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B.
FEATURES OF THE FIELD

1.
Title

MSc Market and Social Research Practice.
2.
Modes of Delivery

The field is offered in the following alternative part-time delivery modes:
part-time (weekday, evening, weekend);

block release.
3.
Features of the Field

The MSc in Market and Social Research Practice provides a progression route to a master's qualification for students who successfully complete the Market Research Society Diploma (120 credits) in Market and Social Research Practice (or equivalent), normally within a three year period preceding registration on the programme.  In addition, the modules available on the MSc Market and Social Research Practice are potentially accessible to students at Kingston University and collaborative partner institutions who are registered for the portfolio of part time Marketing courses. 
C.
EDUCATIONAL AIMS OF THE FIELD

The main aims of the MSc Market and Social Research Practice are to build on the NQF approved 120 credit MRS Diploma learning outcomes which are: 
·  understand, define and evaluate research objectives, based on a thorough understanding of the context and the business objectives 

· design creative and appropriate research solutions to identified problems, based on a thorough understanding of approaches and techniques, and taking into account existing and potential constraints and limitations 

· select appropriate techniques for the collection, analysis and interpretation of the data necessary to inform effective decision-making 

· provide and justify recommendations to support the decision-making process, based on a thorough understanding of the information gathered during the research process 

· manage the research process from inception to reporting and follow-up 

· evaluate choices made at each stage in the process, identify any limitations and devise appropriate strategies for overcoming those limitations 

In order to provide the students with the opportunity to build on the MRS Diploma and to advance to a master’s level qualification, the programme aims to enable students critically to:
· Acquire a more advance and broadly based systematic training in methods of research in management and business studies;
· Develop a systematic and critical understanding of market research processes and techniques, and to evaluate academic knowledge from the perspectives of the nature and quality of evidence and argument;
· Develop critical analytical skills to communicate research proposals and results of research;
· Develop advanced critical skills of reflection, analysis, and evaluation;
· Develop consultation and project management skills;
· Research specific areas of market research theory and practice in depth by means of a master’s level dissertation.
D.
LEARNING OUTCOMES OF THE FIELD

1.
Knowledge and Understanding

On completion of the MSc Market and Social Research Practice, students will be able to demonstrate an in-depth knowledge and understanding of:

· Principles of business research design and relevant theoretical frameworks underpinning this design;
· Issues concerning knowledge acquisition and dissemination in market research including the ability to evaluate existing research critically and to design and implement their own programme of research;
· How to use a variety of techniques of data collection and analysis for both quantifiable and qualitative forms of data;
· The practical implications for managing market reseach activity and of research in this field.

2.
Cognitive (Thinking) Skills

On successful completion of the MSc Market and Social Research Practice, students will be able to demonstrate the ability to:

· Think in a critically reflective and creative manner;
· Analyse and solve complex problems; 

· Organise and synthesise complex information.
3. 
Practical Skills 

         On completion of the MSc in Market and Social Research Practice, students will      

         be able to:

· Identify and diagnose a business related problem candidate for investigation.

· Review the existing body of knowledge relevant to addressing that problem.

· Develop a Research Proposal to include appropriate data capture and analysis methodologies.

· Plan, deploy, administer, analyse and communicate the results of the investigation.

4.
Key Skills

On successful completion of the MSc Market and Social Research Practice, students will have acquired the following transferable skills:
a. Self-awareness Skills

· Take responsibility and plan for their own learning;
· Design and develop a programme of independent research and data collection/analysis.
b. Communication Skills

· Communicate the results of independent research both in writing and, if appropriate to any particular taught module, in other ways, e.g. individual presentations;
· Use appropriate ICT to present text and data.
c. Interpersonal Skills

· Interaction between students within seminars develops their interpersonal skills;
· Give, accept and respond to constructive feedback.

d. Creativity and Problem Solving

· View problems from a range of perspectives to find solutions;
· Work with complex ideas and justify judgments made through effective use of evidence.

e. Research and Information Literacy Skills

· Undertake independent research and express their findings through a written dissertation;
· Use on-line resources, including the University's learning management system, to identify relevant information;
· Use software and IT Technology as appropriate; 

· Assemble and analyse qualitative and quantitative data (as appropriate) from a wide variety of sources;
· Plan and conduct independent research to a high standard.
f. Numeracy

· Appreciate the potential relevance of statistical data to research;
· Analyse and interpret data for the purposes of research;
· Select and apply analysis techniques to relevant business decisions.

g. Management and Leadership Skills

· Time management and self-awareness skills;
· Identify resources needed to undertake a task (or project) and to schedule and manage the resources;
· Motivate and direct others to enable an effective contribution from all participants.

