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A.
NATURE OF THE AWARD

Awarding Institution:
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Programme Accredited by:
N/A
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MSc 

Intermediate Award(s):
Postgraduate Diploma


Postgraduate Certificate

Field Title:
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FHEQ Level for the final award:
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JACs Code: 
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QAA Benchmark Statement(s): 
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Faculty



Business and Law

School



Kingston Business School

Location:



Kingston Hill






SVKM India (Full field, full time mode only)





ICBS Greece

Date Specification Produced:
December 2008
Date Specification Revised:
 May 2011

B.
FEATURES OF THE FIELD

1.        Title
The field is available in a major fields form with titles of:

· Full: 
MSc in international Business Management

· Major:
MSc in International Business Management with . . . .

2.
Modes of Delivery


The field is offered in the following alternative patterns:

Full- Time

Part-Time (We do not envisage to market part-time programme currently.)
3.
Features of the Field

The modules available on the MSc in International Business Management are accessible to all students at Kingston and at collaborative partners who pursue a full-time Masters programme at Kingston Business School.

For the award of the MSc in International Business Management major, students will normally complete a combination of modules totalling 180 credits.  

The full field is 180 credits.

The major field is 150 credits. 

For the award of the Postgraduate Diploma, students will normally complete a combination of modules totalling 120 credits. 

For the award of the PostgraduateCertificate, students will normally complete a combination of modules totalling 60 credits. 

C.
EDUCATIONAL AIMS OF THE FIELD

The main aims of this major field are to provide students with the opportunity to:

· follow a broad-based internationally focused business management master’s programmewhich will provide a bridge or conversion for non business/management undergraduate degrees or top-up with some specialisation for those who have a relevant undergraduate programme.

· develop practical management skills appropriate for employability

· develop academic critical skills of reflection, analysis, and evaluation

· develop consultation and project management skills

· provide a means of reflection in preparation for assuming management roles within organisations.

· meet the QAA benchmarks

Students who take the full field will focus on international business management with a choice of two electives.

Students who take the major field will focus on international business management subjects but with subsidiary modules which are complementary. This will usually be within the field of business, or within another area such as languages. 

D.
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD(s)

All Learning Outcomes are met for the major and full fields.

1. Knowledge and Understanding
On completion of the field students will be able to demonstrate an in-depth knowledge and understanding of:

· Different perspectives in management and business, and the value of differentperspectives

· Relevance and importance of business knowledge to the business communities of a modern society 

· The theoretical bases of those business disciplines which will enable them to appreciate developments in these fields, to evaluate these developments critically, andto apply this knowledge to inform their practice 

· Appreciate the international, multi-cultural and globally pervasive nature of business in society 

2. Cognitive (thinking) Skills

On completion of the field students will be able to demonstrate the ability to:

· Think in a critically reflective and creative manner

· Analyse and solve complex problems 

· Organise and synthesise complex information.

3. Practical Skills

On completion of the field students will be able to:

· Present ideas to an audience using different software tools 

· Use various research/statistical techniques and tools

· Use of Wordprocessor, spreadsheet and presentation software
4. Key Skills

The major and full field address all key skills.

a.

Self awareness skills

· Take responsibility for own learning and plan for and record own personal development.

· Recognise own academic strenghts and weaknesses reflect on performance and progress and respond to feedback

· Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets

· Work effectively without supervision in unfamilar contexts

b.

Communication skills

· Express ideas clearly and unambigiously in writing and the spoken word (including CV writing)

· Present, challenge and defend ideas effectively

· Actively listen to ideas of others in an unbiased way

c.

Interpersonal skills
· Work well with others in a group or team

· Work flexibly and respond to change

· Discuss and debate with others and make concessions to reach agreement

· Give, accept and respond to constructive feedback

· Show sensitvity and respect for diverse values and beliefs

d.
Creativity and problem solving

· View problems from a range of perspectives to find solutions to problems imagine create and exploit ideas.

· Work with complex ideas and justify judgements made through effective use of evidence

e.

