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B. FEATURES OF THE FIELD
1. Title:

The field is available in the following forms:

· MSc in Business Information Technology

· PG Diploma in Business Information Technology

· PG Certificate in Business Information Technology
2.  Modes of Delivery

The field is offered in the following alternative patterns:

· Full-time 

· Part-time 

3. Features of the Field

In a two stage programme, the students will initially concentrate on the major operationalunderpinnings of Business IT, and will then augment theory with applied strategic Business method and practice. An integral component of the taught part of the Degree is the BIT Consultancy Project (BCP). Its aim is to develop management consultancy skills on a live consultancy problem. The main part of the project will be the planning and development of a solution. This will be a team effort and will presented to the clients for consideration. The BCP is expected to act as a catalyst for drawing together the various strands of the programme.
C. EDUCATIONAL AIMS OF THE FIELD

It is of paramount importance that the programme meets high standards of academic excellence and a primary aim of the degree must be to require its students to study courses which have considerable depth and intellectual rigour but which are also pertinent to modern business.
As the world of eCommerce is constantly changing the course has been designed to be as comprehensive yet as flexible as possible to enable major developments to be easily incorporated into the relevant modules. To enhance this flexibility significant emphasis will be placed upon Student Centred Learning (SCL)
via a combination of private study, research,case studies, group work etc. This will be underpinned by a course team committed to excellence in delivery and a desire for the course content to be of high quality, ‘up to date’, topical and relevant.
Throughout the programme, there will be a close examination of all the latest writing and thinking about the disciplinary subject areas, and access to and use of “state of the art” software and hardware in order to help facilitate the development of these ideas. Considerable effort will be directed towards ensuring that students experience a wide variety of computing environments and develop the flexibility necessary in handling the tools of eCommerce.
Specifically, the aims of the PG Certificate, PG Diploma and MSc are summarised as to:

· equip students with an understanding of the theoretical bases of those principal disciplines central to Business Information Technology which will enable them to appreciate developments in these fields, to evaluate these developments critically, and to apply this knowledge in an informed manner;
· equip students through a variety of teaching and assessment methods with the personal, group and technical skills appropriate for a capable and mobile BIT professional;

· develop in students a critical faculty with regard to the tools, techniques and models applied to the solution of business problems;

· develop a capacity for independent research and investigation;

· develop an in-depth theoretical and practical understanding of the technologies appropriate to the effective execution of eCommerce.

· produce postgraduate students with a knowledge and skills base that allows pursuit of careers in a variety of work environments.

Additional aim of the PG Diploma and MSc are to:

· give students a wider knowledge of business information technology than is developed in the Certificate;

· give students the opportunity of seeing to completion a substantial exercise in Internet business start-up aimed at focusing all the strands of the taught phase of the programme;

· provide students with the opportunity to further develop their written and oral skills.
Additional aims of the MSc are to:

· provide the skills required for self-management and autonomy in the planning, organisation and conduct of an independent research project;

· enable students to identify, locate and critically appraise secondary and primary sources during a research project.

D. LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

4. Knowledge and Understanding

On completion of the field all students will have developed the capacity to be:

· flexible and skilled graduates able to operate within an eCommerce framework;

· confident and proficient at using their acquired skills and knowledge professionally and generally within the community;

· able to build on a framework of knowledge and accomplishment to acquire new skills;

· competent, personable and flexible members of management teams;

· fully conversant with the language of eCommerce;

· able to select and mobilise the enabling technologies necessary for the effective practice of BIT and be able to activate their use effectively within an organisation;

· able to undertake research in a logical manner, including preparing reports in the correct format and undertake literature searches.

In addition, students completing the MSc will:

· have experience in undertaking novel research, with associated report preparation and oral presentation.
5. Cognitive (thinking) Skills

On completion of the field, all students will be able to:

· critically analyse both primary and secondary sources;

· solve relatively complex business problems;

· assemble data from a variety of sources and to convert this into usable knowledge to enhance business decision making;

· appraise and select appropriate theoretical contributions and to use them effectively in an applied context;

· demonstrate the ability to be independent, autonomous learners;

· demonstrate the ability to analyse and synthesise a software program.

In addition, students completing the postgraduate diploma will:

· solve more complex business problems;

· achieve competence in the design, planning and execution of investigations together with selection of the appropriate tool for analysis;

Students completing the MSc will also:

· plan, conduct and report on an individual research project;
6. Practical Skills

On completion of the field, all students will be able to:

· operate flexibly in a variety of different computing environments;

· understand, at least at a conceptual level, the principal technologies driving eBusiness;

· design and conduct effective marketing related research from the perspective of eBusiness.

