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W200
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B.
FEATURES OF THE FIELD

1.
Title:  MA Design


The field is available in the following forms: Full / Half Fields
2.
Mode of Delivery     


Full-time

Part-time

3.
Features of the Field

The MA Design: Product+Space at Kingston is an innovative design course that explores diverse issues informing the design of artefacts and spaces. Students are required to challenge preconception, explore new possibility and promote articulate design discourse.  The course promotes an interdisciplinary outlook that allows product and spatial designers to inhabit shared territories throughout without losing a sense of original discipline identity. The staff team stem from different discipline backgrounds providing a broad reference base for all students. It is premised that design does not occur in isolation but is informed by a wide variety of contexts - cultural, philosophical, environmental, economic, political and historical.  The city of London and its world class design scene are fully accessed.

The course draws an international mix of talented, enquiring graduate and practitioner designers from a range of backgrounds wishing to evolve their outlook within the context of product and space; it provides a vibrant cultural environment.  Design creativity and innovation are stimulated within a lively climate of debate informed by practical design studies and critical thinking.  Students pursue an experimental ‘risk taking’ approach individually navigating the structure of design projects according to their own evolving design position.  Visiting and guest lecturers (practitioners, academics, commentators, pioneers etc) contribute towards setting and ensuring a stimulating and topical agenda.

The interdisciplinary context is an integral part of the School of 3DD’s postgraduate design ethos where two component modules are shared by students on the MA Design: Product+Space, the MA Design: Health & Wellbeing and the MA Fashion.  This unique study environment actively promotes opportunity for students to forge collaborations and to expand their individual discipline outlook.  The series of lectures delivered by guest lecturers and the staff team supports this practice and runs through semesters one and two.    

Students inform their studies through engagement with a range of self-initiated and facilitated industrial and professional contacts.  These should represent specific concerns and combine academic with professional creative and business knowledge to provide an essential understanding of contemporary design issues. 

C. EDUCATIONAL AIMS OF THE FIELD

The Half field aims to:

· exploit interdisciplinary design opportunities within the Faculty

· research, explore, challenge and debate processes of creative endeavour in design

· promote focus and specificity; to access industrial, professional and academic research operations and gain an insight into the nature of focused enquiry within universal design themes
· initiate and inspire a developing process of study within the context of Product+Space and successfully undertake a complex and critical self-initiated design context study

In addition to the above, the Full field aims to:

· develop and expand a sophisticated visual communication vocabulary

· initiate and inspire a developing process of study within an interdisciplinary design environment, challenge established practices and to practice successfully within the context of Product+Space.
· develop effective and constructive working relationships with industry and other contributors within the context of Product+Space. 

· undertake primary and secondary research at a high level sufficient to generate a substantial self-initiated Masters design project

· engender inter-personal skills necessary to practice autonomously in unfamiliar and challenging situations within both an interdisciplinary study and professional practice context.

· provide for the progressive development of a critical thinking capacity and for the skills and technologies necessary for successful practice of Design.

D. 
LEARNING OUTCOMES
Knowledge and Understanding

The Half field outcomes include the ability to:
· Demonstrate knowledge of the Design process within the framework of professional practice and industry.
· Articulate knowledge stemming from an intelligent sense of enquiry of current Design theory and practice
In addition to the above, the Full field outcomes include the ability to:

· Evaluate a range of Design approaches in order to critically justify design solutions.

· Practice a self-critical approach to their own work (written and practical) in response to project briefs, feedback and critique.

Cognitive Skills

The Half field outcomes include the ability to:

· Resolve complexity and contradiction in a complex and specialist knowledge base using appropriate methods and processes.
In addition to the above, the Full field outcomes include the ability to:

· Engage in sustained, in-depth research and critical analysis and the informed application of theoretical studies throughout the design process.

· Demonstrate individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice.
Practical skills

In addition to the Key Skills listed below, Half field students will be able to:
· Communicate ideas, knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills.
· Practice a range of methods, materials, processes and technologies appropriate to the exploration of Design issues.
In addition to the above, the Full field outcomes include the ability to:

· Demonstrate creative and organisational skills necessary to realise an innovative solution to an open design brief.

