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B
FEATURES OF THE FIELD

1.
Title:
FdA Graphic Communications

The field is available in the following forms: Full and Part-time.
2.
Modes of Delivery 
The field is available in the following alternative patterns: Full-time (2 years) & Part-time (4 years)

3.
Features of the Field

The learning programme for the FdA Graphic Communications will comprise of two methods of learning and competence achievement.

Course Based Learning which requires students to achieve a range of learning outcomes. 

Work Based Learning (WBL) provides an opportunity to apply the knowledge and skills students acquire within professional studio environment / industrial experience.

Industrial experience within the FdA Graphic Communications programme is structured to reflect the present needs of industry. It provides the student with the opportunity to experience the working practices of the communications industry. This important part of the programme will enhance the students’ confidence and give them the opportunity to see for themselves the outcome of their study. 

WBL Projects are normally set by Industrial Consultants/Industrial Clients and are carried out within our professional studio environment. They are designed to develop skills in project management, the development and implementation of creative ideas, group working and key skills used within the graphic communications industry. 

Industrial Consultant Scheme constitutes a direct link to industry for students. It consists of a body of practicing designers who undertake to see their allotted students during each level of study. 

Industrial Liaison Committee consists of members of the Industrial Consultant Scheme together with staff and student representatives. It provides a forum for the periodic review of the WBL experience monitoring its contents and delivery.  

Students who are awarded an FdA Graphic Communications and meet the conditions outlined in the Features of the Field have the opportunity to progress to the third year of the BA (Hon) Graphic Design. Students will be interviewed.
C.
EDUCATIONAL AIMS OF THE FIELD


The course aims to;

· Provide an educational experience that introduces ongoing developments in graphic communications within a sound theoretical framework.

· Provide a pathway towards employment in the graphic communications and associated industries.

· Develop a range of enterprise and personal skills in preparation for employment or further period of study.

· Provide the opportunity for specialised study within the vocational field of graphic communications.

· Develop theoretical and cultural awareness within design in context. 

· Facilitate the acquisition of knowledge and understanding of a range of design and management functions.

· Provide the opportunity for the development of an individual portfolio of work

· Provide the means for personal educational development to enable progression to honours degree level studies. 

D.
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

1
Knowledge and Understanding

· Develop the requirements of design and visual communication needs.

· Demonstrate methods, processes, technologies and materials used in graphic communications and critically relate these qualities and limitations to the end solution.

· Operate principles of associated equipment and software.

· Develop planning and scheduling techniques for project management. 

· Employ theoretical, analytical and creative skills in context.

2.
Cognitive (thinking) Skills
· Analyse and appraise primary and secondary sources.

· Assemble research from a variety of sources and discern and establish connections.

· Solve complex problems.

· Plan, conduct and report on individual projects.

· Demonstrate the ability to be independent learners.

3.
Practical Skills

· Deploy creative and original thought in the process of resolving problems from research and analysis through creative development to presentations.

· Use a range of advanced technology and associated equipment and software.

· Use a variety of communications, interpersonal and enterprise skills required for effective practice in the field of graphic communications.

4.
Key Skills

On completion of the course students will have acquired the following key skills:

a. Self awareness Skills

· Develop self and project management, independent learning, communication and presentation skills, interpersonal skills and critical self-awareness

· Demonstrate an intelligent, open-minded, informed, sensitive and confident personal approach and sense of direction
· Develop the ability to demonstrate creative and original thought in the process of resolving problems through research, analysis and creative activity

· Develop an ability to construct an argument based on evidence


b. Communication Skills
· Produce appropriate written communication.

· Show effective in-group decision-making and analytical argument. 

· Respond effectively and in an appropriate way to a verbal briefing or instruction

· Use and interpret written information in the appropriate manner
c. Interpersonal Skills
· Create, develop and maintain effective working relationships. 

· Plan team activities, provide guidance and review progress with team members.

· Manage effective relationships within a team.

· Analyse and evaluate the outcomes of team activity.

d.
Creativity and Problem Solving
· Review, plan and reflect upon personal self-development.

· Manage, review and plan personal learning requirements.