In addition, students completing the postgraduate diploma will be able to:

· design and construct an appropriate business plan;

· locate and appraise funding for successful business start-up.
Students completing the MSc will also:

· recommend improvements in methodology, technology or interpretation that will potentially enhance the performance of eBusiness enterprises.
7. Key Skills

On completion of the field, all students will have acquired transferable skills to:

a. Self Awareness Skills

· Take responsibility for own learning and plan for and record own personal development
· Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback

· Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets

· Work effectively without supervision in unfamiliar contexts

b. Communication Skills

· Express ideas clearly and unambiguously in writing and the spoken word (including CV writing)

· Present, challenge and defend ideas effectively

· Actively listen to ideas of others in an unbiased way

c. Interpersonal Skills

· Work well with others in a group or team

· Work flexibly and respond to change

· Discuss and debate with others and make concessions to reach agreement

· Give, accept and respond to constructive feedback

· Show sensitivity and respect for diverse values and beliefs

d. Research and Information Literacy Skills

· Search for and select relevant sources of information

· Critically evaluate information and use it appropriately

· Apply the ethical and legal requirements in both the access and use of information

· Accurately cite and reference information sources

· Use software and IT technology as appropriate

e. Numeracy Skills

· Handle and understand number as required for context

· Interpret and apply data to inform judgments

f. Management and Leadership Skills

· Determine the scope of a task (or project)

· Identify resources needed to undertake the task (or project) and to schedule and manage the resources

· Evidence ability to successfully complete and evaluate a task (or project), revising the plan where necessary

· Motivate and direct others to enable an effective contribution from all participants

g. Creativity and Problem Solving Skills

· View problems from a range of perspectives to find solutions to problems

· Imagine, create and exploit ideas

· Work with complex ideas and justify judgments made through effective use
E. FIELD STRUCTURE
The field is part of the University’s Postgraduate Modular Scheme (PMS). Fields in the PMS are made up of modules which are assigned to levels. All modules in this field are designated Level 7. Fields in the PMS are normally made up of taught modules each worth 15 credits (or an equivalent combination of half and multiple modules in some cases) plus a dissertation which is normally worth four taught modules i.e. 60 credits. A student must complete 180 Level 7 credits and satisfy the learning outcomes specified in Section D to achieve a Master’s qualification. The field also has the intermediate awards of Postgraduate Diploma and Postgraduate Certificate. Students achieving 120 Level 7 credits and satisfying the learning outcome specified in Section D for the intermediate award will be eligible for a Postgraduate Diploma. Students achieving 60 Level 7 credits and satisfying the learning outcomes specified in Section D for the intermediate award will be eligible for a Postgraduate Certificate. All students will be directed towards the electronic availability of the Postgraduate Credit Framework Regulations on Student Space
 and will be given access to the Field Specification and the complete Module Directory.

FIELD CONTENTS


	Modules
	Code
	Credit
	Taught Hrs
	SCL Hrs

	Pre - Programme

Induction Programme


	-


	-


	20


	80


	Programme
eCommerce Operations
Information Resources Management
Web Inf Tech and Services
BIT Consultancy Project
Strategic Management of IS/IT
Business Internet Systems
Project Management

Strat Project Management (E)
Inform Gov and Security (E)
Dissertation +
Research Methods

	BBM001 BBM014 
BBM021 BBM015 BBM016 
BBM007 
BBM012
BBM019
BBM020
BBM017
	15

15

15

15

15

15

15

15

15

60
	22

22

22
22

22

44

33

22
33
12


	128

128

128
128

128

106

117

128
117
488



	Totals
	
	180
	252
	1548


The above table identifies the set of modules associated with the field. Details of each module can be found in the accompanying Module Directory. All elements of the field will be taught at the Kingston Hill site, with the final five months devoted to production of a dissertation
.The diagram below outlines the structure of theMSc Business Information Technology Full-Time
.
MSc Business Information Technology: Full-Time
 SHAPE  \* MERGEFORMAT 



MSc Business Information Technology: Part-Time

 SHAPE  \* MERGEFORMAT 



Progression to the Dissertation Stage of Masters Degrees

The masters degree consists of two stages: first, a set of taught modules and second, an independent research project and dissertation. In order to be awarded the degree, candidates must successfully complete and achieve the pass mark, subject to compensation rules and retake opportunities, in all taught modules and the dissertation.

The research project and dissertation stage normally follows successful completion of all taught modules, although preparatory work on the research project normally begins prior to the completion of the taught modules. A student who fails to achieve a pass mark for all taught modules, subject to compensation rules and after retake opportunities, will not normally be allowed to submit the dissertation, even though a pass mark in the dissertation module would lead to a higher award. (Even if a student has accumulated sufficient credits for the award of a postgraduate certificate – 60 credits, s/he will not normally be allowed to submit a dissertation in order to achieve the award of a postgraduate diploma – 120 credits.)

If a student has not successfully completed and passed all taught modules, the Programme Assessment Board will normally terminate that student’s registration.

· FIELD REFERENCE POINTS

· The awards made to students who complete the ﬁeld or are awarded intermediate qualifications comply fully with the National Qualifications Framework. 

· All of the procedures associated with the ﬁeld comply with the QAA Codes of Practice for Higher Education. 

