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B.
FEATURES OF THE FIELD

1.
Type of Field:


The field is available in the following forms:

Full Field:
MSc/PGDip Electronic Commerce

2.
Modes of Study:

The field is offered in the following alternative patterns: 

Full-time over 1 year 

Part-time over 2-3 years


3.
Features of the Field

· Delivery: 1week blocks

· Teaching is undertaken in a specialist teaching suite

· The programme in informed by the research within the school

· Students can register on the course in September January

· Industry experts teach on the field.

· A Management Committee from industry reviews the industrial relevance of the course and reports to the Field Board. 
C.
EDUCATIONAL AIMS OF THE FIELD

The main aims of the 
masters courses are to provide students with the opportunity:

· To gain knowledge, skills and a critical appreciation of the principles of e-commerce.
· To be able to critically evaluate technical systems and their specifications.

· To demonstrate and engage in academic and professional communication with others in the e-commerce field through reports and presentations.

· To have the ability to make an informed assessment of the performance of a system and make knowledgeable suggestions for improvements. 

· To give students the professional attitudes and a range of transferable skills which would enable them to develop and exploit their knowledge and technical expertise in the furtherance of their career.

· To develop an awareness of work in a multi-disciplinary team within the industry with real industrial constraints.

· To be able to initiate, plan and develop research and investigative skills and a critical and research-oriented approach to the study of a relevant project.

The aims of the Postgraduate Diploma and the Postgraduate Certificate are the same as those for the MSc except that, since the PgDip and PgCert student is not required to submit a Thesis, he/she will not have the same opportunity to engage in the in-depth research which the project/dissertation requires.  

D.        LEARNING OUTCOMES (OBJECTIVES) OF THE FIELD

Knowledge and understanding

On successfully completing the course students will be able to:

· Understand the application of modern technologies available e-commerce.
· Extrapolate current methods, techniques and tools to identify new concepts, problems and future requirements for implementing e-commerce.
· Have an understanding of project finance, and the management and techniques used for pricing and cost control in order to produce successful outcomes.

· Be able to control projects in respect to time, cost and the risks inherent in implementing e-commerce.
· Present an understanding of the legal obligations and financial, social and ethical implications of professional practice, including security and privacy issues and appropriate professional codes of practice.

· Demonstrate knowledge of the principles and detailed requirements for the management of quality issues in respect to the industry projects.

· Have an in-depth knowledge of the nature, scope and objectives of the varying organisations and inter-firm relationships that are present in the industry, particularly relating to efficient outcomes.

· Have the capability to critically evaluate technical systems and specifications.

Cognitive (thinking) skills 

On successful completion of the field, students will be able to:

· Learn independently, and be able to critically evaluate, analyse and communicate research and data collection/analysis. 

· Analyse problems and issues, taking due account of any incompleteness of data or information, and arrive at well-reasoned and supportable conclusions 

· Identify current issues and trends in the e-commerce domain.

· Carry out a focused critical literature review.

· Develop original thought.

Key skills – all Fields

On successful completion of the field, students will have acquired transferable skills to:

a. Communication Skills

· Undertake effective report writing from an academic and industrial perspective, proposing solutions and implementations.

· Give an effective presentation putting forward the case and giving constructive arguments and drawing conclusions in a coherent manner.

· Critically assess specialist areas taken during the course.

· Articulate and position current issues and trends in e-commerce
b.

Numeracy

· Collect relevant data from primary and secondary sources, extrapolate and evaluate the information.

· Manipulate, interpret and analyse numerical data relating to reliability, and availability of systems.

· Critically analyse and interpret technical reports and take the necessary actions based on these reports.

· Critically analyse and classify quality costings and their implications.

c.

Information, Communication and Technology
· Identify and evaluate how technologies can be incorporated into business.

· Evaluate and procure suitable systems for each phase of a project.

· Have in-depth knowledge of e-commerce tools and be able to write effective technical reports and to give presentations.

· Critically evaluate technical systems and specifications.

d.
Teamworking

· Contribute to group working and discussions.

· Be able to take the lead and evaluate the progress and collective performance of the group.

· Identify ways of improving group performance in particular their own contribution to the group.

e.

Independent Learning

· Use different research methods, computer databases, the Internet and literature search tools in order to obtain required information.

· Work independently and produce high level reports drawing together and interpreting research and information from different sources.  

· Reflect on the learning experience and identify opportunities for future improvements.

E.
FIELD STRUCTURE

This field is part of the University’s Postgraduate Credit Framework.  Fields in the PCF are made up of modules which are designated at level M.  Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules.  The minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma 120 credits and a Masters degree 180 credits.  In some instances the Certificate or Diploma may be the final award and Certificates and Diplomas may be offered to students who only complete specified parts of a Masters degree.   The awards available are detailed in section A. All students will be provided with the appropriate regulations. 

Duration of the programme and academic year structure

The maximum duration of the MSc programme is 1 year (full-time) and 2-3 years (part-time). 

Students may commence the programme in September or January, taught module seminars will be held from September to May each year.  Part-time students will normally complete their taught modules over two years and then complete the Project Dissertation Stage. 
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 F.          FIELD REFERENCE POINTS

· The field meets the requirements for an award at Masters Level under the QAA Framework for higher education qualifications in England, Wales and Northern Ireland.

· There are no benchmarks at Masters level but this course follows on from the undergraduate courses.

