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B.
FEATURES OF THE FIELD

1.
Title: 
B.A. (Hons) Graphics & Illustration


The field is available in the following forms: Full Field

2.
Modes of Delivery: Full time 


The field is offered in the following alternative patterns:
 Full Time

3. Features of the Field

Graphics & Illustration together contain many modes of practice; however, all are concerned with visual communication: the conveying of ideas, information and messages to distinct audiences.

Visual communication works through the employment of visual language, and like all languages, visual language is structured around rules related to pronounciation, grammar and the expression of meaning. it’s multivarious forms can be formal or informal, clipped and precise or colloquial (involving derivations and slang).  Variations in the use of visual language are due to historical, social, cultural and psychological influences.

Graphic Design is the discipline of visual communication, conveying the ideas, information and messages needed in the modern world. It has the power to change minds and hearts, making a difference in the lives of everyone it touches. With the advancements in technology, visual communication’s power has multiplied using the devices that are an everyday part of our visual landscape.
Where technology, art and science intersect, visual communication is concerned with conceptualisation, strategy and aesthetics in theory and practice. Increasingly graphic designers and illustrators are involved in consultation and management of communication nationally and internationally. 

Addressing both small and large scale needs Graphic Design works in specific social contexts, with clients ranging from the individual to governments and global multinationals. Current specialisms include work in the corporate, retail, and editorial and entertainment worlds and include sub-specialisms such as web design, design for film and television, information design, advertising, packaging, direct mail, books and magazines. Social and environmental issues are also an important concern.

Today in a discipline where there is a shifting and blurring of boundaries, the skills and attributes required of a successful illustrator are changing. They are no longer operating as “technicians”, but now take the lead in terms of directing a project. This has had a significant effect on the professional process and means that the most successful illustrators are educated, socially, ethically and culturally aware individuals. They need to be knowledgable of current affairs and trends and be contemporary in their visual language and media, utilising a breath of intellectual and practical skills. 

Contemporary illustration practice involves the use of a wide range of media, both traditional and increasingly digital. Sound drawing, where the visualisation of concepts and ideas is best served, is an essential element to any illustrators toolbox, underpinning most aspects of the discipline.

The Graphics & Illustration course at CSVPA focuses on design through the development of individual awareness and creativity. Emphasis is placed on individual authorship, initiative, collaboration and maximising the opportunities inherent in higher education. Students are exposed to communication theory and principles, balanced with an understanding of how design interacts with society. Students will engage beyond visual literacy and technique, embracing the discipline as one that engenders the best intellectual engagement with subject matter, problem solving and visual communication.

The course is taught primarily through studio based design projects of increasing complexity across the three levels. Lectures and seminars in Contextual Studies provide the context and knowledge base, which underlies decision making. Skills and techniques such as photography, printmaking, and the use of relevant moving image and graphic arts software support project work. Professional practice prepares the individual for life after university and informs the development of a personal career ‘pathway’ within the broad spectrum of the discipline. Collaboration, both inter-disciplinary and cross faculty, is encouraged throughout the course.

The Graphics & Illustration degree prepares students for careers in the communication arts industry, related areas and postgraduate study. The programme is structured to maximise the progressive development of the individual’s intellectual and creative potential and to advance the ability to develop ideas within the dynamic of a group. where today’s creative image-maker has the opportunity to move into uncharted territory as the traditional boundaries of the graphic designer, illustrator, artist become increasingly blurred.

C. EDUCATIONAL AIMS OF THE FIELD

· To provide a broad-based education in the cognate areas of graphics & illustration to students from a wide range of backgrounds and with varied subject interests and professional expectations

· To create a supportive and stimulating learning environment to enable students to develop their capacity for creativity, visual and critical awareness, analysis, problem-solving, research, and speculative and intellectual enquiry.

· To enable students to acquire the knowledge, and develop specialist and transferable skills appropriate for contemporary art and design practice, and for analytical and critical skills as they relate to historical and contextual studies.

· To emphasise individual, collaborative and interdisciplinary work undertaken within the studio and other appropriate environments.