Research and information literacy skills

· Search for and select relevant sources of information

· Critically evaluate information and use it appropriately

· Apply the ethical and legal requirements in both the access and use of information

· Accurately cite reference information sources

· Use of specialised IT tools as appropriate

f.

Numeracy

· Handle and understand number as required for context

· Interpret and apply data to inform judgements

g.

Management and leadership skills

· Determine the scope of a task (or project)

· Identify resources needed to undertake the task (or project) and to schedule and manage the resources

· Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

· Motivate and direct others to enable an effective contribution from all participants

E.
FIELD STRUCTURE

This field is part of the University’s Postgraduate Credit Framework (PCF).  Fields in the PCF are made up of modules which are designated at level 7 (a small amount of level 6 credit may occasionally contribute to a postgraduate field).  Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and for a Masters degree is 180 credits.  In some instances the Postgraduate Certificate or Postgraduate Diploma may be the final award and Postgraduate Certificates and Postgraduate Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A and the requirements are outlined in this section.  All students will be provided with the PCF regulations. Specific variations to the PCF that are required for accreditation by outside bodies are outlined below and will be provided in detail for students in field handbooks.
The schema of the International Business Management Full Field is shown in Table 1 below.

Table 1- Schema of International Business Management Full Field

	Certificate and Diploma in International Business Management

	Part1

	Module Title
	Module Code
	Module Type
	Credits
	Tutor delivery time (hours)
	Ind. Study

(hours)
	Means of Assessment

	Induction
	
	
	0
	24
	10
	

	Information Management
	BBM100
	Core
	15
	48
	102
	Coursework & Exam

	Operations Management
	BOM101
	Core
	15
	24
	126
	Coursework & Exam

	Managing People and Organisations
	BHM101
	Core
	15
	24
	126
	Coursework

	Marketing Management
	BMM104
	Core
	15
	24
	126
	Coursework & Exam

	Financial Resource Management
	BAM102
	Core
	15
	24
	126
	Coursework & Exam

	Part 2

	International Business Strategy
	BSM103
	Core
	15
	24
	126
	Coursework

	Consultancy Practice
	BOM105
	Option
	15
	24
	126
	Coursework

	Entrepreneurship in an International Context
	BSM104
	Option
	15
	24
	126
	Coursework

	International Marketing 
	BMM121
	Option
	15
	24
	126
	Coursework

	International Financial Markets
	BAM009
	Option
	15
	24
	126
	Coursework

	Managing Corporate Social Responsibility and Sustainable Development
	BSM302
	Option
	15
	24
	126
	Coursework

	Strategic Project Management
	BBM019
	Option
	15
	22
	128
	Coursework

	Cross-Cultural Management Communication
	BSM124
	Option
	15
	24
	126
	Coursework

	Towards the end of Part 1, students on the MSc in International Business Management are able to select two electives from the list of Part 2 options.



	MSc in International Business Management

	Dissertation
	BOM112
	Core
	60
	30
	570
	Dissertation

	Total Credits
	
	
	180
	
	
	


The schema of the International Business Management Major Field is shown in Table 2 below.

Table 2 - Schema of International Business Management Major Field 

	Module Title
	Major
	Module Code
	Credits
	Tutor delivery time (hours)
	Ind. Study

(hours)
	Means of Assessment

	Certificate and Diploma in International Business Management stage

	Induction
	Y
	
	0
	24
	10
	

	Information Management
	Y
	BBM100
	15
	48
	102
	Coursework & Exam

	Operations Management
	Y
	BOM101
	15
	24
	126
	Coursework & Exam

	Managing People and Organisations
	Y
	BHM101
	15
	24
	126
	Coursework

	Marketing Management
	Y
	BMM104
	15
	24
	126
	Coursework & Exam

	Financial Resource Management
	Y
	BAM102
	15
	24
	126
	Coursework & Exam

	International Business Strategy
	Y
	BSM103
	15
	24
	126
	Coursework 

	Minor Field
	
	
	30
	
	
	

	MSc in International Business Management with … 

	Dissertation
	Y
	BOM112
	60
	30 
	570
	Dissertation

	Total 
	
	
	180
	
	
	


Progression to the Dissertation Stage of Masters Degrees

The masters degree consists of two stages: first, a set of taught modules and second, an independent research project and dissertation. In order to be awarded the degree, candidates must successfully complete and achieve the pass mark, subject to compensation rules and retake opportunities, in all taught modules and the dissertation.