Key Skills (Full / Half Fields)

a.
Self-Awareness Skills

· Evaluate personal position relative to previous and current education.

· Assume responsibility for setting a personal agenda and leading the learning discussion. 

· Identify ways of improving the performance of groups and their own contribution to groups.

· Recognise and address personal academic strengths and weaknesses.

· Undertake personal development planning.

· Exercise efficient and effective self management

· Work effectively without supervision in unfamiliar contexts


b.
Communication Skills

· Express research, design ideas and thinking clearly in tutorial and class discussion.

· Present project progress clearly and concisely at work reviews, sufficient to inform a visiting third party 

· Listen and contribute to discussion raised by others.

· Collect information using a variety of techniques.

· Express a sophisticated visual language to best communicate design thinking and progress using a diverse range of media.

· Express ideas and thinking clearly through the written word.

c.
Interpersonal Skills

· Communicate within the cohort by leading seminar presentations and contributing to whole class discussion.

· Participate as part of a multidisciplinary collaborative team.

· Work flexibly with others to direct and curate a group show.

· Review and evaluate progress of groups and collective performance.

· Identify ways of improving the performance of groups and own contribution.

d.
Research and Information Literary Skills

· Search for and select relevant, stimulating and diverse sources of information.

· Initiate effective primary and secondary research utilising specific techniques appropriate to the context., 

· Evaluate information critically and use it appropriately and creatively

· Apply the ethical and legal requirements in both the access and use of information

· Cite and reference information sources accurately

· Use software and IT technology as appropriate.
· Produce a complex document (e.g. substantive report) combining information from a variety of sources.

e.
Numeracy

· Collect data selectively from primary and secondary sources where appropriate. 

· Record and present data in suitable formats. 

· Evaluate data to inform and develop project work.

· Demonstrate awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data


f.
Management and Leadership Skills

· Exercise effective time management.

· Formulate and manage study plans appropriate for extended periods including self-directed study. 

· Liaise with external agents to promote professionalism, rigour and credibility.

· Identify and manage resources.
· Motivate and direct others to enable an effective contribution from all participants
g.
Creativity and problem solving

· Generate creative material to evidence genuine exploration of a subject or theme.
· Undertake a diverse range of actions and investigations to stimulate creative thought and direction. 

· Frame a holistic overview and understanding of specific problems in order to innovate.
· Understand context and precedent to inform creative direction.
· Reach outcomes through cogent processes.
E.
FIELD STRUCTURE

This field is part of the University’s Postgraduate Credit Framework. Fields in the PCF are made up from modules which are designed at level 7. Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules. The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and a Masters degree is 180 credits.  The awards available are detailed in section A.  All students will be provided with the PCF regulations. 


Field Content

The course is structured into three semesters.  In the first two semesters studies within the specific context of the field of Product+Space (modules Context I: Product+Space and Context II: Product+Space) are supported by interdisciplinary practice studies (modules Process and Focus).  In semester three students undertake their individual Masters Projects.

Process and Focus are shared by students from across a range of MA design courses to promote interdisciplinary design practice.  They establish a collaborative postgraduate community and operate as a series of workshop projects (Process) and design briefs (Focus).  Workshop content embraces processes for developing and progressing design ideas rather than realising resolved design outcomes.  Content may include core practical skills to reinforce the base level of expectation, research methodologies, experimental design practice and other.  Interdisciplinary collaborative group work is integral and inductions to all the Faculty facilities are incorporated.  Students reflect upon their own previous design education and evaluate this within the context of their current MA studies.  Focus incorporates a design brief(s) set within an interdisciplinary design thematic e.g. colour, light, inclusion, sensory experience, sustainability etc. Study is supported by a programme of lectures delivered by guest lecturers and the staff team. 

