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A. NATURE OF THE AWARD

Awarding Institution:

Kingston University

Programme Accredited by:



Final Award:



FdA Media Skills

Intermediate Awards:



Field Title:



Media Skills
FHEQ Level:



Foundation Degree
Credit rating by level:

120 credits level 4

120 credits level 5

JACs code:



P300
UCAS/Prospectus Link:



QAA Benchmark Statements:
Foundation Degree qualification benchmark 2004

Maximum/Minimum Registration: 
Full time 2years

Faculty:



Arts and Social Sciences

School:



Faculty of Art and Social Sciences
Location:



Anstee House, Wood Street, Kingston
Date Specification Produced:
December 2009

B. FEATURES OF THE FIELD

Title:




Foundation Degree (FdA) in Media Skills

Type of Field:



Full

Modes of Study:


Full time

Features of the Field:
The primary function of the Foundation Degree in Media Skills is to provide students with a ‘hands-on’ understanding of working within Media and related fields. Students will be supported and trained in a wide range of practical and theoretical subjects, giving them the knowledge and exposure to either enter into the media, film and creative art industries during or after the course, or the opportunity and skills to continue in higher education. The course will aim to forge creative partnerships with industry and encourage professional links with the local community through project work, work placements and career support 

· Students will collectively form a ‘professional’ media production company and produce corporate videos for external clients.

· Students will work with departments and external companies in film and editing multi-camera live events. 

· Industry professionals will lecture, support and work with students in executing ‘live’ projects and assessing work.

· Projects will simulate professional working practice 

· Students will take on production crew roles

The curriculum will help shape their ideas and support them as they embark on the three stages of production. Multi-disciplined projects include the creation of music videos and promotional material, designing and editing single camera drama, and filming multi-camera live studio events. The students will have access to a high standard of up to date equipment and facilities that simulate industry practice. 

The practical side of the course is supported and underpinned by theory, media and television studies and film studies

The course seeks to recruit students who have a passion to either gain new skills or develop and build on prior media knowledge. 

Applicants fall into three major categories:

Mature students returning to full-time education, often with a mix of vocational experience and qualifications.

Students who either have non-media based A-levels or equivalent qualifications. 

Students who are progressing from media related qualifications.   

This foundation degree at the College offers the students small class sizes, that will allow close support, often individual support, from the lecturers. The teaching support is then underpinned by support given in weekly tutorials.

C. AIMS OF THE FIELD

· To provide a broad based education in Media to students from diverse backgrounds with a variety of subject interests and professional expectations
· To gain knowledge and understanding of the role of media in contemporary society and politics.

· To engage in and develop production practice 
· To develop creative, analytical skills, evaluative and reflective skills applicable to current media contexts

· To develop personal and transferable skills e.g. independence, teamwork, responsibility that will and enhance students’ personal development and future employment prospects and lifelong learning.
· To promote personal educational/academic development and enable progression to honours degree level.

· To establish a sound foundation from which students are enabled to understand and  develop career paths in a variety of media industries.

On completion of the Field, students will have a sound knowledge and understanding of:

· The role of media in contemporary society.

· A range of practical competencies through engagement in a number of semi-professional production practice, informed by theoretical understanding.

· Creativities, analytical and evaluative skills applicable to media forms and products.

· How media forms and genres have evolved, and how they influence understandings and meanings.

· Using multimedia and post-production software and hardware

· Lifelong learning and careers related to the industry

SECTION D – LEARNING OUTCOMES (Objectives) OF THE FIELD

1. KNOWLEDGE AND UNDERSTANDING  

On successful completion of the field students will be able to:

· Know, understand and demonstrate a range of processes and methods employed in Media.
· Understand the relationship between practice and theory in Media.

· Demonstrate an understanding of appropriate Media historical and contextual issues.

· Develop an understanding of media in a local, community, regional, national or international context.