· To equip students to pursue their chosen specialisms in communication design through professional practice, related employment or further study or research

· To promote an awareness of the historical and theoretical context within which contemporary practice of communication design has evolved and flourished and will continue to flourish, and to foster a creative dialogue between theory and practice at the appropriate level

· To contribute to the development of art and design theory and practice within the multi-disciplinary area of communication design.

· To encourage personal authorship through initiative, exploration, knowledge and understanding. Developing the professional, analytical and technical skills relevant to contemporary communication needs, together with an awareness of audiences. 

D. 
LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

On successful completion of the field students will be able to:

1. Knowledge and Understanding 

· Define aspects of practice and ideas at the forefront of the disciplines of graphic design and illustration and related areas

· Employ critical evaluation of the historical context of art and design practice

· Analyse and articulate the relationship between theory and practice in art and design

· Demonstrate a systematic understanding of key aspects of the field
· Demonstrate an enquiring attitude, imagination, clarity of expression in the employment of relevant technologies.

2
Cognitive (Thinking) Skills
· Devise and sustain arguments using critical analysis of theory and historical art and design issues
· Demonstrate individual creativity, vision, personal expression and intellectual ability in the chosen specialism to enable students to practice successfully in a chosen profession or to continue study at a higher level
· Maintain an open minded, informed and independent approach, understanding the role of designer and illustrator as both author and collaborator.

· Analyse and solve complex problems.
3.
Practical Skills
· Demonstrate practical understanding and technical competence -  whether in traditional technology or the use of high end equipment - in their chosen specialism to enable them to practice successfully in their chosen professions

· Acquire and interpret new methods, materials, processes and technologies appropriate to the specialism

· Employ appropriate information retrieval skills

· Deploy the communication, aesthetic, interpersonal and entrepreneurial skills required in the practice of communication design.

4.
Key Skills

On successful completion of the field students will have acquired the following key skills:

a. a)
Self Awareness Skills

· Take responsibility for independent learning, communication and presentation, managing relationships and time with critical self-awareness.

· Work effectively maintaining an informed, sensitive and individual sense of self-direction.

· Recognise creative and original thought in the process of resolving problems.

· Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback

b.
Communication Skills

· Express ideas clearly through oral, written and three-dimensional forms of presentation to intended audiences.

· Present, defend and communicate relevant ideas and information.

· Actively discuss precedent, conceptual and theoretical issues.

c.
Interpersonal Skills 

· Work effectively within a team contributing to peer group discussions and studio culture 
· Negotiate an agreed approach to project development and presentations.

· Give support and respond proactively when reviewing and evaluating group and individual progress.

· Work flexibly and respond to change when making decisions in complex and unpredictable contexts.

· Show respect for the opinions of others.

d.
Creativity and Problem Solving Skills

· Manage time and work efficiently and effectively.

· Formulate reasoned responses to critical judgements of others.

· Critically evaluate arguments, assumptions, abstract concepts and data to make judgements, and to frame appropriate questions, to achieve a design solution or a range of solutions.

· Monitor and review own progress in relation to academic and personal development.

e.
Research & Information Literacy Skills 

· Search for and select relevant sources of information.

· Undertake library searches both manually and by selecting appropriate on-line information and evaluate its quality.

· Use software relevant to the discipline (including page layout, image manipulation, web design and moving image).

· Use on-line communication systems to send and obtain information including the University’s learning management systems.

· Use ICT to present data, text, and images in the production of design.

· Accurately cite and reference information sources

f.
Numeracy Skills

· Undertake mathematical calculations necessary and relevant to their design explorations and solutions.

· Evaluate and present data in suitable formats.

· Interpret and apply data to inform judgements.

· Handle numbers with confidence and competence.

g.
Management and Leadership Skills

· Manage module outcomes to meet internal deadlines.

· Lead, motivate or contribute to group work.

· Determine the scope of a task or project.

· Evidence ability to successfully complete and evaluate a task, or project, revising the plan where necessary.

· Manage the production of final outcomes with the assistance of technical specialists internally and externally.
E.
FIELD STRUCTURE 

The field is part of the University’s Undergraduate Modular Scheme. Fields in the UMS are made up of modules, which are assigned to levels. Levels are progressively more challenging as a student progresses through the field. Each level is normally made up of modules each worth 15 credits (or an equivalent combination of half and multiple modules in some cases). Typically, a student must complete 120 credits at each level. All students will be provided with the UMS regulations.

