research thinking, selected students will be encouraged to develop their practice at PHD level after successful completion of their masters. MA Fashion is closely linked to other postgraduate courses in the Design School, where students specialising in Fashion as a main area of study will collaborate on interdisciplinary projects. They will benefit from Kingston’s expertise in areas such as concept development, design research, creative workshops, curation, innovative pattern-cutting and experimental knitwear.

Kingston is acknowledged for its partnerships with industry at undergraduate level and, by offering progression through a postgraduate experience, the department will become further enhanced as a centre for excellence in fashion education.

C. EDUCATIONAL AIMS OF THE FIELD

The field aims to:

· explore, challenge and debate processes of creative endeavour within fashion and related areas

· research, develop and establish a sophisticated visual communication vocabulary from primary and secondary sources, 

· initiate and inspire a developing process of study within an interdisciplinary design context in the Faculty

· challenge established practices and practice successfully within fashion-related art and design contexts

· develop effective and constructive working relationships with guest speakers and other external contacts

· develop a capacity for critical thinking and acquisition of skills and technologies necessary for successful design practice

D. 
LEARNING OUTCOMES OF THE FIELD
1. Knowledge and Understanding
· Demonstrate specialist knowledge stemming from in-depth enquiry into current Fashion theory and practice.
· Demonstrate critical, reflective approach to their own work in response to the brief requirements.

· Develop an ability to critically evaluate a range of approaches in design in order to justify their specialist Fashion practice.

· Demonstrate a systematic, in-depth knowledge of Fashion processes within the framework of professional practice.

2. Cognitive Skills
· Exhibit critical awareness of the holistic context and conceptual nature of the topics covered in this course.

· Develop an ability to engage in advanced research and critical analysis and the informed application of theoretical studies throughout the design process.

· Explore advanced individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice.
· Develop an ability to resolve complexity and contradiction in an intricate and specialist knowledge base using advanced methods and processes of analysis and reflection.
3. Practical skills
· Show advanced creative and organisational skills necessary to critically realise an innovative solution to a defined Fashion brief.

· Explore the effective communication of ideas, knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills which are sophisticated and progressive

· Develop a practical and high-level understanding of a range of methods, materials, processes and technologies appropriate to the exploration of Fashion issues.
4. Key Skills

On completion of the field the students will have acquired the following skills:

a. Self Awareness

· Develop an Advanced MA portfolio representative of the students fashion practice

· Develop key presentation skills within their chosen fashion specialism

· Explore MA level 2D and 3D fashion prototyping skills

· Develop advanced fashion design development techniques

· Explore the presentation of an MA level Major Project reflective of the students design position.

b. Communication Skills

· Contribute effectively to group work and discussions.

· Deliver independent and group oral and visual presentations.

· Integrate visual material from a variety of research sources.

· Incorporate visual and audio-visual techniques to successfully integrate electronic presentation techniques in individual and group presentations.


c.
 Interpersonal Skills

· Communicate effectively communicate as a team player and demonstrate an ability to motivate others and to negotiate conflict confidently 

· Work as part of a team through the experience of directing and realising an exhibition.

· Review and evaluate progress of groups and collective performance.

· Identify ways of improving the performance of groups and their own contribution to groups.

d. Creativity and Problem Solving

· Demonstrate self-criticism in relation to academic and personal development (including career development).

· Acquire research and information handling skills as the basis for further academic work and personal development.

· Acquire the ability to manage time, work constructively in groups as well as independently, address problems and rise to challenges with confidence.

e. Research and Information Literacy Skills
· Use appropriate ICT to present text, data, images and graphic presentations when leading seminar presentations

· Produce complex document (e.g. substantive report) combining information from a variety of sources.

· Search for, retrieve and store information from ICT sources.

· Select appropriate on-line information and evaluate its quality.

· Use on-line communication systems (including the University’s learning management systems) to send and obtain information.
f. Numeracy
· Collect data selectively from primary and secondary sources where appropriate.