F. TEACHING AND LEARNING STRATEGIES
Teaching and Learning Strategies

Approach to Student Learning
The course is aimed at students who have recently graduated with a first degree in Business, lack a systematic IT background and have minimal work experience. They will be expected to show qualities of maturity with regard to private study and preparation. For example, there will initially be approximately 10 hours of contact time per week, delivered for the most part in concentrated two-hour sessions together with supporting laboratories thus making time available for group work and private study.

The principal form of tuition in the first phase of the taught programme will be lectures, tutorials, seminar activity, interactive discussion, group work and student presentation and numerous laboratories. Students will be given directed reading, but will also be expected to read around topics, researching in journals, newspapers, CD-ROMs and the Internet, and other up-to-date sources for the latest information. There will also be opportunities for group work and presentation. Significant use will be made of a variety of hardware and software platforms to complement the themes developed in the modules (for further details see the IT Strategy document). In the latter part of the taught phase more in terms of preparation and involvement will be expected of students, and critical evaluation of the content will be expected, but a similar variety of directed and self-driven activities will be involved as previously discussed in the Section concerning aims.
Learning Time

The time devoted to the course by course members will be expected to comprise the following elements:

Taught contact time: tutor-led discussions, student presentations and lectures

Practical Laboratory Sessions: computer-mediated activities and presentation, model-building techniques, and applied use of programming languages and business software packages

Directed and private learning: specific tasks in preparation for or in support of class learning. This includes personal research, case study analysis and preparation, preparing oral presentations, and working in study groups

Email Interaction: Support tutors will lead regular exchanges associated with disciplinary subject areas

Learning Web-site; Students will be expected to regularly access course materials, participate in discussion rooms and view on-line lectures;

Assignment preparation: as part of the assessment process

Examination revision: as part of the assessment process

Group project work: preparation, project planning, project tasks, report preparation

Dissertation research and preparation: preparation of a proposal, discussions with personal supervisor, data collection, literature search, analysis and the formulation of practical recommendations
Other than taught and practical sessions, course members would be expected to spend in the region of 25 to 30 hours per week on complementary study. The combination of taught and student centred learning (SCL) time should amount to 1800 hours over the duration of theprogramme.

Organisation of Teaching

As stated above, the main form of classroom activities will be the lecture, laboratory and support seminars and tutorials, which by definition includes a variety of student activities.

Further exchange of ideas and experience between students will be facilitated by workshops and case work programmes which will use real business cases as a vehicle for both learning and personal development, email interaction and the Learning Web-site.

The formal subjects covered are supported by references to articles and papers in the relevant literature and are complemented by appropriate textbooks. Despite the formal nature of the lectures, the interaction and exchange of ideas and experience between students is a central element in the programme, both within tutorials and laboratories and by a variety of group work situations.
Assignments

Assignments will take a variety of forms and are designed to meet the specific aims of individual subjects. Examples of assignments include analysis of case studies or critical evaluation of literature on a chosen business area. Special group assignments will be designed as a vehicle for both learning and personal development. Although peer interaction is encouraged and expected throughout the course, all individual work submitted for assessment must be the student’s own. There will also be a variety of applied practical projects designed to reinforce the various business, computing and IT concepts introduced during the course. These will be both individual and group and will be a combination of both formative and summative.

Scheduled Assignments These will be submitted at the end of each taught phase as outlined in the Table of Assessment (p.12)   and will either be the assessment instrument for the whole module, or will be combined with in-course assessments to produce a composite score for the module. The precise weighting is indicated in the module outline (see Module Directory).

In-course Assessments These will be distributed and completed during the year and will normally be combined with a Scheduled Assignment to determine an overall composite mark for the module, the precise weighting is indicated in the relevant module outline (see Module Directory). In-course assessments will not normally be the sole assessment instrument for a module.

Unseen Examinations The unseen examinations afford candidates the opportunity to address and solve business and IT problems in a time constrained environment, and provide accurate measures of individual attainment. The assessment philosophy and arrangements are discussed fully in the Section on Assessment.

Study Groups

During the induction course study groups will be created for formative work. They are designed to provide a forum for small group interaction and peer group support with early assignment work and induction. Subsequently groups may be reformed and reformed again as a means of spreading ideas, experience and culture. They have the further advantage of affording students the opportunity to develop their team work and leadership skills while dealing with business operations and strategic decision-making issues.

Experience of the benefits of study groups from other Masters’ programmes has led the course team to the view that they are a particularly important link in the learning process chain. The various formative experiences will provide the basis for group and team activities and inter-relations during the BIT Consultancy Project.