The course is continuous over three levels. Each of the levels is divided into three parallel and inter-connected areas of teaching and learning. 

· Design Studies

· Supporting Studies

· Contextual Studies

The three areas of study are complementary to and supportive of each other.

Intermediate Awards: 

In line with UMS regulations

1. Students who complete 120 Level 4 credits and discontinue their studies are eligible for the award of a certificate of Higher Education (CertHE).

2. Students who complete 120 Level 5 credits (following 120 Level 4 credits) and discontinue their studies are eligible for the award of a Diploma of Higher Education (Dip.HE).

3.
Students who have completed Level 5 may choose to progress to a Degree rather than an Honours Degree.  This requires the successful completion of 60 Level 6 credits.

FIELD CONTENTS:

Cutting across traditional boundaries the graphics and illustration course is concerned with visual communication, conveying ideas, information and messages to meet the needs of local, European and Global societies.

Work is based in the studios and on location and is centered on projects of differing scales and increasing complexity. These projects explore and test the learning within the studio itself and the integration of what is learnt in supporting and contextual studies. Including the practice based issues, professional awareness and the theoretical basis for studio work which provides the framework for critical appraisal and comprehension. 

The programme also equips the students with sound communication and presentation skills and the ability to base their practice in thorough critical engagement of and research into the wider creative and cultural industries.

Level 4
Level 4 is designed to introduce students to the studio culture, to provide a firm grounding in the intellectual and technical skills necessary for the degree to working in teams and creating, supportive environments. This includes the development of an effective design process, visual awareness and an introduction to the resources available in the school. Key concepts and media are introduced through a range of projects. These include, printmaking, photography, moving image and narrative, conceptual thinking, typography, two and three-dimensional design, the language of colour, traditional and electronic media. Throughout all levels, subject lectures occur alongside research and writing skills seminars, which aim to provide students with the skills necessary to formulate informed arguments, and to present their ideas using appropriate methods and protocols. At level 4, these seminars focus primarily on writing skills.

Summary of Modules – Level 4

	Code
	Title
	Credits
	Prerequisites

	GD1901
	Creative Skills 1
	30
	Entry Qualifications



	GD1902
	Visual Communication 1
	15
	

	GD1903
	Visual Communication 2
	15
	

	GD1904
	End of Year Presentation Portfolio 1
	15
	

	GD1905
	Research and Project Development
	15
	

	GD1906
	History of Graphic Design and Illustration
	15
	

	GD1907
	Themes in the History of Visual Communication
	15
	

	
	Total
	120
	


Students must successfully complete all Level 4 modules to enter Level 5.

Level 5

At this level students are encouraged to interpret briefs in any appropriate medium, placing their work in context of a chosen pathway. Students will investigate alternative ways of communicating which challenge conventions, extend personal initiative, and which endeavour to begin to develop individual directions and audiences for their work. This is balanced with increasing awareness of and engagement with industry. The structure remains coherent with core studio modules in which the opportunity for choice and in-depth study are provided by the range of projects offered, supported and integrated with the contextual and supporting studies modules. Interdisciplinary and cross-course projects develop team working and interpersonal skills. In contextual studies students are required to reflect upon key texts from their chosen discipline, with the aim of improving their critical analysis skills so that they may be prepared for compiling the literature review which forms an important part of their work at level 6.

Summary of Modules – Level 5
	Code
	Title 
	Credits
	Prerequisites

	GD2901
	Creative Skills 2
	30
	Successful completion  of Level 4 or equivalent

	GD2902
	Visual Communication 3
	15
	

	GD2903
	Visual Communication 4
	15
	

	GD2906
	Contemporary Issues in Design Research
	15
	

	GD2905
	Graphic Design and Illustration: Concepts, Ideas and Theories
	15
	

	GD2904
	End of Year Presentation Portfolio 2
	30
	

	
	Total
	120
	


Students must successfully complete all Level 5 modules to enter Level 6.