· Demonstrate an understanding of the development of media in relation to technological and social change.
2. COGNITIVE SKILLS
On successful completion of the field students will be able to:

· Manage and make effective use of the interaction between intention, process, outcome, context and methods of dissemination in Media.
· Analyse and appraise information from a variety of sources and establish its reliability and validity.

· Account for the significance of the work of other Media practioners.
· Benefit from the critical judgement of others and recognise their personal strengths and needs.
· Plan, conduct, report on and review individual projects.

· Consider and evaluate their own work in relation to academic and / or professional issues debates and conventions.
3. PRACTICAL SKILLS 
On successful completion of the field students will be able to:

· Generate ideas independently and collaboratively in response to set assignments and self -initiated projects.

· Development of creative ideas and concepts based upon sound research methodologies.
· Produce work which demonstrates an understanding of media forms and structures. 

· Demonstrate the use of appropriate technical skills in the practice of media production.
4. KEY SKILLS

On successful completion of the field students will be able to:

1. SELF AWARENESS SKILLS

· Take responsibility for own learning and plan for and record own personal development.
· Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback.
· Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets.
· Work effectively without supervision in unfamiliar contexts.
2. COMMUNICATION SKILLS

· Express ideas clearly and unambiguously in writing and the spoken word (including CV writing). 

· Present, challenge and defend ideas effectively.
· Actively listen to ideas of others in an unbiased way.
3.  INTERPERSONAL SKILLS

· Work well with others in a group or team.
· Work flexibly and respond to change.
· Discuss and debate with others and make concessions to reach agreement.
· Give, accept and respond to constructive feedback.
· Show sensitivity and respect for diverse values and beliefs.
4.  RESEARCH AND INFORMATION LITERACY SKILLS

· Search for and select relevant sources of information.
· Critically evaluate information and use it appropriately.
· Apply the ethical and legal requirements in both the access and use of information.
· Accurately cite and reference information sources.
· Use software and IT technology as appropriate.
5.  NUMERACY SKILLS

· Handle and understand number as required for context.
· Interpret and apply data to inform judgements.
6.  MANAGEMENT AND LEADERSHIP SKILLS

· Determine the scope of a task (or project).

· Identify resources needed to undertake the task (or project) and to schedule and manage the resources. 

· Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary.
· Motivate and direct others to enable an effective contribution from all participants.
7.  CREATIVITY AND PROBLEM SOLVING SKILLS

· View problems from a range of perspectives to find solutions to problems.
· Imagine, create and exploit ideas.
· Work with complex ideas and justify judgements made through effective use of evidence.
SECTION E – FIELD STRUCTURE

The field is part of the University’s Undergraduate Modular Scheme.  Fields in the UMS are made up of modules which are assigned to levels.  Levels are progressively more challenging as a student progresses through the field.  Each level is made up of 6 modules four worth 15 credits and two worth 30 credits.  Typically a student must complete 120 credits at each level. Some fields may culminate in an intermediate award (as detailed elsewhere in the Programme Specification). Intermediate awards are normally available after completion of a level. All students will be provided with the UMS regulations. 

The field is continuous over Levels 4 and 5. Each Level is grouped under three linked themes.

· Contextual Studies provides a theoretical and academic underpinning to practical thinking.

· Core Practice is the where students will be engaged in practical group-based projects and thinking. 

· Supporting Studies are essential elements in the course designed to provide additional learning which complements and supports Studio Practice. At level 5 this includes: Professional Practice in Work Related Experience
Learners who complete 120 Level 4 credits and discontinue their studies are eligible for the award of a Certificate of Higher Education (CertHE). 

FIELD CONTENT:
All the modules in the field are designed to provide a consecutive learning experience with Media Production practice at the core. The supporting studies and contextual studies modules integrate and expand this growing understanding of the field. 

At Level 4 the main strands of the curriculum are introduced to establish a firm grounding in a range of specific media production and moving image skills. The Core Practice Modules are designed to form a spine through the course. Due to the weighting of the core modules learners will be spending more of their time exposed to the subject and the learning outcomes. These modules will also contain the majority of the practical and team-working components of the course.