· Record and present data in suitable formats.

· Evaluate data to inform and develop process.

· Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.

g. Management and Leadership Skills
· Collaborate with industry mentors
· Establish sponsorships and internship presentation skills (within a group)
· Network with key collaborators within the local and industrial environments
· Establish a self-directed brief for major project & exhibition
E. 
FIELD STRUCTURE

 
This field is part of the University’s Postgraduate Credit Framework. Fields in the PCF are made up from modules which are designed at level 7. Single modules in the framework are valued at 15 or 30 credits and the field may contain a number of multiple modules. The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and a Masters degree is 180 credits.  The awards available are detailed in section A.  All students will be provided with the PCF regulations. 

 

  
Field Content

The course is structured across 3 semesters covering 45 weeks for full-time mode and 6 semesters of 90 weeks for part-time mode.  MA Fashion students are required to develop an MA level fashion portfolio representing each project from their taught modules This portfolio will represent their design journey throughout the masters programme. Students will take part in work reviews staged at critical points in the MA Fashion timetable, at their work review the student is expected to present their design position to teaching staff and key fashion industry visitors highlighting their strengths and personal development plan, the work reviews encourage the student to become more self aware and self sustaining individuals.

Both full time and part time students will start the course with the Designing Research module which will enable them to collaborate with other MA students in the Design school allowing them the breadth to engage in a project with a wider design context. ‘Creative Futures will act to consolidate students’ existing skills and build confidence in their approaches to, and critical engagement with, processes and outcomes in fashion and beyond. The module will seek to challenge the students’ pre-conceptions and will look to explore a variety of interdisciplinary approaches and discourses surrounding contemporary design issues and this module will also encourage the students to develop key skills in new and existing areas of their practice via workshops and workshop inductions and focus on their career aspirations.
Fashion Context I module  is fashion-specific and students will begin to position their work alongside each other, with the influence of external speakers and practitioners, through debate, peer discussions, workshops, design research as well as design development techniques and prototyping, this will enable the MA Fashion student to identify and build on their personal fashion position for their MA. They will create a body of work that challenges the boundaries of fashion within the context of their subject specialism.  This module will enable students to distil, refine and evaluate a number of possibilities leading to a defined professional outcome. Fashion Contexts I will compliment Designing Resear4ch and also reinforce the subject specialism in MA Fashion. Students will be encouraged to follow their own design position through critical design briefs set by the staff, with support from external fashion practitioners to produce a challenging body of work that should act as a design foundation informing their Masters Project Proposal and final Masters project.  

The module Creative Futures will have the option for students to choose from a range of disciplines to realise their prototypes, it may also include ‘live’ industry projects across the design landscape with visiting professionals contributing to the Creative Futures module.  The aim is to create and nurture an environment where new outcomes and possibilities are encouraged as a design incubator, whilst drawing on the facilities within the faculty to produce focused design outcomes.  Visiting academic and professional practitioners will introduce students to the processes and approaches employed in a variety of disciplines, whilst also consolidating on existing knowledge. 

The ‘Fashion Context II module will enable students to move from design research themes and design development techniques directly into design outcomes. It is here the students are presented with processes to align their practice to the ever-changing and challenging fashion industry. Students are encouraged to seek and find industry partners and practitioners to better inform their work taking charge and ownership of their MA. In addition students outline the strategic basis for their Masters Project.  During the ‘Fashion Context II module students will present a visual book (or book derivative) to showcase their intentions for their major project and exhibition.
Students will pursue their individual lines of enquiry developed in their masters project proposal during Fashion Context II and undertake the realisation of their Masters Projects in the ‘Fashion Masters Project and Exhibition’ module.  Students successfully completing the final phase of the course, either after one year for the full-time study option or two years for the part-time study, will be confident communicators with an advanced ability in their chosen area of specialism within fashion.  This will be reflected in their final major project and their MA Fashion portfolios.  A key part of the final Masters project will be the student’s ability to curate their own work in an environment that compliments their chosen area at an advanced professional level. 