Level 6

At this level students are directed towards successful independent study. Developing further research, critical and analytical skills, together with a sophisticated awareness of communication design practice. Students have the confidence which enables them to take the initiative and responsibility for their own development. Skills to manage complexity across a range of concurrently running projects are developed, as is a forward looking approach to their subject through a wide choice of set, competition and self initiated studio projects. These projects also provide the opportunity to attain high levels of technical competence appropriate to the realisation of work together with the necessary aesthetic. At level 6, students are involved in intensive research training; in seminars and tutorials, students explore ways to define and refine research questions, identify and employ appropriate texts in the formulation and support of arguments, critically analyse texts and artefacts, assess the value of sources, and structure their own responses.

By this stage the students have a good understanding of the broad context of study and how their practice relates to the wider historical and contemporary context so the course produces independent and creative learners who have the opportunity to undertake sustained project work towards their professional portfolios and Degree Show Exhibitions necessary to embarking on their chosen career. 
Summary of Modules – Level 6

	Code
	Title
	Credits
	Prerequisites

	GD3901
	Visual Communication 5
	30
	Successful completion of Level 5 or equivalent



	GD3902
	Creative Skills 3
	30
	

	GD3903
	Professional Portfolio and Degree Show
	30
	

	GD3904
	Dissertation
	30
	

	
	
	
	

	
	Total
	120
	


F.
FIELD REFERENCE POINTS

· The field has been designed with reference to QAA Subject Benchmark Statements 

· The awards made to students who complete the field or are awarded intermediate qualifications comply with the Framework for Higher Education Qualifications.

· All of the procedures associated with the field comply with the QAA Codes of Practice for Higher Education.

· All procedures associated with this field are consistent with the University’s policies, procedures and strategies.

G.
TEACHING AND LEARNING STRATEGIES

The course team integrates the relevant elements of the University’s Teaching and Learning Strategy into their teaching and assessment.

The portfolio of Communication Design courses promote and sustain distinctive patterns of studio based teaching and learning practices. Teaching methods have been developed in close relation to the subject and the creative industries. The ways in which students learn their skills and develop an understanding of their subject is equally distinctive, with a strong emphasis being placed on the management of design projects with reference to contemporary society, relevant market areas, and the development of individual creative skills, together with, as appropriate, the involvement and collaboration of industry

Through this, students are strongly encouraged to develop their own informed and creative approach, taking into account recent and current research as well as contemporary industry, audiences and artistic practices. This is achieved through the teaching philosophy in the School, which highlights the importance of knowledge of the contemporary design context and through awareness of the areas, forces and issues that influence society and industry to meet the needs of present and future generations.

The delivery of modules are by means of lectures, seminars, workshops, group critique, individual tutorials, demonstration, academic supervision, projects, briefings, study visits, peer learning, independent learning.

Studio culture is fundamental and is central to learning. Teaching and learning is project based and interactive between students, tutors, and peers. During the teaching week, at each Level, a minimum of two studio days are tutor-supported. Students are required to engage in an approximately equivalent amount of self directed research and personal work in support of their studio practice. Project related work takes place both in and outside the physical studio environment but the studio accommodation itself is a focus for teaching and informal, peer assisted learning.

· Lectures - A member of staff or invited guest will provide taught input, often followed up by group discussion to ensure a full understanding and to encourage critical analysis of the material. Lectures are normally illustrated by still or moving images, in order to present knowledge that stimulates critical thought and supplementary reading, research and other related work in their individual study time 
· Studio-based projects are both set and self initiated.

· Studio seminars are discussions within the studio group normally pertaining to a theme or discipline relevant to the project. They are mainly tutor led and may include demonstrations. 

· Seminars - Seminars normally consist of a structured discussion that may be student or staff led presentations followed by discussion. The seminar is usually based upon a topic which has been previously prepared and circulated. Active participation and quality of presentation and discussion in seminars is expected and encouraged.

· Group Critique - Commonly known as Group ‘ Crits’. On these occasions a group of students and members of staff and, if appropriate, invited industry guests will discuss the work of one or more students who are present. Group crits can take place in studios or students work place, if appropriate, the work to be discussed might be more formally exhibited. Discussion of this kind provides an ideal arena for the realisation of common issues and for the dissemination of ideas. Crits also provide an invaluable form of self-appraisal, since the student will not only receive individual oral feedback, but will indirectly learn by means of the discussion centred upon the work of other members of the group. Studio presentations are integral to group crits.