Student Support

The Course Director will take the role of Course Tutor to the student cohort for the duration of the programme. The Course Director, Module Leaders, Support Tutors and Dissertation Supervisors will make additional student support available as appropriate to their roles. The support tutor will be allocated as first contact points for student support groups.
The Course Team will make a commitment to students at the beginning of the programme to make available all course support materials on the WWW. This is a major commitment and will be an integral part of the overall course delivery strategy and will form the basis of the Learning Web-site. To complement this students, prior to arrival, will be supplied with a CD-ROM containing pre-reading material, support software, Web links, formative assessment material and all relevant course documentation to aid their induction into the programme. This important resource will be added to and enhanced during the period of their enrolment.
G. ASSESSMENT STRATEGIES

Assessment Philosophy

The overall philosophy of assessment is to:
· ensure that the process is relevant to the intellectual and practical abilities required of a “hybrid” manager on exposure to practical management issues;

· enable course members to demonstrate their capacity for individual, in-depth, creative and critical responses to complex issues involving all aspects of Business IT and within a wide variety of contexts;

· enable course members to demonstrate their capacity for developing flexible and innovative, technical and conceptual solutions to problems;

· enable course members to demonstrate their capacity for taking team roles, co-ordinating team action, and generally working with others towards developing solutions to problems;

· encourage group working through the use of informal and formative assessment of group presentations;

· maximise the opportunities for course members to utilise their own experience and research to produce reports and presentations of the kind used in business;

· ensure that students are capable of demonstrating the intellectual rigour commensurate with a masters programme of this nature both through a broad foundation of skills and knowledge, and through the analytical, technical, evaluative and consultative skills acquired;

· provide an equitable and reliable measure of achievement and a source of feedback.

As discussed in the Assessment Section below, the assessment arrangements for this course are based on an eclectic mix of assessment approaches. However, there will be unseen examinations. The rationale for this is that assessment should include the aim to assess economically, and effectively, individually acquired knowledge in a time-constrained environment. The rationale for time-limited and scheduled assignments is to additionally support a student centred learning (SCL) approach, referred to in Section G. et seq., in which the student’s ability to write reports, tackle technical matters and offer evidence of in-depth review and research will be assessed.
Assessment
Assessment is planned to reflect the aims and objectives of the course. It is designed to regularly monitor student performance in the context of specific requirements of individual subjects, the personal and group management skills required in business, the theoretical background and applied skills necessary for effective use of IT, and ultimately the knowledge and skills essential to meet the overall requirements of a masters degree.

Knowledge and skills may be identified inter alia as:

· the acquisition of knowledge, leading to abilities to analyse and synthesise;
· the development of an understanding of the use and application of the overall techniques of management and its role in corporate strategy;

· an ability to analyse and interpret information in a variety of contexts ranging from specific problems to whole environments, as typified by business case study problems;

· an ability to harness and utilise information technology in processing information, analysing and interpreting it;

· an ability to clearly present information in both oral and written form for Web presentation.

These are expanded upon substantially in the Appendix A where skills from the perspective of QAA Benchmarks are mapped against the modules taken by the students to give an overview of precisely how the programme develops each skills area.

Students will be expected to carry out a variety of tasks as part of the participatory nature of the programme. These will include: business case study analysis, solving of problems derived from theoretical and practical issues, the building of appropriate conceptual models and maps, the building of technical models, the specification, design and implementation of working systems, the preparation and refinement of arguments for a case, the researching of issues relating to business IT problems.

Assessment will take a variety of guises and will include: seen or unseen case studies, unseen examinations, classroom presentations, essays based on theoretical issues, reports and analyses based on practical problems, group assessments based on wider issues. The wide range of assessment methods used is designed to give a fairer reflection of student ability through a more comprehensive measurement profile.

Informal or formative assessments will not always directly contribute to marks awarded in units, and may be designed principally for feedback only. Required formal assessments will comprise unseen examinations, time-limited assessments in which students under take work over a short period of hours or days, and scheduled assignments in which students undertake work over a longer period of days or weeks and a formal deadline is scheduled.

It is anticipated that most students will be recent graduates for whom examinations and assignments are still quite familiar.
Assessment will be as follows:
Full-Time
Induction The Programme aims to familiarise students with the University and to introduce them to Business Information Technology. This will be achieved via a tailored programme dealing with a series of selected cases. There will be informal formative assessments comprising, for example, short presentations and time-constrained tests.

These will be used to provide indicative feedback on performance to individual students and groups.
Semester 1 In-course assessments will be set during the Semester in each of the following modules:

eCommerce Operations

Information Resources Management
Web Information Technologies and Services
At the end of the Semester, three scheduled assignments in conjunction with formative assessments will account for the awarded mark in each of the following modules:

eCommerce Operations

Strategic Management of IS/IT
Web Information Technologies and Services
Semester 2 In-course assessments will be set, accounting for a percentage of the overall module mark, will be set in each of the following:

Elective

Business Internet Systems
Project Management
The form of the assessments will be appropriate to the module, but it is expected that it will be set towards the middle of the Semester and must be completed before the end of the Semester.

The BIT Consultancy Project will begin in the second Semester and will be examined by Group Presentation, Group Report at the end of the Stage. The BIT Consultancy

Project and deliverables will attract eithera Pass, Fail, or Distinction grade only. Subsequent client feedback and project management reports may contribute to this assessment process. There will also be seen/unseen examinations or scheduled assignments in selected modules. Full details are given in the table on page 13.