The research project and dissertation stage normally follows successful completion of all taught modules, although preparatory work on the research project normally begins prior to the completion of the taught modules. A student who fails to achieve a pass mark for all taught modules, subject to compensation rules and after retake opportunities, will not normally be allowed to submit the dissertation, even though a pass mark in the dissertation module would lead to a higher award. (Even if a student has accumulated sufficient credits for the award of a postgraduate certificate – 60 credits, s/he will not normally be allowed to submit a dissertation in order to achieve the award of a postgraduate diploma – 120 credits.)

If a student has not successfully completed and passed all taught modules, the Programme Assessment Board will normally terminate that student’s registration.

If a student has failed to accumulate at least 60 credits in the taught modules at the first attempt, the Programme Assessment Board will normally advise the student to defer completion and submission of the dissertation, in order to provide time for the student to concentrate her/his efforts towards the successful completion of the outstanding taught module credits.

F.
FIELD REFERENCE POINTS

The main reference points are the QAA Benchmark Statement for Master's Awards in Business and Management. This master’s award conforms to the Type 2 model.

G.
TEACHING AND LEARNING STRATEGIES 

Students who are eligible to enter the programme will be offered an induction to master's level work which will include aims, objectives and expectations of the programme, access to learning resources, and the formation of action learning sets. Course handbooks will be issued to all students at induction. They will provide guidance on the scope, aims, outcomes and demands of each module, and the preparatory reading required.

The range of teaching strategies will include lectures, workshops, seminars, action learning sets, and individual personal supervision. In addition, students will during the certificate and diploma stage will be referred to appropriate subject textbooks. They will also have access to additional research methods support on the Studyspace Learning Management System. In general terms, the teaching and learning philosophy of the programme is to enable students to demonstrate their ability to study independently and work in groups on master’s level tasks. 

H.
ASSESSMENT STRATEGIES 

The assessment arrangements for this course are based on an appropriate mix of assessment approaches. The rationale for formal examinations is that assessment should include the aim to assess economically and effectively individually acquired knowledge in a time-constrained environment. The rationale for time-limited and continuous assessment is to additionally support a student-centred learning approach, in which the student’s ability to write reports and offer evidence of in-depth review and research will be assessed. 

Assessment is planned to reflect the aims and to achieve the learning outcomes of the programme. It is designed to monitor student performance regularly in the context of specific requirements of individual subjects, the personal and group management skills required in business, the theoretical background and applied skills necessary for effective use of business tools and ultimately the knowledge and skills essential to meet the overall requirements of a master's degree.


	Module Title
	Essay/ Report
	Presentation
	Group work/ Pair work
	Case study
	Exam
	Module Codes

	Induction
	
	(
	(
	(
	
	

	Information Management
	(
	
	
	
	((
	BBM100

	Operations Management
	(
	
	(
	
	(
	BOM101

	Managing People and Organisations
	(
	
	
	
	
	BHM101

	Marketing Management
	(
	(
	(
	(
	(
	BMM104

	Financial Resource Management
	(
	
	(
	
	(
	BAM102

	International Business Strategy
	(
	(
	(
	(
	
	BSM103

	Consultancy Practice
	(
	(
	(
	(
	
	BOM105

	Entrepreneurship in an International Context
	(
	(
	(
	(
	
	BSM104

	International Marketing 
	(
	
	
	(
	
	BMM121

	International Financial Markets
	(
	
	
	
	
	BAM009

	Cross-Cultural Management Communication
	(
	(
	(
	
	
	BSM124

	Managing Corporate Social Responsibility and Sustainable Development
	(
	
	
	