Context I and Context II: Product+Space are course specific.  In Context I each student explores product and space through a number of individual, practical design project briefs.  Students identify their own personal lines of enquiry and lead the critical discussion and debate accordingly. Design thinking should be evidenced through a substantial visual / physical body of work; ‘making’ and ‘doing’ are integral. Students are encouraged to explore networks outside the Faculty to expand their knowledge and outlook, lending their work rigour and credibility. 

Context II extends and builds upon the experience gained Context I with a view to positioning students in readiness to realise their Masters Projects upon completion. Students continue to develop practical design enquiries already established in Context I, refining and editing material and undertaking new research and study as necessary. The body of module work is undertaken with a view to synthesising a comprehensive  Masters project proposal that prepares students for their semester three Masters Projects.  Students are encouraged to explore and utilise networks and contacts outside the Faculty to expand their knowledge and outlook and lend their work rigour and credibility. 
In semester three students pursue their individual lines of enquiry as set out upon completion of Context II and undertake the realisation and communication of their Masters Projects in the ‘Masters Project and Exhibition’ module.
Full-Time Mode

	Code
	Module Title
	Semester
	Credit Rating

	DEM 001
	Process
	1
	30

	DEM007
	Context I: Product+Space
	1
	30

	DEM 002
	Focus
	2
	30

	DEM008
	Context II: Product+Space
	2
	30

	DEM 005
	Masters Project & Exhibition
	3
	60

	
	
	TOTAL
	180 



Part-Time Mode Year 1

	Code
	Module Title
	Semester
	Credit Rating

	DEM 001
	Process
	1
	30

	DEM 002
	Focus
	2
	30

	
	
	TOTAL
	90 


Part-Time Mode Year 2
	Code
	Module Title
	Semester
	Credit Rating

	DEM007
	Context I: Product+Space
	1
	30

	DEM008
	Context II Product+Space
	2
	30

	DEM 005
	Masters Project & Exhibition
	3
	60

	
	
	TOTAL
	120



Half-Field

	Code
	Module Title
	Semester
	Credit Rating

	DEM 001
	Process
	1
	30

	DEM 002
	Focus
	2
	30

	
	
	TOTAL
	60


F. FIELD REFERENCE POINTS 

· The field has been designed with reference to Kingston University's Postgraduate Credit Framework.
· All procedures associated with the field comply with the KU policies, procedures and strategies
· The awards made to students who complete the field or are awarded intermediate qualifications comply fully with the Framework for Higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Academic Infrastructure.

G.
TEACHING AND LEARNING STRATEGIES

The course team will integrate the relevant elements of the University’s teaching and learning strategy into their teaching and assessment.  The emphasis within the field is on directed, student-centred learning as opposed to prescriptive teaching.  Projects and written submissions, rather than closed examinations, are the vehicles of assessment. Practical elements are taught through complex design projects.  The active involvement of researchers and leading practitioners in the field promote both connections and topicality in academic and practice domains.  A climate of supporting lectures, discussions, workshops and seminars is created within which the project work develops.

The teaching and learning strategy for each module is structured to deliver a particular range of learning outcomes.  In general the strategies are as follows: 

· Studio-based teaching and learning is the central strategy

· Induction courses and practical work

· Seminars and tutorials

· Lectures

· Study visits

· Self-directed study and portfolio development

· Group work

· Interdisciplinary collaboration

· crits

Although the major teaching and learning components of the course are the design projects, a range of the other activities aim to make the learning process a rich and rewarding experience. The projects / modules are designed to address particular skills in a cumulative way.  An integral part of the teaching and learning strategies is the continuous development of each student’s portfolio.  The portfolio is a record of past and ongoing work and also provides a reflexive mechanism for the student to review their progression and personal development through the course.

The studio

Studio teaching and learning is the central strategy.  It provides a focus for activities throughout the course, including design projects, group and individual tutorials, critiques (crits) and seminars.  Studio related work can take place outside the physical studio environment (eg in lectures, workshops or on location), though the studio itself is the primary place for informal peer-assisted learning.  The course studio operates on a flexible system and is combined with an area for group discussion.  Additional rooms may be booked for group crits, seminars and lectures.