E.
FIELD STRUCTURE

1. Structure of the programme

This programme is part of the University's Postgraduate Credit Framework (PCF). Programmes in the PCF are made up of modules which are designated at Level 7. Single modules in the framework are valued at 15 credits and the field may contain a number of multiple modules. The awards available are detailed in Section A and the requirements are outlined below. 
All students will be provided with the PCF regulations and specific additions that are sometimes required for accreditation by outside bodies are outlined below and will be provided in detail for students in programme handbooks.

The PCF framework specifies that the minimum requirement for a Postgraduate Certificate is 60 credits, for a Postgraduate Diploma is 120 credits and for a Masters degree is 180 credits.  Accordingly, this programme, through the entry requirement of successful completion of the Market Research Society Diploma in Market and Social Research Practice (or equivalent process of APEL), confers 120 credits to the student on entry to the programme, while the remaining 60 credits (i.e., 120 + 60 = 180) will be based on an individually supervised research dissertation. This 60-credit ‘top up’ will follow the Faculty’s existing BMM006 Research Methods (15 credits) and BMM012 Research Dissertation (45 credits) module descriptors in combination. 
The structure of the MRS Diploma programme is shown in Table 1, while the structure of the MSc in Market Social Research Practice is outlined in Table 2 below. The MRS Diploma syllabus can be found in Appendix 2.
Table 1: Structure of the MRS Diploma

	MRS Unit
	Tutor led hours
	Self directed learning hours
	Total learning hours
	NQF/QAA

Level 7 Credits

@ 10 hours per credit

	Unit 1: Marketing Research & Information
	45
	135
	180
	18

	Unit 2: Principles & Practice of Market & Social Research
	90
	270
	360
	36

	Unit 3: Analysis & Interpretation of Quantitative Data
OR

Unit 4: Collection, Analysis & Interpretation of Qualitative Data
	90
	270
	360
	36

	Unit 5: Case Studies in Market & Social Research 
	75
	225
	300
	30

	Total
	300
	900
	1200
	120


Table 2:  Structure of the MSc in Market Research and Social Practice

	Module Title
	Module code
	Module type
	Tutor led hours
	Self directed learning hours
	Total learning hours
	Credits
	

	Dissertation
	BMM012
	Core
	7.5
	442.5
	450
	45
	

	Research Methods
	BMM006
	Core
	30
	120
	150
	15
	

	Total
	
	
	37.5
	562.5
	600
	60
	


2. Delivery of the programme: 

The duration of the programme is one calendar year.  The part time mode of delivery allows two opportunities for registration, i.e. September and February, as indicated in Tables 3 and 4 below. A three-day Induction programme therefore takes place either in September and/or February. The block release delivery mode is intended for corporate clients. Timing will be determined by the course team.

Table 3 Part-time mode of delivery for September start
	Year 
	Months
	Activities

	Year 1


	September – January 
	Research proposal, formalising research agenda

	
	February – September 
	Conduct/finalise primary research, analysis and writing up


Table 4 Part time mode of delivery for February start

	Year 
	Months
	Activities

	Year 1


	February – June 
	Research proposal, formalising research agenda

	
	July – February 
	Conduct/finalise primary research, analysis and writing up


Progression to the Dissertation Stage of Masters Degrees

The master’s degree consists of two stages: first, a set of taught subject modules and second, an independent research project or dissertation.  There are two models of postgraduate assessment.  Both require 120 credits of taught subject modules followed by a dissertation.  The 1st model consists of a 60 credit dissertation module which includes research methods.  The 2nd model consists of a 45 credit dissertation module, with research methods credited separately.