	
	BSM302

	Strategic Project Management
	(
	
	(
	
	
	BBM019

	Dissertation
	(
	
	
	(
	
	BOM112


I.
ENTRY QUALIFICATIONS

1.
The minimum entry qualifications for the field are:

All applicants are chosen based on their first degree with a requirement for  a minimum of a good second class honours degree for the UK educational system or its overseas equivalent,  e.g. a minimum Grade Point Average (GPA) of 2.7-3.0 or better, for a 4.0 GPA system. If the GPA system delivers a score out of 4 or 5 the requirement would certainly be 3.0 and up. This variation is due to this variety of GPA system and variability of modal scores between countries and institutions within known country systems. Learning experience gained during post degree experience is highly valued hence a modicum of work experience is welcomed but not required. 
Ability to communicate effectively in English, all its elements, is very important for the programmes hence normally students are asked to have an IELTS score 6.5 (or equivalent) with no single element below 6. Applicants may be accepted with lower score providing they attend an intensive, pre-sessional English programme. 
2.
Typical entry qualifications set for entrants to the field are:
As above

J.
CAREER OPPORTUNITIES

The nature of the programme, involving seminars, outside speaker sessions, and the personal development within Managing People and Organisations module creates a culture of career awareness. Career guidance is regarded as an important part of the programme. Students are supported by the Course Team and specific career workshops are offered by the Faculty employability coordinator. 
International students who successfully complete the programme may be eligible to apply for a 2 year work visa under the terms of the UK government’s scheme to allow such graduates to obtain work experience prior to returning to their home countries.

K.
INDICATORS OF QUALITY

The MSc in International Business Management is recognised as a Pre-experience Masters Programme by the Association of MBAs and EPAS.
L.
APPROVED VARIANTS FROM THE UMS/PCF

None

Appendix 1
	
	BBM100
	BOM101
	BHM101
	BMM104
	BAM102
	BSM103
	BOM105
	BSM104
	BMM121
	BAM009
	BSM124
	BSM302
	BOM112
	BBM019

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Different perspectives in management and business, and the value of differentperspectives
	FS


	FS


	
	
	
	
	F


	
	
	FS


	F

	
	
	FS

	Relevance and importance of business knowledge to the business communities of a modern society 
	FS
	FS
	FS
	
	FS
	FS
	FS
	
	
	
	F


	F


	FS


	FS

	The theoretical bases of those business disciplines which will enable them to appreciate developments in these fields, to evaluate these developments critically, andto apply this knowledge to inform their practice 
	
	
	FS


	
	
	
	F


	F


	FS


	FS


	
	
	FS


	

	Appreciate the international, multi-cultural and globally pervasive nature of business in society 
	F


	
	F


	F

	
	FS


	
	
	F


	
	FS


	F


	F

	F

	COGNITIVE SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Think in a critically reflective and creative manner
	F


	FS
	FS
	
	
	S


	FS
	FS
	F


	F


	F

	
	S


	S

	Analyse and solve complex problems 
	F


	FS
	FS
	
	
	S


	FS
	FS
	FS
	FS
	FS
	FS
	FS


	FS

	Organise and synthesise complex information.
	F


	F

	
	
	
	FS


	FS
	FS
	FS
	FS
	FS
	FS
	FS


	FS

	PRACTICAL SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Present ideas to an audience using different software tools 
	F


	
	F

	FS


	
	F

	FS


	
	F

	
	FS


	
	
	F

	Use various statistical/research techniques and tools


	FS


	
	
	
	
	
	
	
	
	
	
	
	FS


	F

	Use of wordprocessor, spreadsheet and presentation software
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F

	KEY SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	SELF AWARENESS SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Take responsibility for own learning and plan for and record own personal development
	
	
	FS


	F


	
	
	F


	
	
	
	
	
	FS


	S

	Recognise own academic strengths and weaknesses reflect on performance and progress and respond to feedback 
	
	
	S
	
	
	
	
	
	
	
	
	