· Tutorial - Opportunities to discuss a range of issues relating to individual development and to clarify existing knowledge, to support essay and project initiatives, and to guide and facilitate further independent and creative learning and thought.

· Open Door Policy - The school has adopted an ‘open door’ access policy for students which provides the opportunity, throughout the academic year to discuss pressing issues whether work or pastoral as they arise with the member of staff of their choice.

· Demonstration - This often involves the first introduction to a process, technique or equipment not previously experienced to a group of students.  It is intended to make students aware of the potential and characteristics of equipment and skills. It is not intended that every student will go on to learn and use the skills.

· Academic or Technical Supervision - Academic supervision builds on demonstration in that members of staff will assist students in the acquisition or strengthening of a particular skill or aspect of learning. The degree of assistance is usually determined by the capabilities of the individual student. Supervision of this kind will mean that a member of staff is close at hand to assist with problems.

· Study Visits - By definition, a study visit will involve traveling to particular places of interest which may vary from visits to museums and libraries or to course specific events such as shows, exhibitions, or visits to industry. They may also take the form of an extended visit, where appropriate. They form an essential part of the education practices in that it is vital that the student is able to see examples of art and design at first hand.

· Projects - The term ‘project’ is used in two ways. Set projects consist of a set of objectives and procedures which are often linked to a given theme or design problem and are designed for a particular group of students. This kind of project normally has a strict deadline. Students also devise their own projects (self initiated briefs). Self initiated projects are comprised of a body of work which reflects the specific interests of the student and which may be developed over a period of time.
· Briefing - A briefing takes place to make known and explain details of projects. 

· Peer Learning - A vital component of teaching and learning practices of design courses. The work of the course is largely studio based, and thus enables students to take notice of each other’s work and discuss progress and issues informally. Peer learning will also takes place through other activity such as group crits and seminars.

· Study Skills - Study skills refer to the acquisition of communication skills, techniques of information retrieval and strategies of self-management in relation to study. Above all study skills means learning how to study.

· Professional Practice and Careers – Opportunities for students to plan and manage their future careers. Keeping an appropriate balance between these different teaching and learning strategies, from level to level, the balance shifts in such a way as to lead the student from task oriented work to the development of the autonomous and creative capabilities required for independent learning and through an increasingly complex and wide ranging design issues.

· Independent Study - It is recognised that all students engage in forms of independent learning in relation to the broad issues of the subject. Formal tuition will often be based upon the expectation of some level of self-motivated personal development. Independent study and the individual selection of a range of projects, both set and self initiated leads to the development of individual portfolios of work in the later stages of the course and for entry into the student’s individual choice of career.
· The Portfolio allows for progression and is the record of an individual’s creative and technical development at each level, and the Professional Portfolio developed during Level 6 is intended to enable the student to embark on a career in their chosen area.

· End of Year Shows and the Degree Show Exhibitions are designed to enable students to demonstrate critical self-selection and creative ambition and at Level 6 reflects the individual student’s highest achievement on completion of the course.

H. 
ASSESSMENT STRATEGIES 


The main objectives of assessment are to develop student’s critical judgement, practical skills and intellectual breadth. A range of assessments strategies are employed in the field. Supporting student learning, recognising differences in individual learning styles and giving students the opportunity to demonstrate the diversity of abilities developed during the programme. 


The assessment system gives feedback to students on their progress. It defines achievement in each module and finally allows for the designation of the degree award classification. Students are informed of assessment methods and criteria at the start of each level and given feedback, verbal or written, regularly during and on completion of each module and at the end of each level.

Assessment is based on an evaluation of the level of achievement for each module, in relation to the aims and learning outcomes and demonstrates that students have achieved these learning outcomes.

The assessment procedure supports creative development and provides guidance and monitoring as a student progresses. The particular criteria for the assessment of each module are set out in the module description and/or on project briefs. 