The Contextual Studies Modules at Level 4 provide an additional theoretical and academic aspect to the field. They have two main functions. First, to introduce research methods and skills appropriate to investigating television studies, genre, media institutions and audiences. Students will develop visual, critical and historical skills. Second, students will study film art and the analysis of film images; film history and its social contexts, from the late-nineteenth to the twentieth-first centuries; and film theory. 

The Support Studies Modules: Multimedia & Digital Applications and Scriptwriting for Radio, TV and Film run for the whole year and will respond to the structure and subject content on the Media Core modules.  As Level Four Modules they will also prepare students for the Professional Practice in Work Related Experience module and a range of other modules such as the Core modules; Directing for screen and Single Camera Drama at Level 4 and the ‘Final Project’ module at Level 5.
Summary of Modules Level 4 – 120 Credits

Pre-requisites: Entry Qualifications

	Module Code
	Module Title
	Credits

	MK1010


	Television/ Media Studies 


	15

	MK1070


	Media Core 1 – Promotional Video
	30

	MK1030


	Multimedia & digital applications


	15

	MK1040


	Script –writing Radio, TV & Film


	15

	MK1050


	Film studies & Art Direction 


	15

	MK1060
	Media Core 2 – Directing for screen & Single camera Drama


	30


At Level 5 there are higher expectations where students are encouraged to develop increasing levels of independence within the field framework. There are two main Core practical based modules, Non Fictional Practice and Client Brief. Again, these will be group based moving image production projects.
The Final Project, Motion Graphics and Post Production modules, encourage independent studio practice. At this stage students will develop presentation skills that are appropriate to their particular media project work. Presentation will include screenings, critical assessment, showreels, physical and virtual portfolios and related digital forms of presentation and promotion.  
Professional Practice in Work Related Experience looks more formally at careers within media and the creative industries. This will include developing the ability to manage and plan their work to mirror professional practice. In addition to attending lectures and workshops delivered by media professionals, students will be encouraged to independently seek work placements. Throughout the module, students will maintain a reflective log and develop a portfolio of work in preparation for employment and/or professional practice. ‘Live’ briefs will normally be set in consultation with senior staff and appropriate members of the Faculty Advisory Committee or our other Industry contacts. The projects will provide realistic experience of professional Media. 

Summary of Modules Level 5 – 120 Credits

Pre-requisites: Successful completion of level 4

	Module Code
	Module Title
	Credits

	MK2010


	Post Production


	15

	MK2020


	Media Core 3 – Non Fictional Practice


	30

	MK2030


	Motion Graphics


	15

	MK2040


	Professional Practice in Work Related Experience


	15

	MK2050


	Final Project


	15

	MK2060


	Media Core 4 – Client brief


	30


SECTION F – FIELD REFERENCE POINTS

· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All the procedures associated with the field comply with the QAA Codes of Practice for Higher Education.

· Subject Benchmark Statement:

· Communication, media, film and cultural studies 2008

SECTION G – TEACHING AND LEARNING STRATEGIES

It is expected that students will be recruited from varied Media backgrounds across a potentially wide age profile. Teaching and learning, in the initial modules, will recognise the student’s existing knowledge base and competencies as well as the transfer of skills to new areas of Media practice.

Modules are delivered using a range of teaching strategies appropriate to each particular area of study. These will include:

· Practical workshop / studio sessions with a focus on media skills building through project work

· Formal lectures

· Seminars

· Student presentations

· Group work and group critique

· Individual and group discussion

· Tutorials

The balance of strategies may vary from module to module, and shift towards more self-directed and independent study as the student progresses through the programme. 

Students will be provided with a ‘base room studio’ as well as access to specialised learning areas, such as a purpose built TV studio, IT suite with post production facilities and a specialist Media Learning Resource. 

Students will have a weekly group tutorial and regular one to one tutorials, which provide academic and pastoral support. The student’s capacity for independent learning is supported through tutorial guidance as well as use of blackboard / moodle / pod casts and on-line discussion /forums.
Students will also have access to the College support and welfare systems.