Design projects
Studio design projects test the development, application and understanding of knowledge and practical skills in an integrated and holistic way. 

Projects can be of varied length, though generally increase in length as the course progresses.  Each project brief provides the framework for debate, exploration, personal expression and problem solving, and establishes the submission requirements against which the design study, its prototypes and outcomes are assessed.

Project briefs are devised in relation to the aims and outcomes defined in the overall module description, with clear teaching and learning objectives. Each project outcome is normally assessed at a crit although certain projects may also have an interim review stage to verify progress and provide an opportunity for a student to receive informal feedback. 

Studio tutorials

Teaching is structured in relation to the project timetable, with tutors from a mix of backgrounds (professional practice, academic, industry).  Staff teams are assembled to suit particular project briefs, providing a broad and appropriate range of inputs throughout the course. 

The members of the teaching team are responsible for carrying out the studio tutorials, either in small groups or individually, and on a one-to-one basis where particular individual support is needed.

Critiques

The critique (crit) of the project is a fundamental part of the learning strategy. Students are required to make visual and/or written presentations of their work to peers and staff in response to a defined brief.  Communication skills (including the ability to engage in positive discussion) are fundamental to the process.  Oral feedback is given during the course of the critique and is normally followed by written summative assessment.  

Critiques may occur at interim points and upon completion of individual modules. 

Induction courses and practical work

Students are provided with induction courses dealing with research and advising them how to access a range of resources, including the libraries, CAD facilities and digital as well as traditional workshops. Guidance is also given at the appropriate juncture dealing with particular skills within specific domains eg. CAD and Workshop. 

Seminars
These are an opportunity for both formal and informal dialogue and involve student or staff-led presentations followed by discussion. 

Lectures

Lectures normally last for one hour and aim to present subject knowledge appropriate to the module being studied. Lectures are usually delivered with accompanying visual support material, and a summary and associated reading list is published in the module guide.  A series of 12 scheduled lectures occur within the Process and Focus modules (6 in each).  Other lectures may occur on a more flexible basis depending upon individual project briefs.

Mentoring 

Within the structure of the course students are encouraged to nurture a wide range of contacts both in industry and within the Faculty and promote the possibility of mentoring relationships.

Industry Visits  
Practical experience may also be introduced through visits to design studios and manufacturers.

Interdisciplinary collaboration

Students are able to establish working contact with others in the post-graduate community through their interdisciplinary project work in semesters one and two.
H.
ASSESSMENT STRATEGIES 

Assessment in the field is structured to support creative development to the highest level, and provide guidance and monitoring as a student progresses. 

The stipulated module learning outcomes directly determine the assessment criteria of each module.  These are assessed in accordance with the assessment, teaching and learning strategies employed in each module descriptor.  Project briefs describe the scope of the work, tutorial timetables and submission requirements. Throughout the course students are provided with verbal and written feedback, project marks and module grades as appropriate.

Modes of assessment include:

Design project assessment 

Design projects are defined by a brief and are usually formatively assessed at a crit where students present and critically justify their work to a group comprising peers, tutorial staff and possibly visiting critics. During the crit the student is given verbal feedback. The assessment outcomes of the crit are subsequently recorded and normally include written feedback indicating achievement against the set criteria and the project mark or module grade.

Course Portfolio assessment 

The Course portfolio is only formally assessed summatively at the end of the course as part of the Masters Project.  The development of the portfolio is an ongoing and cumulative pursuit throughout the course.  Each module undertaken will normally contain an assessable element relating to communication, and this provides formative guidance relevant to the development of the portfolio.  The portfolio assessment will reflect any subsequent module communication alterations.  Students may discuss the development of the portfolio itself at any given point during the course for oral formative feedback.   

Essays, Project Reports / Documents 

These may be used to assess critical research and writing skills.

The course complies with the PCF assessment regulations

I.
ENTRY QUALIFICATIONS

1. The minimum entry qualifications for the field are:

A BA (Hons) degree or alternative qualifications or experience, including those of a professional or vocational nature in a related subject. Applicants must also supply a portfolio of work demonstrating the necessary skills required to undertake Masters level studies. Applications from international students with relevant qualifications, to include a 6.5 IELTS score, are welcome. 