Assessment criteria for the formative and summative assessments of each single, half or multiple module are given verbally and in written form and in module descriptions and guides. 

Module Assessment Methods

At each level students will have the experience of individual and group presentations and different forms of critical and reflective writing.

Each module is individually assessed and the form of the assessment will generally be by the presentation of projects and/or bodies of work. In the case of modules having a number of component projects, normally a formative mark will be assigned to projects after a crit. This provides an indication of attainment for that project.  The entire submission which may involve  several separate projects, will be submitted for final assessment at the end of the module and given a summative grade.

Modes of Assessment include:

· Project crit – to assess and monitor ongoing progress on the programme, oral and visual communication skills (normally formative)
· Module assessment – to assess the standard of the body of work achieved
· Essays – to assess critical research, reading and writing skills
· Dissertation – to assess a major piece of writing
· Self assessment
· Shows and Degree Show Exhibitions – to assess creative ambition and appropriate response to set and self initiated projects and the use of appropriate technologies to realise work in context.
· Portfolios – to identify student’s skills and achievements, strengths and weaknesses and personal values in relation to career choices.
Feedback, both formal and informal, is maximised throughout the programme.  Students are given regular feedback through interaction in the studios in the development of course work, tutorials, crits, seminars, group discussions and presentations. As specified in the University’s academic framework, students have the opportunity to give constructive feed back via module and course evaluation questionnaires, student / staff consultative committees and other forums. Staff use this feedback positively to enhance and refine modules, and to initiate new areas of study and modules.
I.
ENTRY QUALIFICATIONS 
1) The minimum entry qualifications for the field are:

Admission at Level 4

Students must normally be 18 years or over on 1st September in the session of admission.

All applicants invited for interview present a portfolio of work and have successfully completed a one-year full time foundation course in Art & Design or EdExcel GAD or BTEC ND in Graphic Design/Photography or equivalent.

A minimum of 5 or more GCSE’s (grades A-C) including English Language and 2 other academic subjects, with preferably completed A level studies or a minimum of 4 GCSE’s (grades A-C) plus one A Level. A merit at GNVQ Level 3 is considered equivalent to two A Levels.

A mature applicant of 21 or over on 31st December in the year of entry, may be permitted to enter at the beginning of the course without normal minimum entry qualifications but will be required to attend an interview with a portfolio of work.

2)
Typical entry qualifications set for entrants to the field are:

All students have successfully completed a one-year Foundation course in Art & Design or a two-year BTEC in a relevant subject or its equivalent.  It is anticipated that the majority of applicants have completed A-Levels or their Internationally equivalent qualification.

The majority of international students have achieved a 5.5 IELTS score although the strength of the portfolio is taken into account when making a decision if a lower score has been recorded. 

Admission to Levels 5 and 6

In accordance with University regulations candidates may at the discretion of the Course Director, be admitted to any level of the course, providing that they can demonstrate their ability to effectively fulfil the objectives of the course. This will require an interview and the submission of a portfolio to demonstrate design ability, and the successful completion of an equivalent part of the course to that missed, at another educational establishment. An applicant holding an appropriate HND may be admitted to the start of Level 5 and applicants who have successfully completed part or all of an appropriate, related degree course may be admitted during Level 5. Admission to Level 6 is exceptional. Industrial experience or successfully gaining a merit award in a Foundation Degree or an international equivalent qualification is acceptable for consideration. Applicants seeking prior credits for advanced standing will be considered through the university AP(E)L credit rating mechanism.

International Students

International students are normally interviewed with portfolio and only in exceptional circumstances allowed to send a portfolio for review and telephone interview. They must demonstrate evidence of satisfactory competence in English, (IELTS 5.5) where this is not their first language, in accordance with the requirements of the university.

J. CAREER OPPORTUNITIES

This degree equips students for a wide range of careers in the communication (arts) industry or related areas.

Graduates of the Graphics & Illustration course will be employed globally in design related careers in the fields of advertising,  film, graphic design, interactive media design, packaging, photography, publishing and illustartion. Students will go on to establish their own successful practices or to take up influential positions in prestigious national and international companies. Others  take advantage of postgraduate opportunities both in the UK and overseas before embarking on their careers.