Some of the learning will take place in work placements, with visits from the course tutor. There will be some self study time, especially for larger projects, some of which will be within a group. This combination of theory, practice and industry experience should develop the students’ capacity for independent learning. 

Employer links are being developed so that students have opportunities to specialize in particular areas of the media. Work experience is an essential part of student learning. 

The course offers a wide range of media subject areas, incorporating a logical structure that reflects industry practice. Formative assessments are used to gauge the level of achievement, with two assignments for each module, some practical and others written.

SECTION H – ASSESSMENT STRATEGIES

A range of assessment methods, both formative and summative is adopted, according to the aims and learning outcomes of each module. Key skills are integrated across all modules.

The purpose of assessment, both summative and formative, is to enable judgement to be made in relation to student progress and achievement against module learning outcomes. It provides a mechanism for formal, written student feedback.

· Formative assessment enables students to understand and gauge the strengths and weaknesses in their own progress.

· Summative assessment provides students with a final measure against the required standard for progression and the final qualification award.

Formative assessments will take place both during and at the end of each assignment or project where a number of assignments or projects contribute to module completion. Where there is more than one assignment in a module, formative assessment will provide an indication of grade. Assessment is based on evidence presented at key assessment points and may take the form of individual tutorials or group critique. The evidence must show sustained application across the full range of work indicated within the assignment.

The following formative assessment methods will be 

among those used:

· Project presentation / submission

· Critique (individual and peer)

· Seminar presentation

· Portfolio review

· Written assignment and reports

Each assessment project / assignment will clearly indicate:

· The tasks the students are required to complete

· The learning outcomes that relate to these tasks

· The criteria being used for grading

· The completion date for the project / assignment

Summative grades will be determined at the end of each module.

SECTION I – ENTRY QUALIFICATIONS

1. The minimum entry qualifications for the field are:

Any of the following


Access to Higher Education (Media)

National Diploma in Media or related subject area

100 points from A2 qualification

Plus GCSE (A-C): four passes including English Language or equivalent.

Other routes: We will consider a range of alternative qualifications or experience that are equivalent to those listed above. Applications from International Students with equivalent qualifications and IELTS 6 are welcome.

2. Typical entry qualifications set for entrants to the field are: 100 UCAS points through the study of A Levels, National Diplomas or equivalent in an appropriate subject or relevant experience for mature students. Entry requirements for International Students with equivalent qualifications require a minimum IELTS score of 6.

SECTION J – CAREER OPPORTUNITIES

Some of the careers suitable for graduates after completion of the course might include:

Production management, 

Production crew,

Post production editing and scriptwriting. 

Freelance in multi media and new media technologies 

On completing the Foundation Degree suitable applicants will have the opportunity to transfer to Kingston University or other Higher Education Institutions. 

Some graduates may choose to enter other fields of work and the transferable skills acquired on the course equip students for other employment sectors.

SECTION K – INDICATORS OF QUALITY

Kingston College already has significant Higher Education provision with programmes awarded by six universities and EDEXCEL. During 2008/09 the College received a very positive outcome from the QAA Integrated quality and enhancement review. The QAA Summative Review Team had ‘confidence In the College’s management of its responsibilities, as set out in its partnership agreements, for the quality of learning opportunities it offers’.

The QAA team also identified good practice in the following areas:

‘the effective relationships between staff at the College and those within the awarding bodies facilitate the management of higher education programmes’ 

‘the use of a specially designed virtual learning environment on the BA Digital Arts which encourages dialogues between and among staff and students, and provides commendable opportunities for interaction between students and their tutors.’

The College Ofsted Report 2007 awarded the Visual and Performing Arts and Media Curriculum area grade 2 with strengths itemised:

· High success rates on courses in art, design and media

· High standard of work in art design, media, dance and drama

· Good lesson planning to support learners with diverse needs

· Wide range of levels and courses in art, design and media

· Good leadership and management

· Effective sharing of good practice

Lecturing staff are professionally and academically qualified bringing Media practice and industrial experience into their teaching role.