Summer At the end of Semester 2, students who have successfully completed the taught phase will be invited to submit a dissertation proposal, if this is approved they will have a further 16 weeks to complete their dissertation.
Assessment and Examination Schedule
The examinations and assessments/assignments schedule has been indicated above and is tabulated below on page 14. A module is deemed passed when all required formal assessments for that unit have been submitted and an aggregate of 50% has been achieved.

The Examinations

Formal seen or unseen examinations will be set in selected modules around April/May.

The In-Course Assessments and Scheduled Assignments

Various assessments and assignments will be set during the taught phase of the Degree, and in particular will form the mechanism for the assessment ofthe Business IT Consultancy Project, eCommerce Operations, Strategic Management of IS/IT and Web Internet Technologies and Services.
Table of Assessment
	Module
	Sem 1
	End Sem 1
	Sem 2
	End Sem 2
	Summer

	eCommerce Operations
	Report
	Scheduled

Assignment
	
	
	

	Inf Res Man
	
	Case Study
	
	Unseen

Examination
	

	Web Information Technologies and Services
	Assessment
	Scheduled

Assignment
	
	
	

	BIT Consultancy Project
	
	
	
	Presentation

Report
	

	Strategic Management of IS/IT
	Report
	Individual

Case Study
	
	
	

	Business Internet Systems
	
	
	Assessment
	Unseen

Examination
	

	Project Management
	
	
	Practical

Report
	Unseen

examination
	

	Strategic Project Management (E)
	
	
	Individual Assessment
	Group Assignment 
	

	Inf Gov and Security (E)
	
	
	Assessment
	Unseen

Examination
	

	Dissertation & RM
	
	
	
	
	Dissertation




PART TIME
Induction The Programme aims to familiarise students with the University and to introduce them to Business Information Technology. This will be achieved via a tailored programme dealing with a series of selected cases. There will be informal formative assessments comprising, for example, short presentations and time-constrained tests. These will be used to provide indicative feedback on performance to individual students and groups. During the induction programme Study Groups will be established and the groups will meet their Support Tutor.

Year 1 In-course assessments will be set during the year in each of the following modules:

eCommerce Operations

Information Resources Management

Business Internet Systems

Strategic Management of IS/IT

In the summer of Year 1 (May), two scheduled assignments in conjunction with formative assessments will account for the awarded mark in each of the following modules:

eCommerce Operations

Strategic Management of IS/IT

In the remaining modules seen/unseen examinations combined with formative assessments will account for the awarded mark:

Information Resources Management

Business Internet Systems

Year 2 In-course assessments will be set, accounting for a percentage of the overall module mark, in each of the following:

Elective

Digital Document Management

Web Internet Services and Technologies and Services

Project Management

The form of the assessments will be appropriate to the module, but it is expected that they will be set towards the middle of the academic year and must be completed before the end of May in Year 2.

The BIT Consultancy Project will begin at the start of Year 2 and will be examined by

Group Presentation, Group and Individual Report at the end of the final taught phase. The BIT Consultancy Project and deliverables will attract either a Pass, Fail, or Distinction grade only. Subsequent client feedback and project management reports may contribute to this assessment process. There will also be seen/unseen examinations or scheduled assignments in selected modules. Full details are given in the Module Directory

Summer Year 2 In June of Year 2, students, who have successfully completed the taught phase
 will attend Research Methods sessions and will be invited to submit a dissertation proposal, if this is approved they will have a further 16 weeks to complete their dissertation.

Assessment and Examination Schedule
The examinations and assessments/assignments schedule has been indicated above and is tabulated on page 14. A module is deemed passed when all required formal assessments for that unit have been submitted and an aggregate of 50% has been achieved.

The Examinations

Formal seen or unseen examinations will be set in selected modules around April/May in each year of the Degree.

The In-Course Assessments and Scheduled Assignments

Various assessments and assignments will be set during the taught phase of the Degree, and in particular will form the mechanism for the assessment of the Business IT Consultancy Project, eCommerce Operations and Web Internet Technologies and ServicesDigital Document Management.

Induction The Programme aims to familiarise students with the University and to introduce them to Business Information Technology. This will be achieved via a tailored programme dealing with a series of selected cases. There will be informal formative assessments comprising, for example, short presentations and time-constrained tests. These will be used to provide indicative feedback on performance to individual students and groups. During the induction programme Study Groups will be established and the groups will meet their Support Tutor.

Year 1 In-course assessments will be set during the year in each of the following modules:

eCommerce Operations

Information Resources Management

Business Internet Systems

Strategic Management of IS/IT

In the summer of Year 1 (May), two scheduled assignments in conjunction with formative assessments will account for the awarded mark in each of the following modules:

eCommerce Operations

Strategic Management of IS/IT

In the remaining modules seen/unseen examinations combined with formative assessments will account for the awarded mark:

Information Resources Management

Business Internet Systems

Year 2 In-course assessments will be set, accounting for a percentage of the overall module mark, in each of the following:

Elective
Web Internet Services and Technologies and Services

Project Management

The form of the assessments will be appropriate to the module, but it is expected that they will be set towards the middle of the academic year and must be completed before the end of May in Year 2.