K. INDICATORS OF QUALITY

· All staff are professionally active and academically qualified, bringing a high level of expertise to their teaching. Their current practice, enthusiasm and experience ensure the course will be kept at the forefront of new developments and practice.
· External examiner reports

· Feedback from industry through industrial placements and first destinations

· Success in national and international competitions (D&AD competitions and New Blood, ISTD, RSA) 
· High employment rate 

· Industrial links 

· Research, consultancy and staff links with industry.

L. APPROVED VARIANTS FROM THE UMS

None.

COURSE STRUCTURE DIAGRAM  - BA (HONS) GRAPHIC DESIGN & ILLUSTRATION

	
	LEVEL 4
	LEVEL 5
	LEVEL 6

	SEMESTER
	1
	2
	1
	2
	1
	2

	CORE STUDIES
	GD1901 CREATIVE SKILLS 1

30


	GD2901 CREATIVE SKILLS 2

30

 
	GD3902 CREATIVE SKILLS 3

30



	
	GD1902 VISUAL COMMUNICATION 1

15


	GD1903 VISUAL COMMUNICATION 2

15


	GD2902 VISUAL COMMUNICATION 3

15


	GD2903 VISUAL COMMUNICATION 4

15


	GD3901 VISUAL COMMUNICATION 5

30



	
	GD1904 END OF YEAR 

PRESENTATION PORTFOLIO 1

15


	GD2904 END OF YEAR

PRESENTATION PORTFOLIO 2

30


	GD3903 PROFESSIONAL PORTFOLIO AND DEGREE SHOW

30



	SUPPORTING STUDIES
	RGD1905 ESEARCH AND PROJECT DEVELOPMENT

15


	
	

	CRITICAL AND CONTEXTUAL STUDIES


	GD1906 HISTORY OF GRAPHIC DESIGN AND ILLUSTRATION

15


	GD1907 THEMES IN THE HISTORY OF VISUAL COMMUNICATION

15


	GD2906 CONTEMPORARY ISSUES IN DESIGN RESEARCH

15
	GD2905 GRAPHIC DESIGN AND ILLUSTRATION: CONCEPTS, IDEAS AND THEORIES

15
	GD3904 DISSERTATION

30
	


Mapping of the Field Learning Outcomes 
	FIELD LEARNING OUTCOMES
	GD1901
	GD1902
	GD1903
	GD1904
	GD1905
	GD1906
	GD1907
	GD2901
	GD2902
	GD2903
	GD2904
	GD2905
	GD2906
	GD3901
	GD3902
	GD3903
	GD3904

	KNOWLEDGE AND UNDERSTANDING
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Define aspects of practice and ideas at the forefront of the disciplines of graphic design and illustration and related areas
	F/S
	F/S
	F
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Employ crtical evaluation of the historical context of art and design practice
	F
	F
	F
	F
	S
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F/S

	Analyse and articulate the relationship between theory and practice in art and design
	F/S
	F/S
	F/S
	F/S
	S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Demonstrate a systematic understanding of key aspects of the field
	F/S
	F/S
	F
	F/S
	S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Demonstrate an enquiring attitude, imagination, clarity of expression in the employment of relevant technologies.
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	COGNITIVE SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Devise and sustain arguments using critical analysis of theory and historical art and design issues
	F/S
	F/S
	F/S
	F/S
	S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Demonstrate individual creativity, vision, personal expression and intellectual ability in the chosen specialism to enable students to practice successfully in a chosen profession or to continue study at a higher level
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Maintain an open minded, informed and independent approach, understanding the role of designer and illustrator as both author and collaborator.
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Analyse and solve complex problems.