SECTION L – APPROVED VARIANTS FROM THE UMS/PCF

No variants

APPENDIX A: FdA Media Skills Programme Structure Diagram 
Year 1 (Level 4)
Contextual Studies                            Core Practice                                   Supporting Studies

	Semester 1

	MK1010

Television/

Media Studies 

15
	MK1070
Media Core 1 – Promotional Video

30
	MK1030

Multimedia & digital applications
15
	MK1040
Script -writing

Radio, TV & Film

15

	Semester 2
	
	

	MK1050

Film studies & Art Direction 

15
	MK1060

Media Core 2 – Directing for screen & Single camera Drama

30 
	
	


Year 2 (Level 5)

	Semester 1

	MK2010

Post Production

15
	MK2020

Media Core 3 – Non Fictional Practice

30
	MK2030

Motion Graphics

15
	MK2040

Professional Practice in Work Related Experience

15

	Semester 2
	
	

	MK2050

Final Project

15
	MK2060

Media Core 4 – Client brief

30
	
	


FdA Media Skills Mapping of Field Learning Outcomes
	Field Learning outcomes
	MK1010


	MK1020


	MK1030


	MK1040


	MK1050


	MK1060


	MK2010


	MK2020


	MK2030


	MK2040


	MK2050


	MK2060



	KNOWLEDGE AND UNDERSTANDING 
	
	
	
	
	
	
	
	
	
	
	
	

	Know,  understand and demonstrate a range of processes and methods employed in Media
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	Understand the relationship between practice and theory in Media
	
	FS
	F
	F
	F
	FS
	F
	F
	
	FS
	
	

	Demonstrate an understanding of appropriate Media historical and contextual issues.
	FS
	
	
	
	FS
	
	
	
	FS
	FS
	
	

	Demonstrate an understanding of the role of technology in terms of media production, distribution, access and use.
	FS
	FS
	
	
	
	FS
	FS
	FS
	FS
	F
	FS
	FS

	Develop an understanding of media in a local, community, regional, national or international context.
	FS
	
	
	
	
	
	
	
	
	FS
	
	FS

	Demonstrate an understanding of the development of media in relation to technological and social change
	FS
	
	F
	F
	FS
	
	
	
	F
	FS
	
	FS

	COGNITIVE SKILLS
	
	
	
	
	
	
	
	
	
	
	
	

	manage and make effective use of the interaction between intention, process, outcome, context and methods of dissemination in Media


	FS
	FS
	FS
	
	F
	FS
	F
	F
	
	
	FS
	F

	analyse and appraise information from a variety of sources and establish its reliability and validity.


	FS
	F
	
	F
	FS
	
	
	FS
	
	
	F
	F

	Field Learning outcomes
	MK1010


	MK1020


	MK1030


	MK1040


	MK1050


	MK1060


	MK2010


	MK2020


	MK2030


	MK2040


	MK2050


	MK2060



	benefit from the critical judgement of others and recognise their personal strengths and needs
	
	FS
	
	
	
	FS
	
	FS
	
	
	F
	FS

	plan, conduct, report on and review individual projects.
	
	
	FS
	
	
	
	F
	
	FS
	FS
	FS
	

	consider and evaluate their own work in relation to academic and / or professional issues debates and conventions
	
	FS
	F
	F
	
	FS
	F
	FS
	F
	
	FS
	FS

	PRACTICAL SKILLS
	
	
	
	
	
	
	
	
	
	
	
	

	demonstrates the ability to generate ideas independently and collaboratively in response to set assignments and self -initiated projects.
	