The BIT Consultancy Project will begin at the start of Year 2 and will be examined by

Group Presentation, Group and Individual Report at the end of the final taught phase. The BIT Consultancy Project and deliverables will attracteither a Pass, Fail, or Distinction grade only. Subsequent client feedback and project management reports may contribute to this assessment process. There will also be seen/unseen examinations or scheduled assignments in selected modules. Full details are given in the Module Directory

Summer Year 2 In June of Year 2, students, who have successfully completed the taught phase
 will attend Research Methods sessions and will be invited to submit a dissertation proposal, if this is approved they will have a further 16 weeks to complete their dissertation.

Assessment and Examination Schedule
The examinations and assessments/assignments schedule has been indicated above and is tabulated on page 18. A module is deemed passed when all required formal assessments for that unit have been submitted and an aggregate of 50% has been achieved.

The Examinations

Formal seen or unseen examinations will be set in selected modules around April/May in each year of the Degree.

The In-Course Assessments and Scheduled Assignments

Various assessments and assignments will be set during the taught phase of the Degree, and in particular will form the mechanism for the assessment of the Business IT Consultancy Project, eCommerce Operations and Web Internet Technologies and Services.

Table of Assessment

	Module
	Autumn

Yr1
	Spring Yr1
	Autumn

Yr2
	Spring Yr2
	Summer

Yr2

	eCommerce Operations
	Report
	Scheduled
Assignment
	
	
	

	Inf Res Man
	Case Study
	Unseen
examination
	
	
	

	Web IT and Services
	
	
	Assessment
	Scheduled
Assignment
	

	BIT Consultancy Project
	
	
	
	Presentation
Report
	

	Strategic Management of IS/IT
	Report
	Individual
Case Study
	
	
	

	Business Internet Systems
	Assessment
	Unseen
Examination
	
	
	

	Project ManagementWeb Services and Technologies
	
	
	Practical
Report
	Unseen
Examination
	

	StratProject Management (E)
	
	
	Individual Assessment
	Group
Assignment
	

	InformationGov and Security (E)
	
	
	Assessment
	Unseen
Examination
	

	Dissertation & RM
	
	
	
	
	Dissertation



H. ENTRY QUALIFICATIONS

Admissions Policy and Entry Requirements

1. The Minimum Entry Requirements for the Programme

Applicants for the programme will normally be required to have a good honours degree in a business area but will not have had asystematic experience of study in the IT area.
Thus holders of the following qualifications would beaccepted:
· graduates who possess a first degree, at lower second class
honours level, in a business area whose programmes have not

included a significant Business IT element;

· holders of overseas degree qualifications would be subject to the University's normalentry procedures with regard to the assessment of the equivalenceof overseas qualifications. Typically a Grade Point Average in excess of 3 might be appropriate, subject to the standing of theawarding institution.
Candidates with non-standard qualifications will be considered. Evidence of satisfactory knowledge of the foundation subjects through the possession of an appropriate qualification, training, or work experience will be required.
International students whose first language is not English shall normally be required to demonstrate evidence of satisfactory competence by holding one of the following or their

equivalent:
i. British Council International English Language TestingService (IELTS) test with an overall score of 6.5 with no element below 6.0
.
ii. Internet based TOEFL test with a minimum score of 90 with no element below 20.
Where there is any doubt over the level of attainment, candidates who do not meet the requirements may, at the discretion of the Course Director, be set a programme of study and assessment to be successfully completed prior to their admission to the course.
2. Typical Entry Requirements for the Programme
An upper second class honours degree or equivalent in an area whose programme has not included a significant Business IT element.
3. Admissions Policy

The admissions policy is framed with a view to applicants completing the entire MSc
, and attaining the highest qualification to which they aspire and of which they are capable. These will principally be students who have a good record of performance on their first degrees, the customary level of admission being that of the achievement of an upper second honours in a first degree and minimal work experience.
4. Ability to Work at Masters Level

This can be demonstrated by qualifications already acquired or by a combination of qualifications, appropriate experience or other appropriate achievements. The MSc in Business Information Technology is a demanding programme and students need to be well prepared if they are to profit from it. Given the demands of course, applicants will need to be highly motivated, inquisitive and possess the ability to manage their time effectively.