2. Typical entry qualifications set for entrants to the field are:

A good BA(Hons) degree (normally 2:1 or above) or alternative qualifications or experience, including those of a professional or vocational nature in a related subject.  All qualified applicants are invited for interview where they are expected to demonstrate:

· A high level of design skills and thinking through a portfolio submission together with an understanding of and commitment to the subject.

· An ability to deal with the written and spoken word in English.
J. CAREER OPPORTUNITIES

The course is consciously structured to help students demonstrate their ability within the broad context of Product and Space.  It is geared towards promoting original and creative designers with a strong sense of personal identity and direction.  The course actively facilitates students to establish a broad range of pertinent contacts within their discipline and beyond. 

K. INDICATORS OF QUALITY

· All staff are academically and/or professionally active and bring a high standard of broad expertise to the teaching. 

· Visiting and guest lecturers are highly respected within the industry; they have a wealth of experience and place the debate at the forefront of current practice.

· The staff research and consultancy profile 
· Links with industry
· The diverse viewpoints and shared aspirations of an interdisciplinary context.
L. APPROVED VARIANTS FROM THE PCF

None 
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Mapping of the Field Learning Outcomes – MA DESIGN: PRODUCT+SPACE 

	FIELD LEARNING OUTCOMES
	DEM001
	DEM002
	DEM007
	DEM008
	DEM005

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	

	Demonstrate knowledge of the Design process within the framework of professional practice and industry.
	
	
	FS
	FS
	FS

	Evaluate a range of Design approaches in order to critically justify design solutions.
	
	FS
	FS
	
	FS

	Practice a self-critical approach to their own work (written and practical) in response to project briefs, feedback and critique.
	FS
	FS
	FS
	FS
	FS

	Articulate knowledge stemming from an intelligent sense of enquiry of current design theory and practice in the context of Health and Wellbeing.
	FS
	FS
	FS
	FS
	FS

	COGNITIVE SKILLS
	
	
	
	
	

	Engage in sustained, in-depth research and critical analysis and the informed application of theoretical studies throughout the design process.
	
	
	
	FS
	FS

	Demonstrate individual creativity, vision, personal expression and intellectual faculty sufficient to facilitate high quality practice.
	FS
	FS
	FS
	FS
	FS

	Resolve complexity and contradiction in a complex and specialist knowledge base using appropriate methods and processes.
	
	
	FS
	FS
	FS

	PRACTICAL SKILLS
	
	
	
	
	

	Demonstrate creative and organisational skills necessary to realise innovative solutions to a design briefs.
	
	FS
	FS
	
	FS

	Communicate of ideas, knowledge and understanding through professional quality presentation work (visual, written and oral) demonstrating the application of creative and analytical skills.
	FS
	FS
	FS
	FS
	FS

	Practice a range of methods, materials, processes and technologies appropriate to the exploration of Design issues.
	FS
	FS
	FS
	FS
	FS

	KEY SKILLS
	
	
	
	
	

	SELF AWARENESS SKILLS
	
	
	
	
	

	Evaluate personal position relative to previous and current education.
	F
	
	F
	FS
	

	Assume responsibility for setting a personal agenda and leading the learning discussion.
	
	
	FS
	FS
	

	Identify ways of improving the performance of groups and their own contribution to groups
	FS
	
	
	
	FS

	Recognise and address personal academic strengths and weaknesses.
	F
	
	FS
	
	

	Undertake personal development planning.
	
	
	F
	FS
	

	Exercise efficient and effective self management
	
	FS
	FS
	FS
	FS

	Work effectively without supervision in unfamiliar contexts
	
	
	FS
	
	FS

	COMMUNICATION SKILLS
	
	
	
	
	

	Express research, design ideas and thinking clearly in tutorial and class discussion.
	FS
	FS
	FS
	FS
	FS

	Present project progress clearly and concisely at work reviews, sufficient to inform a visiting third party 
	FS
	FS
	FS
	FS
	FS

	Listen and contribute to discussion raised by others.
	F
	F
	F
	F
	F

	Collect information using a variety of interview and engagement techniques.
	