· Employ research and analysis at an appropriate level.

· Identify personal career goals in relation to personal employment strengths and weaknesses.

e.
Research & Information Literacy Skills 

· Use common graphic communications software packages.

· Choose and relate tasks to the appropriate software.

· Develop personal IT skills autonomously.

· Develop the use of ICT.


f.
Numeracy


· Manipulate numbers at the appropriate standard.

· Prepare numerical data for use as a decision making tool.

· Select and use a range of mathematical techniques.

· Analyse a range of numerical information.
           g.
Management and Leadership Skills
·  Manage complex design tasks and evaluate performance their own and others within a team
· Negotiate an approach to development and production strategies (accepting and delegating responsibility) and presentation.
E.
FIELD STRUCTURE

The course is part of the University’s Undergraduate Modular Scheme. Courses in the UMS are made up of modules which are assigned to levels. Levels are progressively more challenging as a student progresses through the course. Each level is normally made up of 8 modules each worth 15 credits (or an equivalent of half and multiple modules in some cases). Typically, a student must complete 120 credits at each level. Some courses may culminate in an intermediate award (as detailed in the field specification). All students will be provided with the UMS regulations and specific additions that are sometimes required for accreditation by outside bodies (e.g. professional accreditation) and as outlined below and will be provided in detail for students in course handbooks.
Specialist Studies Level 4 - these modules introduce and develop a range of specialised skills to encourage an open-minded, diagnostic, flexible and exploratory approach to key aspects and areas of graphic communications. They build confidence and knowledge through individual and WBL projects that apply theory to practice and develop skills in individual and group working. They also support the development of photographic and computer abilities and their applications. The modules form a study base from which students can progress with confidence to Level 5.

The industrial experience/graphic communications group work module is an important part of the educational experience offered by the FdA Graphic Communications. It consists of a number of WBL projects that are set by our industrial consultants and industrial clients. 

WBL projects are normally set by our Industrial Consultants/Industrial Clients in consultation with senior staff; they are designed to provide a realistic experience of professional design practice within our professional studio environment. The projects that students are set and the problems they will encounter both as an individual and as a member of a group will both challenge and provoke them. They are designed to allow students to develop industry readiness skills by applying their problem solving abilities, technical skills and transferable skills through group based and individual projects of differing size and increasing complexity. 

These WBL projects are designed to enable students to encounter common graphic communication problems within a controlled environment, which engenders the confidence to adopt a mature and self-evaluative approach to learning through practical application. Through the WBL experience students are prepared for the demands of the fast moving world of graphic communications. 

WBL project work is integrated with and is supported by the studies undertaken in Personal & Professional Practice modules. 

Industrial placement is encouraged for students to undertake in the vacation between Levels 4 & 5.  It can offer students an opportunity to experience studio and office practice, client contact, mediation skills and project administration, enabling them to observe how theory is placed into a practical context. 

The portfolio development/ Level 4 show module allows students to prepare and present a critically self-selected body of work that demonstrates their individual creative ability. The module also provides the assessment point for progression to Level 5 and offers a record of the individual creative and academic progress a student has made by the end of Level 4.  
Core Studies Level 4 – the core study modules have been designed to provide the knowledge and transferable skills, which place the course in context and support the overall development of learning. 

Design in Context 1 is mainly delivered by lectures and seminars it introduces essential skills and knowledge that allow students to explore critical themes within the history of design from the 20th century forward and the production and consumption of graphic communications throughout the same period.

Personal & Professional Practice Level 4 concentrates on improving the individual learning and study skills and develops confidence in independent learning, allowing students to investigate the core themes of business and information within the context of the graphic communications environment. 

Summary of Modules – Level 4

	Code
	Title
	Credits
	Prerequisites

	Specialist Studies
	
	
	

	GC1001
	Graphic Communications 1
	30
	Entry Qualifications



	GC1002
	Industrial Experience/Graphic Communications Group Work*
	30
	

	GC1003
	Portfolio Development/Level 4 Show
	15
	

	Core Studies
	
	
	

	GC1004
	Design in Context 1
	30
	

	GC1005
	Personal & Professional Practice 1 *
	15
	

	Total
	
	120
	


*
Work based learning is delivered in this module
Specialist Studies Level 5 - these modules develop learning skills acquired in Level 4 extending and deepening insights through learning and application. They consolidate confidence in taking initiative and responsibility for individual development and help students in discovering and establishing individual directions relevant to employment and education.