At the point of the assessment board for the 120 credit taught modules, students must have passed a minimum of 75 credits to be allowed to continue with the submission of the dissertation in the same year.  Students who have not achieved 30 credits will have their registration terminated.  Students who have achieved between 30 and 75 credits will normally be allowed to retake the failed modules but will not receive further supervision or be assessed for the dissertation until they have successfully completed their retakes and achieved 120 credits.  The dissertation element will therefore normally be delayed to the following year.  Students failing a taught module on the second attempt will, in accordance with the PCF regulations, have their registration terminated and may be eligible to receive an interim award for the amount of credit they have passed.

F.
FIELD REFERENCE POINTS

The main reference points are the QAA Benchmark Statement for Master's Awards in Business and Management. This Master’s award conforms to the Type 1 model. All of the procedures associated with the ﬁeld comply with the QAA Codes of Practice for Higher Education.

G.
TEACHING AND LEARNING STRATEGIES

The overall philosophy behind the teaching methods that will be used to ensure that they facilitate achievement of the overall aims and objectives of the programme. 

Students who are eligible to enter the programme will be offered an induction to Master's level research work which will include access to learning resources, and identification of a potential supervisor and organisational sponsor or mentor. Course handbooks will be issued to all students at Induction. They will provide guidance on the scope, aims, outcomes and demands of each module, and the preparatory reading required.

The range of teaching strategies will include lectures, workshops, seminars and individual personal supervision. In addition, students will have access to additional research methods support on StudySpace. 
In general terms, the teaching and learning philosophy of the programme is to enable students to demonstrate their ability to study independently, and it is envisaged that a relatively small proportion of student learning time will be staff contact time (30 hours for the Research Methods module and 7.5 hours of personal supervision for the Dissertation module). The identification of a dissertation topic at an early stage, leading to the identification of a supervisor, and the development of a research project proposal using the learning strategies identified will assist with the development of independent learning.

Normally, students will be expected to select work-related problems as the focus for their dissertation. In this case students will be encouraged to identify an organisational sponsor or mentor, who will assist with the negotiation of the choice of topic and access to field work and data collection.

In summary, the course team intends to:

· Provide an induction programme;
· Give written feedback on all assignments;
· Provide individual supervision for the project proposal and dissertation;
· Use the StudySpace Learning Management system, where appropriate.
In addition, all students have access to the University’s Student Support Services. The University also offers additional support in academic English Language skills to international students.

1.
Study Groups

Not applicable.
2.
Study Skills and Induction Programme

Students on the course may not have had recent experience of academic study. It is important, therefore, that they are given guidance in relevant techniques and encouragement to develop their expertise and self-confidence. Particular emphasis will be placed on an extensive induction programme covering such issues as effective use of electronic resources, study skills, and critical analysis.

H.
ASSESSMENT STRATEGIES

A variety of forms of written assessment will be used on this programme including literature review, analysis of data, primary research, and case study, which are demonstrated through the research proposal and dissertation.

A map of field learning outcomes against module assessments is shown in Appendix 1.

I.
ENTRY QUALIFICATIONS

The minimum entry qualifications for the field are:
Typical entry qualifications set for entrants to the field are: insert narrative here

· Successful pass or equivalent to Market Research Society Postgraduate Diploma in Market and Social Research Practice (normally achieved within the last three years)
Or:
· Exceptionally, students from other programmes within Kingston University or from outside may be eligible for entry.

In addition, applicants whose first language is not English, and who have not obtained a relevant qualification through study in English, will normally be required to demonstrate evidence of satisfactory competence in English by holding one of the following qualifications:

· British Council International English Language Testing Service (IELTS) with an overall score of 7.0;
· Test in English as a Foreign Language (TOEFL) with a minimum score of 600, and a written English test score of 6;
· Computer based test in English as a Foreign Language (TOEFL) with a minimum score of 280 plus an essay score of 5.

Exceptionally, applicants who do not meet the formal educational criteria may be considered provided that they show exceptional qualities in terms of:

· At least 5 year’s experience of work in an organisation, or in relation to an organisation (e.g., as a consultant), preferably in a professional or managerial capacity with a research responsibility;
· The intellectual capacity to deal with the demands of the programme;
· Evidence of interest in and pursuit of continuing professional development;
· Personal or career-related benefits that could be derived from participation in the programme.
Final selection will be based on ability to demonstrate the intellectual capabilities required for the programme and appropriate oral and written skills.