	
	FS
	FS
	FS

	Express a sophisticated visual language to best communicate design thinking and progress using a diverse range of media.
	FS
	FS
	FS
	FS
	FS

	Express ideas and thinking clearly through the written word.
	
	
	
	FS
	

	INTERPERSONAL SKILLS
	
	
	
	
	

	Communicate within the cohort by leading seminar presentations and contributing to whole class discussion.
	F
	F
	F
	FS
	F

	Participate as part of a multidisciplinary collaborative team.
	FS
	
	FS
	FS
	

	Work flexibly with others to direct and curate a group show.
	FS
	
	
	
	FS

	Review and evaluate progress of groups and collective performance.
	FS
	
	FS
	FS
	

	Identify ways of improving the performance of groups and own contribution.
	FS
	
	FS
	FS
	

	RESEARCH AND INFORMATION LITERACY SKILLS
	
	
	
	
	

	Search for and select relevant, stimulating and diverse sources of information.
	FS
	FS
	FS
	FS
	FS

	Initiate effective primary research utilising specific techniques appropriate to the context, human centred need and user experience.
	
	
	FS
	FS
	FS

	Evaluate information critically and use it appropriately and creatively; edit.
	FS
	FS
	FS
	FS
	FS

	Apply the ethical and legal requirements in both the access and use of information
	F
	F
	F
	FS
	F

	cite and reference information sources accurately
	
	
	
	FS
	

	Use software and IT technology as appropriate.
	FS
	FS
	FS
	FS
	FS

	Produce a complex document (e.g. substantive report) combining information from a variety of sources.
	
	
	
	FS
	

	NUMERACY
	
	
	
	
	

	Collect data from primary and secondary sources where appropriate.
	FS
	FS
	FS
	FS
	FS

	Record and present data in suitable formats.
	F
	F
	F
	FS
	F

	Evaluate data to inform and develop project work.
	F
	F
	F
	FS
	F

	Demonstrate awareness of issues of selection, accuracy and uncertainty in the collection and analysis of data.
	F
	F
	F
	FS
	F

	MANAGEMENT AND LEADERSHIP SKILLS
	
	
	
	
	

	Exercise effective time management.
	FS
	FS
	FS
	FS
	FS

	Formulate and manage study plans appropriate for extended periods including self-directed study.
	
	
	
	FS
	FS

	Liaise with external agents to promote professionalism, rigour and credibility.
	
	
	FS
	FS
	

	Identify and manage resources.
	
	
	
	FS
	FS

	Motivate and direct others to enable an effective contribution from all participants
	FS
	
	FS
	FS
	

	CREATIVITY AND PROBLEM SOLVING SKILLS
	
	
	
	
	

	Generate sufficient volume of creative material to evidence genuine exploration of a subject or theme.
	FS
	FS
	FS
	FS
	FS

	Undertake a diverse range of actions and investigations to stimulate creative thought and direction.
	FS
	FS
	FS
	FS
	FS

	Frame a holistic overview and understanding of specific problems in order to innovate.
	
	
	FS
	FS
	FS

	Understand context and precedent to inform creative direction.
	FS
	FS
	FS
	FS
	FS

	Reach outcomes through cogent process.
	FS
	FS
	FS
	FS
	FS


Masters Project & Exhibition


DEM 005			60





	











FULL TIME MODE











Focus


DEM 002			30


	











Process


DEM 001			30


	











Context II: Product+Space


DEM008			30


		











Context I: Product+Space


DEM007			30


		











PART TIME MODE: YEAR 1 











Focus


DEM 002			30


	








Process


DEM001			30


	


30





Masters Project & Exhibition


DEM 005								60











				





Context II: Product+Space


DEM008			30


	








Context I: Product+Space


DEM007			30


		











PART TIME MODE: YEAR 2





















































Page 10 of 15