In Level 5 students extend personal interests through the elective study module.  It supports students’ individual creative enquiry and development by their undertaking 

of a range of self-initiated projects that help build a distinctive individual portfolio of work. Projects are developed through discussion, critique and tutorials with staff. 

The portfolio development/degree show gives students the opportunity to make an objective view of their own creative ability. The module allows the individual to create a portfolio of work and mount a show that reflects the achievement they have attained both creative and academic by the end of the course. This enables them to enter the graphic communications industry or continue their studies with both confidence and professionalism.

Core Studies Level 5 - core Study modules continue to provide support and guidance that students need to develop their academic and research skills. 

Design in Context 2 continues to provide the context for the comprehension and critical appraisal of social, historical and cultural factors that inform advertising and communication imagery. The module examines the structures and conventions of design and effective communications. The deconstruction of messages is presented as a significant element in the reading of messages in the late 20th century. It provides a theoretical basis for studio practice encouraging students to consider the social function of graphic communications by relating them to critical and theoretical texts. It also enables students to prepare the proposal for their research assignment leading up to Level 6 and develop the cognitive skills of analysis and evaluation that are the basis of learning in the honours year of a degree course. 

Personal & Professional Practice 2 is also concerned with the development of career and career management skills. During Level 5 particular emphasis is placed upon focusing individual career interests on job search and career planning skills.

The module will provide opportunities for students to develop their CV and to structure effective job applications.

As in Level 4 Personal & Professional Practice supports and integrates with work based learning project work. It provides a context for students to engage in reflective and self-evaluative discussion with their peers. It also enables students to assess their own learning and learn from industrial professionals who have faced similar challenges and problems that occur within the graphic communications environment. In this way the students will be encouraged to develop confidence in their own abilities to move forward into the world of work or into advanced study. 

Summary of Modules – Level 5
	Code
	Title
	Credits
	Prerequisites

	Specialist Studies
	
	
	

	GC2001
	Graphic Communications 2*
	30
	Entry Qualifications



	GC2002
	Elective Study
	30
	

	GC2003
	Portfolio Development/Degree Show
	15
	

	Core Studies
	
	
	

	GC2004
	Design in Context 2
	30
	

	GC1005
	Personal & Professional Practice 2 *
	15
	

	Total
	
	120
	


*
Work based learning is delivered in this module
F.
FIELD REFERENCE POINTS

· The course has been designed to take account of both the QAA FD qualification benchmark and QAA subject benchmark statements.

· The awards made to students who complete the course or are awarded intermediate qualifications comply fully with the National Qualifications Framework.

· All of the procedures associated with the course comply with the QAA codes of practice for higher education.

· Students who are awarded an FdA Graphic Communications and meet the conditions outlined in the Features of the Field have the opportunity to progress to the third year of the BA (Hon) Graphic Design. Students will be interviewed 

G.
TEACHING AND LEARNING STRATEGIES
The teaching and learning strategies adopted have an important role to play in enabling students to fulfill the aims and outcomes of the course. The strategies employed will encourage students not only to focus on what they are learning but to reflect on how they learn.

Teaching and learning on the course is designed to enable students to:

· Fulfill the learning outcomes of the course.

· Identify develop and apply a range of subject related skills.

· Identify develop and apply key transferable skills.

· Promote their ability to become an autonomous and successful learner.

There are four main categories of study:
Course Based Learning

This comprises of time tabled periods of learning in which students have direct contact with lecturing staff. This will be in the form of studio, workshop, lecture or seminar based learning. It may also take the form of study visits relevant to projects or a topic of general subject interest. 

Work Based Learning

The learning that occurs during work based Learning (WBL) is central to students overall studies. It involves gaining competence through the application of knowledge in a broad range of activities and in a wide range of different situations. It is expected that students will develop a substantial degree of personal responsibility and autonomy in undertaking WBL projects.