Prospective students must be self-disciplined, and have the ability to work in groups from diverse backgrounds. Where practicable, all applicants would be required to undertake a personal interview with the Course Director or another member of the academic staff, and to exhibit that they have the necessary commitment required.
5. Selection Procedure

All eligible applicants will normally be invited to an interview. Alternative arrangements will be made in the case of overseas students to assure comparable competence at entry. These could include the use of an informal representative at the student’s location, or telephone interview, or teleconferenced interview. An offer of a place on the course will be made to those applicants who demonstrate a clear motivation and potential for study at Masters level in conjunction with satisfying the essential qualifications.
I. CAREER OPPORTUNITIES

The field offers ample scope for career development for recent graduates and those who have some years work experience. The ‘hybrid’ nature of the course means that students can pursue careers either as business or IT professionals. Typical career paths include:
· Business Development Manager

· Customer Relationship Developer

· Data Operations Manager

· Online Marketing Manager

· Creative Web Developer

· Supply Chain Manager

· Information Manager

· Financial Consultant
J. INDICATORS OF QUALITY

· The BIT Consultancy Project (BBM005) in partnership with a highly regarded IT Consultancy

· Kingston Business School’s teaching is rated ‘excellent’ by the HEQC;
K. APPROVED VARIANTS FROM THE UMS/PCF
None

Appendix A

Mapping of Learning Outcomes and Key Skills to Assessment on Core Modules on PG Certificate, PG Diploma and MSc Business Information Technology 

	LEARNING OUTCOMES
	MODULE

	1. Knowledge and Understanding
	BBM001
	BBM021
	BBM007
	BBM014
	BBM015
	BBM016
	BBM017
	BBM012

	Flexible and skilled graduates able to operate within an eCommerce framework
	F
	
	
	F
	F
	F
	
	F

	Confident and proficient at using their acquired skills and knowledge professionally and generally within the community
	
	
	
	S
	
	S
	
	

	Able to build on a framework of knowledge and accomplishment to acquire new skills;
	S
	F
	F
	S
	F
	S
	
	F

	Fully conversant with the language of eCommerce
	S
	
	
	S
	S
	S
	S
	F

	Able to select and mobilise the enabling technologies necessary for the effective practice of BIT and be able to activate their use effectively within an organisation
	S
	S
	S
	F
	S
	S
	
	S

	Have experience in undertaking novel research, with associated report preparation and oral presentation
	
	
	
	
	S
	
	S
	

	2. Cognitive (thinking) Skills
	
	
	
	
	
	
	
	

	Critically analyse both primary and secondary sources
	
	
	
	S
	S
	S
	S
	

	Appraise and select appropriate theoretical contributions and to use them effectively in an applied context
	
	
	
	S
	S
	S
	S
	S

	Demonstrate the ability to be independent, autonomous learners
	S
	S
	S
	S
	S
	S
	S
	S

	Demonstrate the ability to analyse and synthesise a software program
	S
	S
	S
	S
	S
	
	
	S

	Solve reasonably complex business problems
	S
	S
	S
	S
	S
	S
	F
	S

	Achieve competence in the design, planning and execution of investigations together with selection of the appropriate tool for analysis
	S
	S
	S
	S
	S
	S
	
	F

	Plan, conduct and report on an individual research project
	S
	
	
	S
	
	S
	S
	S

	3. Practical Skills
	
	
	
	
	
	
	
	

	Operate flexibly in a variety of different computing environments
	
	S
	S
	F
	F
	
	F
	F

	Understand, at least at a conceptual level, the principal technologies driving eBusiness
	S
	
	
	S
	S
	
	
	F

	Design and conduct effective marketing related research from the perspective of eBusiness
	S
	
	
	
	S
	F
	
	

	Design and construct an appropriate business plan
	
	
	
	
	S
	
	
	

	Locate and appraise funding for successful business start-up
	
	
	
	
	S
	
	
	

	Recommend improvements in methodology, technology or interpretation that will potentially enhance the performance of eBusiness enterprises
	S
	
	
	F
	S
	F
	
	F


	KEY SKILLS
	

	1. SELF AWARENESS SKILLS
	BBM001
	BBM021
	BBM007
	BBM014
	BBM015
	BBM016
	BBM017
	BBM012

	Take responsibility for own learning and plan for and record

own personal development
	F
	
	
	F
	F
	F
	S
	F

	Recognise own academic strengths and weaknesses reflect on performance and progress and respond to feedback
	F
	
	
	
	S
	F
	S
	

	Organise self effectively, agreeing and setting realistic targets, accessing support where appropriate and managing time to achieve targets
	S
	S
	
	S
	
	F
	S
	

	Work effectively without supervision in unfamiliar contexts
	S
	S
	S
	S
	S
	F
	S
	F

	2. COMMUNICATION SKILLS
	
	
	
	
	
	
	
	

	Express ideas clearly and unambiguously in writing and the

spoken word (including CV writing)
	S
	
	
	
	S
	S
	
	S

	Present, challenge and defend ideas effectively
	S
	
	
	
	S
	F
	S
	F

	Actively listen to ideas of others in an unbiased way
	
	
	
	
	S
	F
	S
	

	3. INTERPERSONAL SKILLS
	
	
	
	
	
	
	
	

	Work well with others in a group or team
	F
	
	
	F
	S
	F
	
	