	FS
	FS
	FS
	
	FS
	FS
	
	FS
	FS
	FS
	

	development of creative ideas and concepts based upon sound research methodologies


	FS
	
	F
	F
	
	
	
	FS
	
	
	FS
	FS

	produce work which demonstrates an understanding of media forms and structures


	FS
	F
	F
	F
	FS
	F
	F
	FS
	F
	FS
	FS
	FS

	demonstrate the use of appropriate technical skills in the practical of media production  


	
	FS
	FS
	
	
	FS
	FS
	FS
	FS
	
	FS
	FS

	KEY SKILLS
	MK1010


	MK1020


	MK1030


	MK1040


	MK1050


	MK1060


	MK2010


	MK2020


	MK2030


	MK2040


	MK2050


	MK2060



	1 SELF AWARENESS SKILLS


	
	
	
	
	
	
	
	
	
	
	
	

	Recognise and reflect on areas of personal strengths and weaknesses and plan for personal development 
	
	FS
	S
	FS
	S
	FS
	
	FS
	S
	S
	S
	FS

	Demonstrate ability to organise self and manage time to achieve targets, work effectively without supervision
	
	FS
	S
	FS
	S
	FS
	
	FS
	S
	S
	S
	FS

	2 COMMUNICATION SKILLS


	
	
	
	
	
	
	
	
	
	
	
	

	Provide written material in a variety of formats fit for purpose


	S
	FS
	S
	FS
	
	FS
	
	FS
	
	F
	
	FS

	Present, challenge and defend ideas effectively, orally and in writing
	
	FS
	
	FS
	
	FS
	
	FS
	
	S
	S
	FS

	Actively listen and respond appropriately to the ideas of others
	
	F
	
	
	
	F
	
	F
	
	S
	
	FS

	3 INTERPERSONAL SKILLS


	
	
	
	
	
	
	
	
	
	
	
	

	Working well with others in a group or team, respecting the diversity if ideas, values and beliefs 
	
	FS
	
	
	
	FS
	
	FS
	
	
	
	FS

	Make effective contributions to group work, debates and discussions
	F
	FS
	F
	F
	F


	FS
	F
	FS
	F
	F
	F
	FS

	Give, accept and respond to constructive feedback
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS
	FS

	4 RESEARCH AND INFORMATION LITERACY SKILLS 
	
	
	
	
	
	
	
	
	
	
	
	

	Search for, retrieve and store information within ethical and legal frameworks
	FS
	FS
	
	
	
	FS
	
	FS
	
	FS
	FS
	FS

	Critically evaluate and use appropriate ICT to present text, data and images
	S
	S
	S
	S
	S
	S
	S
	S
	S
	S
	S
	S

	Produce accurate citations and references to acknowledge sources used in academic work
	FS
	
	
	FS
	
	
	
	
	
	
	FS
	FS

	5 NUMERACY SKILLS
	
	
	
	
	
	
	
	
	
	
	
	

	Collect data from primary and secondary sources and use appropriate methods to manipulate this data
	FS
	
	
	FS
	
	
	
	
	
	
	
	

	Present and record data in appropriate formats
	S
	
	
	S
	
	
	S
	
	
	S
	S
	S

	Interpret and evaluate data to inform and justify arguments
	F
	F
	
	F
	F
	
	FS
	
	
	F
	
	

	Be aware of issues of selection, accuracy and uncertainty in collection and analysis of data
	FS
	
	
	FS
	
	
	FS
	
	
	
	
	

	6 MANAGEMENT AND LEADERSHIP SKILLS 
	
	
	
	
	
	
	
	
	
	
	
	

	Determine the scope of a task or project


	
	FS
	FS
	FS
	
	FS
	
	FS
	
	
	
	FS

	Monitor and review resources and time to enable completion of a task or project
	
	FS
	FS
	FS
	
	FS
	
	FS
	
	
	
	FS

	Work collaborative with others 


	
	FS
	
	
	
	FS
	
	FS
	
	
	
	FS

	7 CREATIVITY AND PROBLEM SOLVING SKILLS
	
	
	
	
	
	
	
	
	
	
	
	

	Use a variety of approaches to seek and find solutions to problems


	
	FS
	
	
	
	FS
	
	FS
	
	
	
	FS

	Evaluate and present evidence to justify judgements made
	
	FS
	
	
	
	FS
	
	FS
	
	
	
	FS
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