Research Areas

· Architectures based on ebXML and Peer-to-Peer technologies and their application for dynamic virtual enterprises. Buiding on the work carried out as part of the European Union funded LAURA Project (IST-2001-33251) 2002-2004. The LAURA project involves a multi country consortium of software companies, universities and trade associations from Germany, Greece, Bulgaria and the UK. This innovative project concerns the design, implementation and trial of state of the art e-commerce systems to improve access to the European market for small businesses.

· Use of ontologies to support an auction engine for corporate information and knowledge exchange. Findings to be published in International Journal of Electronic Markets & Business Media, March 2005.
· The development of Internet systems for handling communications between parties involved in facilities management (managing agents, contractors, owners and technical advisors) with the FM Company Ltd.

· The exploration of ways of exploiting the Internet and database technology in order  to improve the competitiveness of Pharma Times Ltd 

· Under the EU Framework 5 programme the development of software for G3 phones which will, for example, deliver images of live football matches to G3 handsets. 


· Using turbo codes in a real-time scenario; reducing their complexity and designing the codes for the real-time situation.

· Investigating with Orange to develop Mobile Diabetes Patients Management and Internetworking Systems.
G. TEACHING AND LEARNING STRATEGIES

The Field is designed to give students a balance of theoretical and practical experience.

There are essentially two elements of the MSc, the Taught Modules and the project dissertation Stage. The primary aim of the elements of teaching and learning on the MSc are to ensure that the Field aims, Field learning outcomes and the learning outcomes of individual modules, both taught modules and the Thesis/ project, are achieved. In general terms, the teaching and learning philosophy of the assessment, both assignment and examination, are to enable the students to demonstrate their ability to study independently and it is envisaged that a relatively minor proportion of student learning time will be staff-student contact time.

Teaching and Learning Strategies: The Taught Modules

Formal lectures are used to give the students a background understanding in the theoretical aspect of e-commerce.  These are then often reinforced by practical sessions and/or industry specialists who contribute and give informative insight to industry developments.  

The student is then required to further explore and exploit the information given in the modules through guided self study which will require them to research and define the outcomes accurately and produce detailed solutions and innovative work.  This work is designed to build on the students competencies in research and in writing reports in preparation for their thesis/project dissertation.

During the modules the students are required to give verbal presentations normally to the student’s peer group and module leader.  Students also improve their verbal communication skills through discussions after the lectures.  Modules are assessed through examinations and or written assignments which are designed to improve the students’ research and evaluative skills.

Teaching and Learning Strategies: Project Dissertation Stage 

The Research Methods Module

The Research Methods course (which will comprise of a two day of seminar) aims to equip students with the knowledge and skills sufficient to plan and complete the Thesis stage.

The individual project provides a challenge to the student to investigate and undertake a real world problem.  Students will be given close guidance to select a project that is relevant to their background or specialisation area.  In the project students are required to apply the knowledge that they have learnt during the course in order to achieve a deliverable whilst satisfying given constraints.  

During the project students are required to keep careful records of activities, including their part in them, the applicable decision making and resource allocation processes and the constraints which the industrial context imposes.  Students will be expected to include a critical assessment of the way in which the work was carried out in terms of; analysis and design approaches, quality, business process redesign, planning, legal aspects and environmental issues.  All these will need to be monitored and included in the final report giving details of how they were dealt with and summarising areas of good practice.
H.     ASSESSMENT STRATEGIES

The overall aims of the assessment strategies are to enable the student to demonstrate that he/she has met the aims and outcomes of each individual module, to help facilitate the achievement of the overall course aims, to enable to accurately reflect the student’s abilities in determining the award to be made to the student.

A combination of assessment methods will be used throughout the course. These elements include module assignments, module examinations, in-class tests, experiment reports, industrial visit reports, seminars, verbal presentations and the project dissertation. Each module leader is responsible for ensuring that the method of assessment reflects the aims and learning objectives of the module, is demanding and stimulating and at the appropriate masters level. 

I.
ENTRY QUALIFICATIONS

1.
The minimum entry qualifications for the field are:


Applicants for the MSc and Postgraduate Diploma are normally required to have a good honours degree (2.2) or above or academic equivalent. 

Overseas students are required to have the following minimum English language standard: 

IELTS band 6.5 minimum

TOEFL a score of 550 minimum in spoken: plus grade 5 test of written English

TOEFL a score of 213 minimum (computer based) achieving a minimum essay score of 5

2.
Typical entry qualifications set for entrants to the field are:

Applicants for the MSc and Postgraduate Diploma should normally have a good honours degree in a relevant area minimum 2.2 honours or academic equivalent.

Or

Students with no first degree but substantial work experience in a relevant area may be considered for entry onto the MSc providing the admissions tutor is satisfied that they can successfully complete the course.

J.       CAREER OPPORTUNITIES

Students who successfully complete the MSc will have acquired significant research and analytical skills in the area of e-commerce and should therefore have substantially enhanced their prospects of gaining employment and progressing their career in the industry. Typical job opportunities, depending on level of experience will include:

· Analysis and design of e-commerce systems

· Project manager

· E-commerce architects

· Consultancy roles in e-commerce

· End user liaison and support

K.      INDICATORS OF QUALITY

· The course is accredited by the British Computer Society.

· Kingston University, Faculty of Technology is an IEE Endorsed Provider of short courses.
L.
APPROVED VARIANTS FROM THE PCF

Award of MSc with Distinction and Commendation

The award of Distinction will not normally be considered where the project grade is less than grade A (70%).

The award of Commendation will not normally be considered where the project grade is less than grade B (60%).

For assessment of modules in computing the final mark, students must attain a minimum of 40% of the marks available for each section.  
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