WBL/projects 

Projects are set by Industrial Consultants or clients. Students are expected to produce a written brief from the client’s verbal presentation. After initial development students will present their concepts to the client at an interim crit, gaining feedback to progress to final conclusion. Final presentation will take place in the course studio or client’s office.

WBL/industrial placement 


While on placement, in most respects students will be treated as an employee of the company. This means they will be expected to conform to the company’s code of conduct. Placement will normally be a minimum period of 2 weeks, students will be expected to adopt a professional behaviour as a University representative and present a reflective journal of their experience.

Tutorial / Facility Access 

The primary function of the tutorial is to offer individual contact between a student and a member of the academic staff in order to discuss academic process and learning development. Tutorial support will be offered by email for p/t students. 

The aims of the tutorial function within the course are to:

· Provide a forum for academic discussion

· Monitor systematically and support student academic performance, allowing them to achieve success on the course

· Help students develop the skills needed to be independent learners

· Provide an initial point of contact for problems

· Assist students in developing a knowledge of the university in order to meet their needs

· Advise students on handling issues and / or grievances

· Provide students with information and guidance on all forms of available support within the university
Facility Access 

This indicates periods when students have access to facilities such as computing, workshops and studios in order to develop projects and apply knowledge gained through formal learning. Technical advice is normally available. 

Self-directed Study

This is the time students individually allocate to researching writing or preparing work independently of lecturing staff. It may be associated with a particular project or it may be more broadly concerned to extend students own subject interests or to support personal learning. It forms a large part of student learning and students are expected to be thorough in the way they apportion time to self-directed study. The PPP modules provide support and advice in developing an individual approach to self-directed study. 

H
ASSESSMENT STRATEGIES

Assessment fulfills two purposes:

· Formative assessment provides feedback and advice, enabling students to gauge their strengths and weaknesses in learning and enables students to assess their progress.

· Summative assessment provides a final measure of learning against the required standard for progression to the next level or for the award of the qualification.

The assessment scheme is designed to encourage students to learn and to develop their knowledge and skills profile. In completing a project students will need to research, assess and select the most appropriate solution based on practical knowledge of the problem. The process of completing the project will develop important transferable skills; for example communication, group working, managing independent learning, project planning and meeting deadlines etc.

Assessment will be through evidence, presented at group critiques, of sustained application across the full range of exercises and projects within a module.

The following formative assessment methods may be used

· Project presentation

· Critique (both individual & peer)

· Seminar presentation

· Studio tutorials

· Portfolio review

· Written assignments and reports

Generally the assessment strategies for a project are focused on assessing individual creative development in relation to the project and overall aims and learning outcomes specified in the module description which is further detailed in the module guides issued to each student. Each time a student undertakes an assessment activity the details of the assessment including assessment criteria will be communicated to them. After work is formatively assessed students will receive written comments and a grade pass or fail.

Each assessment project will clearly indicate the following points:

· The task(s) students are required to complete.

· The learning outcomes that result from these tasks.

· The skills students will achieve from successfully completing the tasks.

· The criteria being used for grading the project.

· The completion date for the assessment of the project.

Summative assessment grades will be determined at the end of each module, when a body of work that fulfils the learning outcomes is submitted.

Module grades are ratified at the end of each level.
To be awarded the FdA Graphic Communications it is necessary to successfully complete all modules of study in each level of the course. In order to progress from Level 4 to Level 5 all modules in Level 4 must be successfully completed. 

All assessment in accordance with the University UMS regulations.

Key Skills are taught in an integrated manner across all modules of study.    

I.
ENTRY QUALIFICATIONS

The minimum entry qualifications for the field are:
· Foundation in Art & Design or

· EDEXCEL National Diploma in Art & Design or

· EDEXCEL GAD in Graphic Design or

· 12 unit Vocational A-Level in Art & Design Grade CC or above


Plus: A minimum grade of 5 GCSE (A-C) passes including


English Language and a pass in a 6-unit A-Level or Vocational A-Level


(2 Advanced Subsidiaries or Vocational Advanced Subsidiaries are equivalent to a 6-unit A-Level/Vocational A-Level)   

Other entry routes include:

· practitioners in communication seeking to upgrade their qualifications

· students having pursued other educational routes wishing to change direction
· application from international students are welcome
J.
CAREER OPPORTUNITIES
Successful completion of the course will equip graduates with the knowledge and skills needed to address the demands for innovative approaches to contemporary design & visual communication.  Potential employment routes include editorial, information, identity, and packaging design, advertising, new media development and other aspects of the associated creative industries.