	Work flexibly and respond to change.
	F
	F
	F
	F
	F
	F
	F
	F

	Discuss and debate with others and make concessions to reach agreement
	F
	
	
	F
	S
	F
	F
	

	Give, accept and respond to constructive feedback
	F
	
	
	F
	F
	F
	F
	

	Show sensitivity and respect for diverse values and beliefs
	
	
	
	F
	F
	F
	
	

	4. RESEARCH AND INFORMATION LITERACY

SKILLS
	
	
	
	
	
	
	
	

	Search for and select relevant sources of information
	S
	
	
	S
	F
	S
	S
	S

	Critically evaluate information and use it appropriately
	F
	F
	F
	S
	
	S
	S
	S

	Apply the ethical and legal requirements in both the access and use of information
	F
	
	F
	F
	S
	S
	S
	

	Accurately cite and reference information sources
	S
	S
	S
	S
	S
	S
	S
	S

	Use software/IT technology as appropriate
	S
	S
	S
	S
	S
	S
	S
	S

	5. NUMERACY SKILLS
	
	
	
	
	
	
	
	

	Handle and understand number as required for context
	F
	
	
	S
	F
	
	S
	S

	Interpret and apply data to inform judgements
	F
	
	
	S
	F
	
	S
	F


	6. MANAGEMENT AND LEADERSHIP SKILLS
	BBM001
	BBM021
	BBM007
	BBM014
	BBM015
	BBM016
	BBM017
	BBM012

	Determine the scope of a task (or project)
	S
	S
	S
	S
	S
	S
	S
	S

	Identify resources needed to undertake the task (or project) and to schedule and manage the resources
	
	S
	S
	S
	
	S
	S
	

	Evidence ability to successfully complete and evaluate a task

(or project), revising the plan where necessary
	S
	
	
	S
	S
	S
	S
	F

	Motivate and direct others to enable an effective contribution

from all participants
	S
	
	
	S
	
	
	
	

	7. CREATIVITY AND PROBLEM SOLVING SKILLS
	
	
	
	
	
	
	
	

	View problems from a range of perspectives to find solutions to problems
	S
	S
	S
	S
	F
	S
	S
	S

	Imagine, create and exploit ideas
	F
	F
	F
	S
	S
	S
	S
	F

	Work with complex ideas and justify judgements made through effective use of evidence
	S
	S
	S
	S
	S
	S
	S
	S

















Induction Programme





eCommerce Operations


(BBM001 22hrs - 15 Credits)





Strat Man IS/IT


(BBM016 22hrs - 15 Credits)





Bus Internet Systems


(BBM007 44hrs - 15 credits)





Inf Resources Man


(BBM014 22hrs - 15 Credits)





Project Management


(BBM01233hrs - 15 Credits)





BIT Consultancy Project


(BBM015 22hrs - 15 Credits)





Web IT and Services


(BBM02122hrs - 15 Credits)





Elective choose one from:





Strat Project Management


(BBM01922hrs - 15 Credits)


Inf Gov Security


(BBM020 33hrs - 15 Credits)





Research


Methods (4hrs - BBM017)




















Dissertation


+ Research Methods


(BBM017 16 weeks - 60 Credits)





Induction





Semester 1





Semester 2





Summer




















Induction Programme





eCommerce Operations


(BBM001 22hrs - 15 Credits)





Strat Man IS/IT


(BBM016 22hrs - 15 Credits)





Web IT and Services


(BBMxxx 22hrs - 15 credits)





Inf Resources Man


(BBM014 22hrs - 15 Credits)





Web Services and Tech


(BBM018 22hrs - 15 Credits)





BIT Consultancy Project


(BBM015 22hrs - 15 Credits)





Bus Int Systems


(BBM007 44hrs - 15 Credits)





Elective choose one from:





Strat Project Management


(BBM01922hrs - 15 Credits)


Information Security


(BBM020 33hrs - 15 Credits)





Research


Methods (4hrs - BBM017)




















Dissertation


+ Research Methods


(BBM017 16 weeks - 60 Credits)





Induction





Year 1





Year 2





Summer








� See The Module Directory for a breakdown between taught and SCL hours.


� A mapping of these outcomes to the assessment of core modules of the programme is presented in Appendix A.


� http://student.kingston.ac.uk


� E represents an Elective and only one can be chosen in Year 2. 


� Modules with taught hours in excess of 22 have laboratories included to build practical understanding.


� Students may elect if they wish to take a further six months to complete the dissertation.


� For a comparison between the full-time and part-time versions respective structures please refer to the Module Directory.


� Within the parameters specified by the PG Credit Framework Regulations students must complete all modules


which form part of the taught phase of the Degree before being allowed to proceed to the Dissertation phase.


� Within the parameters specified by the PG Credit Framework Regulations students must complete all modules which form part of the taught phase of the Degree before being allowed to proceed to the Dissertation phase.


� Those students with IELTS of less than 6.5 or equivalent will be considered if they agree to attend a Pre-Sessional Language Course run by Kingston University.


� Although students with appropriate prior qualifications will be considered for direct entry into later Stages of the programme


� F = Formative Assessment; S = Summative Assessment.
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