	F/S
	F/S
	F/S
	F/S
	S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	PRACTICAL SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Demonstrate practical understanding and technical competence -  whether in traditional technology or the use of high end equipment - in their chosen specialism to enable them to practice successfully in their chosen professions
	F/S
	F/S
	F/S
	F/S
	S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Acquire and interpret new methods, materials, processes and technologies appropriate to the specialism
	F
	F
	F
	F
	S
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Employ appropriate information retrieval skills


	F
	F
	F
	F
	F/S
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Deploy the communication, aesthetic, interpersonal and entrepreneurial skills required in the practice of communication design.
	F/S
	F/S
	F/S
	F/S
	F
	F
	F
	F/S
	F/S
	F/S
	F/S
	F
	F
	F/S
	F/S
	F/S
	F

	KEY SKILLS
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Self Awareness Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Take responsibility for independent learning, communication and presentation, managing relationships and time with critical self-awareness.
	F/S
	F/S
	F/S
	F/S
	F
	F
	F
	F/S
	F/S
	F/S
	F/S
	F
	F
	F/S
	F/S
	F/S
	F/S

	Work effectively maintaining an informed, sensitive and individual sense of self-direction.
	F/S
	F/S
	F/S
	F/S
	F
	F
	F
	F/S
	
	F/S
	
	F
	F
	
	
	
	F

	Recognise creative and original thought in the process of resolving problems.
	F/S
	F/S
	F/S
	F/S
	S
	S
	S
	F/S
	F/S
	F/S
	F/S
	S
	S
	F/S
	F/S
	F/S
	S

	Recognise own academic strengths and weaknesses, reflect on performance and progress and respond to feedback
	F
	F
	F
	F/S
	S
	F/S
	F/S
	F
	F
	F
	F/S
	F/S
	F/S
	F
	F
	F/S
	F/S

	Communication Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Express ideas clearly through oral, written and three-dimensional forms of presentation to intended audiences.
	F
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F/S

	Present, defend and communicate relevant ideas and information.
	F
	F
	F
	F
	F/S
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	S

	Actively discuss precedent, conceptual and theoretical issues.
	F
	F
	F
	F
	
	S
	S
	F
	F
	F
	F
	S
	S
	F
	F
	F
	S

	Interpersonal Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Work effectively within a team contributing to peer group discussions and studio culture 
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Negotiate an agreed approach to project development and presentations.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Give support and respond proactively when reviewing and evaluating group and individual progress.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Work flexibly and respond to change when making decisions in complex and unpredictable contexts.
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Show respect for the opinions of others.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Creativity and Problem Solving Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Manage time and work efficiently and effectively.
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Formulate reasoned responses to critical judgements of others.
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Critically evaluate arguments, assumptions, abstract concepts and data to make judgements, and to frame appropriate questions, to achieve a design solution or a range of solutions.
	F/S
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	F/S
	
	
	F/S
	F/S
	F/S
	

	Monitor and review own progress in relation to academic and personal development.
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F

	Research & Information Literacy Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Search for and select relevant sources of information.
	F
	F
	F
	F
	F/S
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F/S

	Undertake library searches both manually and by selecting appropriate on-line information and evaluate its quality.
	F
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F/S

	Use software relevant to the discipline (including page layout, image manipulation, web design and moving image).
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Use on-line communication systems to send and obtain information including the University’s learning management systems.
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F
	F

	Use ICT to present data, text, and images in the production of design.
	
	
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Accurately cite and reference information sources
	F
	F
	F
	F
	F/S
	F/S
	F/S
	F
	F
	F
	F
	F/S
	F/S
	F
	F
	F
	F/S

	Numeracy Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Undertake mathematical calculations necessary and relevant to their design explorations and solutions.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Evaluate and present data in suitable formats.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Interpret and apply data to inform judgements.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Handle numbers with confidence and competence.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
	

	Management and Leadership Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Manage module outcomes to meet internal deadlines.
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S

	Lead, motivate or contribute to group work.


	F
	F
	F
	
	
	
	
	F
	F
	F
	
	
	
	F
	F/S
	F
	

	Determine the scope of a task or project.


	
	F
	F
	F/S
	F
	F/S
	F/S
	
	F/S
	F/S
	F/S
	F/S
	F/S
	F/S
	
	F/S
	F/S

	Evidence ability to successfully complete and evaluate a task, or project, revising the plan where necessary.
	
	
	
	F/S
	
	
	
	
	
	
	F/S
	
	
	
	F/S
	F
	

	Manage the production of final outcomes with the assistance of technical specialists internally and externally.
	F
	F
	F
	F
	F
	
	
	F
	F
	F
	F
	
	
	F
	F
	F
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