J.
CAREER OPPORTUNITIES

Completion of the MSc Market and Social Research Practice will equip students to work in market and social research roles in corporate, not-for-profit and SME sectors and organisations, and in academic contexts. It will also prepare them to undertake more senior level roles industry.
K.
INDICATORS OF QUALITY

Kingston Business School is recognised by the Chartered Institute of Marketing as an accredited study centre for the provision of Continuing Professional Development. It is also recognised by the Institute of Direct Marketing and the Market Research Society as an accredited study centre. Kingston Business School is the first business school globally to receive triple AMBA accreditation for its DBA, MBA and pre-experience MA in Business Management, and in addition it is a recognised ESRC outlet for research training for doctoral students.

L.
APPROVED VARIANTS FROM THE PCF

None

APPENDIX 1
	MRS Modules – mapping to MSc Market Research & Practice learning outcome
	LEARNING OUTCOMES
F= Formative

S= Summative
	BMM006

Research Methods

Project Proposal Max. 4,500 words to an agreed format
	BMM012

Dissertation

 12 – 15,000 words essay to an agreed format

	Unit 1
	Knowledge and Understanding

Principles of business research design and relevant theoretical frameworks underpinning this design.


	S
	S

	Units 1, 2, & 5
	Issues concerning knowledge acquisition and dissemination in market research including the ability to evaluate existing research critically and to design and implement their own programme of research.


	S
	S

	Units 3, & 4
	How to use a variety of techniques of data collection and analysis for both quantifiable and non-quantifiable forms of data.


	S
	S

	Units 1, 2, & 5
	The practical implications for managing market reseach activity and of research in this field.


	S
	S

	Units 1, 2, & 5
	Cognitive (thinking) skills
Think in a critically reflective and creative manner. Analyse and solve complex problems. 
	S
	S

	 Units 1, 2, 3, 4, &5
	Analyse and solve complex problems; 


	
	S

	Units 1, 2, 3, 4, & 5
	Organise and synthesise complex information.

	S
	S

	Units 1, 2, 3, 4 & 5
	Practical Skills                                                            Identify and diagnose a business related problem candidate for investigation
	S
	

	Units 1, 2, 3, 4, & 5
	Review the existing body of knowledge relevant to addressing that problem
	S
	

	Units 1, 2, 3, 4 & 5
	Develop a Research Proposal to include appropriate data capture and analysis methodologies.
	S
	

	Units 1, 2, 3, 4 & 5
	Plan, deploy, administer, analyse and communicate the results of the investigation
	
	S

	Units 1, 2 & 5
	Self-awareness Skills

Take responsibility and plan for own learning. Design and develop a programme of independent research and data collection/analysis.


	F
	F

	Unit 5
	Communication Skills

Communicate the results of independent research both in writing and, if appropriate to any particular taught module, in other ways e.g. individual and group presentations. Use appropriate ICT to present text and data.


	F/S
	F/S

	Units 1, 2, & 5
	Interpersonal Skills

Interaction between students within workshops develops interpersonal skills. Give, accept and respond to constructive feedback.


	F
	F

	Units 1, 2 & 5
	Creativity and Problem Solving

View problems from a range of perspectives to find solutions to problems.Work with complex ideas and justify judgements made through effective use of evidence.
	F/S
	F/S

	Units 1, 2, 3, 4, & 5
	Research and Information Literacy Skills

To undertake independent research and express their findings through written dissertation. Use on-line resources to identify relevant information including the University's learning management system.  Use software and IT Technology as appropriate Assemble and analyse qualitative and quantitative data (as appropriate) from a wide variety of sources. Plan and conduct Independent management and business research to a high standard

	F/S
	F/S

	Units 1, 2, 3, 4 & 5
	Numeracy

Appreciate the potential relevance of statistical data to research. Analyse and interpret data for the purposes of research.Select and apply analysis techniques to relevant business decisions.


	F/S
	S

	Units 1 & 5
	Management and Leadership Skills

Time management and self-awareness skills. Identify resources needed to undertake a task (or project) and to schedule and manage the resources. Motivate and direct others to enable an effective contribution from all participants.
	F
	F


APPENDIX 2

MRS Diploma Syllabus: Source: http://www.mrs.org.uk/qualifications/diploma.htm, Accessed 2.12.10
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