Students will be expected to present their work throughout the course at a professional level either internally or at an exhibition or other public space. 

List of modules that contribute to the field:

	Module code
	Title
	Credits

	DE7300
	Designing Research
	30

	DE7301
	Creative Futures
	30

	FN7300
	Fashion Context I
	30

	FN7301
	Fashion Context II
	30

	DE7302
	The Major Project
	60


Field structure diagram - see appendix A

F. FIELD REFERENCE POINTS 

· The field has been designed with reference to Kingston University's Postgraduate Credit Framework.
· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Code of Practice for Higher Education.
G.
TEACHING AND LEARNING STRATEGIES

The course team will integrate the relevant elements of the University’s teaching and learning strategy into their teaching and assessment.  The emphasis within the field is on directed, student-centred learning as opposed to prescriptive teaching.  Projects and written submissions, rather than closed examinations, are the vehicles of assessment. Practical elements are taught through varied design projects within modules.  A climate of supporting lectures, discussions, workshops and seminars is created within which the project work develops.

Studio design projects test the development, application and understanding of knowledge and practical skills in an integrated and holistic way. Projects can be of varied length, though generally increase in length as the course progresses.  Each project brief provides the framework for debate, exploration, personal expression and problem solving, and establishes the submission requirements against which the design study is assessed.

Project briefs are devised in relation to the aims and outcomes defined in the overall module description and will be available to the student through a module guide. Each project outcome is normally assessed at a critique although certain projects may also have an interim review stage to verify progress and provide an opportunity for a student to receive informal feedback. 

The teaching and learning strategy for each module is structured to deliver a particular range of learning outcomes.  In general, the strategies are as follows: 
· Personal Narrative

· The studio environment

· Inductions and workshops

· Seminars

· Studio tutorials

· Networking with practitioners and researchers

· Self-directed study

· Group work and interdisciplinary collaborations

· Critiques/Work Reviews

· E-learning 

Although the major teaching and learning components of the course are the design projects, a range of other activities aim to make the learning process a rich and rewarding experience. 

MA Fashion Portfolio
The course is designed to be a holistic experience which allows students to be self-aware and effective in monitoring their own learning at a high level. Through reflection, and by monitoring their study skills and personal development throughout the course, students will be able to articulate their future development with confidence, informing their journey through to their final Masters project.

This will be achieved and recorded through a personal MA Fashion Portfolio highlighting and identifying a visual record of their creative fashion practice which is a structured and supported process undertaken by each individual under the guidance of their tutors and any external practitioners who they may collaborate with during their studies. 

The Fashion Portfolio is instigated and monitored by the student and reflects their personal learning and achievement and their ability, as the course progresses, to develop into self-sustaining individuals. The recording of achievements and personal goal setting, in addition to key networking opportunities. This personal record of self-analytical learning achievements will underpin and inform studio practice for individual modules and will be assessed as their main body of work. 

Whilst building their MA Fashion portfolio, students will be encouraged to recognise strengths and weaknesses in their work and as a result will be able to identify areas of potential and gain additional support in other areas.  It is envisaged that on completion of the Masters course they will be better equipped to meet the demands of professional employment as a lifetime activity through the ongoing creation of a professional fashion portfolio documenting their practice.
 The studio environment

Studio teaching and learning is the central strategy.  It provides a focus for activities throughout the course, including design projects, group and individual tutorials, critiques (crits), work reviews and seminars.
Studio related work can take place outside the physical studio environment (eg in lectures, workshops or on location), though the studio itself is the primary place for informal peer-assisted learning.  The course studio operates on a flexible system and is combined with an area for group discussion.  Additional rooms may be booked for group crits, seminars and lectures, including specialist knit studio, professional sample room as well as the Faculty’s 3D workshops, photography studio and digital media studios.