Students who are awarded an FdA Graphic Communications and meet the conditions outlined in the Features of the Field have the opportunity to progress to the third year of the BA (Hon) Graphic Design. Students will be interviewed. 

K.
INDICATORS OF QUALITY

All staff are professionally as well as academically qualified, bringing practice 

And industrial experience to their teaching role. Their personal enthusiasm and commitment ensure that the expertise within the staff team is shared with the students.

Students benefit from the courses established links with design professionals through its Industrial Consultants Scheme, Membership of D&AD college network together with close links with the International Society of Typographic Designers.

L.
APPROVED VARIANTS FROM THE UMS
None.
FDA Graphic Communications - Module diagram
Level 4

Semester 1



Semester 2



Specialist studies




Graphic Communications 1  
30 credits

            

                          Industrial Experience / Graphic Communications Group  
30 credits


                         

                         Portfolio Development / Level 4 Show  
15 credits


                        Core studies




Design in Context 1  
30 credits

            

                          Personal & Professional Practice 1  
15 credits


Level 5 
Semester 1



Semester 2



Specialist studies




Graphic Communications 2  
30 credits

            

                          Elective Study  
30 credits


                         

                         Portfolio Development / Degree Show  
15 credits


                        Core studies




Design in Context 2  
30 credits

            

                          Personal & Professional Practice 2  
15 credits


                       Level 4 120 credits. Level 5 120 credits. Total Credits = 240
Mapping of the Field Learning Outcomes – FdA GRAPHIC COMMUNICATIONS
	FIELD LEARNING OUTCOMES
	GC1 001
	GC1 002
	GC1 003
	GC1 004
	GC1 005
	GC2 001
	GC2 002
	GC2 003
	GC2 004
	GC2 005

	KNOWLEDGE AND UNDERSTANDING

	Develop the requirements of design and visual communication needs.
	F
	F
	F
	
	F/S
	F
	F
	F
	
	F/S

	Demonstrate methods, processes, technologies and materials used in graphic communications and critically relate these qualities and limitations to the end solution.
	F/S
	F/S
	F/S
	
	F
	F/S
	F/S
	F/S
	
	F

	Operate principles of associated equipment and software.
	F/S
	F
	F
	
	
	F/S
	F
	F
	
	

	Develop planning and scheduling techniques for project management.
	F
	F/S
	F
	
	
	F
	F/S
	F
	
	

	Employ theoretical, analytical and creative skills in context.
	F/S
	F/S
	F/S
	
	F
	F/S
	F/S
	F/S
	
	F

	COGNITIVE SKILLS

	Analyse and appraise primary and secondary sources.
	F/S
	F/S
	
	F
	
	F/S
	F/S
	
	F
	

	Assemble research from a variety of sources and discern and establish connections.
	F/S
	F/S
	
	F/S
	
	F/S
	F/S
	
	F/S
	F/S

	Solve complex problems.
	
	
	
	
	
	F/S
	F/S
	
	
	

	Plan, conduct and report on individual projects.
	F/S
	F
	
	F
	F
	F
	F/S
	
	F
	F

	Demonstrate the ability to be independent learners.
	F/S
	
	
	F
	F
	F
	F/S
	
	F
	F

	PRACTICAL SKILLS

	Deploy creative and original thought in the process of resolving problems from research and analysis through creative development to presentations.
	F/S
	F/S
	
	F/S
	
	F/S
	F/S
	
	F/S
	

	Use a range of advanced technology and associated equipment and software.