	F
	F

	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets 
	
	
	FS


	FS


	
	
	
	
	
	
	
	
	F


	

	Work effectively without supervision in unfamiliar contexts  
	FS
	FS
	
	F
	
	
	F
	
	
	
	
	
	F
	

	COMMUNICATION SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Express ideas clearly and unambiguously in writing and the spoken word (including CV writing) 
	FS


	F

	FS


	S

	S


	S


	S


	S


	FS


	S


	S


	S


	FS


	FS

	Present, challenge and defend ideas effectively 
	FS
	FS
	
	FS
	
	
	
	
	F
	
	
	
	F
	F

	Actively listen to ideas of others in an unbiased way
	
	
	
	FS
	F
	FS
	F
	
	F
	
	
	
	
	F

	INTERPERSONAL SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Work well with others in a group or team
	
	F
	FS
	FS
	FS
	FS
	F
	
	F
	FS
	
	
	
	F

	Work flexibly and respond to change
	
	
	
	FS


	
	
	
	
	F


	
	F


	
	F

	F

	Discuss and debate with others and make concessions to reach agreement
	
	F

	
	FS


	FS


	FS


	FS


	F


	F

	F

	
	
	
	F

	Give, accept and respond to constructive feedback 
	
	
	FS


	FS


	
	
	
	
	F

	
	
	
	FS


	F

	Show sensitivity and respect for diverse values and beliefs
	
	
	
	FS


	
	FS


	
	
	F

	FS


	
	
	FS


	F





	
	BBM100
	BOM101
	BHM101
	BMM104
	BAM102
	BSM103
	BOM105
	BSM104
	BMM121
	BAM009
	BSM124
	BSM302
	BOM112
	BBM019

	CREATIVITY AND PROBLEM SOLVING SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	View problems from a range of perspectives to find solutions to problems Imagine, create and exploit ideas
	S

	
	
	
	
	
	
	
	
	
	
	
	F
	

	Work with complex ideas and justify judgements made through effective use of evidence
	
	
	
	
	
	
	
	FS


	S

	S

	
	
	F
	FS

	RESEARCH AND INFORMATION LITERACY SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Search for and select relevant sources of information 
	S

	S

	S

	S

	
	
	
	F

	F

	FS


	
	F

	FS


	F

	Critically evaluate information and use it appropriately 
	
	
	
	S

	
	
	
	
	F

	
	
	
	FS


	

	Apply the ethical and legal requirements in both the access and use of information 
	
	
	
	F

	
	
	
	
	
	
	
	F

	F

	

	Accurately cite and reference information sources 
	F

	F

	F

	S

	F

	FS


	FS


	FS


	FS


	FS


	FS


	FS


	FS


	

	Use of specialised IT tools as appropriate
	FS


	F

	F

	
	F

	F

	F

	F

	F

	F

	F

	F

	F

	F

	NUMERACY SKILLS 
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Handle and understand number as required for context 
	FS


	
	
	
	FS


	
	
	
	
	
	
	
	FS


	F

	Interpret and apply data to inform judgements
	FS


	
	
	
	FS


	
	
	
	
	F

	
	
	FS


	F





	
	BBM100
	BOM101
	BHM101
	BMM104
	BAM102
	BSM103
	BOM105
	BSM104
	BMM121
	BAM009
	BSM124
	BSM302
	BOM112
	BBM019

	MANAGEMENT AND LEADERSHIP SKILLS 
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Determine the scope of a task (or project)
	FS


	
	
	
	
	
	
	F


	
	
	
	
	FS


	F

	Identify resources needed to undertake the task (or project) and to schedule and manage the resources
	
	F


	
	
	
	
	
	F


	
	
	
	
	FS


	F

	Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary
	F


	
	
	
	
	
	
	F


	
	
	
	
	FS


	FS

	Motivate and direct others to enable an effective contribution from all participants
	
	F


	
	
	
	
	
	
	
	
	
	
	S


	F


Key: F = Formatively assessed; S = Summatively assessed. 
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