Inductions and workshops

Students are provided with induction courses dealing with research and advising them how to access a range of resources, including the libraries, CAD facilities and digital as well as traditional workshops. 

Seminars
These are opportunities for both formal and informal dialogue which involve student or staff-led presentations followed by discussion. Lectures normally last for one hour and aim to present subject knowledge appropriate to the module being studied. Seminars are usually delivered by external practitioners and focus on areas relevant to the students’ work.

Studio tutorials

Teaching is structured in relation to the project timetable, with tutors from a mix of backgrounds (professional practice, academic, industry).  Staff teams and visiting lecturers specific to the fashion industry are selected to deliver specific briefs according to their disciplines.

The members of the teaching team are responsible for carrying out the studio tutorials, either in small groups or individually, and on a one-to-one basis where particular individual support is needed.

Networking with practitioners and researchers

Once students have established their direction, they will be encouraged to collaborate with experienced practitioners and researchers who can add another dimension to the regular tutorials delivered by staff in the School. 

Students will be given a tutorial on good practice at the beginning of Fashion Context II.  They will be provided with the skills to approach external professionals and maximise the expertise of both external and internal design practitioners and research specialists. 

Their collaborations, experiences, critical dialogues and debates will be logged in their MA Fashion Portfolio which underpins, informs and tracks the body of work submitted for summative assessment at the end of each module. For example, someone particularly interested in Fabric Technology and Sustainability may decide to approach a prominent figure already publishing their work within the Creative Industries.  

Self-Directed Study

A large and important element of the students learning is self-directed.  This enables them to reflect and develop as an individual in a time-frame that is suitable to their needs.

Group work and interdisciplinary collaborations

Students are able to establish working contact with others in the postgraduate community through their project work in the first semester.

Critiques

The critique (crit) or work review of the project/s is a fundamental part of the learning strategy. Students are required to make visual and/or written presentations of their work to peers and staff in response to a defined brief.  Communication skills (including the ability to engage in positive discussion) are fundamental to the process.  Formative oral feedback is given during the course of the critique and is normally followed by a summative assessment of their final submission.  

E-learning

With the introduction of ‘StudySpace (Blackboard)’ as an inter-active learning tool, the Course Team will continue to keep under review the potential of ICT as an aid to student learning.
H.
ASSESSMENT STRATEGIES 

Assessment in the field is structured to support creative development to the highest level, and provide guidance and monitoring as a student progresses. A wide range of formative and summative assessment strategies are employed. 

The stipulated module learning outcomes directly determine the assessment criteria of each module.  These are assessed in accordance with the assessment, teaching and learning strategies employed in each module descriptor.  Project briefs describe the scope of the work, tutorial timetables and submission requirements. Throughout the course students are provided with verbal and written feedback, project marks and module grades as appropriate.

Modes of assessment include:

Design project assessment 

Design projects are defined by a brief and are usually formatively assessed at a crit where students present and critically debate their work with a group comprising peers, tutorial staff and possibly visiting critics. During the crit or work review the student is given verbal feedback. The assessment outcomes of the crit are subsequently recorded and normally include written feedback indicating achievement against the set criteria and the project mark or module grade.

Module assessments

A module may involve several separate projects, which will be submitted for final assessment at the end of the module, and the body of work given a summative grade. 

Seminar presentations

These test the understanding, synthesis, communication and presentation of research gathered through independent study or group work.

Essays, project reports / documents 

These may be used to assess critical research and writing skills.