	F
	F
	F/S
	
	
	F
	F
	F/S
	
	

	Use a variety of communications, interpersonal and enterprise skills required for effective practice in the field of graphic communications.
	F
	F/S
	F
	F
	
	F
	F/S
	F
	F
	

	KEY SKILLS

	SELF AWARENESS SKILLS

	Develop self and project management, independent learning, communication and presentation skills, interpersonal skills and critical self-awareness
	F
	F/S
	F/S
	
	F
	F
	F/S
	F/S
	
	F

	Demonstrate an intelligent, open-minded, informed, sensitive and confident personal approach and sense of direction
	F/S
	F
	F/S
	F
	F/S
	F/S
	F
	F/S
	F
	F/S

	Develop an ability to demonstrate creative and original thought in the process of resolving problems through research, analysis and creative activity
	F
	F
	F/S
	
	F
	F
	F
	F/S
	F
	F

	Develop an ability to construct an argument based on evidence
	F
	F
	F/S
	
	F
	F
	F/S
	F/S
	
	

	COMMUNICATION SKILLS

	Produce appropriate written communication.
	F
	F
	
	F/S
	F/S
	F
	F
	
	F/S
	F/S

	Show effective decision-making and analytical argument.
	F/S
	F/S
	
	F/S
	F
	F/S
	F/S
	
	F/S
	F

	Respond effectively and in an appropriate way to a verbal briefing or instruction.
	F/S
	F/S
	
	F
	F
	F/S
	F/S
	
	F
	F

	Use and interpret written information in the appropriate manner.
	F
	F
	
	F/S
	F
	F
	F
	
	F/S
	F

	INTERPERSONAL SKILLS

	Create, develop and maintain effective working relationships.
	
	F/S
	F
	F
	
	
	
	F
	
	

	Plan team activities, provide guidance and review progress with team members.
	
	F/S
	F/S
	F
	
	
	
	F/S
	
	

	Manage effective relationships within a team.
	
	F/S
	F
	F
	
	
	
	F/S
	
	

	Analyse and evaluate the outcomes of team activity.
	
	F/S
	F
	
	
	
	
	F/S
	
	

	CREATIVITY AND PROBLEM SOLVING

	Review, plan and reflect upon personal self-development.
	F
	
	F
	F
	F/S
	F
	F
	F
	F
	F/S

	Manage, review and plan personal learning requirements.
	F/S
	
	F
	F
	F
	F/S
	F/S
	F
	F
	F/S

	Employ research and analysis at an appropriate level.
	F/S
	
	F
	F/S
	F
	F/S
	F
	F
	F/S
	F

	Identify personal career goals in relation to personal employment strengths and weaknesses.
	F
	
	F
	F
	F/S
	F
	F
	F
	F
	F/S

	INFORMATION, COMMUNICATION AND TECHNOLOGY

	Use common graphic communications software packages.
	F/S
	F/S
	
	F
	F
	F/S
	F/S
	
	F
	F

	Choose and relate tasks to the appropriate software.
	F/S
	F/S
	
	F
	F
	F/S
	F/S
	
	F
	F

	Develop personal IT skills autonomously.
	F/S
	F/S
	
	F
	F/S
	F/S
	F/S
	
	F
	F/S

	Develop the use of ICT
	F/S
	F
	
	F/S
	F
	F/S
	F
	
	F/S
	F

	NUMERACY

	Manipulate numbers at the appropriate standard.
	F
	F/S
	
	
	
	F
	F/S
	
	
	

	Prepare numerical data for use as a decision making tool.
	F
	F/S
	
	
	
	F
	F/S
	
	
	

	Select and use a range of mathematical techniques.
	F
	F/S
	
	
	
	F
	F/S
	
	
	

	Analyse a range of numerical information.
	F
	F/S
	
	
	
	F
	F/S
	
	
	

	MANAGEMENT AND LEADERSHIP SKILLS

	· Manage complex design tasks and evaluate performance their own and others within a team
	
	F/S
	F
	
	
	
	
	F/S
	
	

	Negotiate an agreed approach to development and production strategies (accepting and delegating responsibility) and presentation.
	
	F/S
	F/S
	
	
	
	
	F/S
	
	


F = Formative Assessment

S = Summative Assessment

F/S = Formative and Summative Assessments
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