I.
ENTRY QUALIFICATIONS

1. The minimum entry qualifications for the field are:

A BA (Hons) degree or alternative qualifications or experience in fashion design, fashion communication, we offer places to specialists who have a background in fashion photography, fashion within fine art or other creative disciplines where appropriate at interview. Applicants must supply a portfolio of work demonstrating the necessary skills required to undertake Masters level studies. Applications from international students with relevant qualifications, to include a 7.5 IELTS score, are welcome. 
2. Typical entry qualifications set for entrants to the field are:

A good BA (Hons) degree (normally 2:1 or above) or alternative qualifications or experience in fashion design, fashion communication, fashion photography, a fashion focus within fine art or other creative disciplines including those of a professional or vocational nature in a related subject in accordance with the University’s APL / APEL policy and procedures (see below). All qualified applicants are invited for interview where they are expected to demonstrate:

· A high level of design skills and aptitude through a portfolio submission together with an understanding of and commitment to the subject.
· Key research techniques and design development within the fashion context

· Good drawing and communication skills
· An ability to deal with the written and spoken word in English.
3. Admission with Advanced Standing

This course is operated with recognition of the principles of Credit Accumulation and Transfer.  Thus, students’ prior qualifications and learning will be recognised and may lead to these being accepted as fulfilling some of the requirements of an approved programme.  Where a student wishes to apply for admission with advanced standing, consideration may be given to prior certificated and/or prior experiential learning in consultation with University’s APCL/APEL scheme.

J. CAREER OPPORTUNITIES

Students are expected to leave the course with a strong body of work in their MA Fashion Portfolio the including preparation and realisation of their final Masters Project.  

Students graduating from this course currently work across the fashion design and fashion research fields. Entering the fashion industry at premium graduate level we expect our students to work as part of innovation teams across the design and creative industries  and /or develop their own practice in an academic context through  the progression to PhD level. Our designers will go on to become designers at leading high-end fashion or fashion related brands, as well as establishing themselves as fashion forecasters, materiality experts or developing their own businesses. In addition, they may wish to extend their current practice by challenging existing boundaries within contemporary fashion.  
K. INDICATORS OF QUALITY

· All staff are academically and/or professionally active and bring a high standard of broad expertise to the teaching. 

· The specialist practitioners are highly respected within the industry; they have a wealth of experience and place the debate at the forefront of current practice.

· The staff research and consultancy profile 
· Links with industry
· The diverse viewpoints and shared aspirations of an interdisciplinary context.
L. APPROVED VARIANTS FROM THE PCF


None.
COURSE STRUCTURE DIAGRAM – MA FASHION

Semester 1: 15 weeks


Semester 2: 15 weeks


Semester 3: 15 weeks












COURSE STRUCTURE DIAGRAM – MA FASHION

Semester 1: 15 weeks


Semester 2: 15 weeks


Semester 3: 15 weeks







Semester 4: 15 weeks


Semester 5: 15 weeks


Semester 6: 15 weeks


COURSE STRUCTURE DIAGRAM – MA FASHION

CONTINUING PART-TIME STUDENTS (2012-13 ONLY)
Semester 1: 15 weeks


Semester 2: 15 weeks


Semester 3: 15 weeks



Mapping of the Field Learning Outcomes

	FIELD LEARNING OUTCOMES
	DE7300
	DE7301
	FN7300
	FN7301
	DE7302

	Knowledge and Understanding

	Demonstrate  specialist knowledge stemming from an intelligent sense of in-depth enquiry into current fashion research, fashion development and practice
	
	
	FS
	FS
	FS

	Demonstrate  self-critical and reflective approach to their own work 
in response to the brief requirements
	FS
	FS
	FS
	FS
	FS

	Develop an ability to critically evaluate a range of approaches in design in order to justify Fashion practice
	
	
	FS
	FS
	FS

	Demonstrate a systematic, in-depth knowledge of Fashion processes within the framework of professional practice
	
	
	FS
	FS
	FS

	Cognitive Skills

	Exhibit critical and sensitive awareness of the holistic context and conceptual nature of the topics covered in this course.
	F
	F
	FS
	FS
	FS

	Develop an ability to engage in advanced, sustained, in-depth research and critical analysis and the informed application of theoretical studies throughout the design process
	
	FS
	FS
	FS
	FS

	Explore advanced individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice
	FS
	FS
	FS
	FS
	FS

	Develop an ability to resolve complexity and contradiction in an intricate and specialist knowledge base using methods and processes of analysis and reflection.
	
	FS
	FS
	FS
	FS

	Practical Skills
	
	
	
	
	

	Show advanced creative and organisational skills necessary to critically realise an innovative solution to a defined Fashion brief
	
	
	FS
	FS
	FS

	Explore the effective communication of ideas, knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills sophisticated and progressive
	FS
	FS
	FS
	FS
	FS

	Develop a practical, high-level understanding of a range of methods, materials, processes and technologies appropriate to the exploration of Fashion issues
	FS
	
	FS
	
	FS

	Key Skills

	Self Awareness Skills

	Develop advanced MA portfolio representative of the students fashion practice 
	F
	F
	FS
	FS
	FS

	Develop key presentation skills within their chosen fashion specialism
	F
	F
	F
	F
	FS

	Explore MA level 2D and 3D fashion prototyping skills
	F
	F
	FS
	FS
	FS

	Develop advanced fashion design development techniques
	F
	F
	FS
	FS
	FS

	Explore the presentation of an MA level Major Project reflective of the students design position.
	
	
	
	
	FS

	Communication Skills

	Contribute effectively to group work and discussions.
	FS
	FS
	
	
	

	Deliver independent and group oral and visual presentations
	FS
	FS
	FS
	FS
	FS

	Integrate visual material from a variety of research sources.
	FS
	FS
	FS
	FS
	FS

	Incorporate visual and audio-visual techniques to successfully integrate electronic presentation techniques in individual and group presentations.
	FS
	F
	F
	F
	F

	Interpersonal Skills

	Communicate effectively as a team player and demonstrate an ability to motivate others and to negotiate conflict confidently 
	FS
	FS
	F
	F
	F

	Work as part of a team through the experience of directing and realising an exhibition
	FS
	FS
	
	
	FS

	Review and evaluate progress of groups and collective performance.
	FS
	F
	F
	F
	F

	Identify ways of improving the performance of groups and their own contribution to groups.
	FS
	F
	F
	F
	F

	Creativity and Problem Solving

	Demonstrate self-criticism in relation to academic and personal development (including career development).
	FS
	FS
	FS
	FS
	FS

	Acquire research and information handling skills as the basis for further academic work and personal development
	
	FS
	FS
	FS
	F

	Acquire the ability to manage time, work constructively in groups as well as independently, address problems and rise to challenges with confidence.
	FS
	FS
	FS
	FS
	FS

	Research and Information Literacy Skills

	Use appropriate ICT to present text, data, images and graphic presentations when leading seminar presentations
	FS
	FS
	FS
	FS
	FS

	Produce a complex document (e.g. substantive report) combining information from a variety of sources
	F
	F
	F
	F
	F

	Search for, retrieve and store information from ICT sources
	FS
	FS
	FS
	FS
	

	Select appropriate on-line information and evaluate its quality.
	F
	F
	F
	FS
	F

	Use on-line communication systems (including the University’s learning management systems) to send and obtain information.
	FS
	F
	F
	FS
	F

	Numeracy

	Collect data selectively from primary and secondary sources where appropriate.
	FS
	F
	F
	FS
	F

	Record and present data in suitable formats.
	FS
	FS
	FS
	FS
	FS

	Evaluate data to inform and develop process
	FS
	F
	F
	FS
	F

	Show awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.
	FS
	F
	F
	FS
	F

	Management and Leadership Skills

	Collaborate with industry mentors
	F
	F
	F
	F
	F

	Establish sponsorships and internship presentation skills (within a group)
	F
	F
	F
	F
	F

	Network with key collaborators within the local and industrial environments
	F
	F
	F
	FS
	F

	Establish a self directed brief for major project & exhibition
	
	
	
	F
	FS
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